~ Y International Journal for Multidisciplinary Research (IJFMR)

ILJFMR E-ISSN: 2582-2160 e Website: www.ijfmr.com e Email: editor@ijfmr.com

Role and Importance of Artificial Intelligence in
Modern Marketing: A Study

Chiranjeevi V B!, Dr. Giridhar K V2

'Research Scholar and Assistant Professor of Commerce, Sir M.V Government Arts and Commerce
College, Bhadravathi 577301, Shimoga District, Karnataka.
2Professor, Department of Commerce and Management, Sahyadri Commerce and Management College,
Constituent College of Kuvempu University, Shivamogga -577203, Karnataka.

Abstract

In today’s developing countries, globalization and technological advancements have ushered in a new era
for the economy. Society is now grappling with the challenges of competition across various sectors,
including marketing. Within this global landscape, technologies such as Artificial Intelligence (Al) are
becoming increasingly crucial, reflecting a steady growth in their significance worldwide. Al technologies
are increasingly utilized in marketing, enabling automated decisions founded on data collection, analysis,
and insights into audience behavior and economic trends that influence marketing strategies. Essentially,
Al is a branch of computer science focused on training computers to understand and replicate human
behavior and communication. This has led to the creation of advanced systems that think, react, and
perform tasks in ways that closely resemble human actions, powered by the data at their disposal.
Artificial intelligence (Al) is redefining the capabilities of businesses by taking on complex tasks such as
robotics, audio and image recognition, natural language processing, and advanced problem-solving. This
transformation is reshaping the way companies and consumers interact. The application of Al varies
significantly depending on the type of business and the specific functionalities of their websites. By
digging deep into customer data and uncovering real consumer needs, marketers can improve their return
on investment without wasting resources on ineffective strategies. This also means that customers are
spared from the frustration of irrelevant advertisements. Al offers a tailored marketing approach, allowing
businesses to personalize their websites, emails, social media content, videos, and more to better fulfill
client demands. One of Al's primary objectives is to automate tasks that traditionally required human
insight, enabling marketers to focus on providing personalized attention and swiftly responding to
customer inquiries. However, leveraging Al comes with its own set of advantages and challenges for both
marketers and consumers. The technology presents numerous opportunities but also poses significant
challenges on a global scale. This research paper delves into the role of Al in marketing, highlighting its
impacts, opportunities, and challenges against the backdrop of advancing technology in today's marketing
landscape. The research utilizes qualitative methods, drawing on secondary data gathered from various
sources.
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Introduction
Artificial Intelligence, or Al, refers to a set of technologies capable of performing tasks that typically
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require human intelligence. These technologies enable machines to learn, act, and operate similarly to
humans within standard business processes, streamlining operations, and cutting costs. The rise of Al has
significant implications for marketing, as it examines how tech advancements improve an organization’s
ability to meet consumer needs and deliver products effectively. Moving forward, Al is set to become an
essential part of every business across the globe.

Recent automation trends driven by Al highlight the substantial shifts in the landscape; it's evident that
attitudes, interests, and investments are evolving towards the incorporation of Al in business. This
technology has become a transformative force in marketing, reshaping how businesses engage with their
audiences, leverage data for better decision-making, and optimize their overall marketing strategies. In
today’s digital age, Al serves as a powerful asset for marketers, enhancing efficiency, personalizing
campaigns, and achieving more impactful outcomes. Marketing has undergone significant changes over
the years, shifting from traditional methods to digital platforms, a transition fast-tracked by Al, which has
ushered in an era of precision, customization, and automation. The days of generic advertising are behind
us, as Al allows marketers to create tailored messages and experiences for each consumer.

Al embodies the simulation of human intelligence within machines, enabling them to carry out tasks
requiring cognitive abilities, including data analysis and making accurate predictions while adapting to
evolving contexts. In the realm of marketing, Al is applied through various technologies and methods such
as machine learning, natural language processing, computer vision, and data analytics. This introduction
gives a glimpse into the role Al plays in marketing today and its profound impact on both marketers and
consumers alike.

Literature Review:

Michael Haenlein, Matthew J. Schneider, Abhijit Guha (2021) have evaluated the effect of Al
adoption in retail industry. Researchers suggested adopting Al for retail managers for the purpose of
value creation, ethical perspective, effective retailing etc.

Melanie Florence Boninsegni (2021) Modern fourth unrest new mechanical headways and its
advantages and disadvantages on buyer’s prosperity were focused in the examination study. Analyst
found that new innovations like man-made intelligence, Mechanical technology, block chains and so on
giving high level methodologies towards their everyday choices in the field of medical care, training,
monetary angles and so forth. Creator saw that these advancements are troublesome innovations and
they are changing the real factors of shoppers and specialist organizations.

Dan Dumitriu, Mirona (2020) has made a four stage sequential model. It helps to find deceivability of the
site through different key words. These means were comprised with make pertinent subjects and topics
for making site more accessible, use of online techniques for looking through the key words, words
search in web, and check of those catchphrases and so on.

Arnaud De Bruyn, Vijay Viswanathan (2020) in this research paper authors have examined
opportunities and draw backs of Artificial intelligence. Data creation and data transfer were the two
factors centered in the review. Meaning of artificial intelligence in advertising through prescient
assignment and Chabot’s interpretation through talk boats were explained in the exploration.

Piyush Jain, Keshav Aggarwal (2020) Specialist have outlined about the need of artificial intelligence in
promoting, drivers of man-made intelligence in advertising through certifiable business cases.
Concentrate on involved different man-made intelligence techniques that can carry out in market. Area
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wise and district wise job of computer based intelligence has been involved in the review. Client life
cycle stages and job of artificial intelligence in each stage was made sense of by the creator.

Tiago Ribeiro and José Luis Reis (2020) Specialists underline that a significant number of our
everyday undertakings are now be supplanted by man-made brainpower and presumably a considerable
lot of us may not know about this. Specialist inspected that utilization of man-made intelligence through
machines with people will give improved results. Analyst referenced one of the significant deterrents
that people are as yet not sure about innovation and they are yet prepared for this mechanical change.
Subsequently scientist proposed that supervisors and organizations ought to make themselves and their
representatives for execution of man-made brainpower in advertising rehearse.

Thomas Davenport, Timna Bressgot (2019) Multi-faceted structure to concentrate on the impact of
artificial intelligence in showcasing was created in the review. It was comprised with knowledge levels,
task types, and implanted artificial intelligence in robot and so forth. The model additionally centers on
impact of simulated intelligence on showcasing procedures, purchaser conduct and so on. Specialist
likewise examined the security issues, predisposition in information, morals in simulated intelligence
execution and practices.

Pack Li, Muhammad Zafeer Shahid (2019) It was a subjective exploration approach where specialist led
a meetings with showcasing experts. Investigation discovered that man-made intelligence assisted these
experts with working on their presentation as far as deals and portion of the overall industry. Man-made
intelligence helps them in Estimating, advancement, creation, dissemination and item arranging. Prescient
models were produced for arranging future systems in promoting. Contenders pressure, computerized
education, advanced development, media consideration, transformation in IT and buyers inclinations were
major influencing factors for taking on simulated intelligence in showcasing. Creators proposed that
administrators ought to follow the viewpoints and difficulties in man-made intelligence before really they
execute in showcasing.

Savica Dimitrieska, Aleksandra Stankovska and Tanja Efremova (2018) this paper featured about

how Artificial intelligence helps the associations for anticipating purchaser purchasing inclinations, their
next buys and further develop their client’s process. Simulated intelligence assists with conveying the
right messages to the right buyers for example target purchasers through legitimate medium. Content in
the messages convey bunches of significance in simulated intelligence. Challenges in carrying out are
information breaks and foreseeing fakes.

Satya Ramaswamy (2017) Scientist illuminated benefits as well as outcomes of computer based
intelligence in ventures. A study by TCS uncovers that however a few positions are lost by the
presentation of man-made brainpower yet there is an incredible breadth for work assuming the
organizations utilizing simulated intelligence to further develop PC to PC task while utilizing
individuals. As a matter of fact man-made intelligence has offered a chance to each section of the
business by snatching the new techno skills. From the discoveries it tends to be surmised that in
promoting likewise there are huge open doors however one should learn simulated intelligence.

Christi Olson and Jennifer Levy (2017) This study explores the results of Al in marketing. Al
marketing giving best results, development in creative thinking, customization of marketing activities,
create loyal customers and better customer relationships.

Christi Olson and Jennifer Duty (2017) Automation in showcasing and its outcomes were featured through
the exploration study. Investigation discovered that robotization based promoting is compelling in
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bringing improved results, imaginative turn of events, personalization in showcasing exercises
execution, fabricates life time esteem models and profoundly engaged client relationship.

N Ramya and Dr. SA Mohamed Ali (2016) Analysts have investigated on buyer purchasing
interaction and elements influencing on it. Concentrate on saw that elements like demography of clients,
culture, social class, relatives, character qualities and mental variables are impacting factors influences on
clients buy choices.

Amy Gallo (2014) Study uncovers the worth of maintenance of clients contrasting with obtaining new
clients. Concentrate on inspected that getting new clients cost would be multiple times more than the
holding the current clients. Concentrate additionally showed that expansion in degree of consistency by
simple 5% increments benefits by 25% to 95%. Here man-made intelligence can assume a significant part
as it will keep you informed with existing clients and their inclinations.

X. Zhu, Z. Tan, September (2012) Momentum research was directed determined to comprehend Web
optimization watchword examination as well as its job in site altering framework. Analyst saw that site
altering framework is connected with text extraction innovation that assists with gathering the guest's
data. A constant Web optimization factor examination could be run consequently that assists with
working on the efficiency in Web optimization handling.

Objectives of the Study:

1. To study and understand the role and Importance of Al

2. To understand the positive and negative impact of Al in marketing.
3. To study the opportunities of Al

Scope of study:

The researcher primarily investigates technology-supported marketing environments, focusing on how
these can engage both marketers and consumers in the Al learning process. This engagement is crucial as
it positively influences the development of effective marketing strategies, which is the central theme of
this study. The discussions revolve around the impact of Al on marketing practices. Additionally, this
section outlines the research objective: to explore the role and opportunities presented by Al. The
researcher employed a qualitative approach in this study to examine these impacts, recognizing that the
effects of Al can be analyzed from various perspectives.

Methodology:

Sources of data collection

Secondary data: The research primarily draws on information gathered from various sources such as
books, websites, and journals. This paper will explore the questions surrounding the role of Artificial
Intelligence (AI) in marketing. A secondary data collection approach has been utilized. The central focus
of this study is to investigate Al's influence on marketing strategies. To better understand its impact,
several potential future developments in marketing have been analyzed. The researcher began by
examining Al and its implications through a comprehensive literature review.

Significance of ICT in Teaching-Learning Assessment:
The rise of advanced technologies, particularly Al, has significantly transformed the market landscape
over the past few decades. Al has become one of the most effective tools in the marketing process,
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benefiting both marketers and consumers alike. Its integration is crucial in today’s digital era, focusing on
enhancing marketing strategies, boosting efficiency and productivity, providing competitive advantages,
and improving customer experiences.

Applications of Artificial Intelligence in Marketing

Artificial Intelligence (Al) has significantly reshaped marketing, enabling businesses to make informed
decisions, elevate customer experiences, and boost overall efficiency. The applications of Al in marketing
are numerous. It offers a personalized approach by analyzing customer data to craft unique marketing
campaigns. Marketers can segment audiences based on demographics, behaviors, and preferences, leading
to tailored content, product recommendations, and special offers. Additionally, Al algorithms excel at
forecasting future marketing trends and customer behaviors by analyzing historical data. This capability
empowers companies to make strategic decisions regarding product development, inventory management,
and marketing tactics. Moreover, Al enhances customer support through chatbots and virtual assistants
that provide instant responses to frequently asked questions and navigate users through the sales process
around the clock. Al can also assist in content creation, producing everything from product descriptions
to blog posts and social media updates—serving as a valuable resource for marketers. In email marketing,
Al optimizes outreach by analyzing open rates, click-through rates, and engagement metrics, ensuring
emails are timed perfectly and relevant to the audience. Furthermore, Al helps marketers refine their
websites for better search engine performance by identifying keywords, suggesting enhancements, and
tracking rankings. By analyzing extensive datasets, Al reveals crucial customer insights, including
emerging trends and sentiment analysis derived from social media, reviews, and surveys. CRM systems
augmented with Al offer deeper insights into client behaviors, facilitating timely and relevant
communication. These systems can also monitor competitor marketing strategies, allowing organizations
to stay aligned with market trends and adjust their own tactics as needed. Al's capability to dynamically
adjust pricing in response to demand fluctuations, competitor pricing, and other market conditions can
help maximize revenue and profit margins. In the realm of advertising, Al plays a vital role in detecting
fraudulent activities, such as click fraud, helping businesses reduce costs while maintaining customer trust
in their marketing efforts. As Al continues to evolve, marketers can anticipate even more innovative
applications in the future. By leveraging data-driven insights and providing more personalized and
efficient experiences, marketers who embrace Al technology can gain a significant competitive advantage.

The Positive and Negative impact of Al in marketing

Al is quickly becoming an essential part of technology, making it tricky to distinguish its impact from its
context. Today's generation is influencing both consumers and marketers significantly. As a result, the
rapid sociological and technological changes are expected to shape how marketers integrate Al into their
strategies. The potential benefits of Al in marketing are vast, but there are also challenges and drawbacks
to consider. With Al, marketers can develop highly targeted and personalized campaigns, which enhance
customer engagement and conversion rates. Automating repetitive tasks such as data analysis and email
marketing not only saves time but also reduces operational costs. Al excels at processing and analyzing
large datasets, offering valuable insights that drive data-informed decisions. Additionally, Al-powered
chatbots and virtual assistants provide round-the-clock support, allowing businesses to improve their
customer service. Through predictive analytics, companies can anticipate trends and adjust their marketing
efforts accordingly, which further enhances efficiency and cost savings. Moreover, the automation that Al
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brings leads to lower labor costs and a more efficient use of resources. It can also dynamically tweak
marketing efforts in real time, optimizing ad spend and ultimately boosting return on investment (ROI).
Al's capability to generate content at scale is particularly beneficial for maintaining a consistent online
presence. However, the intersection of Al and marketing does come with concerns. Al relies on access to
extensive datasets, raising data security and privacy issues, particularly with regulations like GDPR.
Moreover, for smaller businesses, the initial costs of implementing Al tools and systems can be
prohibitively high.

Low-quality control over Al-generated content can lead to a lack of imagination, nuance, and context
compared to what humans create. This can create inconsistencies in tone and style. Additionally, Al
algorithms may inadvertently incorporate biases from their training data, resulting in biased
recommendations or decisions. Over-relying on technology means missing out on the essential human
touch and intuition that play a crucial role in marketing. Furthermore, some marketers may struggle to
fully understand how Al operates, which can lead to overdependence on Al recommendations without
critical analysis. To leverage Al systems effectively, continuous maintenance and updates for employees
are vital. Accuracy and ethical concerns arise as well. Al is not infallible; it can make mistakes, particularly
in complex or ambiguous situations. In marketing, this use of technology brings about ethical dilemmas,
including intrusive tracking, deceptive practices, and the risk of disinformation. While AI presents
remarkable opportunities for marketers in terms of personalization, efficiency, and data analysis, it also
raises ethical, bias, and privacy issues. A strategic approach that addresses these concerns while
maximizing the advantages of Al is essential for effectively integrating it into marketing.

Opportunities of Artificial Intelligence

The marketing landscape is evolving rapidly, largely thanks to the introduction of Al technologies that are
creating exciting opportunities in areas like personalization, predictive analytics, chatbots, and marketing
automation. One of the standout applications of Al in marketing is personalization. Marketers can leverage
Al-driven algorithms to sift through vast amounts of customer behavior and preference data, enabling
them to craft tailored messaging and experiences. This approach helps businesses foster deeper
connections with their clients and boost customer loyalty. Another significant advantage of Al in
marketing is predictive analytics. By analyzing customer data, Al systems can uncover patterns and predict
future behaviors. This forward-thinking strategy allows companies to more accurately target their
marketing efforts based on anticipated client needs and preferences. Chatbots represent another
transformative aspect of Al in the marketing arena. With advancements in natural language processing
(NLP) and machine learning, chatbots can engage with customers in real time, offering personalized
recommendations and resolving issues efficiently. Finally, Al is enhancing the effectiveness of marketing
automation. Through Al-powered platforms, businesses can streamline processes such as lead generation,
lead scoring, and email marketing. This efficiency enables marketers to dedicate more time to higher-level
activities, such as campaign creation and data analysis.

Findings were as follows

According to recent studies, Al can gather vast amounts of data at incredible speeds thanks to its iterative
processing and algorithms that learn from patterns. Each subfield of Al operates differently, catering to
diverse needs. While people's interests shift frequently, some foundational elements—Iike personality
traits—tend to remain stable. Nonetheless, customer personas can evolve gradually as trends change. Al
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automation simplifies the organization of this data, enabling marketing teams to keep pace with rapidly
changing fads. This ensures that content delivered to customers and prospects is timely, relevant, and
tailored to their needs. With Al, marketing campaigns now enjoy a higher level of personalization than
ever before. By aligning their content and products with the unique preferences of consumers, marketers
using Al-driven strategies can enhance customer engagement and improve conversion rates. Additionally,
Al has sharpened customer segmentation accuracy; extensive datasets are analyzed in real-time by
sophisticated algorithms, allowing for precise audience targeting and more effective marketing strategies.
Al-powered chatbots and virtual assistants have revolutionized customer experiences by providing round-
the-clock support and quick answers to inquiries. Businesses that integrate Al into their marketing efforts
become more data-driven in their decision-making processes. Research indicates a strong correlation
between the use of Al and enhanced decision-making techniques.

Conclusion:

Artificial intelligence (AI) encompasses techniques that enable machines to perform cognitive tasks
typically associated with human intelligence, such as interacting with their surroundings, learning, and
reasoning. By leveraging Al, brands can create more personalized experiences that foster customer
engagement and loyalty. Marketers increasingly utilize language-based Al tools for various functions,
including sales assistance, payment processing, and customer interaction management. This allows
customers to rely on chatbots to navigate the purchasing process seamlessly instead of having to navigate
it on their own. The advancements in language-based Al are remarkable, with systems continuously
"learning" from previous interactions and automatically optimizing to enhance future experiences. This
technology helps marketers identify relevant content that customers are interested in. Through careful
observation, data collection, and analysis, Al enables the personalization of communication. This research
provides an in-depth look at how Al can elevate the customer experience. The key to creating customer
interactions that encourage loyalty and advocacy lies in the strategic use of Al and predictive analytics.
Event-driven architectures combined with Al and predictive analytics represent the future of marketing.
As we transition into the Fourth Industrial Revolution, it’s clear that this journey is ongoing, and
businesses cannot afford to ignore the role of Al in shaping their strategies. Looking at the current
landscape, Al is spreading rapidly, particularly among the younger digital generation, and it has emerged
as a significant force driving economic growth across various sectors.

Scope for Further Research

The research explores how marketers can leverage Al to analyze customer trends and patterns, make
predictions, and optimize advertising strategies. By utilizing data, statistical algorithms, and innovative
Al technologies, it aims to forecast future trends. As Al systems process more data, they improve their
ability to deliver effective results and offer the most relevant solutions over time. This empowers marketers
to create analytics strategies that effectively target potential customers and personalize their experiences.
Every interaction a customer or prospect has with a product or service is logged and used to enhance future
offerings. This opens up exciting opportunities for marketers to begin experimenting with Al-driven
tactics, enabling them to craft highly customized client experiences tailored to individual needs.

Limitations
The research was carried out utilizing secondary data sources. The results obtained may highlight
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differences stemming from the various Al methodologies employed at different stages of marketing
strategies and consumer perceptions.
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