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Plain Language Summary

This paper explores how political narratives shape public opinion and voter behavior in India. It examines
how parties craft messages around issues like employment, welfare, and national security, and how these
messages resonate with different age groups. The study uses media discourse analysis, digital sentiment
tracking, and survey data to understand the evolving strategies of political communication. It finds that
narratives are a powerful tool in mobilizing youth and shaping democratic engagement.

Abstract

In the landscape of Indian politics, narratives have evolved into powerful tools that shape public
perception, mobilize voters, and define party ideologies. This research paper examines how political
narratives are constructed, disseminated, and received within India’s multifaceted socio-political
framework. Using a mixed- methods approach—including discourse analysis, digital sentiment tracking,
and media discourse analysis—this study delves into the mechanics of narrative construction and their
influence on electoral behavior, particularly among youth demographics. Drawing from political
communication theories, the narrative policy framework, and comparative global examples, this study
argues that the strategic deployment of narratives by Indian political parties has fundamentally
transformed democratic engagement. The findings revealed that emotionally resonant and identity-based
narratives are particularly effective in influencing public discourse and voter alignment. The paper
concludes with policy recommendations to enhance democratic accountability through transparent
narrative practices.

Introduction

Political narratives have long been integral to shaping public discourse in India—from the freedom
struggle’s unifying calls to action to the rhetoric of social justice and development in the post-
independence era. These narratives morphed over time, adapting to the socio-political demands of each
generation. Today, with the rise of digital platforms and targeted communication, the narrative has
become more than a story—it is a strategic weapon in the arsenal of political campaigning.

This study investigates how Indian political parties utilize narratives to construct political identities,
influence voter perceptions, and alter electoral outcomes. Grounded in the Narrative Policy Framework
(NPF) and Framing Theory, this research explores not only what narratives are being told but also how
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they are told, to whom, and with what effect. This study aims to bridge the gap between theoretical
understanding and empirical observation by analyzing narrative construction through discourse analysis,
digital sentiment tracking, and media content analysis.

This paper argues that political narratives in India—particularly those framed around nationalism, identity
politics, economic development, and cultural symbolism—play a pivotal role in shaping public perception
and voter behavior, especially among the youth. Through a systematic analysis, we explore how these
narratives are engineered, their resonance, and their implications for democratic participation in India.

Methodology

This study employs a mixed-methods research design to explore the evolving role of political narratives
in shaping voter behavior in India. The methodology combines quantitative and qualitative approaches to
ensure both breadth and depth in understanding narrative influence across demographic segments, media
platforms, and political contexts. The quantitative phase consisted of a structured online survey conducted
between October and December 2024, with a final sample size of 2,000 respondents. Stratified sampling
was used to ensure proportional representation by age, gender, region, and educational background (see
Appendix Al). The survey questionnaire assessed the relative influence of political narratives, key issues
of concern, and the perceived credibility of various sources (e.g., television, social media, print). Data
was analyzed using SPSS 26 and R Studio for descriptive statistics, cross-tabulations, logistic regression,
and correlation analysis, while Tableau was used to visualize patterns across variables. The qualitative
phase relied on thematic discourse analysis of 35 political speeches, 10 party manifestos, and over 500
social media posts, with selections based on narrative relevance, media engagement, and timing with
respect to elections. NVivo 14 facilitated the coding of these texts into dominant narrative themes such
as nationalism, welfare, economic justice, and secularism and their classification into sentiment categories.
Supplementary tools included Talkwalker and Brandwatch for monitoring social media sentiment and
hashtag virality across Twitter, Instagram, YouTube, and Facebook, while Google Trends enabled
tracking of regional variations in narrative keyword interest (see Appendix C and D).

The use of this multi-pronged methodology is justified given the layered nature of political narratives,
which operate at the intersection of affect, ideology, identity, and media. Quantitative methods provided a
broad assessment of how different voter groups respond to narratives, while qualitative tools unpacked
the construction and emotional tone of these narratives. A subcomponent of the methodology involved
semi- structured interviews with political consultants, campaign strategists, and digital content creators,
shedding light on the tactical use of narratives” particularly the shift toward Al-powered targeting, meme-
based storytelling, and platform-specific customization. These interviews revealed that political parties
increasingly use sophisticated voter segmentation and media tailoring to deliver distinct narratives to
different audiences, such as using development rhetoric in one region and religious-cultural messaging in
another. This highlights how narratives are not static but dynamically crafted to respond to local,
temporal, and emotional contexts.

However, the study also faced methodological limitations. The online nature of the survey likely skewed
the sample toward urban, digitally literate respondents, underrepresenting rural voices. Additionally,
WhatsApp and Telegram, two major platforms for political narrative dissemination, are difficult to
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monitor due to encryption, posing data access limitations. Regional language content, especially in Hindi,
Kannada, Bengali, and Tamil, required translation that may have introduced minor interpretative errors in

coding and sentiment analysis.

Finally, while the study captures robust trends from late 2024, political narratives are dynamic and evolve
quickly in response to events, making this a temporal snapshot rather than a longitudinal study.

All participants provided informed consent through a digital pre-screening process, and the survey
ensured anonymity by not collecting personally identifiable information. The research adhered to ethical
standards concerning digital content by limiting qualitative analysis to publicly accessible material. All
datasets and coding frameworks are stored securely and are available upon academic request for
replication and review (see Appendix E). Overall, this methodology offers a rigorous and holistic
framework to understand how narratives are created, disseminated, and perceived in the contemporary
Indian political landscape, and how their influence is mediated by age, region, education, media exposure,

and emotional appeal

Appendix
Appendix A: Survey Instrument and Demographics

Al. Survey Sample Profile

\Variable Category Percentage (%)
Gender Male 54.1
Female 45.6
Other/Non-binary 0.3
Age Group 18-25 30
26-35 25
36-50 23
51+ 22
Education Level Below 10th Standard 12
10th-12th Standard 23
Undergraduate 38
Postgraduate and above 27
Region North India 26
South India 24
West India 20
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East India 15
Central India 15

The survey sample reflects a diverse and balanced demographic distribution aimed at understanding the
relationship between political narratives and voter behavior across different strata of Indian society.

Gender: The respondent pool comprises 54.1% males and 45.6% females, with a small
representation (0.3%) identifying as non-binary or other. This near gender parity allows for
relatively unbiased gender-based analysis of narrative reception.

Age Group: The majority of participants are young voters, with 30% aged 18-25 and 25% aged
26-35. This is significant, as younger demographics are more digitally connected and often more
responsive to dynamic, emotional, or identity-driven narratives in politics. The remaining 45% are
older voters, offering a comparative view on narrative influence across generations.

Education Level: 38% of respondents hold undergraduate degrees, while 27% possess
postgraduate qualifications or higher. This highly educated sample implies a strong potential
for critical evaluation of political messaging, and it may influence the degree to which narratives
are internalized or resisted. Only 12% have education below the 10th standard.

Region: The survey includes respondents from all major regions of India, with North (26%0)
and South India (24%) being slightly overrepresented. West India (20%), and East and
Central India (15% each) are also represented, ensuring geographic diversity in understanding
regional variations in narrative strategies and voter perceptions.

Overall, the sample design helps capture the multi-dimensional nature of political narrative impact across
gender, age, education, and geography. However, minor underrepresentation in eastern and central regions
may be addressed in future research for even broader applicability.

A2. Key Survey Questions (Likert Scale 1-5)

1.

2.
3.
4.
5.

How important are political narratives in shaping your voting decision?

Do you consume political content on social media platforms?

Which political issue matters most to you in elections?

Have you shared or reshared political narratives (videos/memes/text)?

Do party slogans or symbolic narratives influence your vote?

Appendix B: Narrative Influence by Age Group

Age Group [Top Issue Narrative Influence (%) Primary Source of Exposure
18-25 Employment 72% Instagram, YouTube Shorts
26-35 National Security 65% Facebook, WhatsApp forwards
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36-50 \Welfare Schemes 60% TV debates, print media
51+ Inflation 58% Local newspapers, community TV

This table outlines the intersection of age group, their top political concern, narrative influence
percentage, and their primary source of political narrative exposure. It offers critical insight into how
different generations prioritize issues, respond to narrative framing, and consume political content.
1. Age Group 18-25:

e Top Issue: Employment

e Narrative Influence: 72% (highest among all age groups)

e Primary Exposure: Instagram, YouTube Shorts
Analysis:

This group, largely composed of students and early job seekers, is highly responsive to employment-
focused narratives. Their digital nativity makes short-form video platforms a dominant channel for
political messaging. High narrative influence suggests political campaigns targeting this group must adapt
to quick, visually appealing formats that link employment promises to aspirational messaging.

2. Age Group 26-35:

e Top Issue: National Security

e Narrative Influence: 65%

e Primary Exposure: Facebook, WhatsApp forwards
Analysis:

This group, often composed of young professionals, is more engaged with nationalistic or strategic
concerns like defense and sovereignty. The dominance of Facebook and WhatsApppoints to their
reliance on peer networks and viral content. The strong influence of narrative here implies that parties use
emotionally charged and identity-based storytelling to capture support.

3. Age Group 36-50:

e Top Issue: Welfare Schemes

e Narrative Influence: 60%

e Primary Exposure: TV debates, print media
Analysis:

This age group is primarily concerned with policies related to family welfare, healthcare, and education.
They rely on legacy media like newspapers and television, which still hold sway over their political
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opinions. This cohort requires more in-depth and structured narratives, suggesting the importance of
long-format interviews and policy discussion in swaying this demographic.

4. Age Group 51+:

e Top Issue: Inflation

e Narrative Influence: 58%

e Primary Exposure: Local newspapers, community TV
Analysis:

Older voters tend to be economically sensitive, and inflation affects them directly. Their media
consumption is rooted in regional and vernacular sources, reflecting trust in local networks. Political
parties use localized storytelling and culturally resonant messages to reach them, although the overall
narrative influence is slightly lower compared to younger cohorts.

Conclusion

This table illustrates a clear generational divide in both political priorities and media consumption.
Younger voters are more narrative-sensitive and heavily influenced by digital and visual media, while
older demographics prefer traditional media with regionally grounded content. For political strategy and
consultancy, this insight reinforces the need for platform-specific messaging and narrative tailoring by
age segment.

Appendix C: Tools and Platforms Used for Analysis
C1. Digital Sentiment and Social Media Monitoring

Tool Purpose Data Collected

Talkwalker Social listening for political hastags Twitter, Instagram, YouTube
Brandwatch  [Sentiment polarity tracking and virality Facebook comments, news shares
Google trends |Keyword comparison fornarrative themes Narrative virality over time
Nvivo 14 Qualitative coding of speeches& manifestos Content categories & sentiment

This table outlines the primary digital tools used to collect and analyze both quantitative and qualitative
data in the study.

o Talkwalker was employed for real-time social media monitoring, focusing on platforms like
Twitter, Instagram, and YouTube. It helped identify trending political hashtags and narratives,
particularly those resonating with younger voters. This was essential in tracking how narratives like
employment and nationalism gained traction among the 18-25 age group.
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Brandwatch enabled the team to assess the emotional tone of political content by analyzing
Facebook comments and news shares. It measured sentiment polarity(positive, negative, or neutral),
providing insight into public reactions to political messages and controversies, especially in private or
semi-public online spaces.

Google Trends was used to track search interest over time for specific political keywords and
themes. It offered a useful way to evaluate the virality and temporal relevance of narratives such as
“welfare schemes” or “inflation,” comparing their popularity during different campaign phases or in
response to major events.

NVivo 14 was the backbone of the qualitative content analysis, used for systematically coding and
analyzing speeches and manifestos. It helped identify recurring themes, rhetorical strategies, and
shifts in messaging. This tool added depth to the understanding of how political language is
constructed to influence voters, and how it evolved across parties and over time.

Together, these tools allowed for a multi-layered approach to narrative analysis, combining real-time
digital sentiment data with deep qualitative insights, making the study comprehensive and grounded in

both data and discourse.

C2. Statistical and Visualization Tools

Software Used

Function

SPSS 26 Quantitative analysis, cross-tabs
R Studio Correlation and regression models
Tableau \Visualization of survey responses

This appendix outlines the statistical and visualization software utilized to analyze survey data, identify

patterns, and present findings effectively.

e SPSS 26 was used primarily for descriptive and inferential statistical analysis. It helped conduct
cross-tabulations between demographic variables (like age or education) and voter behavior or
narrative impact. SPSS enabled efficient computation of percentages and frequency distributions
used in the demographic tables.

e R Studio supported advanced statistical modeling, particularly correlation and regression
analysis. This allowed the research to identify relationships between narrative influence and
variables such as age, media exposure, and political preference. It was especially useful for testing
hypotheses about which demographics were most susceptible to specific political narratives.

e Tableau was used to create interactive and visually compelling charts, including bar graphs,
heatmaps, and comparative plots. These visualizations helped in clearly presenting the spread of
political narrative impact across regions, age groups, and digital platforms, making complex data
more accessible for analysis and interpretation.
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These tools ensured that the research maintained a rigorous quantitative grounding while also allowing
for effective storytelling through data.

Appendix D: Sample Speeches and Narrative Codes

Speaker Speech Location Dominant Narrative Theme Sentiment Category
Narendra Modi Red Fort, 2022 National Pride, Unity Positive

Rahul Gandhi Bharat Jodo Yatra  [Economic Injustice, Secularism Mixed

Arvind Kejriwal  [Delhi Rally, 2023  [Education, Corruption Positive

Amit Shah Karnataka, 2023 National Security, Culture Assertive

Each speech was coded in Nvivo using sentiment-emotive categories: "Hope,” "Pride,” "Fear,"
"Empowerment."

1. Narendra Modi — National Pride and Unity (Red Fort, 2022)

In his Independence Day address from the Red Fort, Prime Minister Modi delivered a carefully crafted
message centered on national unity, cultural heritage, and India’s global standing. This narrative aligns
with long-standing nationalist rhetoric of the Bharatiya Janata Party (BJP) and aims to evoke a sense of
collective identity and emotional pride.

The positive sentiment is deliberate—it acts as a unifying call, reduces political polarization in a
ceremonial context, and amplifies a ‘leader of all’ image. The speech reinforced legacy themes like
“Azadi ka Amrit Mahotsav” and ‘“Aatmanirbhar Bharat,” both functioning as emotionally resonant
nationalistic slogans. This form of narrative consolidation is effective among older, urban, and
upwardly mobile voters, who associate strong leadership with national dignity.

2. Rahul Gandhi — Economic Injustice and Secularism (Bharat Jodo Yatra)

Rahul Gandhi’s long-format, on-ground campaign through Bharat Jodo Yatra offered an alternative
narrative: one rooted in grassroots connection, economic justice, and pluralism. The narrative contrasts
starkly with the ruling party’s focus on nationalism and security, instead emphasizing secular and
democratic values under perceived threat.

The mixed sentiment stems from the dual tone of the speeches—on one hand, they contain criticism and
urgency over rising inequality and communal polarization; on the other, they carry hope and
reconciliation. This strategic blend aims to reconnect with disillusioned Congress voters, appeal to
minorities, and rebrand Gandhi’s image as a serious, empathetic leader.

3. Arvind Kejriwal — Education and Anti-Corruption (Delhi Rally, 2023)

Kejriwal’s narrative is markedly different from conventional national leaders. His rally in Delhi
emphasized “developmental populism”, focusing on accessible education, healthcare, and clean
governance. The positive sentiment is significant—Kejriwal rarely employs fear or grievance politics,
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instead presenting the Aam Aadmi Party (AAP) as a technocratic and results-oriented alternative.

His use of personal anecdotes, budgetary statistics, and policy promises are examples of a data-backed
narrative structure that resonates with middle-class urban voters, especially in metro areas like Delhi,
Gujarat, and Punjab. The optimistic tone fosters credibility and emotional safety among his support base.

4.  Amit Shah — National Security and Cultural Assertion (Karnataka, 2023)

Amit Shah’s Karnataka address highlighted internal security, border integrity, and protection of
cultural values, mirroring BJP’s strategic narrative across states with electoral contests. The speech took
an assertive and combative tone, framing opposition parties as weak, indecisive, or even anti-national.

This form of narrative is targeted at conservative and first-time male voters, particularly in regions
with heightened communal sentiments. The assertive sentiment is also reflective of Shah’s personal
brand as an enforcer of ideological discipline, contrasting with Modi’s more inclusive rhetorical
persona.

Cross-Speaker Narrative Analysis:

- Emotional Register and Sentiment Strategy:

Speakers use sentiment as a rhetorical weapon. Modi and Kejriwal lean on positive emotions to build
trust and aspiration; Shah invokes assertiveness and urgency to generate alertness and loyalty; Rahul
Gandhi attempts to blend critique and empathy to reconnect with a lost electorate.

- Narrative Construction as Strategy:

Each leader constructs a narrative not just to reflect political ideology, but to influence voter identity
and psychological alignment. For instance, BJP’s use of pride and protectionism speaks to a nationalist
ethos, while Congress and AAP stress institutional values, governance, and individual welfare.

« Voter Behavior and Reception:

These narrative framings influence how different age, caste, and regional groups perceive credibility,
emotional sincerity, and leadership appeal. Emotional tonality also impacts media coverage, online
engagement, and voter recall, thereby indirectly influencing electoral outcomes.

Appendix E: Ethical and Data Integrity Considerations

This appendix outlines the ethical framework and data integrity measures that guided the research
process. Given the studya€™s emphasis on political narrative influence, which involves sensitive political
opinions and behavioral insights, special attention was given to ensure participant rights, transparency,
and data reliability.

E1. Confidentiality

All participants responses were fully anonymized to protect their identities. No personally identifiable
information (PI1) such as names, contact details, or IP addressees was collected at any point during the
survey or follow-up. The data were coded using randomized respondent IDs, ensuring strict
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confidentiality and compliance with ethical research norms.

E2. Informed Consent

Prior to participating in the survey, all respondents were required to read and acknowledge an informed
consent statement presented on an online pre-screening form. This statement clearly explained the
purpose of the study, voluntary participation, data usage, and their right to withdraw at any point. Only
those who explicitly consented were allowed to proceed with the questionnaire.

E3. Data Storage and Access

The collected data were stored in encrypted files using institutionally approved secure cloud storage.
Access to raw data was restricted to the core research team. However, to ensure academic transparency
and support replication efforts, the anonymized datasets and analysis scripts are available upon reasonable
request, contingent on academic use and adherence to ethical handling practices.

E4. Data Limitations and Representativeness

While the sample was diverse in terms of age, region, and education, the surveys online nature may have
inadvertently skewed the participant pool toward urban, digitally literate populations. Consequently, there
is a risk of underrepresentation of rural, elderly, or digitally marginal populations. This limitation was
mitigated by triangulating survey findings with publicly available speech transcripts, media content, and
secondary electoral data, but it remains a factor in interpreting generalizability.

E5. Ethical Review

Although the study did not involve medical or clinical procedures requiring Institutional Review Board
(IRB) clearance, it adhered to standard social science ethical research protocols. The research was
conducted in alignment with the Declaration of Helsinki and the American Association of Political
Science Research Ethics Guidelines.

Results

This section presents the empirical findings derived from both quantitative and qualitative analyses
conducted to examine the influence of political narratives on voter behavior in India. The findings are
organized into thematic categories emerging from survey data, content analysis, and digital sentiment
evaluation.

1. Youth Engagement and Narrative Resonance

Survey data from a sample of 1,200 respondents across five Indian states revealed that 72% of voters
aged 18- 25 identified employment opportunities as the most influential issue shaping their political
preferences. This age group also demonstrated the highest sensitivity to narratives delivered through
digital platforms, particularly Instagram and YouTube. Political parties like the Bharatiya Janata Party
(BJP) and Aam Aadmi Party (AAP) have effectively utilized short-form videos and reels to disseminate
campaign messages focusing on skill development, startup culture, and government job creation
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(Chhibber & Verma, 2018). The content analysis of campaign speeches and social media posts indicated a
deliberate effort to frame the youth as aspirational change agents, often invoking terms like “New India”
and “Atmanirbhar Bharat.”

2. Narrative Preferences Across Age Demographics

As reflected in Table 1, issue salience varied notably across age groups. While the youth prioritized
employment, voters aged 26-35 were primarily influenced by narratives on national security (65%). For
the 36-50 demographic, welfare schemes such as Ayushman Bharat and PM Kisan were most compelling
(60%), whereas for voters aged 51 and above, inflation and economic stability were leading concerns
(58%). This segmentation underscores the adaptive narrative strategy employed by political parties to
tailor content to audience-specific anxieties and priorities (Jaffrelot, 2021).

Table: Issue Salience by Age Group

Age Group Top Issue Narrative Influence (%)
18-25 Employment 72%
26-35 National Security 65%
36-50 \Welfare Schemes 60%
51+ Inflation 58%

3. Sentiment Analysis and Narrative Polarity

Using digital sentiment tracking tools such as Talkwalker and Brandwatch, a comparative sentiment
analysis of BJP and Congress’s digital narratives during the 2019 and 2023 election cycles was
conducted. Results showed that pro-BJP narratives received a 21% higher engagement rate on
average, particularly when linked to emotive issues such as nationalism and religious identity. Hashtags
like #ModiAgain2019 and #HarGharTiranga had high virality due to their evocative framing (Deshpande,
2020). Conversely, opposition narratives often centered around critiques of economic mismanagement or
communalism, which, while resonant among educated middle-class voters, failed to achieve equivalent
emotional traction or reach.

4. Regional and Linguistic Narrative Trends

Qualitative coding of regional speeches and manifestos revealed significant narrative variation along
linguistic and cultural lines. In Southern states like Tamil Nadu and Kerala, regional identity and
language pride were prominent themes. In contrast, North Indian states emphasized development and
security. This supports findings from Rao (2022), which highlight the significance of regional identity in
shaping the receptivity of national versus local narratives. Notably, the AAP’s education and healthcare
narrative had strong urban appeal in Delhi but faced limited resonance in rural UP or Bihar.

5. Voter Behavior and Turnout Correlation

The study also found a positive correlation between narrative exposure and voter turnout, especially
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among first-time voters. Among surveyed participants who reported encountering campaign narratives
through WhatsApp forwards, YouTube campaigns, or Instagram reels, 67% confirmed their decision to
vote was influenced by these digital engagements. This was particularly evident in urban constituencies
such as Bengaluru Central and Pune, where digitally literate youth populations dominate. These findings
reinforce existing scholarship suggesting that narrative saturation, particularly through mobile devices, can
significantly mobilize political participation (Mukherjee, 2021).

Discussion

This study aimed to understand the influence of political narratives on voter behavior in contemporary
Indian politics, employing a mixed-methods approach that combined quantitative survey data with
qualitative content analysis. The findings offer both confirmation and nuance to the existing body of
literature on political communication and voter psychology in India.

Narratives as Catalysts for Political Mobilization

Our results reinforce the centrality of political narratives in mobilizing electoral support. A substantial
proportion of respondents across all age groups acknowledged that narrative-based communication—
especially those encapsulated in slogans, visuals, and targeted emotional content—had influenced their
political choices. This supports Chatterjee’s (2021) argument that narratives serve as vehicles for both
ideological communication and emotional resonance in Indian democracy. Notably, employment and
economic anxiety were the dominant concerns for younger voters (18-25), and narratives addressing
these issues—often disseminated through Instagram reels, Twitter threads, and meme culture—registered
the highest influence (72%).

These findings echo the role of “vernacular narratives” discussed by Jaffrelot & Verniers (2020), where
localized storytelling around development or failure thereof becomes a key political asset. Similarly, the
deployment of nationalistic narratives such as “Make in India” or “Bharat Mata Ki Jai” among voters aged
26— 35 demonstrates how emotive and symbolic language shapes perceptions of leadership strength and
national identity.

Social Media as a Narrative Amplifier

The data also highlighted a sharp divergence in media consumption patterns across age groups. While
television and print remain the mainstay for older voters, digital platforms have become the default
political arena for younger demographics. This is consistent with Gupta (2022), who found that over 68%
of first-time voters were primarily exposed to political content via YouTube, Instagram, and short-video
formats. The current study’s integration of digital sentiment analysis (via Talkwalker and Brandwatch)
confirmed that the virality of narrative content correlates with issues prioritized by the electorate—
particularly on platforms that allow rapid dissemination through shares, likes, and algorithmic visibility.

This digital dimension also brings with it the problem of hypernarratives—short, emotionally charged
messages that often lack nuance but are powerful in electoral impact. These include misleading statistics,
communal messaging, or oversimplified binaries (e.g., “desh bhakt” vs. “tukde tukde gang”). The ethical
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implications of such content warrant further investigation.

Intersectionality of Identity and Narrative Impact

Interestingly, intersectional dynamics such as caste, region, and religion also appeared to mediate
narrative influence, although this study only touched upon these themes lightly. For instance, narratives
around “Ram Mandir” and “Uniform Civil Code” found strong resonance in North India but less so in
Southern states, where issues of federalism and linguistic identity dominate. These observations align
with Yadav’s (2021) work on regional narrative variation in Indian federalism.

Gender did not significantly alter narrative influence in this study, though qualitative responses suggested
that women were more influenced by narratives centered on safety, welfare schemes, and women’s
empowerment— like the “Beti Bachao, Beti Padhao” campaign. Future work should delve deeper into
how gendered narratives function across class and geography.

Methodological Reflection and Limitations

The mixed-method approach allowed for both breadth and depth, but several limitations must be
acknowledged. First, while the online survey captured diverse age and regional groups, it inherently
skewed toward digitally literate, urban populations. Offline voters—especially those in rural areas—may
engage with different narratives, delivered through community meetings, local radio, or religious
gatherings. Second, the content analysis focused primarily on high-visibility narratives from major
parties; smaller regional players may deploy alternative narratives that are equally significant but under-
represented in national media.

Moreover, sentiment analysis tools, while robust, cannot always capture the layered irony or sarcasm
typical of political memes or regional idioms. Manual coding attempted to mitigate this, but subjective
interpretation remains a potential source of bias.

Implications for Political Strategy and Policy Framing

The findings of this study carry significant implications for political actors, strategists, and policy
communicators. As narrative crafting becomes central to electoral success, there is a risk that policy
substance may be subsumed by narrative performance. However, this also presents an opportunity: well-
crafted narratives that align with empirical policy outcomes—Ilike employment generation, education
reforms, or health schemes—can enhance both voter trust and democratic accountability.

In conclusion, political narratives in India are not mere rhetorical devices—they are strategic tools for
identity formation, ideological signaling, and voter engagement. Their influence is mediated by age, media
consumption patterns, and emotional resonance. Future studies should continue to explore how evolving
narrative ecosystems impact democratic participation, governance legitimacy, and electoral fairness.

Conclusion

This study set out to examine the effect of political narratives on voter behavior in contemporary Indian
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politics, employing a mixed-methods approach that integrated quantitative survey data with qualitative
content and discourse analysis. The findings strongly suggest that political narratives—especially those
embedded in emotional, cultural, and ideological frames—play a pivotal role in shaping voter preferences,
particularly among younger and digitally active segments of the electorate.

The data indicates that employment, national security, welfare schemes, and inflation emerge as key
issues, with narrative-driven messaging significantly influencing how these issues are perceived.
Platforms like social media serve not merely as information channels but as dynamic arenas where
political narratives are constructed, contested, and amplified. This transformation in the communicative
landscape marks a shift from traditional manifestos to emotionally resonant storytelling, underlining the
role of affect in political persuasion.

Moreover, this study highlights the interplay of media consumption patterns, identity, and regional
variation in determining narrative efficacy. The methodological combination of sentiment analysis,
manual content coding, and survey data proved effective in capturing both the scale and complexity of
narrative impact. However, challenges related to digital bias, interpretive subjectivity, and limited rural
representation suggest that future research should adopt more hybrid or participatory methods to enhance
inclusivity and depth.

In conclusion, narratives in Indian politics have moved beyond symbolic gestures—they are now central
to electoral success, public perception, and policy legitimacy. As India moves toward an increasingly
digital and demographically youthful polity, political actors must be cognizant not only of what they say,
but how they say it. The convergence of storytelling, digital technology, and political strategy represents
both a challenge and an opportunity for Indian democracy. Future research should continue exploring how
narratives can be ethically and effectively harnessed to deepen democratic engagement and
accountability.
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