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Abstract 

The research explores the role of community participation in the tourism development of coastal regions 

in Karnataka, India, focusing on beach households as key stakeholders. Using a sample of 410 

respondents, the study examines the influence of community involvement and participation on tourism 

development outcomes. The hypothesis was tested using One-way ANOVA and Regression in SPSS. The 

research investigates the extent to which local communities engage in tourism activities, their perceptions 

of the impacts of tourism, and the potential benefits and challenges associated with community 

participation. Results indicate a significant positive influence of community involvement on tourism 

development in coastal Karnataka. The findings shed light on fostering community participation in tourism 

planning and management to achieve sustainable development goals in coastal regions. 

 

Keywords: Community participation, Tourism development, Coastal regions, Karnataka, Beach 

households, Stakeholders, Sustainable tourism. 

 

Introduction: 

Community participation in tourism development processes can support and uphold local culture, 

tradition, knowledge, and skill, as well as create pride in community heritage. The goal of community 

participation is to improve communication between stakeholders in the interest of facilitating better 

decision-making and sustainable development. Community participation is also the mechanism for active 

community involvement in partnership working, decision making and representation in community 

structures. It should be noted that community participation often means the involvement of people or 

communities with the government. However, this study emphasized the participation of the community as 

an involvement of local people in tourism development processes. 

The involvement of local communities in tourism development goes beyond mere economic 

considerations; it encompasses social, cultural, and environmental dimensions as well. Local residents are 

often the primary stakeholders in tourism destinations, and their engagement can influence the planning, 

implementation, and management of tourism activities. By actively involving communities in decision-

making processes, tourism development initiatives can better align with local needs and aspirations, 

leading to more sustainable outcomes. 

Furthermore, community participation in tourism can have profound impacts on destination authenticity,  
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visitor experiences, and overall destination competitiveness. When local communities are empowered to 

share their cultural heritage, traditions, and resources with visitors, it can enhance the authenticity of the 

tourism product and create more meaningful interactions between tourists and hosts. This, in turn, can 

contribute to the creation of unique and memorable experiences for visitors, fostering positive word-of-

mouth promotion and repeat visitation. 

 

Review of Literature 

Community-based tourism (CBT) is regarded as one of the typical types of tourism towards sustainable 

development with three important goals such as bringing back economic benefits, protecting the natural 

environment, and preserving indigenous cultural values, according to Nguyen Thi Minh Phuong et al.'s 

study from 2020, "Factors Affecting Community-Based Tourism Development and Environmental 

Protection: Practical Study in Vietnam." Therefore, utilizing key and community tourism potential value 

evaluation with 721 sample surveys, this research analyses the elements that determine the growth of 

community ecotourism related to environmental protection in emerging economies, including Vietnam. 

The findings from running the Logit function on factors to develop community tourism (impacting the 

needs of tourists in the community) have demonstrated the significant influence of factors like 

environmental protection (influence factor +3.585780, with a statistical significance of 99%), security, 

and safety (+3.024816—statistical significance 99%), infrastructure conditions & facilities for the 

community-based tourism. The authors recommend the following policy groupings based on the findings 

of the research: 1) Creating CBT standards as a first step to serve as the foundation for the later creation 

of community-based tourism laws; 2) Policies for the execution of planning, development of important 

local tourism locations; 4) Policies relating to tourism management; coordinating the monitoring of 

community tourism resource points; policies relating to the local community in community tourism 

development; and policies related to the development of community-based tourism associated with the 

protection of natural and cultural environments. 5) Human resource development policies, promotion 

efforts, and creating locally based tourism products. 

In their paper "Tourist and Followers Perception towards Karnataka Tourism: Sentimental Analysis," 

Ganesha K S and Ganapati B Sinnoor (2020) try to investigate, using social media analytics from 

Facebook, Twitter and Instagram, how tourists and followers perceive Karnataka tourism. Here, a mixed-

methods technique was applied to conduct the research. Based on the user-generated content that is 

available on social media, sentimental analysis has been used to analyze the data. The exploratory study 

employs an inductive method to ascertain how social media users feel about tourist sites. Based on all the 

analyses, it is concluded that visitors and followers of Karnataka tourism on Facebook and Twitter 

generally have a favourable attitude towards the state's tourism locations, activities, and infrastructure. 

According to Instagram research, there is more positivity in August's Instagram Posts than in July. 

"A geographical study of tourism development in Karnataka State" by Prasanna Kumar. K. R (2020) 

mentioned the term tourism comes from the French word ‘Tour,’ which means a journey. This involves 

traveling or staying in new places during leisure time. The tourism industry is complex, prismatic, and 

dynamic. Economic growth, political legitimacy, social integration, and rural development depend on 

tourism development. As a major source of employment, it receives more attention. Due to its importance, 

tourism is recognized as an economically crucial and environmentally friendly activity in modern society. 

Besides promoting spiritual development at the regional and intraregional levels, tourism is a passport to 

peace. After liberalizing the economy, transportation, telecommunications, accommodation, and favorable 
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government policies, tourism has exploded in the state in recent years. Aristocratic people organized 

institutional travel for educational and experimental purposes during the nineteenth century. The term 

"tourist" today refers to someone who travels for leisure or education purposes only, not for financial gain. 

Diverse natural and cultural landscapes influence tourism. It blends in with the surroundings and culture 

of the location. The link between a destination and people is a key area of focus for the tourist industry 

because it combines a natural, sociocultural, and political-historical foundation suited for tourism growth 

in any area. Relief features are essential when choosing appropriate locations and the spatial distribution 

of tourist destinations, which offers tourism opportunities. Therefore, it is necessary to assess the profile 

of the research area, the state of Karnataka, using its key characteristics. The current study work aims to 

outline the physical and sociocultural traits of the state of Karnataka. 

More and more companies are attempting to comprehend how environmental and social innovation might 

benefit their economic model. In their paper "The Role of Community Involvement in Sustainable 

Tourism Strategies: A Social and Environmental Innovation Perspective," Vivek Sharma and Dada Ab 

Rouf Bhat (2020) underlined the rapidly expanding nature of social and environmental innovation. To 

achieve sustainable tourist development, this article intends to analyze community involvement's role in 

social and ecological innovation. The goals of the study were met using the opinions of 650 local 

community members about various tourism spots in Jammu and Kashmir. Statistical Package for the 

Social Science (SPSS) software has been used to determine the structural estimations between constructs 

using the Structural Equation Modeling (SEM) technique. A beneficial effect of community involvement 

on social and environmental innovation was found through hypothesis testing. The findings also showed 

that social and environmental innovation favorably impact sustainability. 

 

Objectives of the Study 

The study was undertaken with the following objectives - 

1. To analyze the community participation and its impact on tourism development in the study area. 

 

Hypotheses of the Study 

Hypothesis 1 

H01: There is no significant influence of community involvement and participation in tourism development 

in the Coastal Regions of Karnataka. 

H1: There is a significant influence of community involvement and participation in tourism development 

in the Coastal Regions of Karnataka. 

 

Research Methodology 

Sample Design: Population and Sampling Method 

Population: The beach households functional in coastal districts of Karnataka are considered for the 

study. The geographical area chosen for the study is the coastal districts of Karnataka, which covers 

Udupi, Dakshina Kannada and Uttara Kannada. 

Sample Size: Sample calculation for the population is a minimum of 385 responses at a 95% level of 

significance. 

Sampling Technique: Simple random sampling is adopted to provide an equal and independent chance 

for all the respondents of the study and reduce biases of the sampling. 

Survey Instrument: The questionnaire was framed after a thorough examination of the literature review 
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and elements of community involvement and their participation in the development of the tourism 

industry. The questionnaire was administered to the respondents in person in the selected coastal districts. 

Only one category of respondents were interviewed for the purposes of the study. 

Sources of Data 

Primary Data Collection: Though the sample size criteria for the study is 385, yet 450 respondents were 

administered through a questionnaire and the complete filled-in questionnaires were 410 responses from 

beach households. 

Statistical Method and the Process: Data analysis is the process of statistical tools and techniques on 

the data collected from the respondents. The data collected from primary sources were analyzed using 

the SPSS package for drawing meaningful conclusions. 

Descriptive Statistics: 

• The frequency distribution of all the items of each construct is framed in the assertive statements and 

the options are quantified in 5-point likert scale. 

• Percentage of selected constructs is calculated in the study which shows the number or ratio of 

agreement or non-agreement of the statements expressed as a fraction of 100. 

The inferential statistics used for the study are: 

• One-way ANOVA was used to test the statistically significant differences between means of 

independent groups. 

• Linear Regression was used to model and analyze the relationship between selected dependent 

variable and one or more independent variables indicating change in the dependent variable 

proportional to the change in the independent variables. 

• Structural Equation Modeling (SEM) model, a comprehensive statistical approach was used to 

analyze the structural relationships between measured variables and latent constructs. 

 

Data Analysis and Interpretation 

The table 1 evaluates the perceived impacts of tourism development from the perspective of the beach 

households. It covers a range of impacts, from economic benefits and employment opportunities to 

environmental and social changes. 

 

Table 1: Impact of Tourism Development 

Statements  SA A N D SD 

Socio-Cultural factors       

Tourism encourages a variety of cultural activities for 

the local population 

F 42 98 128 83 59 

% 10.2 23.9 31.2 20.2 14.4 

Meeting tourists promotes cross-cultural exchange 

(greater mutual understanding and respect for one 

another’s culture) 

F 32 108 141 81 48 

% 
7.8 26.3 34.4 19.8 11.7 

Financial assistance from the Government helps in 

organizing cultural activities 

F 34 114 123 83 56 

% 8.3 27.8 30 20.2 13.7 

Tourism development raises the quality of life and 

provides community pride 

F 43 100 134 84 49 

% 10.5 24.4 32.7 20.5 12 

F 45 113 141 75 36 
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Tourism development promotes Age and gender 

equality 

% 
11 27.6 34.4 18.3 8.8 

Encourages conservation of culture and respect 

towards a different culture 

F 44 92 140 83 51 

% 10.7 22.4 34.1 20.2 12.4 

Social upliftment is ensured through donations 

towards schools, medical institutions, educational 

services, etc., from a part of earnings from the tourism 

business. 

F 43 106 133 81 47 

% 

10.5 25.9 32.4 19.8 11.5 

Local culture is conserved by organizing local 

cultural performances for tourists and reinforcing 

local performers. 

F 48 93 134 81 54 

% 
11.7 22.7 32.7 19.8 13.2 

Economic Factors       

Tourism provides many worthwhile employment 

opportunities for local people 

F 120 107 99 54 30 

% 29.4 26.2 24.2 13.1 7.1 

Tourism generates income for the household F 131 100 78 54 47 

% 32.1 24.2 19.0 13.1 11.5 

The standard of living has increased after involving in 

the tourism industry 

F 139 107 81 47 34 

% 34.1 26.2 19.8 11.5 8.3 

An increase in income helps to host community 

development programmes 

F 136 107 80 50 35 

% 33.3 26.2 19.4 12.3 8.7 

Tourism development helps locals to improve their 

livelihood 

F 130 108 82 48 44 

% 31.7 26.2 19.8 11.5 10.7 

Tourism development aids foreign earnings through 

tourism activities 

F 141 122 72 35 38 

% 34.5 29.8 17.5 8.7 9.5 

Environmental factors       

The tourism industry creates awareness of werete 

disposal 

F 42 105 133 82 48 

% 10.2 25.6 32.4 20 11.7 

Tourism development increases the responsibility to 

protect the environment 

F 47 92 135 82 54 

% 11.5 22.4 32.9 20 13.2 

The Government has taken necessary measures to 

protect the environment 

F 28 105 119 101 57 

% 6.8 25.6 29 24.6 13.9 

There is adequate awareness among the locals to 

preserve the environment 

F 49 93 130 82 56 

% 12 22.7 31.7 20 13.7 

Local people actively participate in environmental 

conservation and development. 

F 27 107 124 97 55 

% 6.6 26.1 30.2 23.7 13.4 

The tourists leave trash on the beaches which causes 

beach pollution 

F 40 103 127 81 59 

% 9.8 25.1 31 19.8 14.4 

The hotels dump waste water in the seas causing 

danger to aquatic animals 

F 32 109 138 83 48 

% 7.8 26.6 33.7 20.2 11.7 

Tourism produces greenhouse gases contributing to 

climate change 

F 35 109 126 84 56 

% 8.5 26.6 30.7 20.5 13.7 

F 43 99 133 87 48 
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Trees are being cut nearby coastal areas to build 

infrastructures 

% 
10.5 24.1 32.4 21.2 11.7 

Tourism causes Noise Pollution due to exposure to 

high levels of sound that impact humans and other 

living organisms 

F 35 128 145 71 31 

% 8.5 31.2 35.4 17.3 7.6 

Tourist vehicles entering and leaving natural areas 

create a lot of noise that disturbs the living organisms 

in the area. 

F 31 102 120 99 58 

% 
7.6 24.9 29.3 24.1 14.1 

At times campers leave campsites unattended or leave 

the site without extinguishing the fire properly 

causing wildfires and destroy the habitat of animals 

living there. 

F 45 101 133 81 50 

% 

11 24.6 32.4 19.8 12.2 

Using artificial lights like streamers, billboards, 

strobe lights, etc in the nearby areas have 

adverse effects on humans as well as animals. 

F 44 99 124 85 58 

% 
10.7 24.1 30.2 20.7 14.1 

Tourists who use the same path over and over again 

crush the vegetation in the area causing damage and 

destruction of the biodiversity in the area. 

F 32 107 122 93 56 

% 
7.8 26.1 29.8 22.7 13.7 

Tourist activities in fragile marine areas like reefs, 

beaches, lagoons, coastal areas, etc is putting the 

biodiversity at risk 

F 39 100 129 83 59 

% 
9.5 24.4 31.5 20.2 14.4 

Increase in number of tourists increases the need for 

food, fresh water, and power usage in hotels and 

resorts causing depletion of natural resources. 

F 32 111 137 81 49 

% 
7.8 27.1 33.4 19.8 12 

Educational factors       

The development of tourism promotes the acquisition 

of new job skills 

F 36 111 124 85 54 

% 8.8 27.1 30.2 20.7 13.2 

The development of tourism promotes new 

professions and jobs for the locals 

F 46 96 136 84 48 

% 11.2 23.4 33.2 20.5 11.7 

The development of tourism encourages the use of 

new knowledge and more local knowledge 

F 38 128 143 71 30 

% 9.3 31.2 34.9 17.3 7.3 

Locals can expect better education standards for 

children after the development of tourism in the area 

F 36 112 124 83 55 

% 8.8 27.3 30.2 20.2 13.4 

Source: Field Survey, Compiled by Researcher 

 

Out of 410 respondents, 140 respondents (34.1%) agreed, 142 respondents (34.6%) disagreed, and 128 

respondents (31.2%) remained neutral of the statement that ‘Tourism encourages a variety of cultural 

activities for the local population’. 140 respondents (34.1%) agreed, 129 respondents (31.5%) disagreed, 

and 141 respondents (34.4%) remained neutral of the statement ‘Meeting tourists promote cross-cultural 

exchange (greater mutual understanding and respect for one another’s culture)’. 140 respondents (36.1%) 

agreed, 129 respondents (31.5%) disagreed and 141 respondents (34.4%) remained neutral of the 

statement that ‘financial assistance from the Government helps in organizing cultural activities’. 143 

respondents (34.9%) agreed, 133 respondents (32.5%) disagreed and 123 respondents (30%) remained 
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neutral of the statement that ‘tourism development raises the quality of life and provides community 

pride’. 158 respondents (54.7%) agreed, 111 respondents (27.1%) disagreed and 141 respondents (34.4%) 

remained neutral of the statement that ‘Tourism development promotes Age and gender equality’. 136 

respondents (33.1%) agreed, 134 respondents (32.6%) disagreed and 140 respondents (34.1%) remained 

neutral of the statement that ‘Encourages conservation of culture and respect towards a different 

culture’.149 respondents (36.4%) agreed, 128 respondents (31.3%) disagreed and 133 respondents 

(32.4%) remained neutral of the statement that ‘social upliftment is ensured through donations towards 

schools, medical institutions, educational services, etc., from a part of earnings from the tourism business’. 

141 respondents (34.4%) agreed, 135 respondents (33%) disagreed and 134 respondents (32.7%) remained 

neutral on the statement that ‘Local culture is conserved by organizing local cultural performances for 

tourists and reinforcing local performers’. 

227 respondents (55.8%) agreed, 84 respondents (20.2%) disagreed and 99 respondents (24.2%) remained 

neutral on the statement that ‘tourism provides many worthwhile employment opportunities for local 

people’. 231 respondents (56.3%) agreed, 101 respondents (24.6%) disagreed and 78 respondents (19%) 

remained neutral of the statement ‘Tourism generates income for the household’. 246 respondents (60.3%) 

agreed, 81 respondents (19.8%) disagreed and 81 respondents (19.8%) remained neutral of the statement 

that ‘the standard of living has increased after involving in the tourism industry’. 243 respondents (57.9%) 

agreed, 85 respondents (21%) disagreed and 80 respondents (19.4%) remained neutral of the statement 

that ‘an increase in income helps to host community development programmes’. 238 respondents (57.9%) 

agreed, 92 respondents (22.2%) disagreed and 82 respondents (19.8%) remained neutral of the statement 

‘tourism development helps locals to improve their livelihood’. 263 respondents (64.3%) agreed, 73 

respondents (18.2%) disagreed and 72 respondents (17.5%) remained neutral of the statement that 

‘Tourism development aids foreign earnings through tourism activities’. 

147 respondents (35.8%) agreed, 130 respondents (31.7%) disagreed and 133 respondents (32.4%) 

remained neutral of the statement that ‘tourism industry creates awareness of werete disposal’. 139 

respondents (33.9%) agreed, 136 respondents (33.2%) disagreed and 135 respondents (32.9%) remained 

neutral of the statement ‘Tourism development increases the responsibility to protect the environment’. 

133 respondents (32.4%) agreed, 158 respondents (38.5%) disagreed and 119 respondents (29%) remained 

neutral of the statement that ‘Government has taken necessary measures to protect the environment’. 142 

respondents (34.7%) agreed, 138 respondents (33.7%) disagreed and 130 respondents (31.7%) remained 

neutral of the statement that ‘adequate awareness among the locals to preserve the environment’. 134 

respondents (32.7%) agreed, 152 respondents (37.1%) disagreed and 124 respondents (30.2%) remained 

neutral of the statement ‘Local people actively participate in environmental conservation and 

development’. 143 respondents (34.9%) agreed, 140 respondents (34.2%) disagreed and 127 respondents 

(31%) remained neutral of the statement that ‘tourists leave trash on the beaches which causes beach 

pollution’. 141 respondents (34.4%) agreed, 131 respondents (31.9%) disagreed and 138 respondents 

(33.7%) remained neutral of the statement that ‘hotels dump weretewater in the seas causing danger to 

aquatic animals’. 144 respondents (35.1%) agreed, 140 respondents (34.2%) disagreed and 126 

respondents (30.7%) remained neutral of the statement that ‘Tourism produces greenhouse gases 

contributing to climate change’. 142 respondents (34.6%) agreed, 135 respondents (32.9%) disagreed and 

133 respondents (32.4%) remained neutral of the statement that ‘Trees are being cut nearby coastal areas 

to build infrastructures’. 163 respondents (39.7%) agreed, 102 respondents (24.9%) disagreed and 145 

respondents (35.4%) remained neutral of the statement that ‘Tourism causes Noise Pollution due to 
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exposure to high levels of sound that impact humans and other living organisms’. 133 respondents (32.5%) 

agreed, 157 respondents (38.2%) disagreed and 120 respondents (29.3%) remained neutral of the 

statement that ‘tourist vehicles entering and leaving natural areas create a lot of noise that disturbs the 

living organisms in the area’. 146 respondents (36.6%) agreed, 131 respondents (32%) disagreed and 133 

respondents (32.4%) remained neutral of the statement ‘at times campers leave campsites unattended or 

leave the site without extinguishing the fire properly causing wildfires and destroying the habitat of 

animals living there’. 143  respondents (34.8%) agreed, 143 respondents (34.8%) disagreed and 124 

respondents (30.2%) remained neutral of the statement that ‘Using artificial lights like streamers, 

billboards, strobe lights, etc. in the nearby areas have adverse effects on humans as well as animals’. 139 

respondents (33.9%) agreed, 149 respondents (36.4%) disagreed and 122 respondents (29.8%) remained 

neutral of the statement that ‘Tourists who use the same path over and over again crus the vegetation in 

the area causing damage and destruction of the biodiversity in the area’. 143 respondents (34.9%) agreed, 

130 respondents (31.8%) disagreed and 137 respondents (33.4%) remained neutral of the statement 

‘Increase in number of tourists increases the need for food, fresh water, and power usage in hotels and 

resorts causing depletion of natural resources’. 

147 respondents (35.9%) agreed, 109 respondents (33.9%) disagreed and 124 respondents (30.2%) 

remained neutral of the statement that ‘development of tourism promotes the acquisition of new job skills’. 

142 respondents (34.6%) agreed, 132 respondents (32.2%) disagreed and 136 respondents (33.2%) 

remained neutral of the statement ‘development of tourism promotes new professions and jobs for the 

locals’. 166 respondents (40.5%) agreed, 101 respondents (24.6%) disagreed, and 143 respondents 

(34.9%) remained neutral of the statement that the ‘development of tourism encourages the use of new 

knowledge and more local knowledge’. 148 respondents (56.8%) agreed, 138 respondents (23%) 

disagreed, and 124 respondents (30.2%) remained neutral on the statement that ‘Locals can expect better 

education standards for children after the development of tourism in the area’. 

 

Testing of Hypothesis 1 

H01: There is no significant influence of community involvement and participation in tourism development 

in the Coastal Regions of Karnataka. 

H1: There is a significant influence of community involvement and participation in tourism development 

in the Coastal Regions of Karnataka. 

 

Table 2: Results of ANOVA 

 

Sum of 

Squares df 

Mean 

Square F Sig. 

Local people can be encouraged to invest in the 

tourism sector 

Between 

Groups 

16.770 3 5.590 3.274 .022 

Within 

Groups 

423.464 406 1.708 
  

Total 440.234 409    

Local people can be encouraged to work in the 

tourism sector 

Between 

Groups 

27.708 3 6.903 4.774 .014 

Within 

Groups 

358.705 406 1.446 
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Total 385.413 409    

Local people can be encouraged to take part 

actively in the tourism decision-making process for 

their involvement 

Between 

Groups 

16.357 3 5.452 3.869 .019 

Within 

Groups 

349.357 406 1.409 
  

Total 365.714 409    

Local people can be encouraged to share tourism 

benefits 

Between 

Groups 

13.315 3 4.438 3.822 .025 

Within 

Groups 

312.792 406 1.161 
  

Total 326107 409    

Local people can be encouraged to respond to a 

tourism survey 

Between 

Groups 

17.802 3 5.934 4.098 .011 

Within 

Groups 

359.051 406 1.448 
  

Total 376.853 409    

Local people can be encouraged to attend tourism-

related seminars, conferences, and workshops 

Between 

Groups 

18.735 3 6.245 4.149 .004 

Within 

Groups 

373.122 406 1.505 
  

Total 381.857 409    

Local people can be encouraged to take part in 

cleaning and keeping the tourist places clean 

Between 

Groups 

15.452 3 5.151 3.759 .041 

Within 

Groups 

339.877 406 1.370 
  

Total 355.329 409    

Local people can be encouraged to take part in 

organizing festivals/programmes 

Between 

Groups 

16.714 3 5.571 4.220 .014 

Within 

Groups 

327.425 406 1.320 
  

Total 344.139 409    

Local people can be encouraged to create and 

organize awareness programmes 

Between 

Groups 

19.044 3 6.348 3.868 .008 

Within 

Groups 

407.063 406 1.641 
  

Total 426.107 409    

The Beach Development authority caters to the 

needs of the local people 

Between 

Groups 

22.872 3 7.624 4.209 .043 

Within 

Groups 

449.112 406 1.811 
  

Total 471.984 409    
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Table 2 shows the results of ANOVA of community involvement and participation in tourism 

development in the Coastal Regions of Karnataka. The F-value and p-value of the statement local people 

can be encouraged to invest in the tourism sector were 3.274 and 0.022 respectively showing statistical 

significance. The F-value and p-value of the statement local people can be encouraged to work in the 

tourism sector were 4.774 and 0.014 respectively showing statistical significance. 

The F-value and p-value of the statement local people can be encouraged to take part actively in the 

tourism decision-making process for their involvement were 3.869 and 0.019 respectively showing 

statistical significance. The F-value and p-value of the statement local people can be encouraged to share 

tourism benefits were 3.822 and 0.025 respectively showing statistical significance. 

The F-value and p-value of the statement local people can be encouraged to respond to a tourism survey 

were 4.098 and 0.011 respectively showing statistical significance. The F-value and p-value of the 

statement local people can be encouraged to attend tourism-related seminars, conferences, and workshops 

were 4.149 and 0.004 respectively showing statistical significance. 

The F-value and p-value of the statement local people can be encouraged to take part in cleaning and 

keeping the tourist places clean were 3.759 and 0.041 respectively showing statistical significance. The 

F-value and p-value of the statement local people can be encouraged to take part in organizing 

festivals/programs were 4.220 and 0.014 respectively showing statistical significance. 

The F-value and p-value of the statement local people can be encouraged to create and organize awareness 

programmes were 3.868 and 0.008 respectively showing statistical significance. The F-value and p-value 

of the statement Beach Development Authority caters to the needs of the local people were 4.209 and 

0.403 respectively showing statistical significance. Since, the statements show statistical significance, 

the null hypothesis is rejected and alternative hypothesis is accepted. Hence, there is a significant 

influence of community involvement and participation in tourism development in the Coastal 

Regions of Karnataka. 

 

Figure 1: Research Output Model 
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Independent Variables: Community Involvement in Tourism Development 

Dependent variable: Community participation provide solution to encounter a problem faced at the 

coastal region 

 
 

Table 3(a): Results of Regression 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 0.737a 0.543 .017 1.386 

a. Predictors: (Constant) 

The table 3(a) shows the result of regression between the dependent variable, community participation 

provide solution to encounter a problem faced at the coastal region, and independent variable, community 

involvement in tourism development. R Square is 0.543 indicating the variation in community 

participation provide solution to encounter a problem faced at the coastal region which is explained by 

community involvement in tourism development to the extent of 54.3%. The R value of 0.737 which 

indicates a positive effect of community participation provide solution to encounter a problem faced at the 

coastal region on community involvement in tourism development which is statistically significant as the 

significance value is lower than 0.05 (5%). There is a positive relationship between Community 

Involvement in Tourism Development and community participation provide solution to encounter a 

problem faced at the coastal region. 
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Table 3(b): Results of ANOVA 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 47.592 10 4.759 2.587 .016b 

Residual 443.265 241 1.839   

Total 490.857 251    

a. Dependent Variable: How does community participation provide solution to encounter a problem faced 

at the coastal region? 

b. Predictors: (Constant) 

The table 3(b) shows the results of ANOVA between community involvement in Tourism Development 

and community participation provide solution to encounter a problem faced at the coastal region. The F-

value was found to be 2.587 and p-value were 0.016 showing statistical significance as the significance 

value is lower than 0.05 (5%). 

 

Table 3(c): Coefficients 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

(Constant) 4.185 .744  5.625 <.001 

Local people can be encouraged 

to invest in the tourism sector 

-.173 .067 -.164 -2.587 .010 

Local people can be encouraged 

to work in the tourism sector 

.093 .074 .081 2.262 .008 

Local people can be encouraged 

to take part actively in the 

tourism decision-making process 

for their involvement 

-.027 .075 -.023 -3.354 .023 

Local people can be encouraged 

to share tourism benefits 

-.103 .080 -.083 -4.287 .019 

Local people can be encouraged 

to respond to a tourism survey 

.055 .075 .047 3.731 .046 

Local people can be encouraged 

to attend tourism-related 

seminars, conferences, and 

workshops 

-.039 .074 -.034 -3.518 .040 

Local people can be encouraged 

to take part in cleaning and 

keeping the tourist places clean 

-.040 .077 -.034 -4.524 .006 

Local people can be encouraged 

to take part in organizing 

festivals/programmes 

-.078 .079 -.064 -2.992 .032 
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Local people can be encouraged 

to create and organize awareness 

programmes 

-.041 .070 -.037 -3.580 .003 

The Beach Development 

authority caters to the needs of 

the local people 

-.057 .066 -.054 -2.857 .003 

 

The coefficients in table 3(c) represent the direct effect of each independent variable on the dependent 

variable in the original units of measurement. The coefficient for "Local people can be encouraged to 

invest in the tourism sector" is -0.173, meaning for every unit increase in encouragement to invest, the 

dependent variable decreases by 0.173 units. The column shows the standard error of the unstandardized 

coefficients, which measures the variability or uncertainty around these coefficients. It is used to calculate 

the t-values and significance levels. Standard coefficients are the unstandardized coefficients converted to 

a standard scale. They are useful for comparing the relative strength of the effect of different independent 

variables on the dependent variable. Local people can be encouraged to invest in the tourism sector", the 

significance level is 0.010, which is less than 0.05, suggesting that this variable significantly impacts the 

dependent variable. Encouraging local people to work in the tourism sector (coefficient = 0.093) positively 

affects the dependent variable. Encouraging local people to invest in the tourism sector (coefficient = -

0.173) has a negative impact on the dependent variable. The constant term (4.185) represents the expected 

value of the dependent variable when all independent variables are zero. The table showed how different 

ways of encouraging local involvement in tourism each uniquely contribute to a particular aspect of 

tourism development (or another related outcome), with some having positive effects and others negative. 

 

Conclusion 

While the advantages of community involvement are evident, this research does not shy away from 

highlighting the challenges that persist. Infrastructure development, insufficient training, and equitable 

revenue-sharing mechanisms require immediate attention. It is incumbent upon government agencies and 

industry stakeholders to work collaboratively to provide communities with the necessary resources, 

capacity-building initiatives, and transparent revenue-sharing models that ensure fair and just benefits. 

A comprehensive policy framework is imperative to harness the full potential of community involvement 

in tourism. Government agencies and tourism bodies should join hands with local communities to 

implement community empowerment programs. These programs should focus on skill enhancement, 

capacity building, and entrepreneurial training to facilitate active community participation in the tourism 

sector. The adoption of sustainable tourism practices should be encouraged. This encompasses responsible 

waste management, ecologically conscious infrastructure development, and a resolute commitment to the 

conservation of biodiversity. 

Sustainable tourism is not an isolated pursuit but a harmonious interplay of economic growth, cultural 

preservation, and environmental stewardship. Local communities should not be passive beneficiaries but 

active partners in the tourism industry. Their participation holds the potential to co-create tourism 

experiences that are not only economically viable but also socially and environmentally responsible. By 

adhering to the tenets of sustainable tourism and nurturing genuine community engagement, the coastal 

districts of Karnataka can stand as exemplars of tourism that thrives while conserving the region's natural 

beauty and cultural heritage for generations to come. 
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Suggestions 

The recommendations for enhancing community involvement in coastal tourism development in 

Karnataka are: 

1. Community Empowerment Programs: Community-focused capacity-building initiatives can be 

implemented to enhance local skills and entrepreneurship, enabling communities to actively 

participate in tourism activities. 

2. Ecotourism Promotion: Ecotourism initiatives that prioritize environmental conservation, 

biodiversity protection, and sustainable tourism practices should be promoted. 

3. Local Cultural Experiences: Authentic local cultural experiences, including culinary traditions and 

cultural performances, should be promoted to attract and engage tourists. 

4. Community Governance Structures: Community-based governance structures that empower local 

residents to have a say in tourism-related policies and regulations can be established in the coastal 

areas of Karnataka. 

5. Environmental Impact Assessments: Regular assessments of the environmental impact of tourism 

activities must be conducted and corrective measures to minimize negative effects must be taken. 

6. Research and Documentation: Ongoing research and documentation of the impact of community 

involvement on tourism development to inform future strategies and policies should be encouraged. 
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