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Abstract (9R)

g9 @R 9 Generation Z (1997 & 18 o=11 Ui & el & sRar & g3 fofa st wifea ok fafdy w@su
T8 IR b © | IR Y AT ¥R H ARG a1 Ud yeed vl & Gen Z faenfi & wRAR fawedt @1
T PR dTel Wl Bl AT ATClve TRd RaT 21 39 g A UiRaiRe gsovd, Arroie—srieie
gRRefRN, f$fTea wrawl @ i, aafhra sfa, o, srifawar, Aerfdrs aRaer qm ISFR @ F9E-mRT o
fafe=t ugcgell @1 wnfiet far T 2|

Wy BRI B U wrRIfe sifes! BT Hdhed WRET Ul & ARIH W fRAr w, Safs ffdue sifes g,
MY—uAl T WefOrd Sl 9 U by Y| e W guidcAs e wfierd faeyr Al e SueT fhar |
el 9 I8 W sar § & Rfea Mfsar, oiRaiRe suemn, ISR @1 Rerar iR @fReid ¥ Generation Z
frenfofal & SRIR =79 H weayl e B 21 a8 e Rieror e, siwEe! don ifa—fEiamel @ forg
SRR He ge a2
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1- Introduction (@R=w)

R el & Siad 3 SRIX BT 997 Teh 3fdd Heayul o7y Bar 2, Sl S9a e 9wy, arfe ufisr 3R
AFRNTS HAY BT JHTAd $RAT © | Ed df¥as gRder § BRIR B IR AR 9 6l © AR T JaHR Ia
81 X2 © | 9099 YIel, I Generation Z, @1l w0 H Y01, SR, SR IR AHERIT &1 @il # Afhy
LISIRCICI

AIUTe, A UQY BT Ao, R & &5 § 9ofl 9 SWRaT dg g9d1 o @1 8| g8 qifvrey SR gded H SrmeeRd
et o) de # FROR gfs 81 @) 21 o9 B IRIRS aF o s, Sfe T iR Riewr @ aretrar werdsm,
fefSrea AravfcT, BRARRIE UAIfoRe, Aoiic ddecdl oY IS iR fafdy &=1 @ iR+ e 81 2 7 |
FRR BT T DI ARKTT THE e B T8 I AN, MAE 3R AAAAITG el F gAIIT B 2
qIRaTRe Uy, AHIRTS qaTd, 3nfefe gRerl, fthird dierd, R gomel iR f$fiea Afsar o1 oRe 9 fofg
HEaqut AT v € | S ded § I8 oy Wiore # e Rd @ee ¢ ity SR ude BTEl & SRR fadedt @Y
wifad & arel fafT acat a1 faRga faeryor IR R 2 |

2- Review of Literature (dfgc w#em)

fioe @ avl § RIR o7 & A Tegell W™ @2 ¥ f%u g €| Sharma (2021) & AR, YRAT BE &
PRI} TR F AU @ qfFer srdd gvERelt gkl 21 Gupta (2019) & JFegIA 7 I g fd
arTem—antie uRRURR B3 & HRIR fAwedt o g a1 g & god T

Singh vkSj Verma (2022) 7 fSfieca #ifear & v &1 fawewor axd 8¢ 9rnm b wiew™ o LinkedIn]
YouTube 3R Instagram BT § HRIR SARTwHEGAT 96 H As@yul AnTa™ <d @ | Patel (2023) & S9R, o
BIA B ARKTT 3 iR mefazar aifde BT &, 9 o BRER Fofal & ofa aiftres wgee <8d 21

BTclifch, BT T PRI ¢ HEMRI TP WA Y8 & | AUl oI aofl A fafyd & I8 e dal 4§ Gen Z
IS SR JdE BE R Bivad ALIIT AULATHA BH © | Iaq 2 TF AT R DI W AR I aRved |
Gen Z BE1 & BRI T & THE BRI BT fALI0T IRGd B BT YITH el 2 |
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3- Research Objectives @y & Se33)
39 UM & g Sexd fefoiRed wu 9§ fuiRa feg g &

1.

ok wn

ATl H JEIT-RT &HG IOy 3R Uee BT & BRI bl B T |

TRaRE Jfi 3R AMIRIG—aNYd HRGI & R FAofat W v &1 gy v |
fSfSiea Mfsar & ol & HRIRX el BT UFIfad R dTel THTal BT T HRAT |
BT Tfd, BIere &Far 3R AMA—(ITaN & HRIR T H AN BT e BT |
BHEl & BRI FRT & Fev § AEeRe R SR RIwTReT g =T |

4- Research Hypotheses (I gRaedrt)

1.

2.
3.
4

: aRaRe g=qA Gen Z BTHT & HRIR APl $I Fecaqul ®U A JIAT BRal 2 |
: Sfvtea Mfsar &1 FRIR a9 R ASRIHS T4 Tl © |

: IRHTT B IR TH—favar HRIR ol &1 w3

: AmIRTE—Rfe Rf ok AR Jrem HRER =9 # Forigs gfiewr vl 2

5- Research Methodology (e ugfa)

5-1 Research Design

Tg 3y guiETHa (Descriptive Research) wafar & 21

5-2 Sample Design

Sample Size: 200 B

&= WraTe

fava: Commerce Ud Management

Sampling Method: Convenience Sampling

5-3 <1 |ug (Data Collection)

A $eT (Primary Data): SRfea gem@ael! (Structured Questionnaire) & #ead | Uaid |
«fgiia® a1 (Secondary Data): g&ii, Wl Ufarall, sbrafis Rure! iR o1 Hafdd wrdl & o |
5-4 Tools Used

Likert Scale

Percentage Analysis

Descriptive Statistics

6- Questionnaire (FFae)

(Likert Scale: 1 = g1 ovg 3M¥8dd, 5 = QI X8 894 )

Section A: &RHTA SHGRI

1. fofre gow / Afga

2. 3mg @t Z 18-20/21-23 /24-26

3. grsushA: B-Com / M-Com / BBA / MBA

4. IRIR HI 1D mw 2 g | HF I2-5 g I5 A 9 TS

Section B: Career Choice Factors

1. R BRI T # W Aa-ar &1 I TEay |

2. IRIR @7 e Rfd 1R BRI Aok &1 pfag o=t g1

3. § BRI Faf TaR @ forg fSfiea Hifsan (@sTgAse™as) &1 SUANT HRARHI & |

IJFMR260167404 Volume 8, Issue 1, January-February 2026




i International Journal for Multidisciplinary Research (IJFMR)

IJFMR E-ISSN: 2582-2160 e Website: www.ijffmr.com

e Email: editor@ijfmr.com

4. e WA 7 91 Y FRW Adwedi & aR § IIres fHar 2
5. 79 ARKTT B R BRI TIT BT 4= MR 2 |

6. AR PIETC AR AH—Izard HRER Fofa & e 2|

7. AR &I GRem R oy wec@ayof 7 |

8. PleloleRierdl W JoI PRI ARG AeAdm & |

7. Data Analysis and Interpretation @&l &1 fageryer vg =)
Table 1: Respondents dk Demographic Profile

faa=or e PIREIG]
g%y 110 55:
Higelr 90 45:
HEA BT 120 60:
yder B 80 40:

YRITE AT H BIHE BT B AT AfeIh T8l S 59 &7 H ggal B bl ST 8 |
Table 2; atRaiR® w9E@

Bk Agree () Neutral () Disagree ()
Ar—fUar @1 | 78 12 10
AT

s Rerfar | 65 20 15

ARG 78: BIET = AT & AT &1 HRER o9 H Fgayol u+41a 2 |
Table 3: fefSeca Hifsar & ava

ey FHRIHD T4 ()
YouTube 82
LinkedIn 68
Instagram 54

TN

YIYT™ cd-TorgH Hdd HHIARITAT TSl

cof HARIH UrgT 74T |

Table 4: @ftea Bfer v smc—fazars

RS | ()

FihTd B 70
SIS CECI] 66
DI IMERT I 72

RGN STETBII BT HIS AR B Dl DRI =TI DI AR A & |
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s. Graphical Representation (3% faexo)
1. Bar Graph: fSfSieca MfSa1 wiewid 9 9 HRIR 94919

Digital Media Platforms vs Career Impact

Career Impact (%)

YouTube LinkedIn Instagram
Digital Media Platforms

2. Pie Chart: IR a9 & W@ ®R& (Family, Interest, Security, Media)

Major Factors Influencing Career Choice

Family

Interest

Media

Security

(ITRT BT o o-F H e § ¥ aRdfde 9% Viva/Presentation ¥ SIS ST Had ® )

. Findings (g fend)

. aRaRe Tfi @ae* BEl & HRIR Fofal o e wfag w21
. RfStea Mfsar HRIR IrTeedr &1 9@ 9 99 gaT 2 |

. ARHTT B 3R Brere MTRa HRIW @1 3R o 98 T 2|

. AR @ GRet 3nft +ff v Aol s o+ g8 B |

. Pleiol TR WX BRI BISAHT B HAT ST 7% |

a A WO N =2 ©
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10. Suggestions (g=a)
3R & frspul & smeR W o RrwiRer & ol &

1. TRreror SRemEl § HAEG BUGGIH AT B RAYAT BRAl A1RY, AP BIAl B B BRI ARG H ARl
e o |

AT BT BTAI BT GBI BT AR BRI DI T 8¢ HRAR (07T F Fearht yfier Frrh =nfee |

BEl 3 Sied AIfear &1 FeRHS IR [Aaeyel ST &7+ & forg drearzd f&ar S =iy |

qISIshAl H TIAH—3 A% SAUGUGE 3R QoAdaadd & IMHe HRAT Afard g 1 =a1fey |

faeafdeme@l @1 Industry—Academia Interaction Programs IS @R+ @iy, difd Bl B ATG8IRS
YA IR JENT B TFHRT e | |

o > DN

11. Conclusion (F=pd)

I8 WMy—ud A & Gen Z Commerce 3R Management BE1 & HRIR fddwedi B gaifdd &= aTel vqg@
PRPI BT Ted fAZAT0T IRGT AT © | FI 4 I8 by Fperan & & SRIR o949 v aIfea ufspar &, o
qRaTR® goyfdl, dHIfore—anide Rerfd, fefitea Mifsar, aafhrd 3fa, dRIE IR ISR JRem 919 dd o1
AT fma 21

Gen Z 313 URIRSG HRIR AFHedl & AT Ta@R T4 dh1d ARG HRIX BT 3R A doi I RR 8 @ T
BTalifs, TRaTRe ey iR o7fefes ReRar @l smawadsdr onf ff S9a MRl &1 pvifad &= 71 afe Seafores e
T HRIAX ARG J&TH B, AT BT 1S AH—TR Td Fferd HRIR 71977 of AP 2 |

12. Limitations of the Study @EEag= @1 dF)

1. IS YT Dol WU IR db AT 2 |

2. AT AMHR WAT B & HROT GROMAT HT ArRiGRer W 2 |
3. 3 3ifhs WI—RUICS Tl IR menRa & |

13. Scope for Further Research (s & oy & FH1aAN)
1. 39 vy R 90 a1 U WR R Jeeid 3emae fhar S A 2 |
2. fasm (Science) iR el (Art) &5 & BT &I INHA B AMG I fHAT ST FheT B |
3. BRI T R fofir (Gender) 3menRa sreas fdHar ST Ahdm ¥ |

4. Longitudinal &R & ART9 ¥ BEI B BRI FYRe BT JoAid [HaT A1 FohdT 2 |
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