i International Journal for Multidisciplinary Research (IJFMR)

IJFMR E-ISSN: 2582-2160 e Website: www.ijfmr.com e Email: editor@ijfmr.com

A Study on Impact of Social Media on
Marketing: A Comprehensive Analysis

Rupinder Kaur!, Amandeep Kaur?, Geetika Singh?

1.23 Assistant Professor, Management Department, Quest Group of Institutions, Jhanjeri, Mohali

Abstract:

Now days, modern world is a digital world, social media is a playing a vital role in each and every field
such as advertising ,marketing, business, agriculture etc. Social media has become a main element of
marketing strategies, changing consumer behavior through various social media channels. Social media
is providing many platforms to businessmen to attract audiences, such as youtube, facebook, instagram,
tik-tokk ,twiter etc. This paper shows the different types of impact of social on business marketing
strategies, like brand awareness, engagement of customers, growth in sales, data analytics, and
marketing influencers. To show the impact of social media on marketing, some data is collected from
various official websites. Findings show that brand visibility can increase with social media platforms,
sales improvement, and loyalty of customers. This paper presents that social media is an important tool
in digital marketing, offering dynamic and low-cost means to access and engage target customers.
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1. Introduction

In the market field, social media created a revolution with various platforms. These platforms are
attracting customers with innovative ways. In 2024, around 4.5 billion active social media users are
accounted for, which is clear proof that social media has become a necessary marketing tool for making
brand images and the easy access of brands. Social media allows businesses to create brand awareness
among customers, predict customer’s loyalty, provide attainable market sales personalized interactions
that were not possible in traditional marketing.

In the past, there were some traditional marketing methods, like television, radio, and print media; they
are still relevant, increasingly being complemented or even replaced by digital strategies. Social media
resources permit businesses to build and distribute gladness at a fraction of the similar cost of traditional
advertising; the increase of influencers marketing has tells how brands engage with their audiences, to
expand credibility and access of businesses with using social media personalities.

Apart from social media pros, there are cons of social media marketing, such as managing customer
feedback, navigating algorithm changes, and ensuring brand legitimacy. Businesses must regularly
follow their strategies to stay relevant in the changing digital landscape. The objective of this paper is to
give meaning to social media and marketing, and the main focus is to provide a comprehensive analysis
of how social media impacts marketing.

1.1 Meaning of Social Media:

Social media goes to that digital tools and applications that useful for users to create, share and intact wi-
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th content with in time. Communication, networking, and engagement are facilitated by these digital
tools among companies and communities. There are various famous media channels such as Instagram,
Twitter, Linkedin, and TikTok, and these are offering different facilities like interaction, official
networking, and content writing.

1.2 Meaning of Marketing:

Marketing is a design process of planning, promoting, selling and distributing the product to targeting
consumers. Marketing is helpful to understand customer’s needs and situations. It is helpful to build
relationship between company and consumer. This strong bond is created through various methods like
branding, market research, and digital engagement. Effective marketing is useful to expand business,
consumer loyalty, and brand images among customers and its created through digital tools.

2. Literature Review

Different researches have presented the importance and use of social media in modern marketing. Report
by Statista ad spending in social media surpassed $207 billion globally which indicates the tremendous
reliance of companies on digital avenues for marketing. Experts agree that social media platforms are
easier and cheaper to use vice traditional advertisements.

Kaplan & Haenlein (2010) suggested social media is further categorized into six branches: Collaborative
projects, Blogs, Content Communities, Social networking sites, Virtual game worlds and Virtual social
worlds. Each type has its own merits in marketing starting from direct enrollment of consumers to
increasing brand awareness. Further studies are put forward to emphasize on influencer marketing with
research that reports around 92% have faith in policies issued by influencers, than traditional
advertisements.

3. Research Methodology:

To find out the impact of social media on marketing, in this paper the mixed-method approach is used,
combining qualitative and quantitative analysis. This mix approach of these techniques ensures a
understanding of the including role of social media in marketing and gives actionable policies for
businesses looking to expand their digit marketing strategies. Secondary data is collected from various
official organizations such as statista, go-globe.com etc.

4. Findings and Discussion

4.1. Enhanced Brand Recognition

Social media is very effective in improving brand image and recognition. There was an important report
given in 2024, which claimed that 92% of marketers accepted that social media has helped them in
gaining brand recognition. TikTok, Instagram, and LinkedIn are among the top businesses being used to
promote the popularity of brands and products. Brand Recognition And Exposure The companies that
run ads on social media are most likely to be recognized more. According to a Hootsuite survey, 78% of
marketers reported social media usage as a tool for building brand awareness. Video, info graphics and
even blogs (as content marketing), increases the firm’s audiences’ engagement and marketing recall.
Another research, done by Forbes, states that companies who are more social on social-media platforms
receive 32% more customer trust, which shows social media is helpful for business to improve their
brand image.

go-globe.com
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4.2. Improved Customer Interactions

Social media is a useful platform for creating good content, which is creating interaction between
customers and businesses. 75% of businesses proved that social media has encouraged consumer
interaction and enrollment in the year of 2024. The number of consumers is motivated through strategies
such as polls and Q&As, which also foster a sense of community and loyalty towards the company. The
growth of social media enables relationship building between brands and customers. Social media
helpful to build the relationship between brands and consumers. In 2023, Sprout’s study shows that
around 80% of customers told that they hope for brand to respond to them on social media within time.
Companies are getting more loyalty and retention from customers due to real time interactions.
go-globe.com

4.3. Increase in Revenue and Sales

Social media and sales have a positive relationship. Around 80% of firms that are active social media
users reported gains in sales performance. Social commerce, which allows users to directly buy products
from social media, has simplified the purchasing process, which has contributed to the increase in
revenue.

go-globe.com

4.4. Customer Behavior Analysis

Social media makes it easier to gather important data regarding the customers and their interests. 74% of
people in 2024 used social media analytics for companies because it was informative for making
business decisions. More developed analytic tools are helpful to businesses to create their marketing
policies.

go-globe.com

4.5. Marketing Within Budget

Marketing through social media is less expensive than the traditional means of advertising. According to
reports from 2024, fifty percent of businesses utilize social media advertising and that lowers the total
marketing expenditure of the firm. Social media advertising is highly profitable and is great for
businesses with minimal marketing funds.

go-globe.com

4.6. Greater Audience Reach

Social media acts as a productive way of sharing content and links which in turn increase visitors to the
business websites. According to surveys, eighty-two percent of marketers agreed that social media
positively impacted website visitors. More visitors can mean more sales due to an increase in traffic and
better chances of conversion rates.

go-globe.com

4.7. Stronger Customer Trust and Sustained Business

Engagement and quality social media content with the audience boosts engagement with customers on a
deeper level. During 2024, seventy-three percent were more willing to recommend brands whom they
follow on social media. Gaining positive publicity through social media ensures repeat business and
referrals.

go-globe.com

4.8. Promoting Through Influencers

Influencer partnerships are still one of the best ways to reach out to the intended target market. Reports
from 2024 showed sixty-five percent of businesses gained better ROI on influencer marketing campaign
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With the help of influencers, brands can gain recognition and reach more customers. go-globe.com

4.9. Expanding Global Reach

Expanding International Presence Social media allow the company to connect with a vast number of
customers and overseas markets. They report 4.5 billion users to be engaged with social media in 2024.
This allows for a cross-national expansion of customer base by businesses. go-globe.com go-globe.com
4.10. Crisis Management and Communication

Businesses can managed their brand image by fast and transparent communication through social media
platforms. It is estimated that 70% of businesses used social media to manage crises and maintaining
customers relations, in 2024.

go-globe.com

4.11. Social media advertisement

Social media used by companies to create effective adds which attract the customers according their
taste and choice .As per report of HubSpot (2023), Social media advertisement has more than 50%
interaction with customers rather than traditional advertising. There is 70% increase in audiences
retention due to effective social media adds techniques.

Social media significantly attached with e- commerce, which providing increase to social commerce.
Tools such as Instagram, and Facebook are working as shopping tools, and these platforms are reducing
friction in consumers way. Studies show that 55% of online shoppers buy after seeing them on social
media. Moreover, TikTok, is a big example of driving e-commerce in sales. TikTok shop app enables
businesses to market directly.

5. Challenges in Social Media Marketing:

Apart from pros of social media marketing ,there are various problems in social media marketing like
access of algorithm changing affects, privacy of data, increase in competition among companies.
According to 2022 report which is given by Data & Marketing Association the main focus on
maintaining customer’s trust about ethical data.

Furthermore, innovate regularity is required for brands due to rise in competition on digital platforms.
Companies that failed to adapt to changing trends that are going to loss due more dynamic competitors.

6. Conclusion and Future Directions

Marketing is transformed by social media because social media has low cost, more access able, and

more advertising techniques. The study summaries that factories and companies must regularity adapt to

new trends, offer more reliable content in marketing, and for sustainable success to give priority to

customer engagement

In future research could find the effect of new coming technologies like artificial intelligence and

trustful on social media marketing. In addition, social media utilization patterns could give more deep

insights into market segmentation and targeting policies.
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