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ABSTRACT

The purpose of this paper is to identify various marketing strategies to identify the edtech industry their
concern regarding educational technology and types of strategytheyused for marketing. This study is
conducted with objectives and interpretation is done onthe data collected and to give effective solution
for the findings. This is aqualitative and quantitative study to discover marketing strategy for
edtechcompanies. Theimportantobjectiveofthispaperistorecognize different marketing strategy of edtech
industry.

"One of the most important aspects of technology in education is its ability to level the field of
opportunity for students.” — John King, U.S. Secretary of Education.

INTRODUCTION

In addition to preparing and finding core and learning areas, improving your relationship is a course that
looks at tracking, organizing, creating, executing and improving your unique strengths. A primary
motivation for an informed new turn of events or compulsive action is to help prepare. Improving the
party helps you learn the theme to achieve this.

A development system offers a general plan of action that represents established customers and converts
them into customers of their products or affiliates. The foundation includes affiliate promotion, core
brand training, customer financial tracking, and other high-level components.

The right pitch game plan should appeal to the attractiveness of the merger by making customers
understand what the merger is all about, how it works, and why it legitimates its business. things and
relationships.

A typical one-sided idea of the emerging approach is to satisfy and justify what is happening in
adversarial relationships by identifying the needs and wants of their customers. Whether it's a print
improvement framework, mass customization, or a virtual orientation march, the source of existence can
be criticized given how appropriate the association's underlying principle is.

Pay close attention to setting the baseline of the assignment and managers can monitor closed teams to
achieve ambitious goals and improvement agreements.

Description of the problem

Development can store and work with more information than at any time in late memory. However, there
are greater threats to personal security and abuse. Those who support and use new developments, edtech
tools, must address these concerns.
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Email Impact: How Forward and Engaging Are Your Affiliate Marketing Emails? Are you looking to
strengthen your compass with additional professional leads and ensure you are ready with strong leads
for profit or industrial relationships?

Motorized Ads: Does interest pay off for regular new events, social updates, more paid search or back-
to-back activities? Really researching the adequacy of paid channels, measuring impressions, reviewing
prices, attracting first time commitment. Harden is a huge article and review moving on to more
thoughtful actionable results for all paid electronic developments.

Media Mix: Social media sets the key areas to engage with your site, at what point it can influence brand
awareness and endorsements, and maximize your engagement throughout the chart cycle. , Track visitors
to your site from PR efforts or brand choices in social media, then select the channel where these visitors
are moving and act up the line.

Virtual referrals: As more shoppers look to friends and family for e-referrals to customer support or to
monitor closer purchases, the channel becomes a transparently blended space for showcasing experts.

Straight Forward: Is Sending Regular Mail For Real? How so ever, you can fact-check verified claims,
consider debating useless URLs as well as huge, shocking custom mail pieces. Recommend that you do
something other than being creative and following new developments online.

Standard Publicity: Today's standard print, radio, television or trial effect reinforces the right time to
improve your weight, you say? Interface this information to drive and manage plans to convert passed
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development code, useless URLS, or more honestly "effects" into similar results.

Sponsorship: Sponsorship is pure "salary", so it is important to have plans and schemes to follow to get
back to the main concern. Start lining up paying sponsors for all your events. Find specific goals for each
and then circle to measure against those goals.

Division/Collaborative Effort: A brand that corresponds to several related departments or related
projects. Consider manufacturers who sell through project channels, affiliates, programming star centers,
work with knowledgeable trained professionals, and it's just startups or partner resellers (VARS) to sell
industry developments.

Events/Shows: Events are a vision for brands to actively channel - from caring, engagement and
sponsorship to existing posts in additional ways.

When considering the suitability of events as lead age drivers, consider the cost per lead, the nature of
each event, and how likely the event is to lead to open leads for longer-term contracts.

Introductory calls: Many managers (and clients) choose to speak with someone on the phone when
evaluating decisions, asking for a point of view or consensus, or seeking input and sponsorship.
Regardless of how this function is executed, it is called after programming

Gathering experts to gather information on what prompted the call, what happened during the call, and
deliver post-call exercises online.

Outbound Plans: If you look through your quick history looking for outbound options, here's a chart of
possible results for cold calling or business phone numbers. Zeroing in on this source goes hand in hand
with updating your lead points and solid lead lighting mix. Integrate the following call center or
dashboards with your CRM for additional tracking of outbound calls.

Referrals: Send your site, content or links to others to attract visitors. For example, support those who are
active in licensing resources for others with a revenue-sharing offer, with the hope that your affiliation
will provide an orchestra or consulting association.

Adherence to regular/custom plans: Often times, the best results start with the face and then follow up
with adjustments. In fact, tag these leads and various sources in your CRM or contact the bright side

after each event to generate leads from potential sources. If you're planning on driving, online dating,
consider a serious dating site or a separate social plan.

Classification of leads according to cities.
TIER-1-ALLMETROCITIES
TIER-2-SMARTCITIESPROPOSEDBYGOI

TIER-3-TOWNSAND SMALLSCOMMERCIALHUB
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Conversionprocess:

Every morning, leads are assigned by Team leader for each person in the sales force. Daily meetingsare
taken by the team leaders and targets are asked from each person. It helps in predicting the
bestpossibletarget forConversionprocess:

the complete day and then daily targets are assigned by team leader to the complete team.
Thesalesperson needs to call on leads using the Tele calling software. After interaction, a remark is
stored in the CRM (Customer Relationship Management) software for the reference in future interactions
and helps in creating a systematic database of students for the company. The principle of AIDA is used
by the sales force to convert leads.

Conversion process:

LEADS ARE MORE AND MO:CE):END ( MIN. OF 2 \
ASSIGNED BY MORE CALLS i b CONVERSIONS
TEAM PER DAY —_— PER DAY
oot BEFORE HALF
DAY ENDS.
LEADS CALLING FOLLOWUPS CONVERSION
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The cycle of change is suggested even more interestingly by:-

Pushing towards the drivers Sales calls out the items offered on their behalf. The effort to solve the
business begins with the establishment of a partnership followed by an interpretation of the material.

Managing your business assuming that customer concerns are addressed first, the customer gains trust in
the name of that game plan.

The details of the content are briefly explained to the customer by answering various queries being
searched by the visitors.

Converting the content into those leads. If a customer expresses a requirement for anything, an email is
sent to their mail id. Then, the professional uses email to arrange for the cost and payment of the item
and obtain information about the item's tighter specifics.

An expert works with the customer throughout the retail cycle to assist the customer in monitoring
whether the customer has any issues throughout the retail cycle. It is common for a client to alter their
engagement results without fully addressing the emails the client sends. It helps the relationship by
tracking such progress with each sale and then moving forward as needed.

Guiding them on how to use this item — When a lead is converted into a customer, it is coordinated
regarding their use of the item.

Once the deal is complete, if a customer runs into any problems after purchasing an item, they can
contact sales at any time to break their nerve-wracking game plan.

Higher level of the party available (if possible) — If a person has not bought the best in class item, at that
time the customer may be contacted by an expert about the higher level of the package. In addition, a
really important general, shadow cycle is followed.

Do it n department level position

[l Business Portrait

1. Appearance

* By showing suitable additions of using EdTechPvt, you need to select Pioneer with package Pioneer
and persuade close learners into the improvement sector. Itd can help you get more signatures with a
clear training program.

When setting up a demo, this must be taken into account in order to organize the batch.
* I used to breathe continuously for about 3-4 times

2. Evaluating School Data
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Exams Prepared by Edtech Pvt. Itd in different ways, according to the amount of data, the data should be
fed and analyzed in one packet to avoid data duplication.

Data collected remotely (sports hall, dance hall, book street) must be collected in a connection
guaranteed to pass packets.

3. B2B Support

Visited Sports Complex (Masala Sports Complex, Ramayana Sports Prelims) for organized practice.
Visited various dances and prelims for the knowledge of the students

4. Worked with Pushing Office

* Lives

* View customer purchases.

» Syllabus, Gifts, Techniques of Discrimination, Question Papers and need for printing at required point.
* Locating the schools where the examinations will be conducted.

» Working with the party in organizing examinations in schools.

5. B2B-Times of India joint effort

» Worked strongly with India IN CONNECTION WITH EDTECH PVT. Restricted lessons, testing, and
math and science achievement for students. Additionally, approximately 10 percent of each school's
students struggle to make it to the top of the city.

* The day passed the tests and then presented by EDTECH PVT. Limited classes for students.

* The party paid special attention to the students to look at their thinking cycle and cooperate with them
in a more concrete and multi-material education. This was followed by a congratulatory ceremony where
each square on the 1st lap was awarded a plaque and a prize.

* By decorating the B2C advertising structure, I along with my batch started completing B2B towards
one of the leading schools in Delhi: Kalka Public School.

Our retrospective approach was to train students and conduct an imaginary achievement test that would
serve as a resource for later life.

Keeping in mind excellent school exams, it is clear that school writing should not be considered by
trained professionals.

6. Organized Townhouse Suite Development
Square - Sector 93 (Noida), Supertech Emerald Court
Period - 7/7/19 - 7/7/19

Timings - 10 amto 7 pm
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1 Loft suite shortlisting is a collaborative effort

* Visited the City Hall and worked with a party with the Secretary of the Housing Authority.
* Advise on progress so that we can monitor and reassure after various behaviors.
* There are 600+ job date and time pillows.

Expected contractions and formations for the East -

* History of EdTech Pvt. LTD is done in a space suit before the incident.

» Current and event information is provided through a paper dispenser for each.

* Rules to be included in each post.

* The principle is attached to the driving body of each place.

1 Ewent flow

» We got two parts; Each section features limited time shadows and booths.

* Each party of 3 stands in both.

About Chowkidar and students associated and working with Edtech Pvt. Ltd. Also, try to convince them
to influence the reward scheme and social relations.

He also suggested that students take part in a planned game drive in spacesuits.
* Gifts are placed in open vehicles leaving the tornado shelter.
* Pencils are randomly assigned to selected students.

* They call each other by radio.

1 yield

* 40+ students enrolled (leading)

* 15-20 shows offered

» Some guards give up after calling

* Giving some tips about meetings

* 1 demo counts as 92k

* Number of presentations and upcoming meetings.

Event The energy of an event

* Certification party

* Relaxation of limited time structures

* Dealing with every guard and student passing through the units
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» Pack trailblazer motivational inspiration for all members. Proper coordination and living together
among those who count them.

» Model 10th graders to participate in sports reform

Concerns should also be turned into results

* Live streaming is available for more students and weekend plot screenings.
Strong reforms are needed for high school students.

» Of course, when students choose to arrange, they should seek the consent of their family to approve the
initiative and conduct it appropriately.

* Students should be given a theoretical explanation
Edtech Pvt. Ltd. assumes the AIDA model commitment:

As a wizard tries to see the visitor, for example, information about EdTech Pvt. Ltd. The visitor
expressed interest.

Interest-wise search generates interests by resolving patterns that somehow determine visitors' trust
relationship to ratings.

Be Essential Then, a game plan suggested by guests is about what can help you get an expert answer to a
big problem.

Action-Professionals proactively identify when they sense leads are not engaging with their content, so
they can see the difference and determine if leads are reaching their threshold.

LT st Raran

Tmatore~e

5

SWOT ANALYSIS

STRENTH
VIDEOLECTURESAREAVAILABLE INHINDIAS WELLENGLISHLANGUAGE.
STUDENTS CANLEARN ALLSUBJECTS.
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COLLECTIVEDECISIONMAKING.
HASFARBETTERFEATURES,ISMUCHMORECOSTEFFECTIVEANDVERYEASYTOUSE
.EDTECH PVT. LTD. COVER 20DIFFERENTBOARDS

6. PROVIDESPREVIOUSYEARSQUESTIONPAPERFORALMOSTALLNATIONALLEVELE
XAMS.

WEAKNESS
LOWATL(ABOVETHELINEADVERTISING)PROMOTIONALACTIVITIES.
LOWINVESTMENTANDINVESTORS.

IT ONLYCOVERS 5-12CLASS

DOES’NTPROVIDEPREPARATION FOR IAS &CATEXAMS
ISOLATIONOFLEARNERS ANDTUTORS

OPPORTUNITY
NOW-A-DAYSONLINELEARNINGCONCEPTISGROWINGFAST.
PROMOTIONOFDIGITALISATIONININDIA.
STUDENTSSHOWINGINTERESTINONLINELEARNING.
ONLINELEARNINGCANSAVETHETIME, COST,ENERGYOFSTUDENTS
STUDENTSCANLEARNFROMANYWHERE,ANYTIME.

THREATS

HEALTHRELATEDCONCERNS.
PARENTSCONCERNREGARDINGTHEUSEOFINTERNETBYTHEIRCHILDREN.
UNSOCIALCONCEPT.

TOUGHCOMPETITIONFROMWELLESTABLISHEDCOMPANY (BYJU’S,UNACADEMY,VEDAN
TU)

OBJECTIVES

e To understand about the Sector.

e To identify problems which stand in the way of development of the learner’s personality.
e To suggest remedies to solve problems that emerge.

e To determine suitable strategies.
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e To identify where the issue is arise.

LITERATUREREVIEW

» Triptidhote*, atatin Run, NutanGawde and GesuSrivastava (Indian Journal of Science and
Development, Vol 8 (S4), 200-205, February 201) Ensure that the incentive system uses the web and
data in such a traditional way. supports frontiers.” are widely used throughout the country, but the most
obvious quality improvement is achieved with robotics and electronic guidance and key decision-making
components that affect students who want to enter a wide range of degrees.

* P. Satya (Incorporated Journal of Science and Evaluation (IJSR) ISSN (web): 2319-7064) shows that
technology has become a key part of the worldview of various connections. It's still small enough to see
the business today It's an incredibly intuitive and efficient way to display your content or links in an
edtech business using a variety of lift enhancements.

» AfzalBasha (IJRAR) Volume 6 Issue 1 (E-ISSN 2348-1269, P-ISSN 2349-5138) covers human
achievements in the EdTech industry, besides developing the status field in various incentive schemes
End and space provides important entrances and doorways to students and space to stir things up, a
surprise plan they're about to introduce could change all that.

The outline above provides a framework in addition to showing the structure that represents the various
challenges or workloads in the edtech industry. Using a good strategy provides more stability than many
other techniques in the technology industry.

Different driving modes of EDTECH affiliation:

A reliable ongoing strategy is essential for any business, and the relevance of EdTech is not a surprising
phenomenon. You have to be conscious of blowing the electronic stimulator and know the right channel
to enter.

From taking care of the brand to getting things/combinations straight, there are many benefits to using
the right mix of crazy in your influencer channels. Let's take a look at some truly fascinating areas of
power and structures to consider for an EdTech startup.

* Create a meaningful site plan

Start with a real web optimization system and see if an edtech site isn't complete if it isn't embedded in
web monitoring tools to take a certain approach to the comments. The best way to grow your site to get
more results is to use the right site development techniques. To ensure that the best keywords related to
the course of happiness are used on the site and other relevant content, you should conduct extensive
keyword research.

Solve critical development problems for small and web. The most recommended, engaging and engaging
framework for driving people to your edtech website through custom web coordinate updates.

Leading reviewers from reputable agencies are looking for premium and original production content. By
influencing development, they find the best steps.

* Based on right hand crafting with real and powerful locations
Google encourages communication to be a great, conversational and informative substance that drives
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consumer instincts. To be successful, you must win the constant battle and pull quality content over
description in favor of volume driving, mastering web design.

Given the ever-growing challenges in the EdTech industry, it should be a fair trade-off as a forward-
looking relationship. Quality content tailored and curated for your business makes a big difference. This
will help attract new growth opportunities which is an added advantage.

You must be aware of the importance of your sanity and destiny. For example, in project-based learning,
you need to assess assets more to understand your thinking.

* Capture the mind of the party with captivating UX

UX, or customer experience, is another part of your critical startup framework. No matter how much
money you spend on making it look perfect or machined, an unsatisfactory customer experience will
destroy any potential results.

Both visitors and Google hate slow battles with broken joints. Maintain an easy and informative course
on the site to help customers quickly find what they are looking for instead of being referred.

* Use Freemium to Your Potential Advantage

Everyone splurges on gifts, and as an edtech liaison, your party is no exception. Offer gifts to impress
customers so that they upgrade to an advanced plan in the future. Free workshops in a variety of areas
will help you build confidence and identify the areas of greatest need for you as a leadership
professional.

» Grow business with online referrals

One source of frustration with the advancement of virtualization is that your mechanized ammunition
must be used to its limits. As a business that is looking for new growth, you need to choose the best
virtual pitching stage to partner with your target audience.

Online targeting has proven particularly useful for edtech affiliates, and they continue to feel the farthest
reach omnichannel is emerging. Another tactic is to let you rest multiple commits, providing strong areas
to gain insight into all the touch points.

* Impact on over-modified pits

Zero cleaning and ultra-modified areas for customer commitment. You need to use data mining and
segmentation to achieve your goals.

To increase brand awareness, your association should be open to virtual referral channels such as
Instagram, Facebook, Twitter and LinkedIn.

Edtech associates must continually pay attention to how their operations or improvements deal with a
problem. Using a structured response to show structure to the creator adds value and weight to the
message.

Experience amazingly powerful looks and a more secure feel than the standard rockin' roll, an exclusive
definition that will be the center of attention for you. EdTech has facilitated highly educated
professionals, teachers and has shown that experts are organizing forces that can always help in the work
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of EdTech research

The assessment used a systematic methodology and data discovery, along with content evaluation, to
look at and discover key insights driving the structure in the edtech industry.

Data Plan Structures:

A survey was conducted and data was collected to focus on the impact of the drive plans on the
organizational district. Partner information can be found on the Internet, magazines, evaluation papers,
books, etc. collected from various sources like

For data approach, we use previously recorded data from task and content evaluation is another scheme
used to enhance the way various edtech relationships are developed with common points. Data was used
to collect the data and data was required as per the assessment.

OBJECTIVE OF THE STUDY

* Know how the union operates

 Zero compensation for the age technology community
* Learn about the demo illustration of the combination
Edtech Pvt. Limited

location level
To find established customers.

It helps to find the strengths and needs of the problem. Titanic for better information of correct results.
Knowing and learning the components that influence the right results is no joke.

research approach:

Research, experience, and data control is a transition strategy from submitting mechanistic plans to a
group of relaxation experiments so that the right side can really look at responses to a surprising
situation.

research plan

An open price plan is fully disclosed
clear pricing plan

There are different ways of learning and finding truth. Tracking the truth with reliable data. This is an
excellent evaluation form and not an analysis report.

The bad side is bad, as the unsightly parts of the substance revolve around it. Likewise, the assessment
philosophy used for this experiment has become a classical assessment style, with the structure of
surprise tests becoming the ideal framework for passing the check seen in this difficult text.

I'm ready to see the truth reported here.
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Convergence

Research is 'proposition by means of critical evaluation or especially searching for new valid factors in
any data'.

Thinking for Learning: This problem is a definite representation of the problem being solved, the data
collected, the real factors are withdrawn and closed as the evaluation is done. Information was collected
from primary and alternative sources.

Information Party:

Basic Information: Basic Information Affiliate Page, Inside Collusion, p. mainly the agency in effect
Additional information: Data collected from the field, going through association records, etc. This is
information collected by any person or organization for promotional purposes other than our evaluation
work. it is clear that he has everything in mind

We can say that additional information is information that is included only for evaluation and results are
tracked along with the structure.

* Central data

Central data is collected from a critical point of view.... Forty clients were interested in the study
strategy. Records are collected from breast milk good and blue products customers and securely
managed as a single exchange with shiny customers.

* decoration information

There are information and commitments related to epic business practices, and key individuals are
gathered at the current stage of testing and represent well-trained professionals throughout the
relationship.

reviews

The review was converted directly within the specified time.

Gander is fast which can be ideal for the positioning of Edtech Pvt. Ltd. obligations.

Data Analysis and Interpretation

Analysis and interpretation of data collected with relevant tables and
graphs.Datainterpretationofsample data.
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1. Which one of the following do vou use to identify Clients?
Chart and table no: 1

Options Sources frequency Sources
A schools 4 " schools
B Social media 3 ® Social media
C Googlesearch Google search

data data

2 *® All the Above

D All the Above 1

Total 10

In the above chart we can see that

%% of the respondents have chosen all the above three sources

30% have opted for social media, 20% use google search data as the source to identifv prospects.
And 40% use School data

2. What is the follow up and response ratio?

Chart and table no: 2

Option | Ratio | frequency
A 11 0 6
B 21 2 3
4
C 31 3
3
D 531 3 2
total | 10 1
0

101

Eollowup. ; Response

201 301 5:01

From the following bar graph we can tell that no one has theresponse rate of 1 : 1, 20% of the

respondents have 2 : 1 Follow and responseratio, 30% of the respondents have ratio of 3:1 and 30%

of the respondents have a 5:1 follow to response ratio.
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3. Is location of business operations really a barrier for any

business? Chart and table no: 3

Response | Frequency
Yes 3 RE‘SPDIIdE‘IltS
No 7
vo [
total 10
0 2 F 6 g8

From the analwsis of the above column graph we see that 30% of the respondents
answered ves that thev feel that location of business operations is a barrier for the doing
business . while therest 70% of the respondents the answered no it is not a barrier for the

business.

4. How do you approach the prospects?

Chart and table no: 4

options| Approach | responses

A E mail 3

B Cold 5
calling

C Both A and
B 2
total 10

Approaching client

4 =
‘A
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1 H N
1
A H N

E mail Cold calling both E mail
and
Cold calling

In this bar graph 30% of the respondents use E-mails, 50% use Cold calling, and 20% use

both E-mailing and cold calling to approach their prospects or clients.

5. What is the major problem in attracting a client or prospect?

Chart and table no: 5

Option Problem Percentage PROBLEM
- B Timeof agproach Mlanguage
Time of
B cynure W yone of the above
Approach 40%
language 20%
C culture 20%
MNone of the
above
D 20%
total 100%

The above pie chart represents what is the major problem in attracting a foreign client. 40% of the

respond by telling thatits ime difference, 20% respond thatitis culture, 20% respond it to be the

language and the rest 20% sav it is none of the above.
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6. What is major reason for losing a client

Chart and table no: 6

Reasons Freq

Diissatisfaction

Cost

none of the above

total

Reasons
6%
G503
40%%
20%
205
10%

Disatisficatinn, Cost none ofthe abowe

=)
\.-

In the gbove bar graph, we can see the reasons to be perceived of the respondents for loss of a client

are 20% for dissatisfaction ofthe service, 30% say cost, and 0% say none of the above.

7. What are the problems involved in attracting an interstate client?

Chartand table 17
options | Problems Frequency
a Language 20%
b culture 60%
c Enowledge 10%
d Both A and
B 10%
total 100%
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Problems

N\

Language culture Knowledge BothAandB
[ ] | [ ] [ ]

The above graphic representation shows the sum the problems involved in working with a foreign

client. Where the response was recorded that language as problem by 20% of the respondents, Time

as 60% which 1s a major problem, kmowledge as a problem by 10% and Both language and time by

rest 10% of the respondents.

8. Whatis the average time taken to cold call a single client?

Time
taken

response
2 to 3min 30%
3 to 5 min 60%
5 to 10 min 10%
Total 100%

Chart and tableno: 8

RESPONSE

Boto3imin ®3toS5min ®5to 10 min

The above data represents the average time taken by different respondents to collect a single

profile of a prospect. As shown in the pie chart 60% of respondents took an average time of 3 to

3 min, 30% took 2 to 3 min and 10% took about 5 to 10 min to cold call a single client.
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0. Have you ever used other Elearning apps?
Chart and tableno: 9

Response | Percentage
Yes 60%

no 40%

total 100%

E. Mo

a. Yes

10. Whois your target prospect in the organizations?
Chart and tableno: 10

NN ta'i',".{ét'edcliént's'ncorbO'i‘atEbrﬁahisati'
- " degreecompletedemplo

N yesPgcompletedemploy

10 ) . Corporateemployeelooking
’ \ ) -, forGovtjob
) ; Bothaandb
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Options | Profile level Response
3 degree completed 20%
employs
b Pg. completed employee 10%
C Corporate employee 10%
looking for Govt job
d Bothaand b 10%
e All the above 50%
total 100%

In the above table we see who the target clients of our respondents are. 30% of the respondents
tellall the above people are their target clients, 20% reply as Degree completed emplovees, 10%
reply as PG completed emplovees, and 10% as both degrees completed, and PG completed

employees as their target clients.

. Fromthetotalresponseof120respondent73i.e60.8 %owerefemaleand47i

.2.30.2%weremale.

Gender
120 responses

® Male
® Female

. 12 respondents (10%) were below 18;43(35.8%) were from 18-
22:54(45%) were from age 22-25years;10(8.3%)werefrom25-

30and1(0.8%)wasabove30.
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Age

120 responses

@® Bleow 18
@® 1822
® 22-25
@® 25-30
@ Above 30

[73.3% (88) agreed that they use EdTech application and 26 7%(32) respondent do

not use anyEdTechapp.

Do vou use any EdTech AppT

120 responses

' s
@ Ho

39.2%(47) of the respondent agreed that education from EdTech app is better than
traditionalmode of Education in India 27.5%(33) of them were notin favourin

considering it better
modewhile33.3%(40)werenotsurethateducationthroughEd TechAppsisbetterornott
hantraditionalmode.
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Findings, Suggestions and Conclusion
Findings
1. Turning wonderful electronics into confusing doors to development

A dry and boring point is the most frustrating part of every e-learning genius's existence. To progress,
you need to harness the powerful circuits for the creative psyche, and you can transform it with your own
hands into something that disrupts and creates.

Anyway, it's not the main thing they're preaching, but all things considered, consider where they're
getting their information from.

Community learning tools talk to students to get clarification on a range of confusing issues and find out
plans from different clients and a compact period in regards to the time specialized knowledgeable
experts show up inside and think about this information Let's show

Giving your students a specific command and drawing to create their own learning materials (which are
then checked and memorized by the SME) can be a big perspective change, but it can also yield big
results.

Indeed, one of Nocebo's clients, a media communications center, used this structure to enhance student
performance because they believed it would be simpler, more traditional, and more relevant to their
tasks.

2. Lack of student motivation and commitment

Sadly, every unique web learner at the primary level will improve 100 percent from the electronic
opportunity. They can be engaged, busy or inactive at a very basic level. We live in an age where
standards are more expensive and students are dealing with more information than they can consume.

These huge barriers keep people from actually entering training programs.

To top it off, you need to provide them with a great e-commerce course that suits their brand and goals.
You need to get over the fact that you need to take part in an electronic promoting course.

As a beginner, there are three keys to ensure commitment; Microlearn is a straightforward build with a
push towards simplification and content.

3. Having complete knowledge about modern technology

This calls for new technology tools, applications and programming that can be used to improve electric
transportation. However, does the development make the speculation valid?
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Attend tech parties, e-learning opportunities and demos. Check out articles, blogs, research and great
reviews on these new developments. By doing so, be aware of the latest things to do, and without a
doubt, these exceptionally advanced odds will help you choose whether they suit your needs.

4. Create e-learning courses for different ages

The learning material is not suitable for everyone. Your party now includes four different age groups—
post-war America, Gen X, the twenty-somethings, and Gen Z—all of whom may be trying to create
standard electronic pathways to advancement. Because every age has its own attractive debts and needs.

You can review student goals, tendencies, and backgrounds through observation or by using a learning
curve that collects information about leads.

Use new, relevant information to build a student body that strives to provide opportunities for
advancement considering their level of experience and feedback on each course package.

Modern thinking (human-generated data) can replace robotic and transformative learning, thereby
empowering your ability to be truly open to the needs of your students. A platform full of human-
generated insights will reward customers who carefully tweak their ways and wait for their learning
orders.

5. Incorrect cut-off time

We have all the parameters to plan the perfect cut time which has brought us to the point of stress and
tension. No matter how convincingly we tried to turn things around and keep assets flowing, we didn't let
game strategy help us. The best way to plan to beat the crazy cut time is to be completely honest and
loyal.

Make sure those who set these deadlines (principal or large organization) look at every step of the e-
learning experience so they can see exactly how much work is involved in delivering learning outcomes
that drive all engagement. business goals.

6. Simple update

Help for tip 5 can be consistently linked to this point. Other than talking about an electronic learning
drive, there's no telling how streamlined the system and boost cycle might be. So it's important to get
down to speed with them and understand what you're going to do, how you're going to achieve your
goals, and how long you can expect to see an improvement report. They'll always be smarter and
smarter, hoping they'll care about what's going on in the background.

7. Subject matter experts with no prior editing strategy knowledge

Unknowingly, you are entering the e-learning world as an informed authority (KOC) with no knowledge
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of the behavior model and associated assumptions.

Apparel experts with online asset totals that can be used to create a meaningful line to draw capital
assets. However, according to the study, it shouldn't always be your SMEs creating training materials.
Rely on your workforce to contribute content, such as writing accounts of a particular problem point and
how they solved it, and engage them by adding a social learning module to your improvement process.

8. Aligning robust e-learning funding plans

Not all eLearning courses will work with plans with unlimited eLearning. Of course, most of them will
definitely involve cash-related assets, and you'll have to be imaginative to work with what you have.
Before starting any e-learning project, prepare a budget that covers all expenses. Before you submit your
proposal, try to get a good idea of what to expect from your online viewing. In blue, you may have to
wait for your overall development to give you something electronic that satisfies your confidence.

9. Finding the Ideal - Tool Making or Learning Phase

Assuming you'll get another email over it, it's time to do a conflict or study the board plan, and you'll get
a good idea of what a certification cycle test might look like. In addition to the medium term, there are
many electronic target devices and reliable phases for research. Limit your contact to important
moments, then take advantage of free demos and a short time by beginners. Doing so helps you choose
content that is uniquely suited to your students' needs and your eLearning development Kit.

Fortunately, reviewers have long covered the disadvantages associated with e-learning. Accountability,
interruptions, interruptions, and progress all have the potential to be hugely profitable when eLearning is
done right — and the right improvements are applied to help you achieve your goals.

How can you be sure that your e-learning and development programs are tailored to help you meet your
various goals?

Start thinking about the top e-learning plans in Docebo's latest e-learning models report.
11. Cultural divide
Meaning of social media for 2017

As a branch gatekeeper, almost nothing needs to be open from each field and general area of work, and
jobs at a fairly standard level offer more opportunities to focus on in the world of 2017. ,

In general, the parties argue that, far from being as traditional as before, these connections may emerge
from increasingly diverse databases and new, faster frameworks for business issues. However, common
meetings in addition to the way of life and facing all things, in terms of intelligently understanding and
multiplying information.

While there are various ways to push towards a subculture, it is actually more rigid than the OK and
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standard standards shared by a normal party. However, this may be standard and standard for a
professional from one nation in a common endeavor

An undeniable superlative for beauty from afar. Seeing and reinforcing what it means to live locally for
everything considered in 3 areas: Correspondence, Risk and Middle plans will allow you to avoid
confusion with foreign colleagues and customers and win in a globalized business environment .

12. Communication

Solid correspondence is the basis for satisfying any concept, but the risk of "losing™ your message is
likely too high. English is the true language of titanic business in diverse and large-scale communication.
However, it's not so much the language you speak that's amazing, but rather the means by which you
focus your message. For example, while Finns may charge extra for their extra directness and pleasant
quality, professionals from India may be in a corner and conduct business verbally. Furthermore,
Common English can probably generate a body of knowledge about the importance of non-verbal
communication among professionals around the world.

13. Tolerance in the workplace

The different procedures for dispatchers to handle are among the vast differences in ground conditions
confirmed from around the region. CT Business Travel has put together a great infographic for quick
reference on the social mix of doing business, all things considered.

For example, direct practice throughout the region is abnormal and animal thinking when choosing
business partners. Do they choose first and last name or is it good to base on first name? Although this
varies by affiliation, South Korea, China and all Asian regions around Singapore will use a formal
"surname/surname”, while Americans and Canadians will always use their first names. Although it is
dangerous, in general, except on the right edge.

The consistent quality of an entryway can be almost anywhere between social orders in general business
standard parts. Different assessments of what it means to be "on time" can safely lead to elaborate
questions or awkward social cues. For example, while an American may typically show up to a party
shortly before, an Italian or Mexican may make an impromptu connection minutes or more after the
extra-booked start time (they pay less).

Approach your plans with confidence, embrace things like central battle of words, do them consistently
and watch your work time. While some may focus on accuracy and working long hours as a sign of
success, others may focus on the game plan of these long hours or deprive them of real family or non-
social time. .

14. Organizational Value

To monitor businesses such as multiple processed orders, guaranteeing a new average turn of events and
situations. Whether it's small or mid-level tasks or not, a position on the board makes me feel
comfortable talking at parties, thinking about big options, or making assessments that can be worked
through specific guidelines. Of course, these conditions can be a reflection of the mill's social
characteristics or level of social stability. For example, a country that mixes Japan with socially liberal
new developments, relative contributions, and respect for status, brings this convention into its business
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environment. A trust is concerned with defining businesses and obligations in order to build a structure.
This is in addition to the fact that seniors demand respect in affiliation positions and expect a certain
level of respect and respect from junior parties.

In any case, the Scandinavian common-speaking area that defines Norway, which supports the social
consensus, will be a real middle-of-the-road conversion if others fail. In addition, it can specifically
propose a part of joint efforts through loose reports and associations. When you describe the situation as
a conversation, often with alternative perspectives and mid-food chain consensus, it's pretty easy to see
why these social intersections can offer a business.

15. Time Zone Limitation

Bringing your innovation signals to the general level with relevance and connections and creating in the
region, running with remote meetings and influencing them all.

Time zones have basically emerged as a standard. Going up the mountain at night to work on Aussie
stuff, he can mix daytime video shows with contacts in Mumbai, like he woke up at 12 in the morning,
which is surprising for the people just described. However, think for a moment about being part of a
common profession and working with troubled people in the world, acting as if there is something wrong
with your calling at a particularly important level, there are some issues warranted by the introduction.
Time zone issues with long distance packages are if you want to be anywhere in the world in your time
zone. Below are some of the best local glitches I've seen at PAX when it's working properly.

16. Miscommunication

Communication fragmentation is one of the most common challenges faced when working remotely with
remote areas. These records can be useful as an explanation for seeing something inexplicable or as a
diffusion of normative responsibility. Now that he's undrafted and undrafted, he's got to go through a
series of tough times.

17. Increasing dependence

Typically, working with remote and electronic social gatherings, the goal is to reduce social interaction
by breaking up party time. This requires that bindings be self-explanatory or implicitly use implicit
dependencies through the package. However, these conditions must be guided with caution, or a person
who can consider the part that extends to complications or is regressive. Not only does it extend the best
time and it doesn't extend the validity period; This is in addition to correspondence and meeting costs.
18. Loss of Match

Coordination is defined as the control of situations between business activities to maintain a
predetermined interpretation. Alignment problems are the result of past problems. Required load and

constant central stimulation in extended positions

The work is often a matter of coordination between parties. It should be noted here that for social
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phenomena there is neither dependence nor irrationality between groups and individuals.
19. Increase in Cancellation Fee

One explanation for dealing with long-distance packets is that it would typically reduce party costs by
spreading the structures over a large time scale, which would be ideal for moving 24 hours a day around
the world. It appears that this prospect will soon become a reality if it is not ultimately viewed as
attractive. According to the general view, coordination breakdown is the struggle to solve the problem by
paying interest and effecting the correction of coordination costs.

20. Stay Up Late

Procrastination is a problem created by couples and senior relationships as part of a business chain. The
main challenge of coordinating them by changing social gatherings and common assignments is that it
facilitates smooth distribution of materials between the parties or in the timing of the parties. This may
lead to delays or stress in the central hubs which may be caused by the stakeholders.

21. The End of Language

It's a completely common problem to deal with packets delivered in an odd time zone that could be a
sign of miscommunication. Research shows that communication and coordination among diverse
employees with extensive work experience, where language often prevents communication across the
board, is a key component of communication.

22. Schedule Coordination

With lander spread and time space convergence another problem of fragmentation in time windows and
social planning occurs in blinding packages. The issue of the peak of the week, which covers events and
needs between community events and business hours, is another justification for delaying coordination.
23. Division of Time

Best option Time makes it difficult to exchange language from a local perspective, and artifacts move
windows past any time, so a time division idea may have made it here. Lunchtime events and peak hours
may narrow gap like charts

between the parties. Covering and non-covering skills hours should be done carefully, as should plans
and schemes.
24. Work culture is conflicting

Life conflicts are other problems that can lead to communication and coordination disorders and great
communication through interesting events. A team lifestyle can do anything from starting work early in
the morning, overseeing meetings and video parties, requiring long nights off, or working on the week's
accomplishments. As surprising as it may sound, lifestyles can affect the impossible party people and
fight better with limited boundaries within the business chain.

25. Increase Intake

War is part of the life of materials that are scattered or colonized between regions. Be that as it may,
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suggest that better groups that operate with additional levels of areas will continue to appeal among
packed crowds. It is not the best method in art culture today, but unorthodox game processes for
planning and gathering, low volatility and negative coordination between parties. The battle being
promoted today is not immediately resolved and pleasant, and may lead to strange proposals that will not
support negligible brain fees for limited yield, and the cost of building a business today as optimal
coordination costs. may increase. , This is a common problem among mass gatherings.
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SUGGESTIONSANDRECOMMENDATIONS

Edtech Pvt. Ltd. is an e-learning app that is slowly growing like a bezos towards a less spectacular test as
a speculative move in Edtech Pvt. Ltd. and expand it

There should be 1 week or more as shown in the customer stacks before you can buy the association.

There is a great need for motivation among the representatives, which should in any case be a source of
association that is not as vague as the compensation payer.

Assets should be donated for activities that help develop Edtech Pvt. Limited

Telecommuting opportunity should be available as students and housewives generally prefer such job
opportunities.

Reps who go for Dem Demo should not be given the experience of making phone calls as this is tiring
and leads to an increase in unproductive work time.

The HR department should organize additional camera exercises to bring out the professionals.
Better performance in remote locations, longer.

CONCLUSION

Edtech Pvt. Ltd. is a brand in Manufacturing. There is a lot of information about the existence of
individuals. However, given the lack of warning and rapid adherence to social measures, this is
complementary to the containment of the spread. For this reason, it is less accessible to the frontal
cortices of the market and individuals. Hitting a familiar brand like a severe biju-like hard spot in the
recipient's frontal cortex. It is the result of force fields for its valuable form. Edtech Pvt. The Limited
Group has solid locations for the obscure months of the year, focusing on the best weather.

Not having a 360 career in a focal space like concentration abroad is a terrible protection for inferiority
complex. My job was to lead the cases related to organized ocean side and dealt with and dealt with
MBBS students. | also deal with customer problems. | was waiting to enter customer evaluation data into
CRM programming. | completed my work with full dedication. In December | screened 546 clients out
of which 58 changed the contract and paid INR 51,000 For February | screened 574 clients out of which
86 teachers changed and paid INR 7,5000. I always sold 92 units like a two month short position

The rate of reasons for not wanting to stay is similar for students who want to claim low-cost serious
places and gap years because they don't afford these things, at 28%. Some 10% students had no
knowledge of the system and 10% did not think about the cost. In practice, I've stuck to myself
proportionally and collected a variety of designs and inspiration frames to achieve my goals.
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In addition, providing a huge brand name, a wide range of roadshows, store management displays,
painting stores with logos, etc. There are many different brands out there as reviews all build up to the
ineffective nature of something and find their place in the frontal cortex of individuals. All things
considered, they expect quality ingredients and the location to be slightly better than the other. The
above research provided an explanation behind the various challenges and frameworks for EdTech
companies. Edtech faces many challenges, but these are the biggest challenges we want to address.
Furthermore, if we are not aware of what they are, we cannot overcome them.

Planning, today, is an ever-evolving, ever-influencing world. Edtech is the answer to a large part of the
teaching needs. To overcome these problems, we have to find solutions for them.

In this article, | argue that the empowerment movement is a larger struggle with a rich history that stems
from multiple disciplinary sources.

Sharpe himself once said; "Being better doesn't make the teachers any clearer, but their commitment to
the teachers is huge.” An edtech district could be one of the first ideas to help innovate and improve
today's kids. Edtech branches need to look at imaginative and innovative innovations that complement
the LOOK methodology and take learning to a more significant level. In fact, teachers, educators and
policy makers should have many experiences with edtech offerings and connections.

This outside-the-box thinking can be applied to your edtech communications in the electronic
environment. Your push system can be on a two-by-two or month-to-month basis, depending on which
assets you are exposed to. A good marketing strategy is knowing how much traffic, engagement and
what they see on your site. All things considered, review the client first consistently and work on
building a positive extended relationship with gatekeepers, trainers, and those who don't understand all at
the same time.

Annexure

1. Whichoneof the following do you use to identify Clients?
a. School
b. Socialmedia
c. Googlesearchdata

d. Alltheabove

2. Whatisthe followupandresponse ratio? a.l:1 c.3:1
b.2:2 d.5:1

3. Islocationofbusinessoperationsreallyabarrierforanybusiness?
a. Yes b.No

4. Howdo youapproach theprospects?
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a. Email c.both aandb

b. Cold calling

5. Whatisthemajorproblem inattractingaforeign countryclientorprospect?
a. Timeofapporach

b. Language

c. Culture

d. Noneof theabove

6. Whatismajorreason forlosingaclient?
a. Dissatisfaction ¢. noneofthe above

b. Cost

7. Whataretheproblemsinvolvedinworkingwithinterstate client?
a. Language c.Knowledge

b. Time d.Bothaandb

8. Whatistheaveragetime takentocoldcallasingle client?
a. 2to 3 min c.5to 10 min

b. 3to5 min
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