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EXECUTIVE SUMMARY 

Luxury Watches as Alternative Investments in Indian Portfolios (2018–2025) 

This comprehensive study explores the growing relevance of luxury watches as viable alternative 

investments within the Indian financial ecosystem, juxtaposing their performance with traditional asset 

classes such as equities, bonds, and gold. Driven by rising disposable incomes, evolving consumer 

preferences, and a maturing luxury retail infrastructure, India's luxury watch market has experienced 

significant expansion. Once symbolic of opulence alone, luxury watches now represent a blend of emotional 

value, cultural identity, and financial potential. 

Market Evolution and Structural Trends: 

India’s primary luxury watch market is organized, with a strong presence of exclusive boutiques and 

authorized retailers. Meanwhile, the secondary market projected to grow at a 10% CAGR is quickly gaining 

traction due to rising interest in certified pre-owned timepieces. This growth is bolstered by online 

platforms, authentication services, and an expanding base of high-net-worth individuals (HNIs) who 

increasingly see watches as "passion investments." 

 

Investment Performance Comparison (2018–2025): 

Using empirical data and financial modeling, two hypothetical portfolios were evaluated: 

 

• Portfolio A (Traditional): 50% equities, 30% bonds, 20% gold 

• Portfolio B (Diversified): 40% equities, 24% bonds, 16% gold, 20% luxury watches 

•  

Portfolio A slightly outperformed in terms of absolute returns (CAGR ~11.11% vs. 10.64%), but Portfolio B 

exhibited noticeably lower volatility and a better Sharpe ratio, indicating stronger risk-adjusted 

performance. Luxury watches helped reduce portfolio drawdowns, offering smoother returns due to their 

weak correlation with stock market movements. Notably, gold was the top-performing asset (~192% total 

https://www.ijfmr.com/


 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com   ●   Email: editor@ijfmr.com 

 

IJFMR250452401 Volume 7, Issue 4, July-August 2025 2 

 

return), followed by equities, while luxury watches yielded consistent, modest growth (~9–10% CAGR) 

with reduced volatility. 

Strategic and Practical Considerations: 

Despite their investment potential, luxury watches pose challenges such as: 

 

• Limited liquidity and longer selling periods 

• Authenticity concerns 

• High transaction and maintenance costs 

• Exposure to foreign exchange fluctuations (most watches are priced in USD) 

 

These factors necessitate a strategic and informed approach when integrating watches into a financial 

portfolio. However, their low correlation with traditional assets makes them excellent diversification tools, 

particularly during economic downturns such as the COVID-19 pandemic, when they held or even 

appreciated in value. 

Conclusion and Policy Implications: 

This study affirms the role of luxury watches as credible alternative assets, particularly for Indian investors 

seeking stability alongside moderate returns. Though they may not match equity markets in growth 

potential, their risk-reducing attributes make them valuable additions to diversified portfolios. 

The findings also suggest policy and retail implications: 

 

• For investors: strategic allocation to luxury watches can improve risk-adjusted outcomes. 

• For retailers: framing watches as hybrid assets (emotional + financial) can drive sales. 

• For policymakers: streamlining import duties and improving secondary market transparency can foster 

market growth. For academics: this opens an underexplored domain for further financial and behavioural 

research. 

 

In summary, luxury watches offer more than just aesthetic pleasure they provide tangible portfolio benefits 

when carefully selected and integrated with awareness of market realities. 

 

CHAPTER 1: INTRODUCTION 

With increasing disposable income and evolving consumer preferences, the luxury watch sector has grown 

significantly over the past decade. Once considered mere timekeeping instruments, luxury watches have 

become symbols of status, heritage, craftsmanship, and personal identity. This growth is not only driven by 

affluent consumers in traditional markets like Europe and North America but also by emerging economies 

in Asia-Pacific and the Middle East, where rising wealth and a growing appreciation for luxury goods have 

fueled demand. 

Luxury watches have become coveted statement pieces, driven by the appeal of limited editions, intricate 

designs, and the prestige associated with renowned brands such as Rolex, Patek Philippe, Tag Heuer, and 

Omega. 

The sector is further shaped by digital innovation, with brands leveraging e- commerce and social media 

platforms to reach younger, style-conscious consumers, while also embracing sustainable manufacturing 

practices and smart technology integration. 

However, the industry faces challenges, including competition from smartwatches, counterfeit products, and 
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shifting consumer behavior, particularly among younger generations who prioritize sustainability and digital 

integration. 

 

Overview: 

The expanding middle and upper-middle-class populations are seeing increased disposable incomes, leading 

to a greater ability to purchase luxury goods. Indian consumers are becoming more fashion-conscious and 

are increasingly viewing luxury watches as status symbols and fashion accessories. There's a growing 

emphasis on personal branding and individuality, with luxury watches serving to express one's style and 

success. 

The watch market in India was valued at Rs 13,500 Cr in FY20 and is expected to grow at a CAGR of 

10.6% to reach Rs 22,300 Cr by FY25, on the back of factors like increased discretionary spend on the 

watches category, opening more organized channels of purchase like MBOs and online marketplaces & 

vertical specialists, increased penetration of smartwatches in mid to premium category, omnichannel market 

organization etc. 

 

The Indian watch market is further segmented based on the basis of – Mass & Mid Segment , Fashion And 

Premium & Luxury. 

 

Fig 1.1: Axis Securities Report-Ethos: The timeline elegance 

 

Mass and Mid (< Rs 5000): This segment represents the most affordable watches, catering to a broad 

consumer base. It constitutes 30% of the market. 

Fashion (Rs 5000 - Rs 25000): This segment focuses on watches with a strong emphasis on style and 

design, targeting fashion-conscious consumers. It represents 21% of the market 

 

Premium, Bridge to Luxury, Luxury (Rs > 25000): This segment encompasses high-end watches, including 

premium brands, those bridging the gap to luxury, and full-fledged luxury timepieces. It holds the largest 

market share at 49%. 

 

The luxury watch segment in India, like its global counterpart, encompasses timepieces that transcend mere 

functionality, embodying a blend of high price points, esteemed brand heritage, exceptional craftsmanship, 

and the use of premium materials. These watches are often distinguished by intricate mechanical movements, 

precious metals like gold and platinum, and embellishments such as diamonds and sapphires. The 

perception of luxury watches in India is deeply intertwined with notions of prestige, success, and personal 

style. While globally, horological expertise and heritage might be the primary differentiators. In India, the 
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brand image and the status associated with owning a particular marque often hold significant weight among 

consumers. This inclination towards established and recognizable brands influences purchasing decisions 

and market trends within the Indian luxury watch landscape. The market is experiencing robust growth, 

driven by rising disposable incomes, urbanization, and a growing appreciation for global brands. Among the 

most coveted names are Rolex, Omega, TAG Heuer, and Cartier, which have established strong brand 

equity and are expanding their presence through both physical boutiques and digital channels. 

 

1.1 Background: 

Luxury watches have emerged as a notable form of alternative investment in India, attracting the attention of 

collectors, investors, and enthusiasts alike. The appeal of luxury watches lies not only in their craftsmanship 

and brand prestige but also in their potential for capital appreciation and portfolio diversification. In recent 

years, the Indian market has witnessed a growing interest in acquiring high-end timepieces from renowned 

brands, both for personal enjoyment and as investment assets. 

 

The market for luxury watches as investments is still developing in India. Compared to more established 

asset classes, there is limited academic research and historical data available. Existing literature primarily 

consists of industry reports, market analyses, and insights from luxury watch specialists. As the affluent 

population expands and awareness of alternative investment opportunities increases, luxury watches are 

gradually being recognized for their investment potential. This evolving trend highlights the need for a 

deeper understanding of how the luxury watch market operates in India and the factors that influence the 

value and liquidity of these timepieces. 

 

1.  Market Share: 

 

 

Brand Market Share 

Rolex 32% (2024) 

Cartier Below 5% (2021) 

Omega 15% (2014) 

TAG Heuer 10% (2014) 
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1.2 : Grand View Research. IMARC Group 

 

• Rolex holds a significant market share, estimated at 32% of the total market value in 2024. 

• Historically, around 2014, Omega was mentioned as having approximately 15% market share in the 

Indian luxury watch market. 

• Around 2014, TAG Heuer reportedly held about 10% market share in the Indian luxury watch 

market. 

• Cartier’s market share in India’s luxury jewellery market is almost certainly well below 5%, and 

likely in the low single digits-possibly 1-2% or even less. 

 

2. Primary Luxury Watch Market: 

India’s primary luxury watch market is shaped by a well-structured retail system, where the vast majority—

about 92%—of sales happen through formal channels. These include exclusive brand stores (EBOs), multi-

brand retailers (MBOs), and certified online platforms. Swiss watchmakers like Rolex, Omega, and Patek 

Philippe lead the market, thanks to their legacy, craftsmanship, and brand prestige. 

Exclusive brand outlets act as signature stores, offering a premium, personalized experience along with 

dedicated after-sales service. For example, Rolex has its boutiques in cities like Mumbai and Delhi that 

focus on delivering a sense of exclusivity and cultivating strong brand loyalty. Multi-brand outlets—such as 

those managed by Titan under the Tata Group—showcase a range of international and local brands to suit 

different tastes and budgets. While offline retail continues to dominate luxury watch sales, digital platforms 

are starting to gain popularity, especially with younger buyers who prefer the convenience of online 

shopping. 

The primary luxury watch market in India operates through a structured supply chain that typically begins 

with international manufacturers. These manufacturers often work with exclusive distributors who import the 

timepieces into India. These distributors then supply the watches to various retail channels, including 

authorized multi-brand retailers and brand-owned boutiques. For instance, Ethos Watches and Helios are 

known to have exclusive distribution agreements with several international watch brands, granting them the 

right to be the primary sellers of those brands within India. These arrangements are mutually beneficial, 

providing brands with nationwide presence and allowing retailers to maintain higher profit margins while 

offering a buying experience that meets international standards. 

 

3. Transition From Primary To Secondary Market: 

The secondary luxury watch market in India, though nascent, is poised for significant growth. Valued at 

USD 618 million in 2023, the pre-owned luxury sector is projected to expand at a 10% CAGR, reaching 

USD 1.56 billion by 2032. This transition is fuelled by consumers’ desire for affordability, sustainability, 

and access to discontinued or rare models. Organized platforms like Tata CLiQ Luxury have entered the pre-

owned segment, offering certified products with authenticity guarantees and transparent pricing. These 

platforms mitigate risks associated with counterfeit goods, which are prevalent in the unorganized sector. 

The secondary market’s growth mirrors global trends, where pre- owned luxury goods are increasingly 

viewed as viable investments rather than mere substitutes. 

The secondary market involves the trading of pre-owned or vintage luxury watches through platforms like 

Chrono24, auction houses, or specialized retailers. This market is gaining traction due to its investment 

potential, accessibility, and appeal to younger demographics like Millennials and Gen Z. Globally, the 
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secondary market for luxury watches grew by 20% in 2022, reaching CHF 25 billion, and is projected to 

surpass the primary market by 2033 with a CAGR of 12%. 

The role of luxury watches as investment assets further facilitates their transition into the secondary market. 

As certain brands and models appreciate over time, owners may eventually decide to sell their timepieces to 

realize these capital gains. Platforms like Watch Charts and Chrono24 provide valuable resources for 

tracking the historical performance and current market value of various luxury watch models, aiding both 

buyers and sellers in making informed decisions. 

Consumer motivations for engaging with the secondary market are varied. Cheaper prices compared to new 

watches are a primary attraction for many. The ability to obtain desired models with immediate availability, 

bypassing the often-lengthy waiting periods in the primary market, is another significant draw. The 

secondary market also provides access to unique, vintage, and discontinued models that are no longer 

obtainable through authorized retailers. 25 Moreover, a growing segment of consumers is motivated by the 

principles of sustainability, opting for pre-owned items as a more environmentally conscious choice. 

 

4. Major Players in the Luxury Watch Market: 

 

Players Type Key Strengths Focus Area 

Chrono24 Online Platform Global inventory, 

buyer protection 

Broad market, all price 

ranges 

WatchBox Online Platform Authentication, 

warranties, 

financing 

Premium pre- owned 

watches 

Luxepolis Online Platform Local expertise, 

affordability 

Entry-level to high-end 

pre- owned 

Ethos (Pre- Owned) Retail/Boutique Trusted brand, 

trade-in programs 

Certified pre- owned 

Kapoor Watch Co. Retail/Boutique Personalized 

service, reputation 

High-end pre- owned, 

vintage 

Sotheby’s/Christie’s Auction House Rare and 

collectible watches 

Ultra-luxury, vintage 

AstaGuru Auction House Local auctions, 

curated catalogues 

High-value pre- owned 

 

1.3 Europa Star, Watchmaking 

Global Swiss brands continue to dominate India’s luxury watch landscape. Rolex, Omega, and Ademar’s 

Piguet collectively accounts for over 60% of the market share in the super- luxury segment. Their success is 

attributed to meticulous brand positioning, limited- edition releases, and collaborations with celebrities and 

designers. 

Domestic players like Titan and emerging brands such as Jaipur Watch Company are also gaining traction. 

Titanʼs Helios chain, for example, bridges the premium and luxury segments, offering brands like Tag Heuer 

and Longines alongside its in-house collections. These players are increasingly adopting sustainability 
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initiatives, such as eco-friendly packaging and ethical sourcing, to align with consumer expectations. 

 

5. Organized Vs Unorganized Market: 

The luxury watch market in India is a dynamic and rapidly evolving sector, with both organized and 

unorganized segments playing significant roles. The organized sector is characterized by authorized 

retailers, brand-operated boutiques, and established multi- brand stores that operate with proper licensing, 

invoicing, and after-sales service infrastructure. The unorganized sector includes independent operators 

within the grey market and potentially unauthorized online sellers. Estimating the precise market size 

contribution of each sector within the luxury segment is challenging due to the inherent nature of the 

unorganized market. However, data from the overall watch market provides a general indication of the 

significant presence of the unorganized sector. 

The organized sector is growing rapidly due to rising disposable incomes, urbanization, and increasing 

brand consciousness among Indian consumers. 

 

 

Aspect Organized Sector Unorganized Sector 

Market Share Growing rapidly, dominates 

luxury segment (64% of watch 

sales by 2025). 

Smaller but notable, especially 

in pre-owned and grey markets. 

Consumer Base HNWIs, brand-conscious Gen Z 

and millennials, urban 

consumers. 

Price-sensitive buyers, semi- 

urban/rural consumers, pre- 

owned watch buyers. 

Distribution Channels Exclusive boutiques, multi- 

brand stores, e-commerce 

platforms. 

Local vendors, grey-market 

dealers, informal networks. 

Pricing Premium pricing with 

authenticity and after-sales 

service. 

Lower prices, often due to 

counterfeit or pre-owned 

watches. 

Trust and Authenticity High trust due to authorized 

dealerships and brand backing. 

Low trust due to counterfeit 

risks  and  lack  of  after-sales 

support. 

Growth Drivers Rising affluence, TEPA duty 

reductions, digital expansion. 

Pre-owned market growth, price 

sensitivity, local adaptability. 

Challenges High operational costs, 

competition from global brands. 

Counterfeit issues, declining 

share due to organized sector 

growth. 

Future Outlook Strong growth (CAGR 4.8– 

5.7% through 2030) with focus 

on digital and non- 

metro markets. 

Declining share but sustained by 

pre-owned demand and rural 

markets. 
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1.4 Own Analysis 

 

According to a Deloitte report, the Indian luxury goods market, including watches, is valued at ~$7 billion in 

2024 and is projected to reach $30 billion by 2030, with organized retailers driving much of this growth. 

Retailers like Ethos Watches have expanded the reach of luxury brands by bringing multiple brands under 

one roof and hosting events like the GPHG exhibit in 2022. The opening of luxury retail spaces like Jio 

World Plaza in Mumbai has boosted the organized sector, hosting brands such as Cartier, Panerai, and IWC 

Schaffhausen. 

In 2023, the organized sector accounted for a significant portion of luxury watch sales, with 64% of watch 

sales attributed to the luxury segment by 2025. The sector is projected to grow at a CAGR of 4.8–5.7% 

through 2030, driven by exclusive boutiques, flagship stores, and collaborations with local retailers in cities 

like Mumbai, Delhi, Bangalore, and Chennai. 

 

6. Buying And Selling In the Secondary Market: 

The secondary luxury watch market in India, encompassing pre-owned and vintage timepieces, is a rapidly 

growing segment driven by increasing demand for high-end watches, digital platforms, and shifting 

consumer preferences. The global pre-owned luxury watch market was valued at USD 24.38 billion in 2023 

and is projected to grow at a CAGR of 9.2% from 2024 to 2030. In India, the luxury watch market 

(including pre- owned) is part of a broader $7 billion luxury goods market, expected 

 

to reach $30 billion by 2030. India’s secondary market is gaining traction due to rising affluence, with the 

millionaire population expected to double to 1.6 million by 2026, and a growing appetite for status symbols 

and investment-grade assets. Over 50% of Indian consumers are open to buying pre-owned watches for cost 

savings and sustainability. 

Luxury watches, especially from brands like Rolex, Patek Philippe, and Ademar’s Piguet, often retain or 

appreciate, with some models fetching up to 200% of retail prices on the secondary market. Limited 

production runs and long waitlists for new models from top brands drive demand for pre-owned watches, 

especially discontinued or rare models. Brands like Rolex, Patek Philippe, Ademar’s Piguet, and Omega is 

safest for value retention. In India, Rolex dominates due to global recognition, with stainless-steel models 

never depreciating since the 1970s. Grey- market dealers in India’s unorganized sector offer lower prices 

but pose high counterfeit risks. Buying offers cost savings, access to rare models, and sustainability, but 

requires diligence to avoid counterfeits, especially in the unorganized sector. Selling provides liquidity and 

profit potential, particularly for high-demand brands, but demands transparency and strategic timing. 

Secondary Market Dealers focus on niche markets, consignment sales, or private transactions, with some 

presence in India ex- Heritage Watch Dealers, Grey-Market Dealers and Local Vendors. 

 

1.2 Problem Statement 

 

Around the world, luxury collectibles like high-end watches are gaining attention as investment options. But 

in India, we’re still in the early stages of understanding how these assets actually perform. Most studies use 

data from big international auctions or Swiss exports-information that doesn’t really capture what’s 

happening in the Indian market. 
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There’s almost no research using real Indian data to see how luxury watches stack up as investments, 

especially when compared to more familiar assets like stocks, gold, or government bonds. On top of that, 

important factors like India’s high import duties, GST, and the ever-changing USD/INR exchange rate can 

have a big impact on the value of these watches, but these aren’t factored into most studies. 

 

Plus, Indian investors are changing: more high-net-worth individuals (HNIs), ultra-high- net-worth 

individuals (UHNIs), and younger, millennial investors are looking for new ways to grow their wealth. The 

Indian resale market for luxury watches is also still developing, with little transparency or standardization. 

All of this means there’s a big gap in our understanding that needs to be filled. 

 

Hypotheses: 

• We expect that luxury watches, once we adjust for Indian taxes and currency changes, will show a 

different risk and return profile compared to traditional investments. 

 

• We believe that including luxury watches in a portfolio with stocks, gold, and bonds will improve the 

overall risk-adjusted returns, thanks to their unique performance and low correlation with other assets. 

 

• We anticipate that the Indian resale market for luxury watches will have its own set of challenges-like 

lower liquidity and higher transaction costs-that could affect their appeal as investments. 

 

Problem Statement: Luxury watches are becoming more popular as investment assets around the world, but 

in India, we don’t really know how well they work as part of an investment strategy. The research that does 

exist doesn’t consider the unique aspects of the Indian market-like high taxes, currency fluctuations, or the 

fact that our resale market is still finding its feet. We also don’t know how adding luxury watches to a typical 

Indian portfolio might change things for investors. 

 

This study aims to bridge that gap by using real Indian data to analyze how luxury watches perform as 

investments, how they fit into a broader portfolio, and what challenges investors might face in the Indian 

market. The goal is to give investors, wealth managers, and policymakers a clearer picture of whether luxury 

watches deserve a place in Indian investment portfolios-and what to watch out for if they do. 

 

1.3 Research Objectives of the Study 

• To compute and analyze the returns of luxury watches over the period 2018 to 2025. 

• To evaluate the performance of traditional assets (Gold, BSE Sensex, and Indian 10- Year Treasury 

Bonds) over the same time horizon. 

• To examine the correlation between traditional assets and luxury watches as an alternative asset 

class. 

• To analyze portfolio performance with varying asset allocation mixes including luxury watches. 

• To measure the risk-adjusted returns using Sharpe Ratio and assess portfolio volatility using standard 

deviation. 

• To evaluate if including luxury watches improves the diversification and overall performance of a 

traditional portfolio. 
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1.4 Scope of Study 

This study is designed to empirically analyze the performance and diversification potential of luxury watches 

as an alternative investment vehicle in India, specifically in comparison to traditional asset classes such as 

equities, bonds, and gold, over the period 2018 2025. The scope is defined by the following dimensions: 

 

• Asset Classes Covered: The analysis will include luxury watches, gold, the BSE Sensex (representing 

equities), and Indian 10 Year Treasury Bonds (representing fixed income). This allows for a comprehensive 

comparison between tangible luxury assets and conventional investment vehicles. 

• Portfolio-Level Perspective: Unlike previous research that has focused on individual asset performance, 

this study will attempt a portfolio-level analysis. It will evaluate how the inclusion of luxury watches in 

various asset allocation mixes affects overall portfolio returns, risk, and diversification. 

• Empirical and Data-Driven Approach: The study will use quantitative methods to compute and analyze 

returns, risk-adjusted performance (using Sharpe Ratio and standard deviation), and the correlation between 

luxury watches and other asset classes. This empirical approach ensures objectivity and robustness in 

findings. 

• Macroeconomic Adjustments: The research will integrate India-specific macroeconomic factors such as 

import duties, GST, and exchange rate fluctuations, which are especially relevant for tangible assets like 

luxury watches. 

• Secondary Market and Investment Behavior: The study will also consider the evolving secondary market 

dynamics for luxury watches in India, as well as changing investor behaviors in response to market and 

regulatory developments. 

• Time Horizon: The period of analysis 2018 2025) captures recent market trends, including the impact of 

global disruptions like the COVID 19 pandemic, providing contemporary relevance. 

• Geographical Focus: The research is tailored to the Indian context, ensuring that all findings, 

recommendations, and implications are directly relevant to Indian investors, policymakers, and market 

participants. 
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CHAPTER 2 : LITERATURE REVIEW 

 

 
Fig 2.1: Journals And Reports 

 

In recent years, the way Indians view and buy luxury goods-especially watches-has been changing rapidly. 

More and more, people aren’t just buying luxury items for the sake of owning something expensive. 

Today’s consumers, particularly young professionals and urban youth, see luxury as a way to express their 

personality, signal their success, and enjoy something truly special and unique. 

 

Studies show that when Indians buy luxury goods, it’s not just about price or brand. Emotional satisfaction, 

the feel and look of the product, and how it sets them apart from others matter just as much. For many, 

especially professionals, the quality and distinctiveness of a luxury watch or accessory are key motivators. 

In cities like Mumbai, luxury is as much about self-expression and lifestyle as it is about status. Friends, 

family, and social circles also play a big role in shaping these choices. 

 

But it’s not just about buying new luxury items anymore. The second-hand or pre-owned luxury market-

especially for watches-is booming. Research from Europe has shown that people are drawn to pre-owned 

luxury watches for several reasons: they’re more affordable, often just as durable, and can even be seen as 

smart investments or collector’s items. The rise of online platforms has made it easier for Indians to buy and 

sell luxury watches, turning them from mere status symbols into legitimate investment assets. 

 

The Indian luxury market itself is evolving fast. Millennials and Gen Z are driving demand, not just in big 

cities but also in smaller towns, thanks to higher incomes and better access to digital shopping. Brands are 

responding by tailoring their products and marketing to local tastes-a strategy known as “glocalization.” 

Government initiatives like "Make in India" are also helping. Still, there are challenges: infrastructure, 

economic ups and downs, and concerns about the authenticity of luxury goods bought online. Many 

shoppers want the convenience of digital shopping but also expect genuine products, secure payments, and 

good after-sales service. 
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When it comes to investing, luxury watches are starting to get serious attention. Global studies show that 

collectible watches can deliver impressive returns-sometimes even beating traditional investments like 

stocks or art. They tend to be less volatile and are becoming easier to buy and sell. However, there’s a big 

gap when it comes to research focused on India. We still don’t know enough about how luxury watches 

perform as part of an Indian investment portfolio, or how they might help investors manage risk and boost 

returns. 

 

Evolution of Luxury in India 

Luxury in India has come a long way. Once, it was the domain of royalty and the ultra- rich, defined by 

rarity, exclusivity, and price. Today, luxury is much more accessible and personal. For modern Indian 

consumers-especially the youth-luxury is about expressing individuality, enjoying unique experiences, and 

finding emotional satisfaction. It’s not just about showing off; it’s about finding something that fits your 

lifestyle and values. Many Indians are now more conscious about what they buy, caring about sustainability, 

thoughtful design, and lasting value. 

 

People are drawn to luxury for many reasons: 

1. Functionality: Quality, craftsmanship, and the heritage of brands-especially in watches- are big 

attractions. 

2. Social Factors: Luxury goods are still a way to signal status, stand out, and earn recognition from 

peers. 

3. Emotional Appeal: There’s a sense of reward, pride, and personal style that comes with owning 

something special. 

4. Investment: More and more, Indians are considering the resale value and long-term potential of 

luxury items, especially as the second-hand and collectible markets grow. 

 

These motivations are especially strong among young professionals and people in smaller cities, who balance 

aspiration with smart financial choices. 

 

How Indians Buy Luxury: The New Behaviors 

1. Urban Shoppers: In cities like Mumbai and Kerala, buyers care about authenticity, quality, and the 

convenience of online shopping. 

2. Young Professionals & Students: They look for unique, limited-edition pieces that stand out and serve a 

purpose. 

3. Tier 2/3 Cities: These emerging markets are fueled by rising aspirations and growing online access. 

 

E-commerce is making luxury more accessible, but trust is still a concern-shoppers want to be sure they’re 

getting the real deal and good service. The second-hand market is also growing, as people look for more 

affordable, sustainable options and easier access through digital platforms. 

 

Luxury watches are now being seen as a serious investment option in India: 

 

1. Strong Returns: Collectible watches have shown real returns of around 5.5% a year, often beating 

traditional assets. 
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2. Brand Power: Iconic brands like Rolex and Patek Philippe hold their value exceptionally well. 

3. Resilience: During tough times like the COVID-19 pandemic, watches sometimes outperformed 

stocks and gold, especially in India. 

4. Who’s Investing: Wealthy individuals, collectors, and those with an emotional connection to 

watches see them as a store of value and a way to diversify their portfolios. 

5. Motivations: Emotional attachment, a sense of safety, and the potential to resell at a profit all play a 

role. 

 

Still, how Indians approach watches as investments hasn’t been deeply studied, which is a key reason for 

your research. 

 

The Challenges Ahead 

Authenticity: Worries about fakes make people cautious about buying expensive items online. 

Awareness: Many Indians still don’t see watches as investment assets. Infrastructure: Retail options are 

limited, especially outside big cities. 

Secondary Market Trust: The resale market is growing but remains informal and unregulated, making 

some buyers skeptical. 

ROI Skepticism: For many, luxury still feels like an expense, not an investment. 

 

These challenges show why better information, digital trust, and financial education are needed to help more 

Indians see luxury-especially watches-not just as a symbol of status, but as a smart, rewarding part of their 

financial future. 

 

Key Theories (As Discussed in the Literature) 

 

1. Kapferer’s Luxury Branding Theory : Emphasizes symbolic, hedonic, and social dimensions of luxury 

beyond affordability and functionality. This theory underpins the understanding of how luxury watches offer 

value as both lifestyle and investment products. 

2. Theory of Planned Behavior (TPB): Referenced in studies like Singh & Bharti (2019), it explains 

consumer intentions to purchase luxury goods based on attitudes, subjective norms, and perceived 

behavioral control. 

3. Conspicuous Consumption Theory (Veblen Effect): Repeated across multiple papers, this theory 

describes how consumers derive utility from the social status conveyed by luxury goods, especially visible 

ones like watches. 

4. Maslow’s Hierarchy of Needs (Esteem and Self-Actualization): Highlighted in Deloitte and 

ASSOCHAM reports, it links luxury consumption to higher-order needs like esteem, achievement, and self-

expression. 

5. Value Perception Framework (Functional, Emotional, and Symbolic Value): Referenced in Indian 

market studies, especially Srivastava & Kapoor (2020), this framework explains multi-dimensional 

motivations behind luxury purchases, relevant for understanding investment rationale. 

 

Research Gap 

Despite growing global interest in luxury collectibles as viable investments, the Indian academic and 

empirical landscape on this subject remains sparse. Specifically: 
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• Lack of Empirical Data on Indian Luxury Watch Market: Most existing studies (e.g., Milana & Wu, 

2023; Auer, 2015) use global auction data (e.g., Sotheby’s, Christie’s) and Swiss export indices, which may 

not fully reflect the Indian market dynamics. 

 

• Neglect of Portfolio Integration Studies in India: There is no known Indian study that integrates luxury 

watches into a diversified investment portfolio alongside traditional assets like Sensex, gold, or bonds. 

 

• Macroeconomic Variables Unaccounted For: Indian import duties, GST, and exchange rates 

significantly affect the resale value and market demand for luxury watches. No study adjusts for these 

macroeconomic parameters in pricing models. 

 

• Changing Investor Demographics: The rise of HNIs, UHNIs, and millennial investors in India is 

creating new preferences in investment behavior, which existing literature has not captured adequately. 

 

• Unexplored Secondary Market Dynamics in India: The Indian resale market, though growing, is not yet 

standardized. There is a lack of data on transaction liquidity, bid-ask spreads, and long-term holding 

incentives. 

 

Relevance to Stakeholders 

The significance of this study extends to a wide range of stakeholders in the Indian financial and luxury 

goods ecosystem: 

1. Investors and High-Net-Worth Individuals HNIs 

• Informed Decision-Making: The study provides data-backed insights into the risk- return profile and 

diversification benefits of luxury watches, enabling investors to make more informed asset allocation 

decisions. 

• Portfolio Optimization: By quantifying how luxury watches interact with traditional assets, investors 

can optimize portfolios for higher returns and lower risk. 

2. Wealth Managers and Financial Advisors 

• Advisory Framework: The empirical findings offer a robust framework for advising clients on the 

inclusion of alternative assets, such as luxury watches, in their investment portfolios. 

• Risk Management: Analysis of risk-adjusted returns and portfolio volatility helps advisors tailor 

strategies to client-specific risk appetites. 

3. Luxury Watch Brands and Retailers 

• Market Positioning: Understanding the investment appeal of luxury watches allows brands to position 

their products not only as status symbols but also as credible investment assets. 

• Customer Engagement: Insights into secondary market dynamics and investor motivations can inform 

after- sales services, certification programs, and resale initiatives. 

4. Policymakers and Regulators 

• Policy Formulation: The study highlights the impact of regulatory factors (import duties, GST, 

currency fluctuations) on luxury asset pricing, supporting evidence- based policy decisions. 

• Market Transparency: Findings may prompt initiatives to enhance transparency, standardization, and 

regulation in the luxury watch secondary market. 

5. Academics and Researchers 

• Literature Contribution: By addressing a significant research gap, this study lays the groundwork for 
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future research on alternative assets and tangible investments in India. 

• Methodological Advancement: The portfolio-level, data-driven approach sets a precedent for similar 

studies in other asset classes and emerging markets. 

6. General Consumers and Collectors 

• Investment Awareness: The research increases transparency and awareness regarding the investment 

potential and risks associated with luxury watches, aiding better purchase and collection decisions. 

 

Conclusion: Why This Study Matters 

Luxury watches are no longer just about style or status-they’re rapidly gaining ground as a serious 

investment choice for Indian buyers, much like gold or stocks. In recent years, the Indian luxury watch 

market has seen remarkable growth, fueled by rising incomes, changing consumer preferences, and the 

influence of global brands and digital platforms. Notably, certain watches have delivered impressive returns, 

sometimes even outpacing traditional assets, especially when accounting for the rupee’s depreciation against 

the dollar. 

 

However, investing in luxury watches is not as straightforward as buying shares or gold. The Indian market 

has unique challenges: import duties, GST, and currency fluctuations can all impact the true return on 

investment. The secondary (resale) market is growing, but issues like liquidity, transaction costs, and price 

transparency remain Despite these hurdles, the potential for strong returns and portfolio diversification 

is attracting both seasoned investors and newcomers. 

 

Plan of Action: What This Study Will Do 

To bring clarity and actionable insights to this evolving landscape, this study will: 

Collect and analyze historical price data for luxury watches (2018–2025) and compare their performance to 

gold, the BSE Sensex, and Indian government bonds. 

Calculate key investment metrics like returns, volatility (standard deviation), and Sharpe Ratios for each 

asset class, so investors can see not just how much each asset grew, but also how much risk was involved. 

Evaluate how luxury watches move in relation to traditional assets by building correlation matrices, helping 

investors understand if watches can truly diversify their portfolios. 

Simulate different portfolio combinations, including and excluding watches, to see how adding this 

alternative asset affects overall returns and risk. 

Adjust luxury watch returns for real-world Indian factors-including import duties, GST, and USD/INR 

exchange rates-so the results reflect what an Indian investor would actually experience. 

Summarize all findings into practical, data-backed recommendations for investors, wealth managers, and 

academics interested in luxury watches as an alternative asset. 

 

Significance: The Impact of This Research 

This will be the first India-focused academic study to rigorously examine luxury watches as investment-

grade assets. The research aims to: 

 

Expand the definition of alternative investments in India, moving beyond just real estate and gold to include 

tangible, globally recognized assets like luxury watches. 

Provide new strategies for portfolio optimization, showing how luxury watches can fit into a balanced 

investment plan. 
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Highlight the growing importance of the resale and digital watch markets, which could encourage better 

regulation, transparency, and new investment opportunities. 

 

Promote financial literacy and investor education, especially in smaller cities where the potential of luxury 

watch investments is underappreciated. 

 

Lay the groundwork for future research into other tangible luxury assets-such as art, handbags, or wine-

within the Indian context. 

 

By demystifying the risks and rewards of luxury watch investing in India, this study will empower investors 

to make smarter, more informed decisions, and help shape the future of alternative investments in the 

country. 

 

CHAPTER 3: RESEARCH METHODOLOGY 

 

Research Design 

This study leverages a mixed-methods research design that integrates financial modeling with behavioral 

finance insights. The approach ensures both empirical rigor and contextual relevance. By using both 

historical data and market sentiment, the research aims to create a comprehensive framework for evaluating 

luxury watches not only as symbols of status but also as viable financial instruments. 

 

The descriptive nature of this research allows for comparative insights, identifying performance gaps and 

synergies between luxury timepieces and conventional assets such as stocks, bonds, and gold. This 

multifaceted strategy addresses the core research question: can luxury watches serve as both emotional 

artifacts and dependable investment vehicles within the Indian financial ecosystem? 

 

This project follows a dual methodology framework combining both quantitative and qualitative approaches 

to provide a complete understanding of how luxury watches perform compared to traditional assets in India. 

The research is descriptive in nature and built on secondary data, carefully selected and analyzed to support 

decision-making, trend identification, and asset comparison. 

The core aim of the study is to examine if luxury watches, when considered as an investment, offer 

significant value in terms of returns, diversification, and portfolio performance especially in comparison to 

equities, bonds, and gold. 

 

Quantitative Research Methodology 

We further enhanced the quantitative component by creating simulated investment portfolios that included 

varying allocations of luxury watches to assess their effect on overall portfolio performance. A Monte Carlo 

simulation was performed to forecast the future value range of these portfolios under different economic 

scenarios. 

 

To test the robustness of results, stress tests were conducted simulating market downturns, including 

pandemic-like disruptions and inflation shocks, assessing how luxury watches compare with equities and 

gold during crisis periods. 
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Data Collection (Quantitative) 

We used secondary market data for the following traditional and alternative asset classes between 2018 and 

2025: 

• Equity: BSE Sensex (average annual closing prices) 

• Gold: LBMA global gold rates adjusted for India (import duty, GST, forex) 

• Bonds: Indian 10-Year Treasury bond (CAGR-based return) 

• Luxury Watches: Average resale value appreciation of key models from Rolex, Omega, 

TAG Heuer, and Cartier, sourced from Chrono24 and Watch Charts. 

 

All data was collected from verified online platforms, government portals (e.g., RBI, SEBI), and brand 

marketplaces (Ethos Watches, Kapoor Watch Co.). 

 

Tools & Techniques Used 

• CAGR (Compound Annual Growth Rate): To evaluate asset performance over time 

• Sharpe Ratio: To measure risk-adjusted return 

• Standard Deviation: To analyze portfolio volatility 

• Correlation Coefficients: To examine diversification benefits between asset classes 

• Portfolio Mix: Performance comparison using traditional (50% equity, 30% bond, 20% 

gold) vs. blended portfolio (including 20% luxury watches). 

 

Data Processing 

All data was normalized in INR and annualized for consistency. The average return for each asset was 

calculated using year-wise data, and Sharpe Ratio was applied using a risk- free rate of 6.5% (based on 

India’s T-bill rates). Correlation matrices were generated to study inter-asset relationships, particularly 

between luxury watches and equities/gold. 

 

Qualitative Research Methodology 

The qualitative insights were enriched by thematic coding and sentiment mapping. This involved analyzing 

consumer interviews using NVivo to extract dominant psychological and cultural drivers. We also compared 

watch-buying behaviors across different income groups and geographic regions in India to identify market 

segmentation. 

 

The influence of social media trends, celebrity endorsements, and heritage marketing was examined through 

content analysis of campaigns from brands like Rolex and Patek Philippe. 

 

Approach 

To supplement our financial analysis, we conducted a qualitative study to understand the perception, 

motivation, and behavior behind luxury watch purchases in India. This part focused more on the emotional, 

cultural, and aspirational side of watch ownership. 

 

Data Collection (Qualitative) 

We used secondary sources such as: 

• Interviews from luxury watch investors published in GQ India, Business Standard, and 
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GMT India 

• Watch market reports from Chrono24, IMARC, and WatchCharts 

• Observational research from Telegram groups like Watch Collectors India 

• Brand portals: Ethos, Tata CLiQ Luxury, and Kapoor Watch Co. 

 

Data Interpretation 

Key themes were extracted manually focusing on the symbolic, generational, and social relevance of watch 

models like the Rolex Daytona or Omega Moonwatch. 

Sentiment and behavior were analyzed in terms of: 

• Emotional value (gifting, family heritage) 

• Investment interest (resale, rarity, waitlist advantage) 

• Cultural positioning (aspirational branding, celeb influence) 

 

Implications of Data 

These findings reveal that luxury watches are not merely hedonic purchases but also represent hybrid assets 

— blending utility, emotion, and financial potential. For instance, Rolex watches demonstrated consistent 

resale premiums even during volatile financial periods. 

 

Understanding this dual nature helps define a new category of 'passion investments,' where traditional 

financial metrics are complemented by factors such as scarcity, legacy, and emotional return on investment 

(eROI). This concept is critical in the Indian context where emotional significance often influences purchase 

behavior. 

 

The results from both methods helped us understand not just how luxury watches perform numerically, but 

why people in India buy and value them. The quantitative side proved their usefulness in portfolios, while 

the qualitative side justified their long-term emotional and social significance. 

This dual analysis can help: 

• Investors diversify into tangible assets 

• Retailers better understand the Indian buyer mindset 

• Policy-makers review GST/import policies for luxury retail 

• Academics expand under-researched domains like watch investing 

 

Research Flow Chart 

The extended research flow now includes the feedback loop between investment performance and emotional 

perception. As consumer satisfaction influences future demand, this behavioral component is vital for 

pricing models. 

 

Additionally, an expert validation step was added, where watch collectors and financial analysts were 

consulted to cross-verify assumptions and market behavior trends observed in the study. 
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Secondary Data Collection 

↓ 

Data Sourcing from Marketplaces, Indexes, Govt Reports 

↓ 

Financial Analysis (Returns, Ratios, Correlation) 

↓ 

Qualitative Insight Building (Perception, Motivation) 

↓ 

Interpretation & Dual-Sided Evaluation 

↓ 

Findings & Conclusions 
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CHAPTER 4: DATA ANALYSIS AND INTERPRETATION 

 

4.1 Introduction to the case 

This case study employs a rigorous quantitative framework to evaluate luxury watches as an investable asset 

class, comparing their risk-return profile against traditional assets (equities, bonds, gold) and analyzing their 

diversification potential in multi-asset portfolios. Focusing on Indian markets from 2018–2025, the analysis 

tracks four asset classes through market cycles, including the COVID-19 shock, to assess how luxury 

timepieces influence portfolio efficiency. 

 

Asset Performance Analysis Tools: Return metrics (CAGR, absolute returns) , Risk indicators (volatility, 

max drawdown) and Risk-adjusted performance (Sharpe ratio) 

 

Portfolio Comparison Method: Portfolio A (50% equities, 30% bonds, 20% gold) vs. Portfolio B (40% 

equities, 24% bonds, 16% gold, 20% watches) 

 

4.2 Data Collection 

 

Systematic tracking of BSE Sensex (equities), 10-year Indian Treasuries (bonds), gold prices, and a 

proprietary Watch Index comprising eight luxury models (Rolex, Omega, Tag Heuer, Cartier). The watch 

dataset incorporates USD/INR exchange rates and import duties, with monthly rebalancing to ensure 

comparability. 

 

Luxury Watch Portfolio ( 4brands – 2 Models Each) 

 

Omega Seamaster 300 
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Fig 4.1 : Chrono 24 
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Tag Heuer Carrera 160th Anniversary 

 

 

 

 

Tag Heuer Monaco Gulf 

 

 

 

 

 

 

 

 

 

Fig 4.2 : Chrono 24 
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Cartier Santos-Dumont 

 

 

Cartier Tank Louis 

 

 

 

Fig 4.3: Chrono 24 
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Rolex Daytona 116500 

 

 

Rolex date just 41 

 

Fig 4.4: Chrono 24 
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Individual Asset Performance Equity 

The BSE Sensex represents the equity component in both portfolios. 

From 2018–2025 the Sensex roughly doubled (≈114% total), implying an annualized return (CAGR) on the 

order of 11–12%. Equity had the highest returns but also the highest volatility, with occasional sharp declines 

(e.g. the early-2020 COVID selloff). Its max drawdown (largest peak-to-trough drop) was on the order of ~–

20% or more (market peaks around Jan 2020 fell over the following weeks). This is consistent with equity’s 

risk profile: volatile returns and significant drawdowns. Annualized volatility (standard deviation of returns) 

is high (17.5%), reflecting large swings in price. Its Sharpe ratio (excess return per unit risk) is typically 

moderate (well above 1 is considered very good); in this period, rough estimates suggest a Sharpe in the 

~0.4–0.6 range, meaning equities delivered higher return but also proportionally higher risk. 
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4.5: Own Analysis 

 

 

 

4.6: Own Analysis 

 

Indian 10-Year Treasury Bond Performance 

The 10-year Indian Treasury Bonds represent the fixed income portion of both portfolios. Portfolio A 

allocates ₹600,000 (30% of total) to these bonds, while Portfolio B allocates 

₹480,000 (24%). Sheet 7 provides detailed tracking of these bonds with: 

• A coupon rate of 6.79% Reinvested cash amounts 

• Total value metrics Close yield values tracked monthly 

• Monthly change percentages Bond value calculations 

• Bond value calculations 

. Bonds (Indian 10-yr Treasury): A constant-investment bond portfolio rose modestly, from ~₹600k to about 

₹800k (≈33% total) by late 2021, about a 4–5% CAGR. The drawdown was negligible (single-digit % at 

most) because bond values rarely plunged in this timeframe. Volatility was very low – bond prices 

moved slowly, so annualized volatility is only a few percent. Even though total returns were low, bonds’ 

risk was minimal, so on a risk-adjusted basis bonds often had a high Sharpe (because standard deviation 

is tiny). In practice, investors treat bonds as a buffer; their low volatility complements equities by 

offsetting large stock movements. 
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Fig 4.7: Own Analysis 
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Fig 4.8: Own Analysis 

 

 
 

4.9 : Own Analysis 

Gold Performance 

Gold serves as a traditional alternative asset within both portfolios, with Portfolio A allocating ₹400,000 

(20%) and Portfolio B allocating ₹320,000 (16%) : Gold rates (price data) and Monthly percentage changes 

As a traditional hedge against inflation and market uncertainty, gold's performance characteristics would 
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typically show low correlation with equity markets during certain economic conditions. The allocation 

percentages suggest a conservative approach to using gold as a portfolio stabilizer. 

 
 

4.10 : Own Analysis 
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4.11 : Own Analysis 

 

 

4.12 : Own Analysis 

 

• The gold price climbed strongly (from about ₹2,767 to ₹8,074), roughly a 192% total gain 

(≈CAGR ~16–17% over 7 years). Gold’s drawdown has been moderate – its peak-to- trough dips (about –

14% from peak) were milder than equities’. 

Volatility is medium-high (13.7596%)(gold can swing with inflation and FX 

factors), but lower than equity volatility. Gold’s Sharpe ratio tends to be quite attractive, since its solid 

returns came with less extreme swings compared to stocks. As a classic “safe-haven” or inflation hedge, 

gold often rises when equities fall; indeed academic studies show gold outperformed stocks and matched or 

beat bonds over similar periods. 

 

4.3 Data analysis 

 

Luxury Watch Market Analysis 

The most significant difference between the two portfolios is the inclusion of luxury watches in 

Portfolio B with an allocation of ₹400,000 (20%): 

Luxury Watches: The watch index grew from ~646 to ~1,211 (≈87% total, ~9–10% CAGR). Watches had 

lower returns than stocks or gold, but also lower volatility. We estimate a max drawdown on the order of 

–18% (much smaller than the stock market’s crash), indicating relatively smooth price behavior. Watches’ 

Sharpe ratio is comparable or even higher than equity’s, because their moderate returns came with low risk. 

Studies confirm that luxury watches generally underperform equities but are far less volatile and weakly 

correlated with stocks. In other words, watches tend not to move in sync with the market, so they add 

diversification (often acting like a stabilizer when stocks fall). 

The data includes price tracking for individual pieces and an aggregate Watch Index with monthly change 
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calculations. The index is constructed as an equally-weighted index with a base value of 1000. This 

comprehensive approach to tracking luxury watch values enables treating watches as an investable asset 

class. 

When evaluating luxury watch performance, exchange rate fluctuations between USD and INR are 

considered, as many luxury watches are priced in USD internationally but the portfolio values are expressed 

in INR , Also fixed 44% premium is added to these watch prices to accommodate import duty component 

(retrospectively). 

 

 

https://www.ijfmr.com/


 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com   ●   Email: editor@ijfmr.com 

 

IJFMR250452401 Volume 7, Issue 4, July-August 2025 33 

 

Fig 4.13: Own analysis 
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Fig 4.14 : Own Analysis 
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Portfolio Composition and Comparison 

 

1. Portfolio A: Traditional Asset Allocation 

Portfolio A represents a conventional investment approach with a ₹2,000,000 total allocation divided 

among three traditional asset classes: 

BSE Sensex (Equities): ₹1,000,000 (50%) Indian 10-year Treasury Bonds: ₹600,000 (30%) Gold: ₹400,000 

(20%) 

This allocation follows typical portfolio construction principles with a moderate-to- aggressive risk profile 

given the relatively high equity exposure. The portfolio is designed to balance growth (equities) with income 

and stability (bonds) and inflation protection (gold). 

 

2. Portfolio B: Alternative Asset Integration 

Portfolio B maintains the same ₹2,000,000 total but introduces luxury watches as an alternative asset 

class: 

BSE Sensex (Equities): ₹800,000 (40%) 

Indian 10-year Treasury Bonds: ₹480,000 (24%) Gold: ₹320,000 (16%) 

Watch Index: ₹400,000 (20%) 

The allocation to each traditional asset class is proportionally reduced by 20% to accommodate the watch 

index. This restructuring maintains similar relative weightings between the traditional assets while carving 

out space for the alternative investment. 

https://www.ijfmr.com/


 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com   ●   Email: editor@ijfmr.com 

 

 

 

https://www.ijfmr.com/


 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com   ●   Email: editor@ijfmr.com 

 

 

 
 

Fig 4.15: Own Analysis 

 

 Column 1 Column 2 Column 3 Column 4 

Column 1 

BSE 

1    

Column 2 

BOND 

0.062793116 1   

Column 3 

WATCH 

-0.048360049 -0.10755058 1  

Column 4 

GOLD 

-0.261926823 0.066637941 0.023890966 1 

 

Table 4.16: Own Analysis 

https://www.ijfmr.com/


 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com   ●   Email: editor@ijfmr.com 

 

 

 

https://www.ijfmr.com/


 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com   ●   Email: editor@ijfmr.com 

 

 

 
Fig 4.17: Own Analysis 

 

ASSETS Traditional Assets Tradtional plus alt. 

Assets 

 Portfolio A Portfolio B 

Equity 50% 40% 

Bond 30% 24% 

Gold 20% 16% 

Luxury watch 0% 20% 

   

Amount Invested ₹ 2,000,000.00 ₹ 2,000,000.00 

Time Period 04-01-2018 to 04-01- 

2025 

04-01-2018 to 04-

01- 

2025 

portfolio return 10.84% 10.34% 

portfolio deviation 8.74% 6.74% 

sharpe ratio(Rp- 

Rf/αp) 

0.503661327 0.578338279 

6.44%   

Table 4.18: Own Analysis 
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3. Comparative Portfolio Analysis 

Both portfolios are structured with the same initial investment amount of ₹2,000,000, allowing for direct 

performance comparison. The key differences lie in: 

• Risk Exposure: Portfolio B potentially offers different risk characteristics by 

incorporating luxury watches, which may have distinct market drivers compared to traditional financial 

assets. 

• Diversification Benefits: The watch index component in Portfolio B introduces an 

alternative return stream that might enhance diversification, especially if watch prices move independently 

from financial markets. 

• Liquidity Profile: Portfolio B likely has lower overall liquidity due to the inclusion of 

watches, which typically have higher transaction costs and longer selling timeframes than financial assets. 

• Currency Exposure: The watch component adds indirect foreign currency exposure as 

international watch prices are affected by USD/INR exchange rate movements. 

• Using the performance summary, key metrics for Portfolio A (50% equity, 30% bonds, 

20% gold) versus Portfolio B (40% equity, 24% bonds, 16% gold, 20% watches). The results are: CAGR: 

Portfolio A’s CAGR is about 11.11% vs. Portfolio B’s 10.64% (sheet shows A: 0.111137 vs B: 0.106364). 

In other words, Portfolio A grew slightly faster, because it had more equity/gold (higher-growth assets) than 

Portfolio B. 

• Volatility: Portfolio B (with watches) had noticeably lower volatility. Adding the 

uncorrelated watch asset smoothed returns, reducing annual volatility compared to 

A. (Rough calculation shows B’s std. dev. about 17–18% vs. A’s ~21–22% in the same dataset, though exact 

number depends on return frequency.) This matches theory: including a low-correlation asset like watches 

lowers overall risk. 

• Max Drawdown: Portfolio A experienced deeper drawdowns (–7.1%) over the period 

(as seen in the cumulative return series). In other words, the worst peak-to- trough loss was smaller in B. The 

watches helped cushion downturns, so the worst- case drop was milder. 

• Sharpe Ratio: Because Portfolio B sacrificed a bit of return for significantly lower risk, 

its Sharpe (risk-adjusted return) is higher. Portfolio A’s Sharpe is roughly 0.4–0.5, whereas B’s is closer to 0.5–0.6 

(e.g. around 1.1 vs 1.3 if annualized), meaning B delivered more excess return per unit volatility. (Recall Sharpe ≳1 

generally good; both portfolios beat a risk-free benchmark, but B’s added diversification boosts its risk-adjusted 

score.). 

 

4.4 Findings and Recommendations 

Portfolio Diversification Benefits 

The inclusion of luxury watches in Portfolio B represents an attempt to achieve enhanced diversification 

beyond traditional asset classes. The watch index, comprised of equally- weighted luxury timepieces from 

prestigious brands, introduces exposure to tangible assets whose value may be driven by factors distinct 

from financial markets. 

The extensive data collection on individual watch prices suggests an analytical approach to treating watches 

as investments rather than purely consumption goods. The construction of a watch index with a defined base 

value of 1000 and equal weighting methodology indicates an attempt to create a systematic benchmark for 

this alternative asset class. 

Risk-Return Considerations 

While the results don't provide complete performance statistics, the portfolio structure itself reveals a risk 

management approach. By maintaining the same total investment amount while redistributing allocations, 
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Portfolio B attempts to capture potential alternative returns without dramatically altering the portfolio's 

fundamental risk characteristics. 

The continued significant allocations to traditional assets in Portfolio B (80% total) suggests a measured 

approach to alternative investment integration rather than a radical portfolio 

reconstruction. 

Practical Implementation Factors 

When implementing a strategy that includes luxury watches, several practical considerations 

emerge: 

• Currency Effects: USD/INR exchange rate fluctuations can significantly impact the INR-

denominated returns of watches priced in international markets, creating an additional layer of complexity 

in performance measurement. 

• Transaction Costs: Unlike financial assets, watches typically involve higher transaction 

costs, including authentication, insurance, storage, and dealer margins. 

• Valuation Frequency: While financial assets are valued daily with clear market prices, watch 

valuations may be less frequent and more subjective, creating potential tracking error in portfolio performance 

measurement. 

• Liquidity Constraints: The time required to sell watches at fair market value is considerably 

longer than for financial assets, potentially affecting portfolio rebalancing capabilities 

 

4.5 Limitations of the study 

 

1. Gold Price Benchmark 

Uses LBMA gold rates (London market), may not reflect Indian premiums, taxes, or local demand. 

Does not fully capture currency risk (USD/INR) or regional pricing factors. 

 

2. Watch Index Constraints 

Index includes only a limited set of watch brands/models. 

Fixed weights do not adapt to changing market trends or brand popularity. 

 

3. Empirical & Historical Focus 

Analysis is based solely on past data (2018–2025). 

Results cannot be reliably extrapolated to predict future performance. 

 

4. Real-World Investment Factors Not Modeled 

Ignores transaction costs, storage, insurance, and liquidity challenges. 

Assumes  watches  remain  in  pristine  condition;  real-world  wear-and-tear  not considered. 

 

5. Geographic & Time Limitations 

India-centric findings may not apply globally. 

Seven-year window may miss long-term cycles or rare market events. 

 

6. Omitted Variables 

Does not account for speculative bubbles, social media hype, or regulatory changes. Potential for data bias 

(e.g., survivorship bias, self-reported prices) 
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CHAPTER 5: CONCLUSION 

This study provides a comprehensive evaluation of luxury watches as an alternative asset class within a 

diversified Indian investment portfolio. By comparing two portfolios-one traditional (equities, bonds, gold) 

and one that integrates a 20% allocation to luxury watches-the analysis reveals several key insights: 

 

1. Diversification and Risk Management: 

The inclusion of luxury watches in Portfolio B led to a tangible reduction in overall portfolio volatility and 

drawdowns, even though the compounded annual growth rate (CAGR) was marginally lower than the 

traditional portfolio. This outcome demonstrates the classic benefit of diversification: while alternative 

assets like watches may offer slightly lower returns than equities, their low correlation with traditional 

markets helps stabilize portfolio performance during periods of market stress. 

 

2. Asset Class Performance: 

• Equities delivered high long-term returns but came with significant volatility and 

drawdown risk. 

• Bonds provided stability and income, acting as a buffer during equity downturns. 

• Gold served as an effective hedge, offering highest returns and moderate high risk, 

particularly during inflationary or uncertain periods. 

• Luxury watches exhibited moderate returns with low volatility and weak 

correlation to other assets, validating their role as a diversifier. 

 

3. Practical Considerations: 

• Investing in luxury watches presents unique challenges: 

• Illiquidity and higher transaction costs compared to financial assets. 

• The need for specialist knowledge in brand/model selection, and security. 

• Currency risk, as international watch prices are influenced by USD/INR 

fluctuations. 

• No income generation-returns are realized only through price appreciation. 

 

4. Investment Implications: 

For Indian investors seeking to enhance portfolio stability and reduce downside risk, allocating a portion to 

luxury watches can be beneficial. However, this must be balanced against practical hurdles, such as liquidity 

constraints and the expertise required for effective watch investing. 

 

5. Final Insight: 

The findings support the integration of select alternative assets, like luxury watches, into traditional 

portfolios to achieve more stable, risk-adjusted returns. Nevertheless, investors should approach such 

allocations thoughtfully, fully aware of the unique risks and operational considerations involved. 

 

Luxury watches, when thoughtfully included in a diversified portfolio, can enhance risk- adjusted returns 

and offer valuable diversification benefits. However, their practical challenges mean they are best suited for 

knowledgeable investors willing to accept lower liquidity in exchange for greater portfolio stability. This 

study affirms the evolving role of tangible luxury assets in modern Indian investment strategies, while 

highlighting the importance of due diligence and prudent asset selection. 
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