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Abstract

This research aims to explore the extent to which social media influences recruitment focusing on
candidate experience. Candidate experience refers to the perception and interaction a job seeker has with
an organization throughout the recruitment process. The independent variable is the social media with its
dimensions like Employee branding, Engagement with recruiter, Frequency of usage, and Literacy of the
candidate in using social media. The dependent variable is the Candidate experience on recruitment
through social media.The findings of this research will provide valuable insights for HR professionals
and organizations looking to leverage social media effectively in their recruitment efforts. The study will
offer recommendations on best practices for using social media to create a seamless and engaging
candidate experience, ultimately leading to more successful hiring outcomes.
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1. INTRODUCTION

In today's digital age, social media has become an integral part of everyday life, transforming the way
individuals interact, communicate, and share information. Its influence extends beyond personal
interactions, significantly impacting various professional domains, including recruitment. Social media
platforms such as LinkedIn, Facebook, Twitter, and Instagram have emerged as powerful tools for
employers to connect with potential candidates, market their brand, and streamline the recruitment
process.

The influence of social media on recruitment is multifaceted. On one hand, it provides recruiters with a
vast pool of potential candidates, facilitates the identification of passive candidates, and offers insights
into a candidate's personality and cultural fit through their online presence. On the other hand, it also
shapes the candidate experience, influencing how job seekers perceive and interact with potential
employers.

By investigating the role of social media in shaping candidate experience, this research seeks to uncover
the benefits and challenges associated with its use in recruitment. It will examine how social media
strategies can enhance candidate engagement, improve communication, and create a positive recruitment
experience. Additionally, it will explore potential pitfalls such as privacy concerns, biases, and the over-
reliance on social media profiles for candidate assessment.

The findings of this research will provide valuable insights for HR professionals and organizations
looking to leverage social media effectively in their recruitment efforts. It will offer recommendations
on best practices for using social media to create a seamless and engaging candidate experience,
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ultimately leading to more successful hiring outcomes.

By capturing a comprehensive view of social media's impact on recruitment, this research aims to
contribute to the ongoing discourse on digital transformation in HR practices and its implications for the
future of work

2. Review of Literature

Kaoud, Menatalla & Elbolok, Mostafa. (2022) investigates how employer branding through social media
influences employee engagement and attractiveness to prospective employees within an insurance
brokerage firm. Tulsyan, Anjali & Dave, Dr. (2024) conducted a study that explores the transformative
role of social media in modern recruitment practices, with a specific focus on Sarda Group's "Vachan"
Initiative. Yaseen, Zahi & Marwan, Yussef. (2016).Conducted a research to investigate the influence of
social media on recruitment and selection in Small and Medium Enterprises (SMESs) in the United Arab
Emirates and stated the rational evidence for employers and recruiters to have a clear recruitment
strategy that is consistent and ongoing to attract job seekers using various methods of social media
networking and to build a clear selection method for the hiring process.

Hypothesis

H1: There is a positive association between Candidate social media and candidate recruitment
experience

Research Methodology

This research project tries to understand the effects of social media on recruitment from a candidate
perspective. It uses a descriptive approach, with the use of questionnaires for data collection. The core of
the descriptive research is to portray the existing situation by systematically collecting information in
order to define a phenomenon, situation, or group. The intention is to provide an in-depth understanding
of the subject through data collection and analysis. The goal is to provide a clear and organized view of
the characteristics, behaviors, or trends prevailing in the target population.

Sampling is the process of selecting people from a population to participate in a research project. In The
sample size is 307,the candidates who approached WingsAssureSync Hub have participated. The sample
approach used is the Non probability convenient sampling.The independent variable is the social media
with its dimensions like Employee branding, Engagement with recruiter, Frequency of usage, and
Literacy of the candidate in using social media. The dependent variable is the Candidate experience on
recruitment through social media

Data Analysis and Interpretation

The demographic analysis revealed a diverse and educated respondent pool, lending credibility to the
findings. High reliability scores for both social media platforms and candidate satisfaction confirmed the
validity of the survey instruments. Regression analysis in SPSS was used to test the data. All the
dimensions of social media (Employee branding, Engagement with recruiter, Frequency of usage, and
Literacy of the candidate) was transformed and computed as single variable for the analysis.

Table 1-Model Summary

Model |R R Square |Adjusted RiStd. Error of the Estimate
Square
1 16702 449 444 2.22698
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a. Predictors: (Constant), Social Media

Table 2
Model [Unstandardized Coefficients [Standardized  t Sig.
Coefficients
B Std. Error Beta
1 (Constant) 1.053 .802 1.314 .192
Social Media | .218 .024 670 9.248 .000

The regression model of social media platforms with candidate recruitment experience points out that, R
value is .670, R square is 0.449, adjusted R square 0.444 and Std error of the estimate is 2.22698. Its
residuals have ‘t” 9.248 distributions with known degree of freedom. From the above table it can be
inferred that the probability value social media platforms and candidate recruitment experience is 0.000
which is less than 0.05 level of significance. Hence we reject the null hypothesis and accept the
alternative hypothesis.

Conclusion

This study conclusively demonstrates the significant impact of social media platforms on candidate
recruitment experiences. Through robust statistical analysis, the research validates the critical role of
strategic social media utilization in enhancing candidate experience. The core finding, a strong positive
correlation between social media platforms and candidate recruitment experience, underscores the power
of social media in shaping candidate perceptions. The analysis showed that social media literacy,
frequency of usage, employee branding, and recruiter engagement are all positively correlated with
positive candidate experiences. This highlights the need for a holistic social media strategy. The study
supports the practical recommendations for the organisations leveraging video content, personalized
recruiter engagement, transparent communication, and interactive sessions. These strategies align with
modern candidate expectations for authenticity and engagement. The research emphasizes that a
consistent, strategic, and authentic social media presence is crucial. Simply posting job openings is
insufficient. Organizations must cultivate online communities reflective of their values. This requires
continuous monitoring, evaluation, and adaptation.

In essence, this study provides data-driven evidence for social media's pivotal role in modern
recruitment. By implementing the suggested strategies, companies can enhance employer branding,
attract top talent, and create positive candidate experiences. Investing in social media training,
developing engaging content, and fostering online transparency are essential. Embracing social media
effectively transforms recruitment, making it more efficient, engaging, and candidate-centric. Tailoring
messages to highlight each candidate's unique skills and experiences demonstrates genuine interest and
appreciation, fostering a stronger connection. Furthermore, maintaining consistent and transparent
communication by providing timely updates on application statuses builds respect and reduces candidate
anxiety. Hosting live question-and-answer sessions offers a platform for potential candidates to directly
interact with recruiters, gain deeper insights into roles and processes, and address their concerns, thereby
promoting transparency and engagement.
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