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Abstract 

The financial advising services sector is seeing a notable transition due to the emergence of financial 

influencers, or finfluencers, who disseminate financial information via social and digital media channels. 

This study examines the transition from conventional financial advisors, who function under regulatory 

supervision and provide personalised, credentialed advice, to finfluencers, who attract a wider and 

frequently younger demographic through accessible, informal, and engaging material. Although 

finfluencers have democratised financial knowledge and enhanced financial literacy, especially among 

digitally engaged demographics, they also pose hazards due to the absence of official qualifications, 

regulatory oversight, and accountability. This paper does a thorough comparison between traditional 

advisors and finfluencers, highlighting significant disparities in qualifications, expenses, accessibility, and 

ethical issues. It emphasises the escalating impact of social media on investment practices and stresses the 

necessity for improved regulatory structures, heightened investor education, and hybrid advising models 

that integrate professional knowledge with digital interaction. The study concludes by highlighting the 

significance of transparency, accountability, and innovation in safeguarding investor protection and 

preserving trust within the contemporary financial ecosystem. 
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Introduction 

Historically, individuals pursuing investment opportunities have sought financial advice from employed 

experts in banking and broking organisations, as well as specialised journalistic media. The 

democratisation of financial markets through digital platforms and social media has led to a phenomenon 

in investment behaviour. Traditional gatekeepers of financial advice which used to be licensed advisors, 

institutional research, and established financial media now compete with social media influencers capable 

of reaching millions of followers instantaneously. This transformation signifies more than a mere change 

in information dissemination channels; it fundamentally modifies how retail investors understand financial 

information, evaluate risk, and formulate investment decisions. Traditionally, financial planners were 

sought out for providing external financial counselling services based on an evaluation of a client's 

financial situation, and they subsequently provided financial advice on how to achieve both short- term 

and long- term financial goals (Gerritsen & de Regt, 2025). However currently, influencers on digital 

media platforms such as Facebook, TikTok, Instagram, Reddit, and YouTube provide information about 
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investment opportunities and endorse particular financial assets, along with strategies for portfolio 

enhancement, rapid wealth accumulation, or achieving financial independence (Gregersen & Ørmen, 

2025). Financial advice has traditionally been the domain of credentialed experts who provided tailored 

advice to clients based on their financial status and ambitions. However, the growth of the internet and 

social media has democratized access to financial information, leading to the emergence of “finance 

influencers” or “finfluencers”. These online celebrities have achieved tremendous popularity, particularly 

among younger audiences, by delivering financial ideas and guidance through various digital channels. 

Financial influencers, commonly called ‘finfluencers’, are persons who provide information and advice 

on various financial topics such as investing in securities, personal finance, banking products, insurance, 

real estate investment, etc. through social/digital media platforms/channels, and have the ability to 

influence the financial decisions of their followers (SEBI, 2023). In the digital age, financial influencers 

significantly impact rationality in investment decision-making by the information they provide about 

investment methods, financial management tips, and perspectives on market conditions (Suci 

Martaningrat & Kurniawan, 2024). Although finfluencers directly engage with a broad base of retail 

investors, they remain largely unregulated and lack a formal code of professional ethics (Kedvarin & 

Saengchote, 2023). Whereas these financial influencers offer readily available investment information and 

fulfil needs of investors seeking information, nearly all of them engage in practices that gives rise to risks 

(The Pitfalls of “Finfluencing,” 2021). 

The transition from conventional financial advisors to finance influencers signifies a notable 

transformation propelled by technical progress and evolving consumer habits. Although finfluencers have 

democratized access to financial information and attracted a new generation of investors, their absence of 

formal qualifications and insufficient regulatory monitoring present significant concerns.  This revolution 

is not merely a technological accomplishment; it represents a significant cultural transformation in the 

manner in which millions, especially younger populations, engage with financial information and advice. 

According to (NAPFA, 2021) more than one-third (39%) of Americans under 65 received their financial 

advice online or through social media. Furthermore, nearly one-quarter of Generation Z Americans derive 

their financial advice from social media. YouTube is the primary venue for financial planning discussions 

among Gen Z (63%) and Millennials (71%), while TikTok is gaining popularity among Gen Z (56%). 

More than 60% of respondents who acquire information online indicate that they have acted upon such 

advice. The usage of social media, especially in relation to financial influencers and financial content, 

significantly influences the financial behaviour of retail investors (Faturohman et al., 2024). The rise of 

finfluencing has highlighted a gray area of securities regulations: a finfluencer's assertions may not be 

factually incorrect or overtly deceptive, yet they can be understood as misleading based on the context and 

the specific beliefs of the finfluencer's social media audience. Furthermore, such assertions can adversely 

affect investors who engage in transactions based on their understanding of the finfluencer's actions. In 

other terms, finfluencers can effortlessly benefit on their followers' trading behaviours while avoiding 

securities regulations (Guan, 2023). This emerging investment trend underscores the considerable impact 

that financial influencers exert on the investment choices of everyday investors, especially those 

possessing low financial acumen. Messages from finfluencers might induce market volatility (Zhu & 

Wang, 2024). This article examines the progression of financial advice, evaluating the elements that have 

contributed to the rise of finfluencers and contrasting their influence with that of conventional financial 

counsellors. 
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Traditional Financial Advisors: The Foundation of Financial Advice 

Conventional financial advisors have historically served as the foundation of financial advice, providing 

tailored guidance on investment strategy, retirement planning, and wealth management. These advisors 

generally possess professional certifications, such as Certified Financial Planner (CFP) or Chartered 

Financial Analyst (CFA), and function under regulatory supervision, thereby providing a degree of 

legitimacy and confidence (Chern, 2021). The conventional form of financial advisory is defined by a 

tailored, frequently enduring connection between a client and a financial consultant. These advisors 

generally function within recognized financial entities, such banks, brokerage firms, or independent 

advising practices. Their services often include a broad spectrum of financial planning elements, such as 

retirement planning, investment management, insurance, estate planning, and tax efficiency. Financial 

advice includes recommendations, guidance, or expertise offered by financial specialists to assist 

individuals in making educated decisions regarding financial management, attaining financial objectives, 

and navigating intricate financial circumstances. Financial advice encompasses multiple facets of personal 

finance, including budgeting, saving, investing, retirement planning, tax strategies, insurance, estate 

planning, debt management, and risk management (WEF, 2024). Organizations providing financial 

advising services must persist in delivering the most efficient service to their clients. Embracing customer 

engagement will be essential for their survival. Integration leveraging the Internet of Things, artificial 

intelligence, and big data analytics constitutes effective fintech tools and concepts applicable in this 

context. Chatbots, often seen as user-friendly, together with language processing and machine learning 

skills, are poised to play a crucial role in querying clients, placing orders, and executing remote activities 

(Coffi & George, 2022). In recent years, the financial services sector has witnessed a rise in FinTech 

adoptions, Robo-advisors exemplify FinTech that has gained significant traction in the financial advisory 

sector over the past decade. The implementation of these technological adoptions, designed to directly 

serve clients as new products, may substantially impact the market structure of financial advice businesses 

(Kumar, 2024). Finfluencers are outpacing conventional financial service providers by offering financial 

education and enhancing access for historically underserved groups. The financial advisory sector must 

persist in refining its business models to bridge this gap and restore trust by expanding its services to a far 

wider array of investors (Willige, 2024). 

 

The Emergence of the Finance Influencer 

The rapid expansion of social media has given rise to the influencer economy, wherein individuals have 

considerable influence on the thoughts and purchasing behaviors of their followers. This dynamic 

environment currently constitutes a multi-billion-dollar business, anticipated to attain $24 billion by the 

conclusion of 2024. As corporations increasingly acknowledge the significance of influencers on customer 

choices, they are redistributing advertising resources from conventional media to engage significantly in 

influencer marketing. This strategic transition has resulted in the proportion of marketing budgets 

designated for social media more than doubling over the past decade, exceeding 20%, as companies 

leverage the influence of content creators to influence purchasing decisions (WEF, 2024). Influencers have 

entered the financial sector to promote financial products, services, education, and give advice to retail 

investors. A emerging subtype of influencers is finfluencers, or financial influencers, which 

includes investment experts that furnish market data to ordinary investors and offer budgeting advice. 

Finfluencers frequently spread finance-related content via brief posts or tweets. They generally utilise an 

informal, conversational style to explain complex financial subjects, often including incidents, personal 
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stories, emojis, and humour for enhanced relatability. Finfluencers empower their followers to make 

informed investment decisions by spreading information about investments, personal finance, and money 

management (Henriques et al., 2025). This sharply contrasts with the complicated financial terms and 

complicated figures that have traditionally prevailed in the industry. By explaining money management 

principles to audience, finfluencers have facilitated the democratization of financial literacy by explaining 

ideas such as saving, investing, taxation, and debt more accessible and approachable (Ben-Shmuel et al., 

2024). 

Daily social affirmation through likes, comments, and shares reinforces the primacy of financial advice 

(Hayes & Ben-Shmuel, 2024). Worldwide, Finfluencers are seeing significant popularity. By providing 

information on investing decisions and processes, they have garnered significant interest from investors 

(Pokhrel et al., 2025). Social media and influencers are increasingly impacting individuals' decision-

making processes. Although finfluencers can improve the financial literacy of people in general, they also 

pose significant risks related to investment security and financial stability. The financial and sectoral 

regulators must promptly address this issue (Singh Khurana, 2023). 

 

Comparison: Financial Advisors vs. Finance Influencers 

An analysis of traditional financial advisors versus finance influencers uncovers a range of approaches in 

personal finance advice. Below is an analysis of their distinctions: 

Feature Financial Advisors Finance Influencers 

Qualifications 
Formal licenses and certifications 

(e.g., CFP) 

Often lack formal financial 

qualifications 

Regulation 
Subject to regulatory oversight 

(e.g., SEBI, SEC, FINRA) 

Limited or no direct regulatory 

oversight 

Fiduciary Duty 
Often operate under a fiduciary 

duty 

Generally, no fiduciary duty to their 

audience 

Personalization 
Provides tailored advice based on 

individual needs 

Offers general information, not 

personalized advice 

Cost 
Can be expensive (fee-based, 

commission-based) 
Often free or low-cost content 

Accessibility 
May have minimum asset 

requirements 
Highly accessible to a wide audience 

Potential 

Conflicts 

Potential conflicts of interest (e.g., 

commissions) 

Significant potential for undisclosed 

conflicts (e.g., sponsored content) 

Accountability 
Legally accountable for negligent 

advice 

Limited accountability for inaccurate 

information 

 

Challenges and ethical consideration 

The transition to digital and influencer-driven financial advice has enhanced accessibility to financial 

information, although it has also prompted apprehensions regarding the quality and credibility of the 

information provided. The lack of regulation for finfluencers has led to demands for enhanced regulation 

to protect investors. As consumers increasingly engage with digital platforms for financial education and 

advice, it is important to ensure the accuracy and reliability of the information presented. Financial literacy 

and influencers significantly contribute to the assistance and empowerment of individuals in articulating 
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difficult economic topics with clarity and rationality (Symbiosis & Gandhi, 2024). Financial influencers 

play a crucial role in improving financial literacy and encouraging investors to participate actively in the 

financial market. The availability of affordable cellphones, along with inexpensive data plans and user-

friendly investing applications, has greatly enhanced the influence of Finfluencers, allowing them to 

connect with a diverse audience. Social media material encompasses a diverse array of subjects, from 

formulating investing plans to accumulating crores of rupees within designated timeframes (Dr. S. 

Subramanian, 2024). Investors must exercise caution and scrutiny when considering advice from 

influencers regarding investments and should consistently corroborate information and recommendations 

from alternative sources. Individuals must exercise caution when selecting investment products and 

remain cognizant of the hazards inherent in various investment kinds (Petrík, 2023). Finfluencers, 

however, signify a substantial and potentially beneficial transformation in the realm of personal finance 

and financial education. As more and more investors obtain financial advice through social media, it is 

important to develop an in-depth awareness of the opportunities and hazards associated with this new kind 

of influence. The financial services sector must adapt to this new reality by developing appropriate risk 

management frameworks, updating client education programs, and implementing enhanced monitoring 

systems. Conventional methods of financial guidance and investor safeguarding necessitate significant 

alteration to effectively respond to the digital influence landscape. This necessitates continuous research 

and critical analysis of how finfluencers influence financial topics and identities, alongside initiatives to 

enhance digital and financial literacy, safeguard followers from misinformation and other risks, and 

guarantee equitable distribution of the advantages of financial inclusion (Hayes & Ben-Shmuel, 2024). 

 

The Future of Financial Advice 

The future of financial advisory services will likely adopt a hybrid approach that integrates the advantages 

of human advisors with the efficacy of digital instruments. This method will facilitate more tailored and 

economical financial planning, addressing a wide array of investor requirements. The progression of the 

financial advisory sector, marked by the emergence of robo-advisors, illustrates the varying effects of 

technology adoption across diverse markets. The emergence of finfluencers signifies a significant 

transformation in the financial advice. Through their seamless incorporation of financial material into 

everyday digital entertainment, they further normalise investing and financial inclusion as a prevalent 

concern. This is now at a more personal, interactive, and peer-influenced level, which is made possible by 

social media. The power and effect of financial influencers have expanded significantly in recent years, 

particularly among younger demographics who are increasingly utilizing social media for financial advice 

and motivation. These followers not only consume material but also actively engage in disseminating the 

messaging by sharing, commenting, and liking posts, so enhancing the impact of finfluencers within their 

social networks (Hayes & Ben-Shmuel, 2024). 

Influencers are increasingly emerging as significant participants in financial sectors. Particularly on 

platforms like Twitter, YouTube, or Twitch, individuals disseminate informative content, provide 

commentary, or assess financial markets and the investment process concerning various financial 

securities (Aren & Hamamcı, 2024). Finance influencers have significantly altered the financial landscape, 

providing a novel means for individuals to access financial information and make investment choices. 

Although they offer significant insights and inspiration, their trustworthiness and reliability frequently 

raise concerns in comparison to conventional financial advisors. Traditional advisers and finfluencers must 
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promote openness, responsibility, and consumer protection to uphold confidence and credibility within the 

business. 

 

Conclusion 

In conclusion, the domain of financial advising has experienced a notable transformation, characterized 

by the rise of finfluencers as prominent entities alongside conventional financial counsellors. Conventional 

advisers provide experience, regulatory oversight, and individualized assistance, whereas finfluencers 

have democratized access to financial information via entertaining and accessible content, particularly 

appealing to younger populations. This transition, driven by the expansion of social media, offers both 

advantages and obstacles. Finfluencers can improve financial literacy and promote investment 

engagement; yet, their absence of formal qualifications and regulatory oversight raises concerns over the 

precision and dependability of their advice. 

This comparison of the two financial advising sources underscores significant differences in qualifications, 

regulation, fiduciary obligation, personalization, cost, accessibility, potential conflicts of interest, and 

accountability. The ethical implications of finfluencer content, especially regarding transparency and 

possible disinformation, require investors to proceed with caution. The finfluencer phenomena will 

probably continue and evolve rather than decline. The challenge for policymakers, industry stakeholders, 

and investors is to formulate sustainable strategies that leverage the advantages of democratised financial 

information while eliminating substantial dangers. The future of financial advice is likely to adopt a hybrid 

form that combines human competence with digital accessibility. To safeguard consumer protection and 

uphold trust in the financial advisory framework, it is essential to promote openness, accountability, and 

improved digital and financial literacy among investors. Regulatory authorities and the financial sector 

must adjust to this changing environment to effectively mitigate the impact of finfluencers and protect 

investors in this contemporary age of financial advice. 
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