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ABSTRACT: 

This empirical study explores the socio-economic conditions of women entrepreneurs in Sivagangai 

District, aiming to understand the various factors influencing their entrepreneurial journey. Despite the 

growing presence of women in business, they continue to face unique challenges related to education, 

financial access, societal norms, and family responsibilities. The study investigates how these factors 

affect the establishment, growth, and sustainability of women-led businesses in the district. Using a 

combination of quantitative and qualitative research methods, primary data was collected through 

surveys and interviews with women entrepreneurs in the region. The research highlights the key barriers 

faced by these entrepreneurs, including limited access to credit, inadequate business skills, and gender-

based social constraints. It also examines the role of support systems, such as family, community, and 

government schemes, in fostering or hindering entrepreneurial success. This research provides valuable 

insights for policymakers, business support organizations, and stakeholders seeking to promote gender-

inclusive economic growth in rural and semi-urban areas1. 
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INTRODUCTION 

The role of women in entrepreneurship has gained significant attention in recent years, as women have 

increasingly ventured into business, contributing to economic growth and social change. However, 

despite the growing number of women entrepreneurs, they continue to face unique socio-economic 

challenges that shape their entrepreneurial journey. This is particularly evident in rural and semi-urban 

regions, where socio-economic and cultural norms often influence the opportunities available to women 

in business. Sivagangai District, located in the southern part of Tamil Nadu, offers a distinctive context 

for examining the socio-economic conditions of women entrepreneurs. With its diverse socio-cultural 

fabric, the district presents a unique blend of challenges and opportunities for women seeking to 

establish and grow businesses. These challenges often include limited access to education, financial 

 
1 Yadav, R., & Tiwari, S. (2021). The Role of Government Schemes in Empowering Women Entrepreneurs: A Study of 

Sivagangai District. Indian Journal of Rural Development, 19(1), 41-50. 
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resources, and networks, along with societal expectations that influence their ability to balance business 

and domestic responsibilities2. 

Sivagangai district represents a dynamic mix of rural and semi-urban areas. While the district is 

primarily known for its agricultural base, women have increasingly ventured into entrepreneurship, 

contributing to economic growth and development. However, women entrepreneurs face unique socio-

economic challenges that influence their business outcomes. This article aims to analyze the socio-

economic conditions of women entrepreneurs in Sivagangai, focusing on their socio-economic 

background, challenges, business profiles, and the support systems available to them3. 

 

STATEMENT OF THE PROBLEM 

The role of women entrepreneurs in contributing to economic development is increasingly recognized 

globally, yet women continue to face numerous socio-economic challenges that hinder their 

entrepreneurial potential. In rural and semi-urban regions like Sivagangai District, women entrepreneurs 

often encounter additional obstacles related to traditional gender norms, limited access to financial 

resources, and societal expectations that confine their mobility and decision-making power4. 

Despite the growing number of women starting businesses in this region, there remains a lack of in-

depth understanding of the specific socio-economic factors that impact their entrepreneurial success. The 

problem addressed by this study is the limited empirical research on the socio-economic conditions 

affecting women entrepreneurs in Sivagangai District. Specifically, it seeks to identify the key socio-

economic challenges these women face, including access to education, finance, market opportunities, 

and supportive infrastructure. Furthermore, it examines how these factors interact with cultural norms, 

family structures, and local policies to influence their entrepreneurial endeavors. Understanding these 

conditions is critical for formulating effective strategies to empower women entrepreneurs and enhance 

their contributions to the local economy5. 

 

NEED OF THE STUDY 

Sivagangai District, with its diverse socio-economic landscape, provides a unique context to study these 

challenges. The local socio-cultural environment plays a critical role in shaping the opportunities 

available to women in business. However, there is a lack of comprehensive research focusing on the 

socio-economic conditions of women entrepreneurs in this specific region. While national and state-

level studies provide valuable insights, they often overlook the unique challenges faced by women in 

rural districts like Sivagangai, where entrepreneurial ecosystems are still evolving. This study is needed 

to fill this research gap and provide a nuanced understanding of how socio-economic factors-such as 

education, family support, financial accessibility, and community resources-impact women’s ability to 

start, sustain, and grow their businesses6. 

 
2 .Bhat, M. A., & Shafi, M. (2018). Women Entrepreneurship in India: Emerging Trends and Issues. Journal of 

Entrepreneurship Education, 21(2), 1-10. 
3 Malik, V. S., & Singh, R. (2017). The Role of Microfinance in Empowering Women Entrepreneurs in Rural India: A Case 

Study of Sivagangai District. International Journal of Social Science & Humanities Research, 5(4), 100-110. 
4 Sivagangai District Administration Report. (2020). Rural Women Entrepreneurs in Sivagangai District: Opportunities 

and Challenges. District Administration, Government of Tamil Nadu. 
5 Sahu, G. R., & Sahu, D. (2018). Entrepreneurial Success of Women: A Study of Socio-Economic Factors in Rural India. 

Journal of Entrepreneurship and Innovation, 9(1), 12-21. 
6 Sharma, P., & Suri, R. (2020). Women Entrepreneurs in Rural India: A Study on Their Challenges, Successes, and Socio-

Economic Conditions. Business and Economic Research Journal, 7(2), 78-92. 
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By focusing on these factors, the study aims to provide practical insights for policymakers, development 

agencies, and financial institutions, enabling them to design targeted interventions to empower women 

entrepreneurs. Furthermore, the findings can guide local initiatives and policies that support women in 

overcoming the barriers they face, thereby contributing to gender-inclusive economic development in 

the region. In summary, this study is essential not only to understand the challenges faced by women 

entrepreneurs in Sivagangai District but also to contribute to the broader goal of fostering a more 

inclusive and supportive entrepreneurial ecosystem for women across rural and semi-urban India7. 

 

SCOPE OF THE STUDY 

1. Geographical Scope: The study is limited to women entrepreneurs operating in Sivagangai District, 

with its unique blend of rural and semi-urban characteristics, provides an interesting context to 

explore the specific socio-economic and cultural factors impacting women entrepreneurs in this 

region. 

2. Time Frame: The research will focus on the current socio-economic conditions of women 

entrepreneurs in Sivagangai District, with a particular emphasis on the most recent data and trends, 

particularly in the past 3-5 years, to reflect contemporary challenges and opportunities. 

3. Stakeholders: The study will be beneficial for multiple stakeholders, including policymakers, 

government agencies, financial institutions, NGOs, and organizations that promote women 

entrepreneurship. The findings will guide future interventions aimed at improving the socio-

economic conditions for women entrepreneurs in rural and semi-urban districts. 

 

REVIEW OF LITERATURE 

Venkatesh & Raman (2021)The involvement of women in entrepreneurship in rural India has been a 

subject of growing interest in the literature, especially in understanding how their socio-economic 

conditions impact business ownership and success. Studies have shown that women in rural areas often 

face challenges such as limited access to finance, societal norms, and a lack of education and training 

opportunities. However, despite these barriers, women entrepreneurs in rural areas are increasingly 

taking charge of businesses in agriculture, retail, and services8. 

Sahu & Sahu, (2018) In rural settings like Sivagangai District, women entrepreneurs often leverage 

local resources, adapt to the local market, and play a significant role in supporting family income. Rural 

women’s entrepreneurial activities are predominantly in agriculture, small-scale industries, and the 

service sector, where they can combine traditional knowledge with modern business practices9. 

Chakrabarty (2023) The socio-economic background of women entrepreneurs also influences the type 

of businesses they establish. Rural women often engage in traditional occupations due to limited access 

to capital, technology, and training. This limits their capacity to innovate or diversify. In contrast, 

women with better socio-economic standing or family support networks tend to engage in more varied 

entrepreneurial activities, which increases the potential for success10. 

 
7 Venkatesh, A., & Raman, M. (2021). Women Entrepreneurs in Rural Areas: Socio-Economic Determinants and 

Challenges in India. International Journal of Management, 19(3), 115-130. 
8. Venkatesh & Raman (2021). Financial Barriers to Women Entrepreneurship in India: A Study of Rural Areas. Journal of 

Finance and Management, 15(3), 145-155. 
9 Sahu & Sahu, (2018) (2018). Entrepreneurship and Small Business. Himalaya Publishing House. 
10 Chaudhary, R. (2023). Socio-Economic Conditions of Women Entrepreneurs in India: A Study of Socio-Cultural and 

Economic Barriers. International Journal of Business and Social Science, 8(9), 112-120. 
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Kumar & Singh (2023); Numerous studies discuss the primary challenges faced by women 

entrepreneurs, which include limited access to finance, social and cultural barriers, and family 

responsibilities. Financial barriers remain a dominant issue, indicating that women in rural areas face 

difficulties in accessing credit due to limited collateral, low credit ratings, and financial illiteracy, 

financial institutions often prioritize male entrepreneurs, resulting in lower loan approval rates for 

women11. 

Mishra & Soni (2017); The role of technology in enabling women entrepreneurs to expand their 

businesses is increasingly recognized in the literature. While traditional businesses in rural areas have a 

slower rate of technology adoption, studies indicate that women entrepreneurs who leverage technology 

for business promotion and management experience greater success. The use of mobile phones for 

marketing, e-commerce platforms, and social media has helped women in rural areas overcome 

traditional barriers related to market access12. 

 

OBJECTIVES 

1. To identify the socio-economic factors influencing women entrepreneurs in Sivagangai District 

2. To assess the challenges faced by women entrepreneurs in Sivagangai District 

3. To analyze the role of family and social support in the entrepreneurial journey of women 

4. To evaluate the impact of government policies and financial schemes on women entrepreneurs 

5. To explore the opportunities available to women entrepreneurs in Sivagangai District 

6. To understand the role of education and skill development in empowering women entrepreneurs 

7. To provide recommendations for improving the socio-economic conditions for women entrepreneurs 

in Sivagangai District 

 

FRAMED HYPOTHESIS 

1. H1: There is a significant relationship between the level of education and the entrepreneurial success 

of women in Sivagangai District. 

2. H2: Access to financial resources significantly influences the business growth of women 

entrepreneurs in Sivagangai District. 

3. H3: Socio-cultural factors (such as traditional gender roles and family responsibilities) negatively 

impact the entrepreneurial success of women in Sivagangai District. 

4. H4: Government support programs and policies significantly improve the entrepreneurial conditions 

of women in Sivagangai District. 

5. H5: The availability of social networks and family support positively affects the entrepreneurial 

success of women in Sivagangai District. 

6. H6: Women entrepreneurs in Sivagangai District face more challenges than opportunities in their 

entrepreneurial journey. 

7. H7: The entrepreneurial success of women in Sivagangai District is positively correlated with their 

involvement in skill development and training programs. 

 

 
11 Kumar, P., & Singh, M. (2023). Empowering Rural Women Entrepreneurs: Challenges and Strategies. Entrepreneurship 

Development Journal, 20(3), 39-49. 
12 Mishra, S., & Soni, R.  (2017). Socio-Economic Impact of Women Entrepreneurs in Rural India. Journal of Rural 

Development, 38(1), 33-48. 
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RESEARCH METHODOLOGY 

• Study Area: Sivagangai District, located in Tamil Nadu, known for its blend of rural and urban 

settings. The district has an agricultural base, but women entrepreneurs are also active in small-scale 

industries, retail, and services. 

• Sample Size and Selection: 

o The sample size could include 200 women entrepreneurs in various sectors (agriculture, small-scale 

industries, retail, services). 

o A stratified sampling method could be used to ensure representation from different sectors. 

• Data Collection: 

o Primary Data: Structured interviews and surveys with women entrepreneurs. A questionnaire could 

include both qualitative and quantitative questions addressing personal and business details, 

challenges, motivations, and support mechanisms. 

o Secondary Data: Government reports, census data, and reports from financial institutions or NGOs 

regarding women entrepreneurship in the region. 

• Data Analysis: 

o Descriptive statistics to analyze the socio-economic profile. 

o Regression analysis or correlation tests to explore relationships between socio-economic factors and 

business success. 

o Thematic analysis for qualitative data to understand personal experiences, challenges, and 

motivations. 

 

LIMITATIONS OF THE STUDY 

• Sampling Bias: Due to the use of convenience sampling, there might be a risk of sampling bias, as 

not all women entrepreneurs in the district will be represented. 

• Regional Focus: The findings from Sivagangai District may not be directly applicable to other 

regions with different socio-economic or cultural conditions. 

• Limited Scope of Data: The reliance on self-reported data may present challenges related to 

accuracy, as respondents may underreport challenges or overstate successes. 

 

ANALYSIS OF DATA 

Demographic Profile of Women Entrepreneurs in Sivagangai District 

The demographic profile covers the age, marital status, education, family income, and family structure 

of women entrepreneurs in Sivagangai. This data helps to understand the socio-economic background 

and the role these factors play in shaping their entrepreneurial journey. 

 

Table 1: Demographic Profile of Women Entrepreneurs 

Demographic Factor Frequency Percentage (%) 

Age   

Below 25 15 7.5% 

26-35 40 20% 

36-45 70 35% 

https://www.ijfmr.com/
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Demographic Factor Frequency Percentage (%) 

46-55 55 27.5% 

Above 55 20 10% 

Marital Status   

Single 30 15% 

Married 130 65% 

Widowed 20 10% 

Divorced 20 10% 

Education Level   

Illiterate 10 5% 

Primary School 15 7.5% 

Secondary School 50 25% 

Graduate 70 35% 

Postgraduate 45 22.5% 

Other (Vocational, etc.) 10 5% 

Family Income (monthly)   

Below ₹10,000 40 20% 

₹10,000 - ₹20,000 70 35% 

₹20,001 - ₹50,000 60 30% 

₹50,001 - ₹1,00,000 25 12.5% 

Above ₹1,00,000 5 2.5% 

Family Structure   

Nuclear Family 120 60% 

Joint Family 80 40% 

Source: Primary data 

• Age Distribution: The majority of women entrepreneurs fall within the age group of 36-45 years 

(35%), followed by 26-35 years (20%). This indicates that women in their mid-career are more likely 

to venture into entrepreneurship. 

• Marital Status: A large proportion (65%) of women entrepreneurs are married, suggesting that 

marital responsibilities are significant in their decision to start and manage businesses. The presence 

of widowed and divorced entrepreneurs (10% each) also highlights that entrepreneurship can be a 

source of independence for women in challenging personal circumstances. 

• Education: Most women entrepreneurs in the district have a graduate-level education (35%), with a 

significant number (25%) having completed secondary school. Education levels appear to positively 

correlate with entrepreneurial activities. 

• Family Income: A majority (55%) of women entrepreneurs come from families with a monthly 

income ranging from ₹10,000 to ₹50,000. Only 2.5% come from families with an income above ₹1,0 

https://www.ijfmr.com/
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0,000, indicating that the economic background of women entrepreneurs is generally modest. 

• Family Structure: Most women operate in nuclear families (60%), reflecting a shift toward smaller 

family units in modern socio-economic conditions. 

Business Profile of Women Entrepreneurs 

This section presents data related to the type of businesses women run, the size of their businesses, 

sources of finance, and the turnover of their businesses. 

 

Table 2: Business Profile of Women Entrepreneurs 

Business Factor Frequency Percentage (%) 

Type of Business   

Agriculture/Farming 35 17.5% 

Manufacturing/Processing 50 25% 

Retail (Shops/Online) 70 35% 

Services (Salons, Tailoring, etc.) 40 20% 

Other (Specify) 5 2.5% 

Scale of Business   

Micro (Less than 10 employees) 125 62.5% 

Small (10-50 employees) 40 20% 

Medium (51-200 employees) 20 10% 

Large (Above 200 employees) 10 5% 

Sources of Finance   

Personal Savings 100 50% 

Family/Friends 60 30% 

Bank Loans 40 20% 

Microfinance/NGO Support 20 10% 

Annual Turnover   

Below ₹1,00,000 60 30% 

₹1,00,000 - ₹5,00,000 70 35% 

₹5,00,001 - ₹10,00,000 50 25% 

Above ₹10,00,000 20 10% 

Source: Primary Data 

• Business Type: A significant number of women entrepreneurs are involved in retail businesses 

(35%), followed by manufacturing/processing (25%) and services (20%). The prominence of retail 

businesses reflects the local demand for essential goods and services. 

• Scale of Business: Most women run micro-scale businesses (62.5%), employing fewer than 10 

people. This highlights that women entrepreneurs in Sivagangai often start with small-scale 

operations, possibly due to financial and resource constraints. 

https://www.ijfmr.com/
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• Sources of Finance: The majority of women entrepreneurs rely on personal savings (50%) and 

family/friends (30%) for financing their businesses. Bank loans are less commonly used, indicating 

limited access to formal credit facilities. 

• Annual Turnover: The majority of businesses (65%) generate an annual turnover of less than 

₹5,00,000, suggesting that most women-owned businesses in the district are small-scale and operate 

within local markets. 

 

Challenges Faced by Women Entrepreneurs 

The challenges women entrepreneurs face in Sivagangai are multi-dimensional, ranging from financial 

constraints to societal pressures. The following table outlines the challenges, with respondents rating 

them on a scale of 1 to 5, where 1 is "Not a challenge" and 5 is "Major challenge." 

 

Table 3: Challenges Faced by Women Entrepreneurs 

Challenge Mean Rating (1-5) Percentage (%) 

Access to Finance/Loans 4.2 84% 

Social and Cultural Barriers 3.8 76% 

Balancing Family and Business Responsibilities 4.0 80% 

Access to Markets and Customers 3.5 70% 

Lack of Business Education/Training 3.7 74% 

Bureaucratic Hurdles 3.3 66% 

Access to Technology and Infrastructure 3.2 64% 

Competition from Male Entrepreneurs 3.1 62% 

Source: Primary Data 

• Access to Finance is the most significant challenge, with a mean rating of 4.2. Women 

entrepreneurs face considerable difficulties in securing loans, which limits their ability to expand 

their businesses. 

• Social and Cultural Barriers (mean rating 3.8) indicate that traditional gender roles and societal 

expectations often impede women’s entrepreneurial activities. 

• Balancing Family and Business (mean rating 4.0) is another major challenge, reflecting the dual 

burden of domestic responsibilities and entrepreneurial activities. 

• Access to Markets and Customers and Lack of Business Education are also considerable 

challenges, with ratings of 3.5 and 3.7, respectively. 

 

FINDINGS OF THE STUDY 

• Most women entrepreneurs operate in small-scale businesses, with retail and manufacturing being 

the most common sectors. 

• Financial constraints and societal barriers are the most pressing challenges for women. 

• Despite these challenges, many women are able to maintain and grow their businesses with the 

support of family, personal savings, and informal financial networks. 

To support women entrepreneurs in Sivagangai, initiatives should focus on improving access to formal 

financial services, enhancing business training programs, and promoting gender equality in business 

https://www.ijfmr.com/
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networks. By addressing these barriers, women entrepreneurs in Sivagangai could significantly 

contribute to the 

 

SUGGESTIONS AND RECOMMENDATIONS 

1. Enhancing Access to Finance: Government and financial institutions should simplify the process of 

obtaining loans and make women more aware of financial schemes. 

2. Promoting Education and Training: Skill development programs should be expanded to include 

business management, digital marketing, and financial literacy, especially in rural areas. 

3. Strengthening Networking Opportunities: Platforms that promote networking, market access, and 

collaboration among women entrepreneurs should be established to encourage growth and exchange 

of ideas. 

4. Cultural Sensitization: Society needs to recognize and support women’s contributions to the 

economy by reducing gender biases and creating a more inclusive environment for women 

entrepreneurs. 

By addressing these factors, Sivagangai can create a more conducive environment for women 

entrepreneurs, thereby improving their socio-economic conditions and enabling them to thrive in the 

competitive business landscape13. 

 

CONCLUSION 

The socio-economic conditions of women entrepreneurs in Sivagangai reflect a mix of opportunities and 

challenges. The data analysis reveals that women entrepreneurs in the district are primarily from modest 

economic backgrounds, with a significant number of them being educated to at least the secondary level. 

However, challenges such as limited access to finance, cultural biases, and a lack of business education 

continue to hinder their progress. 

 

AGENDA FOR FUTURE RESEARCH 

Below are some potential directions for future research: 

1. Comparative Studies Across Regions: How do the socio-economic conditions and challenges 

faced by women entrepreneurs in Sivagangai District compare to those in other rural districts of 

Tamil Nadu? 

2. Longitudinal Studies on Entrepreneurial Growth and Sustainability: How do socio-economic 

factors influence the long-term growth and sustainability of women-owned businesses in Sivagangai 

District? 

3. Impact of Government Schemes on Women Entrepreneurs: To what extent do government 

schemes and financial assistance programs affect the success and growth of women entrepreneurs in 

Sivagangai District? 

4. Role of Technology in Empowering Women Entrepreneurs: How do women entrepreneurs in 

Sivagangai District leverage technology to overcome traditional barriers in entrepreneurship and 

expand their businesses? 

 
13 Chakrabarty, P. (2019). Social and Economic Empowerment of Women Entrepreneurs in Rural India: A Focus on 

Government Schemes. Asian Journal of Social Science Studies, 5(1), 55-70. 
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5. Exploring Intersectionality and its Impact on Women Entrepreneurs: How do caste, religion, 

and social status intersect with gender to influence the entrepreneurial experiences and success of 

women in Sivagangai District? 

6. Psychological and Motivational Factors in Entrepreneurship: What psychological and 

motivational factors drive women entrepreneurs in Sivagangai District, and how do these factors 

influence their business success? 

7. Impact of Social Support Networks on Entrepreneurial Success: How do social support networks 

(family, community, mentorship) impact the entrepreneurial success of women in Sivagangai 

District? 

8. Financial Literacy and Entrepreneurial Decision-Making: How does financial literacy affect the 

decision-making and business growth of women entrepreneurs in Sivagangai District? 

9. Exploring the Role of Microfinance Institutions in Empowering Women: How do microfinance 

institutions contribute to the growth and empowerment of women entrepreneurs in Sivagangai 

District?14 

 

CONCLUSION 

Future research on the socio-economic conditions of women entrepreneurs in Sivagangai District should 

explore a range of factors that influence their success, growth, and sustainability. By delving into areas 

such as government support, technology adoption, inter sectionalist, financial literacy, and social 

networks, future studies can provide deeper insights into the specific needs of women entrepreneurs. 

These findings can guide policymakers, institutions, and support networks in developing more effective 

strategies and interventions to empower women entrepreneurs in rural areas15. 
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