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Abstract

This paper examines the impact of social media on body image perceptions and related issues among
school-going children. It reviews current literature on how social media platforms contribute to body
dissatisfaction, eating disorders, and other psychological effects in children. The study explores various
factors such as peer influence, celebrity culture, and advertising that shape children's body image
perceptions. Additionally, it discusses potential strategies for educators, parents, and policymakers to
mitigate negative effects and promote healthy body image development.

Introduction

The World Health Organization (WHO) defines adolescence as the phase between childhood and
adulthood, depicted by rapid physical, cognitive, and psychosocial growth. In this transitional stage,
adolescents focus on forming their identities and self-exploration by evaluating and comparing their

attributes to others, often leading to developing concerns about their body image (Ricciardelli & Yager,
2016).

Body Image and Social Perception: A Contemporary Review

A body image may then be defined as a complex thinking about the human phenomenon within social
psychology, pertaining to how a person perceives himself or herself and the positive attractiveness of the
body. This is especially true for young people, who are most prone to developing a deficient, albeit
positive, healthy self-concept due to the emphasis in society on physical appearance and social opinion.
Body image perception is not static but rather is dynamic in nature because it is heavily influenced by
factors such as self-esteem (SE), cultural environments, and the messages promoted by mass media
communication tools. Out of these variables, social media has become a very powerful influence on body
image perceptions, according to the study conducted by Cruz-Saez et al. in 2018.

Body image represents a complex and multifaceted construct that "encompasses one's body-related self-
perceptions and self-attitudes, including thoughts, beliefs, feelings, and behaviors" (Cash, 2018, pp. 1-2).
This term fundamentally describes how individuals assess and perceive their own physical appearance,
which can be viewed in either a positive or negative light, contingent upon the individual’s subjective
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interpretation and personal feelings about their body. In recent research, various studies have investigated
the nuances of body image across an array of contexts, including factors such as weight satisfaction, body
schema, and appearance orientation (Rodgers et al., 2020).

Body dissatisfaction A significant and worrying phenomenon that continues to hold profound implications
on various aspects of an individual's well-being is body dissatisfaction, defined as "a person's negative
thoughts and feelings about his/her body" (Grogan, 2019, p. 2). It remains the main etiology of the
formation and development of serious issues such as eating disorders, disordered eating habits, low self-
esteem, and several other psychological health problems affecting people over time (Rodgers et al., 2020;
Cruz-Saez et al., 2018).

More specifically, the problem of body dissatisfaction has been moving relatively upward with both
younger and younger adults. Such an alarming trend is largely driven by the sheer number of causes
associated with it, which can be at least partially attributed to the idealized presentations of body types
that are even widely distributed via social media outlets. The role played by social media in this case is
considerable and emphasizes its universally integral role in shaping perceptions of body image.

Social media comprises a broad category of networks and many websites, enabling users to produce,
exchange, and share content of many different types. Using these websites enables people to interact with
one another, thereby increasing their networks and connections with other individuals. Such increased use
of social networks has allowed social media to become a huge and strong power in many domains of
society. Among the domains affected in some way by this current is the level of body image, according to
the work published by Jain et al. (2023). Social media has been viewed as "a collection of internet-based
applications built on Web 2.0, permitting the creation and exchange of user-generated content" (Rodgers
et al., 2020). In consideration of the rapid progress towards technological innovations, social media has
now become a powerful tool to influence culture in contemporary life, especially during the most
impressionable ages of younger people who discover themselves in this technological world. In the
modern world, most young people in our society spend much time logging into different social media,
including Instagram and Snapchat as well as Facebook. These modes of interaction among the users on
the sites mainly through visual content, especially pictures and images (Tiggemann & Slater, 2020).
Current studies indicate that residents of India between the ages of 16 to 64 years spend about 2.36 hours
every day checking and interacting with these various social media sites.

In developing nations, for instance, a large percentage of individuals who stand at 41%, which indeed cuts
across the set age group, access social network sites through their various other modern gadgets available
in modern life. Conversely, globally, an impressive 71% of all internet users fall within the youthful age
bracket of 15-24 years old, thus showing an existing trend among the younger populations accessing
digital platforms. Rodgers et al., (2020).

Literature Review Overview

Body Image Perception and Its Changes through Social Media Body dissatisfaction is a phenomenon that
is often and frequently reported by females, highlighting the ongoing struggles they face concerning their
body image and societal expectations. In contrast, the prevalence of body dissatisfaction among males has
only recently been given the attention it deserves, marking a shift in the understanding of how men also
experience these feelings (Cruz-Séez et al., 2018). Social media, in this context, plays a significant and
influential role in perpetuating the idea of thinness as an idealized and socially acceptable quality. This
influence is particularly pronounced in both Western and Eastern societies, where thinness is closely
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associated with notions of social attractiveness and self-control, leading to widespread implications for
individuals' self-perception and mental health (Rodgers et al., 2020).

Research shows that constant and repeated exposure to selfies along with all other forms of content on
social media in relation to one's appearance has a direct association with an increase in self-objectification,
decrease in self-esteem, and development of a negative body image (Tiggemann & Slater, 2020). The
omnipresence and general availability of selfies on social media platforms is one of the main contributors
to psychological health-related issues. Body image, self-esteem, and selfie behaviors among young women
have garnered extensive study in an effort to tap into very interesting insights. Through the research, it has
been established that young women who value their bodies more often tend to take selfies more frequently
and deliberately compared with those who display higher levels of self-objectification, engaging in all the
activities related to selfies in general regardless of intent or purpose (Rodgers et al., 2020). Body Image
in Children and Adolescents Thoughts about body image normally begin very early in life, typically in
childhood, at which stage children as young as five years old show cognitive distortions and biases
regarding their understanding of body size and shape (Cruz-Séez et al., 2018).

What a child thinks and believes concerning their own bodies is greatly influenced by what they are told
by their parents, as well as the comments and opinions made by their peers. It becomes increasingly
evident, as time ensues, that feelings of dissatisfaction or discontent regarding one's body in children can
serve as a significant warning sign or precursory indicator of the possible development of serious
conditions such as eating disorders, body dysmorphic disorder (BDD), and various other forms of
psychopathology, argues Rodgers et al. in their 2020 study. Thus, the literature highly recommends early
intervention as a crucial strategy to address the risk factors associated with disturbances in body image,
underlining the necessity of timely action to avoid the further escalating of such issues. The active
involvement of parents, teachers, and other practicing mental health professionals in the cognitive-
behavioral therapy process can help reverse many of the adverse psychological effects that body image
disorders have already produced. By working together, this kind of approach not only helps to alleviate
such issues but also promotes healthy emotional and psychological growth in children toward overall good
health (Cruz-Séez et al., 2018).

Social media has fundamentally altered the way people communicate and interact with one another. The
change has also given birth to a new entity: that is, social media influencers. It refers to the individuals
who have garnered a significant number of followers on platforms such as Instagram, TikTok, and
YouTube, and can impact the mindsets and lifestyles of their followers. Even though influencers can
sometimes be constructive, there is an ever-growing concern about their impact on the development
psychology of youth. Influencers are often considered role models and trend leaders, particularly among
young adults. They are often perceived as examples of success, fame, and beauty. This perception has led
to the proliferation of "aspirational" content: that is, influencer posts that flaunt their indulgent lifestyles
and promote products that promise to provide fans with an opportunity to live vicariously through them.
However, the content promoted by influencers is often not positive or positive. Many of them push
unrealistic ideal body shapes and forms that can contribute to body image issues and the growth of eating
disorders in their followers. Additionally, they promote materialism and consumerist lifestyles,
encouraging their subscribers to buy useless and unaffordable things. Besides promoting dangerous
practices, influencers can also have a detrimental psychological effect on young people. Social media sites
are built with the intention of creating addiction, leading to many young people spending long hours
browsing through feeds, comparing themselves to others, and feeling inadequate in some way. The
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wishfully perfect and photoshopped content created by social media influencers can create an unrealistic
view of reality for young people, making them feel they are inadequate compared to their peers and the
idealized images of themselves they view online.

The most used and popular social media platform used by young women is Instagram. The promotion of
an idea body type on Instagram has been correlated with low levels of body satisfaction among young
women. According to the Tripartite model, adolescents have indicated that comparisons of their bodies
with social media celebrities, athletes, and peers who embody the ideal stimulate body dissatisfaction
(Edcoms and Credos, 2016; Burnette et al., 2017). In addition, creating and editing "selfies" (pictures of
one's self containing a face or body) for public display on social media fuels the adolescent tendency to
compare themselves and critically scrutinize their appearance (Chua and Chang, 2016; Bell, 2019).
Adolescent females are found to engage more actively in self-presentation behaviors than adolescent males
and are also found to invest more and be more sensitive toward metrics of feedback such as "likes" and
"comments" that occur with their posts. On the other hand, although males typically do not tend to worry
about the number of "likes" they receive, yet they continue to fear negative comments from peers on social
media (Kenny et al., 2017).

Case Studies and Examples

A study aimed to investigate experimentally the effect of the number of ‘likes’ accompanying Instagram
images on women's own body dissatisfaction. The sample comprised of 220 female undergraduate
students, who were randomly assigned to view either a set of thin-ideal images or average images, each
accompanied by different counts of likes within an Instagram frame. The findings revealed that viewing
thin-ideal images evoked higher levels of body and facial dissatisfaction than the average images. The
number of likes did not impact appearance comparisons or body dissatisfaction; however, it did affect
facial dissatisfaction positively. These effects were not mediated by the extent of engagement with
Instagram; yet, a higher engagement with Instagram likes was associated with more appearance
comparison and higher facial dissatisfaction. The results illustrate how the unique social interactional
features of social media - like likes - may alter body image. (Tiggemann, M., & Barbato, I. (2018). "The
impact of Instagram 'likes' on women's social comparison processes and their consequent body
dissatisfaction." Body Image, 26, 90-97.

In this qualitative study, Tiggemann and Slater (2020) explored the perceptions of appearance ideals of
14-year-old adolescents who share a positive body image (N=34). Conducting their research with semi-
structured interviews in addition to thematic analysis, the authors found that these adolescents were highly
critical of contemporary appearance ideals driven by social media and influencers. The participants
characterized these ideals as both unrealistic and significantly manipulated, articulating apprehensions
regarding the prevalent application of filters and digital modifications. They conveyed a favor for genuine
and authentic looks and emphasized the significance of self-acceptance and personal uniqueness.

In addition, the teens said beauty should be manifested not just in the way one looks but also in a person's
personality, confidence, and kind-heartedness. The majority of respondents reported that body
dissatisfaction among their peers was fuelled by the unrealistic standards associated with the social media
sites they use, but they enjoyed followers who embody body positivity and authenticity. These findings
support the use of initiatives in the field of media literacy and interventions focused on body positivity in
the prevention of negative body image and the fostering of resilience among adolescents. Thus, it calls for
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education methods that challenge critical thinking when beauty and worth are being portrayed.
(Tiggemann, M., & Slater, A. 2020).

Factors Influencing Body Image

Determinants of Body Image: Current research has managed to produce suitable evidence revealing the
various developmental, psychological, and sociocultural influences that contribute to the formation and
maintenance of body image disorders in adolescents. This specific chapter is dedicated to a detailed
elaboration of the Tripartite Influence Model of body image, which points to three influential agents: mass
media, parental figures, and peers. Such influences may operate as direct or indirect pathways, such as
negative feedback by others, comparison with other people's appearance, and internalization of dominant
standards of beauty, as indicated by Thompson et al. in 1999.

Developmental Factors: The different aspects of development that occur in an individual's maturation,
mainly puberty onset times, greatly influence how people deal with issues of the body. When puberty
begins early, it is sometimes called precocious puberty, and when it is late, it is termed as late puberty;
both often lead to an extensive array of experiences with regard to body dissatisfaction, although it is often
found that those going through precocious maturation tend to endure greater levels of distress. This
increased distress is often associated with the chasm that becomes apparent between the physiological
changes occurring at that early maturation and social expectations more common in society (Lindberg et
al., 2018; Neumark-Sztainer et al., 2020). Many of the adolescents who undergo very rapid and dramatic
changes in their physical appearance experience body image problems as they struggle to get used to these
new, unfamiliar appearances they now present to the rest of the world (Rosenblum et al., 2019).
Psychological factors: It can be regarded as one of the most basic psychological dimensions that is closely
linked to how an individual perceives his or her body image. Generally speaking, it may be said that higher
levels of self-esteem have been previously associated with a more positive and enhanced body image
while, on the other hand, lower levels of self-esteem have been linked with greater body dissatisfaction,
as seen in studies of Holland & Tiggemann in 2016 and Fardouly et al. in 2018. From research studies
gathering empirical evidence, individuals who have low self-esteem were found to be more prone to
acquiring negative perception regarding their body image. These vulnerabilities are primarily triggered
due to more exposure to societal pressures and expectations, combined with the personal sense of
inadequacy or weakness, as observed in the work by Fitzsimmons-Craft in 2020.

Sociocultural factors: Some of the contributing elements to the complex process of body image formation
are sociocultural factors, incorporating the influence of the media as well as the dynamics of one's
relationships with other people. Indeed, the media many times tends to propagate and communicate beauty
ideals that are often unattainable and unrealistic, and which, in turn, get internalized in the mind through
various communications emanating from the surrounding social environment as well as through
interpersonal experiences (Rodgers et al., 2021). Such widespread ideals can eventually lead to a feeling
of body dissatisfaction, mostly by mechanisms such as internalization of these standards and comparison
with others (Thompson et al., 1999). For instance, a majority of social media applications and services,
such as Instagram and Snapchat, "tend to display idealized body images." This would make the users in
this case, the young ones more susceptible and vulnerable to body dissatisfaction and unhappiness with
their body or body-related issues, with findings from Fardouly et al. 2017 and Scully et al. 2020.
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Body Image and Social Media

One of the significant debates continually ongoing is the magnitude to which social media impacts this
rather complex issue of body image, which has metamorphosed into a great topic of today's contemporary
life. Several studies show that with increased exposure to idealized body images and unrealistic beauty
standards that exist in many social media, there is a more likely chance that one's dissatisfaction with
his/her own body image shoots up exponentially (Burnette et al., 2017; Saiphoo & Vahedi, 2019). Other
studies, though, demonstrate and support positive impacts regarding the matter at hand about body
positivity and self-acceptance by fostering and encouraging a positive self-image on the social media
platforms (Cohen et al., 2019). This result does blend a little and is indeed in some aspects different, but
it does appear that social media is critically influential over the body image through both direct forms and
more subtle methods as well, which include raising competition among peers but also fostering
comparison as such altogether (Perloff, 2014; Valkenburg & Peter, 2013).

Cultural and Gender Influences

The cultural factor is significantly significant in defining and guiding people's perceptions associated with
body image. More importantly, it should be noted that there are various kinds of beauty standards practiced
by different cultures, which may significantly influence adolescent perceptions of body-related
information they see while surfing through social media pages (Perloff et al., 2014). Moreover, gender-
related differences also come into play within this context, thereby making the issue of body image
perception even more complex among young individuals. Further research has found that girls are far
more likely to be affected by social media platforms, and so is, in large part, because they connect more
intensely with content regarding body image and the great pressure society gives them concerning their
bodies (Frisén et al., 2020). On the other hand, boys view social media as a high motivational force for
them; however, the effect can sometimes be dulled by the general stigma associated with some behaviors
and images that they come across online (Griffiths et al., 2014; Holland & Tiggemann, 2016).

Content Managing Strategies on Social Media Sites

Adolescents use a variety of coping strategies with respect to content in social media sites, thereby
diminishing the influence that it exerts in relation to body image. Such common coping strategies may
involve limiting engagement in social media activities, avoiding messages sent by the accounts that are
usually associated with negative perceptions, or even actively in search of positive content (Burnette et
al., 2017). However, such strategies work in many cases to little effect due to the ubiquity of appearance-
related content on social media websites. Girls most frequently reported that they experienced greater
negative effects of body image content, and not only negative content but even supposedly positive
messages about the body. Such findings lead to an important assumption that such content does not
necessarily imply ameliorations in how individuals view their own bodies in a positive way (Convertino
et al., 2019; Rodgers et al., 2019).

Unlike a vast majority of social media platforms, VSCO-which is immensely popular for letting users
share their photos-has a very unique take on feedback mechanisms: only simple interactions can be seen
here, like likes and comments, which are in themselves limited. That specific design choice may well
contribute to producing an environment that is less likely to provoke anxiety, in comparison to other social
media, such as Instagram, that tend to breed much more intense comparison and pressure among the users
(Frisén et al., 2020). Further research in this direction would help acquire a better idea of how such
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platforms work and what kind of protective features they might offer in terms of body image perception
regarding the users.

Gender Influence and Social Media

Studies have shown that while girls are more interested in and devote more energy to body-related content
on social media than boys do, they experience more severe and negative body image evaluations as a result
(Frisén and Holmqvist, 2010; McAndrew and Jeong, 2012; Chua and Chang, 2016). Compared to females,
who frequently report that social media has a more negative affect on their body image, research has shown
that boys typically respond more favourably and more as a motivating influence on body image (Bell et
al., 2019).

Furthermore, because beauty body norms place more emphasis on the functionality of the body than on
its beauty, it has been argued that boys are generally shielded from these effects (Grogan and Richards,
2002). According to a recent meta-analysis, social media has comparable effects on body image for boys
and girls (Holland and Tiggemann, 2016; Saiphoo and Vahedi, 2019). Additionally, it has been suggested
that the influence of social media on male body image has been understated since boys are more likely to
hide or downplay their issues with body image—a behaviour that is influenced by the stigma associated
with male body image (Griffiths et al., 2014). But considering the methodological problems mentioned
above, a more thorough investigation is necessary to determine how strongly social media and body image
are related.

Limiting their use of social media, avoiding, unfollowing, or ignoring problematic body-related content,
such strategies were most frequently used by adolescents to protect their body image on social media.
However, Burnette et al. (2017) reported that these strategies were ineffective based on the challenge of
being able to avoid body-related content that pervaded social media. Younger users realized that ads were
targeted and that their feeds often comprised material that they did not want or could not control; this
diminished a sense of control when using social media, particularly among females. Consistent with these
control beliefs, female participants were reporting more passive responses to social media by tolerating
problematic content.

In contrast, some of the male participants reported on active searches for and selections of positive content
which may motivate them to exercise or facilitate personal development. Of course, the sample of males
in the current study was rather small. Adolescent girls failed to have active choice strategies; they
perceived any material related to body image that negatively impacted them, even material aimed at
promoting a positive body image. These concerns voiced by adolescent girls as regards body-positive or
acceptance content are essential because they appear to be in contrast with the existing literature
supporting positive impacts of this kind of content on body image, for instance, Convertino et al. (2019);
Rodgers et al. (2019). Since this phenomenon has recently taken place, there is still quite little research
addressing all possible negatives of body-positive content-or, on the contrary, this kind of content appeals
more to adult women than to adolescents.

Although the effect of pro-body imagery content on the perceptions of body image of adolescents is less
explored, a conclusion can be drawn that girls in adolescence see social media generally more as a negative
and empowering environment for bodies. But VSCO had become an Instagram alternative where women,
after all, preferred to share their photos because it lacked metrics for feedback like likes, comments, and
followers and thus imposed lesser appearance-related stress on the users.

VSCO still has not been included in research on body image and is a subject worthy of further attention
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because it encompasses a platform that would arguably contain features that protect the body image,
namely, the absence of hierarchical popularity structures or feedback indices. Some females used methods
that worked to depersonalize them from mainstream body ideals by telling themselves that such body
ideals were impossible, a method that has also been documented by Burnette et al. (2017). Most females
reported, however, that the knowledge of these body ideals being impossible provided little defense for
their body image perceptions, and that they continued to compare themselves End. Female adolescents
also constructed psychological distance from cultural body ideals by arguing that although they
appreciated specific attributes of other's bodies, they did not want themselves to have such characteristics,
because the characteristics would not suit their features. For his part, in this research, male adolescents
have provided explanations that they devalue the muscular ideal and creates psychological distance away
from comparison references as a method to support their perceptions of body image.

Holmgqvist and Frisén (2012) also saw this low investment in content concerning the body as something
that supported the body image among young males. Social media seem to facilitate body dissatisfaction
in adolescents, but empirical studies are scarce. The aim of this study was to explore the associations
between social media use and body image in early adolescent girls (ages 12—14). Six focus groups (total
N = 38) were conducted to extract patterns from the data through thematic analysis. Social media use was
highly prevalent among the girls. They endorsed some concerns with appearance and social comparison,
especially with peers. However, they did show a lot of media literacy, valuation of diversity, and self-
confidence, features that seemed to balance the negative interaction between mass media exposure and
body image. The girls reported that these were cultivated in supportive parenting and supportive school
environments. Results support an ecological approach to the prevention of body dissatisfaction.

While peer influence becomes more amplified during adolescence, recent research suggests that parent
involvement and the school environment are linked to girls' attitudes and behaviors regarding social media
and body image.

Educational Interventions

e Strategies for educators to promote positive body image in schools

It is thought that social media literacy guards against the internalisation of appearance ideals and the
propensity to filter and edit self-related photos posted to social media (Rodgers, Lowy, et al., 2021;
Tamplin et al., 2018; see Paxton et al., 2022). It measures an individual's awareness of the influence of
social media, marketing intentions, and unrealistic nature of social media content. The SoMe program,
which is intended to be a social media literacy body image and wellbeing program for early high school
kids, frequently includes social media literacy instruction (Gordon et al., 2020).

Three major areas of intervention in the school and community: 1) School curriculum, teaching, and
learning; 2) School ethos, environment, and organization; and 3) School-community partnerships and
services.

o Integration of media literacy and critical thinking skills in the curriculum

Programs aimed at boosting machine learning cover topics including critical awareness-building,
analysing the good and bad messages that the media conveys, the impact of the media on individuals, the
reasons behind advertising, and advocacy strategies as a means of responding to the media. These
interventions frequently include a discussion or demonstration of the media's use of distortions to create
perfect, therefore unrealistic, human images.Positive results for internalisation of the thin-ideal, weight
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and shape concerns, and the likelihood of developing disordered eating have been reported for several of
these ML interventions (Gonzalez et al., 2011, Mora et al., 2015, Wilksch et al., 2015).

To be more precise, ML may obstruct the path that leads from internalising media appearance ideals and
pressure from the media to comparing one's own body to others. It's possible that this happens by lessening
the media's ability to persuade people and by making messages about ideal physical appearance less
appealing and credible. As a result, there may be less internalisation and self-comparison with media
representations. The distal components, body dissatisfaction and disordered eating, would thus decrease
with reductions in internalising and comparing, two characteristics that have been found to predict
increases in body and eating problems (Jackson and Chen, 2008, Rodgers et al., 2015).

By critically analysing media images and messages, it is possible to counteract the influence of media that
encourages unhealthy behaviours or risky actions (Bergsma & Carney, 2008).

Parental and Community Roles in Addressing Social Media Influence on Body Image

Parental involvement plays a crucial role in shaping adolescents' body image and mitigating the negative
effects of social media. Recent research underscores the importance of parental support in fostering
healthy body image and media literacy among adolescents. Effective parental strategies include open
communication about media content, promoting critical media literacy, and modeling positive body image
behaviors.

A study by Cohen and Blaszczynski (2019) highlights that parental discussions about media content can
help adolescents develop critical thinking skills regarding body image and media portrayals. By engaging
in conversations about unrealistic beauty standards and encouraging a healthy relationship with food and
exercise, parents can mitigate the adverse effects of social media (Cohen & Blaszczynski, 2019).
Moreover, research indicates that parental support can enhance adolescents' self-esteem and body image
by providing a buffer against the negative influences of social media. Parents who engage in supportive
behaviors, such as positive reinforcement and setting appropriate boundaries for social media use,
contribute to healthier body image perceptions among their children (Rodgers et al., 2021).

Community Initiatives to Counteract Negative Social Media Influences

Community initiatives play a vital role in addressing the broader societal influences on body image and
counteracting the negative effects of social media. Effective community-based programs focus on
promoting media literacy, encouraging body positivity, and providing support networks for adolescents.
Adolescents and their families can be empowered to critically assess media content and reject harmful
messages by participating in programs that teach them about the effects of social media on body image.
Teenagers' self-esteem has been demonstrated to increase and body dissatisfaction to decrease when
community workshops and school-based media literacy programs are implemented (Levine & Murnen,
2020). In order to combat the limited beauty standards that are frequently promoted by social media, these
programs frequently incorporate activities that dispel preconceptions and support a variety of body shapes
(Levine & Murnen, 2020).

Additionally, community initiatives that promote body positivity and self-acceptance can have a positive
impact on adolescents' body image. Campaigns that highlight diverse body types and promote messages
of self-love and acceptance contribute to a more inclusive and supportive environment (Tiggemann &
Slater, 2017).
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Support networks, such as peer support groups and mentoring programs, also play a significant role in
providing adolescents with resources and emotional support. These programs can offer a space for
adolescents to share their experiences, receive guidance, and build resilience against negative social media
influences (Gordon et al., 2018).

Policy Recommendations

In order to limit and mitigate the dangerous impact of social media on the body image of children, it is
very important to have a regulatory broad policy. The government must formulate explicit and tangible
policies that would address the possibility that different social media sites could limit children's access to
harmful content, such as idealized body standards or content promoting eating disorders. Filters and
algorithms can limit children's exposure to such content, but stricter enforcement of the existing regulation
should be instituted concerning content. This calls for accountability in transparency and not only on the
part of the content providers but also the platforms themselves relating to algorithms and content
recommendations in which they promote positive body image and well-being.

Regulatory authorities might further mandate that social media firms mark changed digital images with a
caution or disclaimer so that children understand that most of what they see on the net is not realistic. Such
a practice could potentially reduce some of the pressure of trying to meet impossible body image ideals.
Finally, online safety legislation must be updated to better reflect the adaptive nature of problems created
by social media, with the goal of greater protection against a variety of body image-related harms.

Stakeholder Cooperation

Body image problems among young people can only be addressed through the joint effort of the key
stakeholders in a child's life, including educators, parents, policymakers, and to some extent, social media.
Parents and educators should be equipped with education and tools to advise young people about the
responsible use of social media. Educational institutions should integrate media literacy and digital well-
being courses into their curricula to teach critical thinking and how to resist negative influences and similar
adverse material on social media.

Policymakers should work closely with social media companies to enforce the rules and promote features
that promote a positive body image. Open discussion among the stakeholders is a gateway to protection
of children when they enjoy the internet, just like it is a gateway to maintaining a collective, proactive
approach to addressing problems before they rear their heads.

Conclusion

This study underlines the deep impact that social media can have on the body image of young people. The
results clearly suggest a significant positive relationship between the exposure of young children and
adolescents to unattainable body ideals on the internet and the growth of body dissatisfaction, low self-
esteem, and disordered eating behaviors. Such findings echo the urgency of regulatory measures and
further education among the teaching fraternity, parents, and lawmakers.

Future research studies should follow the long-term effects of social media on body image and as they
explore the new technologies of Al-driven content. These would surely exacerbate or diminish such
problems in the future.

Further, it is also important to investigate how differences in cultural contexts influence the effects of
social media on body image and identify protective factors that may be stronger buffers against adverse
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consequences.

Recommendations for Positive Body Image in School Contexts

School environments play a very crucial role in determining how children perceive themselves. Schools,
therefore, are advised to embrace positive body image as an integral part of the holistic and inclusive
policies to be upheld in schools. It entails setting the standards for the education curriculum to absorb body
positivity, encouraging diverse school materials, and offering workshops challenging narrow perspectives
of beauty.

Finally, by creating a positive environment that respects and values all body types, along with
conversations that open up the meaning of the impact of social media, will empower students to be
resilience builders against damaging online messages. Equipping students with full media literacy
programs that help them view the content they consume on social media critically will mean healthier self-
views and better mental health.
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