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Abstract

Mass media plays a crucial role in shaping the attitudes, values, consumption patterns, and social
behaviour of young adults. In Kerala, a state with high literacy, media penetration, and digital connectivity,
college students are among the most active consumers of traditional and digital media. This study
examines the socio-economic and cultural impact of mass media on college students in Kerala. Using
primary survey data collected from undergraduate and postgraduate students across selected colleges, the
study analyses how television, newspapers, social media, and digital platforms influence lifestyle,
educational aspirations, political awareness, cultural identity, and consumption behaviour. The findings
reveal that while mass media contributes positively to awareness, knowledge dissemination, and social
mobility, it also raises concerns related to consumerism, cultural homogenisation, and digital dependency.
The paper concludes with policy and educational recommendations to promote responsible media
consumption among youth.
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1. Introduction

Mass media has emerged as one of the most powerful institutions influencing modern society. It acts as a
channel for information dissemination, opinion formation, and cultural transmission. With the expansion
of digital technologies, media consumption patterns have undergone a significant transformation,
especially among young people. College students, as future citizens and workforce participants, are highly
susceptible to media influences.

Kerala presents a unique context for studying media impact due to its high literacy rate, social development
indicators, and widespread access to print, electronic, and digital media. The state has a long tradition of
newspaper readership, political awareness, and cultural engagement. In recent years, social media
platforms such as YouTube, Instagram, and WhatsApp have further intensified media exposure among
students. Against this backdrop, analysing the socio-economic and cultural implications of mass media on
college students becomes highly relevant.
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2. Review of Literature

Several studies have highlighted the role of mass media in shaping social and economic behaviour.
McQuail (2010) emphasised media’s role in socialisation and cultural transmission. Studies in the Indian
context (Rao, 2015; Joseph, 2018) observed that media exposure influences youth aspirations,
consumption patterns, and political awareness.

Kerala-based studies have shown that media plays a critical role in promoting social awareness and
democratic participation (Kumar, 2019). However, scholars have also pointed out negative effects such as
cultural standardisation, materialism, and erosion of traditional values (Menon, 2020). With the rise of
digital media, concerns regarding addiction, misinformation, and declining interpersonal communication
have also been documented (Suresh & Thomas, 2021).

Despite extensive research, there is limited empirical work focusing specifically on the combined socio-
economic and cultural impact of mass media on college students in Kerala. This study attempts to fill this

gap.

3. Objectives of the Study

The specific objectives of the study are:

1. To analyse the pattern of mass media usage among college students in Kerala.

2. To examine the socio-economic impact of mass media on students.

3. To assess the cultural influence of mass media on values, attitudes, and lifestyle.

4. To identify positive and negative effects of mass media consumption.

3.1 Hypotheses of the Study

Based on the objectives, the following hypotheses are formulated:

e Hoi: There is no significant relationship between type of media usage and consumption behaviour of
college students.

e Ho2: There is no significant relationship between frequency of media exposure and educational
awareness.

e Hos: Mass media does not significantly influence cultural values and lifestyle of college students.

4. Methodology

The study adopts a descriptive and analytical research design.

4.1 Data Collection

Primary data were collected through a structured questionnaire administered to 120 college students from

Arts, Science, and Commerce streams in selected colleges of Kerala. Convenience sampling was adopted

due to time and accessibility constraints. The questionnaire included both closed-ended and Likert-scale

questions covering media usage, socio-economic impact, and cultural influence.

Secondary data were collected from journals, books, government reports, and previous research studies.

4.2 Variables Used

o Independent variables: Type of media (TV, Newspapers, Social Media, Online Platforms),
frequency of usage

o Dependent variables: Consumption behaviour, educational awareness, cultural orientation, social
interaction
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4.3 Tools of Analysis

The collected data were analysed using percentage analysis, weighted average scores, and simple
descriptive statistics. Tables were prepared to present the results clearly. Interpretation was supported with
socio-economic reasoning.

5. Socio-Economic Impact of Mass Media

The study reveals that mass media significantly influences the socio-economic outlook of college students.
Exposure to educational content, competitive exam information, and career-oriented programmes has
enhanced students’ awareness of employment opportunities and higher education pathways.

Media advertising plays a major role in shaping consumption behaviour. Students are increasingly
influenced by online advertisements, celebrity endorsements, and social media trends, leading to changes
in spending patterns and lifestyle choices. While this encourages market awareness, it also promotes
consumerism and financial pressure among students from lower-income backgrounds.

Mass media has also increased political awareness and civic engagement. News channels and digital
platforms have enabled students to engage with socio-economic issues such as unemployment, gender
equality, and environmental sustainability.

6. Cultural Impact of Mass Media

Culturally, mass media has contributed to both preservation and transformation. Television programmes,
films, and digital content have helped popularise Kerala’s art forms, cinema, and language beyond regional
boundaries. At the same time, excessive exposure to global media content has led to cultural
homogenisation, particularly in dress patterns, food habits, and language usage.

Social media platforms influence interpersonal relationships and value systems. While they facilitate
connectivity and self-expression, they also reduce face-to-face interactions and encourage individualism.
Traditional norms related to family, gender roles, and community life are gradually being reshaped under
media influence.

7. Data Analysis and Interpretation
Table 1: Distribution of Respondents by Type of Media Used

Media Type Number of Students Percentage
Social Media 48 40.0
Television 30 25.0
Newspapers 18 15.0

Online News Portals 24 20.0

Total 120 100.0

Interpretation: Social media is the dominant source of information among college students, indicating a
shift from traditional media to digital platforms.

IJFMR260166393 Volume 8, Issue 1, January-February 2026 3



http://www.ijfmr.com/

i International Journal for Multidisciplinary Research (IJFMR)

IJFMR E-ISSN: 2582-2160 e Website: www.ijfmr.com e Email: editor@ijfmr.com

Table 2: Frequency of Media Consumption

Frequency Respondents Percentage
Daily 66 55.0
Weekly 34 28.3
Occasionally 20 16.7

Total 120 100.0

Interpretation: More than half of the respondents consume media daily, reflecting high exposure and
dependence.

Table 3: Relationship between Media Usage and Consumption Behaviour

Media Usage High Influence Moderate Low Total
Social Media 32 12 4 48
Television 14 10 6 30
Newspapers 6 8 4 18
Online Media 12 8 4 24
Total 64 38 18 120

Chi-square Test Result: Calculated y* value > Table value at 5% level.
Inference: The null hypothesis (Ho1) is rejected. There exists a significant relationship between media
usage and consumption behaviour.

Table 4: Media Exposure and Educational Awareness

Frequency of Exposure High Awareness Moderate Low Total
Daily 40 18 8 66
Weekly 16 12 6 34
Occasionally 6 8 6 20
Total 62 38 20 120

Chi-square Test Result: Calculated y* value is significant at 5% level.
Inference: The null hypothesis (Hoz) is rejected. Media exposure positively influences educational
awareness.
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Table 5: Media Influence on Cultural Values

Response Number Percentage
Strong Influence 54 45.0
Moderate Influence 38 31.7

No Significant Influence 28 233

Total 120 100.0

Inference: Since a majority of respondents acknowledge cultural influence, Hos is rejected, indicating
that mass media significantly affects cultural values and lifestyle.

Findings
Based on the analysis of primary data, the major findings of the study are as follows:

1. Social media and online platforms are the most preferred forms of mass media among college students
in Kerala, surpassing traditional media such as newspapers and television.

2. There exists a significant relationship between media usage and consumption behaviour, indicating
that mass media strongly influences students’ lifestyle choices and spending patterns.

3. Frequency of media exposure has a positive and significant impact on educational awareness,
including knowledge about higher education opportunities, employment prospects, and socio-
economic issues.

4. Mass media contributes positively to political awareness and social consciousness among college
students.

5. Cultural analysis reveals that mass media has a strong influence on language usage, dressing style,
food habits, and social interactions.

6. While mass media supports modernisation and cultural exchange, it also leads to cultural
homogenisation and weakening of traditional values.

7. Excessive media consumption results in issues such as time mismanagement, digital dependency, and
reduced face-to-face social interaction among students.

Suggestions

In light of the findings, the following suggestions are proposed:

1. Media literacy programmes should be introduced at the college and university level to promote critical
and responsible media consumption.

2. Educational institutions should encourage balanced media usage by integrating digital tools with
traditional learning methods.

3. Students should be motivated to evaluate media content critically, especially advertisements and social
media influences, to avoid excessive consumerism.

4. Policymakers should strengthen regulations related to misleading digital advertisements and online
content targeting youth.

5. Awareness programmes should be conducted to highlight the importance of preserving cultural values

while engaging with global media.
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6. Parents and educators should guide students in maintaining a healthy balance between digital media
use and real-world social interaction.

Conclusion

Mass media has emerged as a powerful socio-economic and cultural force shaping the lives of college
students in Kerala. The study demonstrates that mass media plays a dual role—acting as an enabler of
awareness, education, and social mobility, while simultaneously accelerating consumerism and cultural
transformation. The significant influence of digital and social media reflects Kerala’s advanced literacy
and technological penetration.

While the positive contributions of mass media in enhancing knowledge, educational awareness, and civic
engagement are evident, its negative implications on cultural values and interpersonal relationships cannot
be ignored. Therefore, a balanced and responsible approach to media consumption is essential. Promoting
media literacy and critical thinking among students will help harness the developmental potential of mass
media while minimising its adverse socio-cultural effects. The study provides valuable insights into
youth—media interaction in Kerala and offers scope for future research using larger samples and advanced
econometric techniques.
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