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Abstract 

This study aims to explore the influence of radio drama on people living in the Thiruvananthapuram 

district of Kerala. In India, media such as radio have played a significant role in communicating and 

promoting new ideas, as well as helping people adapt to evolving social and political situations. The 

research design adopted for this study is quantitative in nature. A survey method was selected, and a 

questionnaire was administered to a sample group of 250 respondents from various parts of 

Thiruvananthapuram. Convenience sampling was used for participant selection. The findings reveal that 

radio dramas are perceived as more engaging than other forms of media. The study also highlights that 

drama broadcast via radio serves as an effective tool in addressing and combating social evils. 
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Introduction 

Drama, much like novels and short stories, reflects the essence of human experience. It draws its roots and 

inspiration directly from life. While we connect with novels and poetry through thought and imagination, 

drama appeals to both our sight and hearing, making it a unique form of artistic expression. As a visual 

medium, it relies on the careful arrangement of scenes and imagery to convey its message. 

Aristotle describes drama as consisting of two main parts: the complication, where the plot develops and 

tensions build, and the unraveling, where conflicts are resolved. He also outlines five key elements in a 

dramatic structure: the introduction of the story (exposition), the rising action (complication), the turning 

point (climax), the falling action or resolution (denouement), and the final outcome (conclusion or 

catastrophe). 

 

Radio Drama 

Radio drama is a form of storytelling that relies solely on sound, without any visual components. Typically 

broadcast over the radio or released as an audiobook, it adheres to the fundamental conventions of 

traditional drama. This genre can be structured in three distinct formats: as a standalone play, part of a 

recurring series, or as a serialized narrative. 

 

Objectives of the study 

1. To analyze whether drama influences the moral, social and political life of people. 

2. To analyze whether drama plays an important role in the communication process. 

3. To analyze whether drama is an effective tool against social evils. 

4. To analyze whether drama is used as a tool for development message 

https://www.ijfmr.com/


 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com       ●   Email: editor@ijfmr.com 

 

IJFMR250661656 Volume 7, Issue 6, November-December 2025 2 

 

Review of Literature 

Ligaga and Dina (2005) observe that development-focused radio dramas often adopt the structure and 

emotional tone of soap operas to reflect the everyday challenges of their audiences. Since soap operas are 

typically interpreted as realistic portrayals, the article examines the Kenyan radio drama 

UshikwapoShikamana to explore how it encourages listeners to connect its messages and developmental 

themes with their own daily experiences. 

Yoder, Hornik, and Chirwa (1993) conducted a study to assess how the Nshilakamona radio drama 

influenced AIDS-related awareness and behaviors among Bemba-speaking communities in northern 

Zambia. Their findings indicated a rise in general understanding of AIDS and recognition of the need for 

preventive actions between 1991 and 1992. Nonetheless, the study observed no significant shifts in the 

number of men and women reporting extramarital sexual relationships or in the use of condoms as a 

method to prevent HIV infection. 

Surveys indicated a rise in the number of individuals who had ever used condoms, with 30% of men stating 

they used one during their most recent sexual encounter with a non-marital partner. However, this shift 

likely stemmed from influences beyond the Nshilakamona program. Among radio owners and listeners, 

those who frequently tuned into the program showed no significant differences in their knowledge, 

attitudes, or behaviors compared to those with little or no exposure. 

The people of northern Zambia are becoming more informed about AIDS through a variety of channels, 

such as radio broadcasts, television programs, government initiatives, the Copperbelt Health Education 

Project, and support from other non-governmental organizations. 

Zaccheaus Oji Joseph (2025) highlights that radio drama surpasses other dramatic forms in driving social 

transformation. Its influence is profound, shaping public attitudes and behaviors in diverse areas of life 

(Okeke&Nwosu, 2021). Research indicates that radio dramas are particularly effective in confronting 

entrenched societal norms and sparking conversations around critical issues like gender equity and health 

awareness (Myers, 2020). 

 

Theatrical Concept 

Wilbur Schramm, a prominent figure in communication research, recognized early on the powerful role 

mass media could play in driving national progress. He referred to media as "magic multipliers," 

emphasizing their ability to support development by spreading information, promoting education, and 

influencing public attitudes. This idea became known as the Dominant Paradigm of Development. 

Everett Rogers, a sociologist from the United States, viewed social transformation through the lens of 

"Innovation and Diffusion," emphasizing the role of communication media as a driving force for progress. 

In this model, information flowed from government institutions to the public, primarily via influential 

individuals known as opinion leaders. This method of information dissemination came to be recognized 

as the "two-step flow" in development communication. 

The Democratic Participant Approach highlights the active involvement of beneficiaries, granting them 

broader access to communication platforms—not merely as passive recipients, but as contributors and 

decision-makers. This concept encourages users to engage directly in identifying issues, discussing them, 

and finding solutions. Its core objective is to reduce the disconnect between policymakers and the people 

affected by those policies. 
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Research Methodology 

A survey was the method selected for this research. A total of 250 respondents were chosen using 

convenience sampling, which is a non-probability sampling method. The questionnaire was administered 

to a sample group of 250 respondents from Thiruvananthapuram, Chirayinkeezhu, Nedumangad, 

Neyyattinkara, and the Thiruvananthapuram Corporation. The instrument used for data collection was a 

self-structured questionnaire. It was handed over personally, and any doubts raised by the respondents 

were clarified on the spot. 

The questionnaire was well-structured and included both open-ended and closed-ended questions arranged 

in a logical order. The purpose of the research and the details of the researcher were provided at the 

beginning, followed by questions seeking essential information about the respondents. This was then 

followed by questions exploring the influence of radio drama among people in the Thiruvananthapuram 

district. 

Structured questionnaires are those in which the questions are definite, concrete, and predetermined. They 

are presented with exactly the same wording and in the same order to all respondents. 

The data gathered for this study was analyzed using percentage distribution of frequency counts, pie charts, 

and chi-square tests to examine the demographic characteristics of the respondents. 

 

Hypothesis 

1. There is a significant relationship between demographic factors and radio drama listening behaviour. 

2. The majority of the respondents believe that the radio drama influence the moral, social and political 

life of people. 

3. The majority of the respondents believe that the radio drama is an effective tool against social evils. 

4. The majority of the respondents believe that radio drama is used as a tool for development message. 

 

Result and Analysis 

H: There is a significant relationship between demographic factors and radio drama listening behaviour. 

4.1 Radio Drama 

Table-1Distribution of data according to radio drama listeners. 

No  No Percentage 

1 Listeners 70 28 

2 Non-Listeners 180 72 

 Total 250 100 

 

Out of the 250 respondents, 28% listen to radio drama and 72%do not. It is given in Table-1 
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Figure 1: Distribution of data according to radio drama listeners. 

 
 

4.2 Age and radio drama 

Table-2 Distribution of data according to the age of respondents. 

No  15-24 25-34 35-44 45-54 55and above Total 

1 Listeners 10 5 15 20 20 70 

2 Non-Listeners 19 50 21 30 60 180 

 Total 29 55 36 50 80 250 

 

Chi-square Test 

Chi-square value df Level of significance 

17.61 4 <0.05 

#df- Degree of freedom. 

From the table it is evident that the chi-square value is 17.61 which is significant at the 0.05 levels. This 

indicates that there is a significant relationship between age and radio drama, listening behaviour. 

 

Figure 2: Distribution of data according to the age of respondents 
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4.3 Occupation and radio drama 

Table-3 Distribution of data according to the occupation of respondents. 

No  students Farmers employees Un- 

employees 

others Total 

1. Listeners 10 9 1 40 10 70 

2. Non- Listeners 60 40 43 17 20 180 

 Total 70 49 44 57 30 250 

 

Chi-square Test 

Chi-square value df Level of significance 

73.95 4 <0.05 

 

From the table it is evident that the chi-square value is 73.95, which is significant at the 0.05 level. It 

shows that there is a significant relationship between occupation and radio drama, listening. 

 

Figure 3 : Distribution of data according to the occupation of respondents 

 
 

4.4 Education and radio drama 

Table-4 Distribution of data according to the education of respondents. 

No  SSLC +2 Graduation P.G other Total 

1. Listeners 7 12 26 15 10 70 

2. No-Listeners 20 20 70 55 15 180 
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 Total 27 32 96 70 25 250 

 

Chi-square Test 

Chi-square value df Level of significance 

4.81 4 >0.05 

 

From the table it is evident that the chi-square value is 4.81, which is not significant at the 0.05 level. It 

shows that there is no significant relationship between education and radio drama. 

 

Figure 4: Distribution of data according to the education of respondents 

 
 

4.5 Gender and radio drama 

Table-5 Distribution of data according to the gender of the respondents. 

No  Male Female Total 

1. Listeners 30 40 70 

2. Non-Listeners 83 97 180 

 Total 113 137 250 

 

Chi-square Test 

Chi-square value df Level of significance 

0.22 1 >0.05 
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From the table it is evident that the chi-square value is 0.22, which is not significant at the 0.05 level. It 

shows that there is no significant relationship between gender and radio drama. 

 

Figure 5: Distribution of data according to the gender of the respondents 

 
 

Ho: The majority of the respondents believe that radio drama influences, the moral, social, and political 

life of people. 

 

Table-6 Distribution of respondents based on the influence of radio drama on people's moral, 

social, and political lives 

Response Frequency Percentage 

Agree 140 56% 

Disagree 110 44% 

 

The result shows that 56% of respondents agree that radio drama influences the moral, social, and political 

life of people (Table-6) 

 

Figure 6: Distribution of respondents based on the influence of radio drama on people's moral, 

social, and political lives 

 
Ho: The majority of the respondents believe that radio drama is used as an effective tool against social 
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Table-7 Distribution of respondents based on their perception that radio drama as an effective 

tool against social evils. 

Response Frequency Percentage 

Agree 145 58% 

Disagree 105 42% 

 

The result shows that 58% of respondents agree that radio drama is an effective tool against social evils 

(Table: 7). 

 

Figure 7: Distribution of respondents based on their perception that radio drama is an effective 

tool against social evils 

 
Ho: The majority of the respondents believe that radio drama used as a tool for development message. 

 

Table-8 Distribution of respondents based on the use of radio drama as a tool for delivering 

development messages. 

Response Frequency Percentage 

Agree 190 76% 

Disagree 60 24% 

 

The result shows that 76% of respondents agree that radio drama is used as a tool for delivering 

development message (Table-8). 

 

Figure 8: Distribution of respondents based on the use of radio drama as a tool for delivering 

development messages 
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Conclusion 

Based on the findings, it is evident that there is a significant relationship between demographic factors and 

radio drama. Taking into account the unique socio-cultural context of Kerala, the researcher concludes 

that the majority of people have lost interest and faith in radio dramas, relying instead on other available 

media to meet their informative, educational, and entertainment needs. Alarmingly, despite considerable 

efforts by All India Radio (AIR) to promote radio dramas, the general audience does not find them 

appealing. 

At the same time, it is interesting to note that the majority of respondents believe that radio drama 

influences the moral, social, and political life of people. 

The majority of respondents who participated in the survey believe that good drama has a stronger 

influence on public opinion formation than other types of programming. They also consider drama to be 

an effective tool in combating social evils 

The majority of respondents who participated in the survey believe that good drama has a stronger 

influence on public opinion formation than other types of programming. They also consider drama to be 

an effective tool in combating social evils. 

To summarize, the majority of respondents believe that the developmental messages can be effectively 

communicated through radio drama. 

 

Recommendations 

1. The majority of listeners are interested in old drama songs, so it is recommended that more airline be 

allotted to this type of programme. 

2. The quality of radio dramas should be improved to increase interest among young people. 

3. It is recommended that all regional radio stations conduct drama festivals. 
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