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ABSTRACT

In recent decades, the perception of women's entrepreneurship in India has evolved significantly. Once
overlooked, women are now recognized as key drivers of economic growth. As education and awareness
have increased, women have emerged as inspirational business leaders, contributing substantially to the
nation's progress. Comparing family dynamics to a chariot, where both male and female members propel
it forward, women's participation in entrepreneurship is vital for balanced development. This paper
explores the landscape of women's entrepreneurship in India, emphasizing government schemes
supporting women entrepreneurs. It also highlights the challenges women face and suggests policy
recommendations to overcome these barriers. Shaping women entrepreneurs with the right skills and
entrepreneurial mindset is essential for adapting to changing market trends, ensuring their continued
success and contribution to the nation's economy.
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INTRODUCTION

In the current era, entrepreneurship is becoming more and more important. It is a widespread occurrence.
The benefits of the growth in entrepreneurship are already being felt in the industrialized world.
Conversely, entrepreneurship has become more significant recently in developing economies like as India.
In developing nations, this is regarded as a strategy to encourage self-employment. However, in order to
enhance and maintain the nation's economic prosperity, one must look well beyond this. The development
of any region or nation requires the efficient and optimal use of all available resources, but especially
human resources. The skilled human resources will undoubtedly utilize the other resources to their fullest
potential.

Entrepreneurs who can make use of the limited natural resources are essential for a rising nation such as
India. For the country to thrive, it needs capable businesspeople who are not afraid to take chances and
take advantage of any chance to make use of the natural and physical resources already at their disposal.
Since ancient times, men have dominated the sphere of entrepreneurship. However, things have changed
in the present era, and women are now the most creative and motivating business owners. Women began
taking up business for themselves in 1970, therefore it's a relatively new concept. However, this idea
gained popularity in 1991 with the establishment of the new industrial policy. Globalization, liberalization,
and privatization were encouraged by this policy, giving men and women the most options for self-
employment.

Women's desire for financial independence and the expansion of education both aided in their rise to
entrepreneurship. In the past, the lady in charge of an STD booth or zerox center received weird looks
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from onlookers. However, the current landscape has completely transformed, with women now finding
success as entrepreneurs in practically every sector of the economy, including manufacturing, services,
and trading. The explanation for this could be attributed to the way in which women have responded
positively to the changing circumstances as well as their increased awareness of the need for financial
independence and stability. The government's initiatives and subsidies do play a significant role in the rise
in the proportion of female entrepreneurs. It is impossible to overlook the role that women play in today's
economic development—in fact, their contributions are rather substantial. However, there is still a lot of
room for women to advance in entrepreneurship. Women entrepreneurs must have the appropriate training
in order to develop the qualities and skills necessary to meet the difficulties of the rapidly shifting global
environment. There are many successful female entrepreneurs in India. These ladies may have started their
businesses for varied reasons. A few may have joined to grow their family business, while others may
have done so to become financially independent. Some women have launched their own businesses in an
attempt to save their families from financial hardship. The issues faced by female entrepreneurs are
diverse, much as the causes behind them. However, despite these issues, female entrepreneurs are adept
at taking calculated risks, coming up with new ideas, and planning events. The rapidly evolving global
environment has significantly altered our economy. Self-employment will become necessary as a result of
the environment's competition limiting job opportunities. It will be necessary to provide equal possibilities
for self-employment and entrepreneurship development to male and female entrepreneurs without regard
to their gender. The development of business will therefore be a potent weapon in the battle against
unemployment issues. One of the main things that contributes to the development of a country is
entrepreneurship. People's entrepreneurial spirit propels economic development. If the importance of
female entrepreneurs is overlooked, the conversation about the importance of entrepreneurship will be
lacking. One may describe women entrepreneurs as the emerging stars or new engines driving the
economies of developing nations.

OBJECTIVES

The following are the objectives of the paper:

1. To reveal the women’s landscape in India

2. To focus on various schemes for women entrepreneurship by the Government of India
3. To highlight the major challenges faced by women entrepreneurs

METHODOLOGY
The study is based on secondary sources of data. Various articles, research papers, books, and websites
are used to collect data.

WOMEN’S LANDSCAPE IN INDIA

Gender equality, poverty alleviation, and sustainable economic development all depend on women's
economic engagement. According to the McKinsey Global Institute (MGI), adding 68 million more
women to the workforce by 2025 may increase India's GDP by USD 0.7 trillion. According to the World
Bank, if 50% of Indian women entered the workforce, GDP growth might rise by 1.5 percentage points.
There are 63 million micros, small, and medium-sized businesses (MSMES) in India, with about 20%
owned by women and employing between 22 and 27 million people. According to the Mastercard Index
of Women Entrepreneurs12, India came in at number 57 out of 65 nations (MIWE, 2021). According to
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estimates, India might generate more than 30 million women-owned businesses and 150-170 million
employment by encouraging women to start their own businesses. Out of the 432 million working-age
women in India, only 19% of women participate in any formal and paid work. Global Entrepreneurship
Monitor (GEM) shows women’s total carly-stage entrepreneurial activity (TEA) rates are often high in
low-income countries. Contrarily, India has an average TEA rate of only 2.6%14 for women. GEM
reported that female entrepreneurs in India cited job scarcity as a critical motivation for business creation
as against the opportunity to grow a business and earn profits.

Share of Women’s owned MSME?’s by size
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In India, women only own 20% of all businesses. The majority of these women-led businesses are centered
in the unorganized sector, with 82% of them being micro units operated as sole proprietorships. Of the
8.05 million businesses, about 6.36 million5 are involved in manufacturing, retail, and livestock. Studies
reveal that the data supplied overrepresents women who really engage in entrepreneurship; between 10%
and 30% of businesses classified as women-owned are frequently not managed by women. Regarding
technology-based firms that fall under the MSME category, an RBI survey of 1,246 startups reveals that
5.9% of the startups that participated were solely founded by women, compared to 55.5% of startups that
were solely founded by men. Merely 38.6% of the founders were male and female.
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SAFE Framework

SAFE: Sustainable, autonomous, formal, and

employment-generating

Sustainable

' The entrepreneur can manage her business
! with available cash flows without running
into problems. The business is resilient
enough to recover from external shocks.

Women-led enterprises faced a reduction
in revenues post COVID-19

. Autonomous

A woman owns the enterprise, She takes
business-related decisions and has access
and control over resources and income,

Are estimated to be run by their spouses

Formal

The enterprise is registered with relevant
national and state institutions.

9 5 A 6% WEs are informal in nature

Employment-generating

The enterprise has the need and potential to
employ a workforce

1.67 Employment opportunities created per
g women-led enterprise

SCHEMES
e Capacity Building and Skill Development
Pradhan Mantri Kaushal Vikas Yojana (PMKVY)-2016

Women’s Vocational Training Programme (WVTP) Launched in 1977
NSDC-Britannia Marie Gold My Startup Contest Launched in 2019
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SheTrades & UPS Project (2019)

NSDC Partnership with Microsoft Announced in October 2020

Financial Inclusion Initiatives for Women Entrepreneurship by Government of India
Mudra Loans under the Pradhan Mantri MUDRA Yojana (PMMY) Launched in 2015
Prime Minister’s Employment Generation Programme (PMEGP)

The Bhartiya Mahila Bank Schemes by the Bhartiya Mahila Bank

Business Loans for Women from Banks Several public sector Banks

Business Loans for Women from Banks Several public sector Banks

Women Entrepreneurship Platform (WEP)-2018

Atal Incubation Centre, ALEAP Women Entrepreneurs Hub (AIC ALEAP We-Hub)
International Women's Trade Centre (iWTC)-2021

Mission Niryatak Bano(2021)

e Initiatives by Government of India to Enhance Access to Markets for Women Entrepreneurs
Access to Markets

Public Procurement Policy for Micro and Small Enterprises (MSEs)-2019

2. Womaniya on GeM Government e Marketplace (GeM)-2019

S
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CHALLENGES

The main challenges faced by rural women in business are lack of technical knowledge and skills and to

make balance their time between work & family. Some of the challenges faced by rural entrepreneurs are

as follows:

e Women's two roles crossover between family and business responsibilities-WWomen running family
companies confront a special set of challenges pertaining to personal identity, role conflict, loyalty,
family connections, and attitudes toward authority because the lines between the business and the
family are often blurred. Women-owned family enterprises also face financial disadvantages and are
compelled to rely more on internal funding sources than external ones.

e Financial Issue-There are many obstacles and a disparity in the accessibility of credit for women.
Neither the variety of schemes nor agency networking is sufficiently documented. Consequently, when
a consumer approaches one institution, they are not informed about which alternative best suits their
needs.

e Women in rural areas lack literacy- Compared to the male population, women in India have a low
literacy rate. The ladies in remote areas lack skills or knowledge of modern technology. Many times,
they are unable to conduct study and acquire the required education. The rural women who lack formal
education lack fundamental accounting and measurement skills.

e A lower ability to accept risk- In India, women lead safe, secure lives within their families. Because
society is dominated by men and is economically dependent, there is less decision-making authority
when it comes to business matters.

¢ Not being recognized as strategic leaders-Increasing the representation of women in leadership roles
within the larger business community is essential to shifting the perceptions of the chances of success
for women-owned enterprises. It has been predicted that women are leaving large business enterprises
to start their own entrepreneurial growth firms because they feel they have more representation in
strategic leadership positions in privately held or family-owned businesses, where they perceive better
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leadership opportunities than in publicly traded companies. This belief is based on an assessment of
the number of women serving as CEOs or directors of large business enterprises.

e Getting the right support and information to grow their firm to the next level is another major
demand for many women entrepreneurs. In an information-gathering study, female entrepreneurs who
were just starting out asked for help and training in putting their business ideas into action, finding
their first sources of funding, and advertising and marketing.

e Need of training and development

e Male dominated society

e Lack of infrastructure and widespread corruption

e Mobility constraints

e Conflicts between domestic and entrepreneurial commitments

e Gender gaps in education

e Not Being Taken Seriously

e Fear of taking risks

e Wanting to be perfect in all tasks

SUGGESTIONS

e An ongoing effort should be made to support, uplift, encourage, and collaborate with female
entrepreneurs.

e The government ought to launch a program to help women enhance their business skills.

e Women entrepreneurs should have access to financing at a lower interest rate.

e The government should provide women with better educational resources and programs.

e International trade can be a key factor in women's economic empowerment

CONCLUSION

It might be argued that the current state of affairs is better, with a notable increase in the number of women
participating in the entrepreneurial sector. The economy is being worked on in a way that promises Indian
women equality of opportunity in all domains, and legislation guaranteeing equal rights to participate in
politics, equal chances, and equal rights in employment and education have been adopted. The current era
demands a resurgence of entrepreneurship, with a focus on educating women in particular demographic
groups, raising awareness among them to excel in the business world, and helping them recognize their
value as members of society, industry leaders, and economic contributors in general. In order to adapt to
shifting trends, take on global markets, and maintain and pursue excellence in the entrepreneurial sphere,
women entrepreneurs need to be appropriately shaped with entrepreneurial traits and talents.

POLICY RECOMMENDATIONS

e The Government of India created the National Policy for Prosperity of Women in 2001 with the goal
of ending every kind of unfair treatment against women and promoting the growth, empowerment,
and advancement of women.

e The "Expert Committee on micro, tiny, and Medium Enterprises” was established by the Reserve Bank
of India (RBI) in December 2018 with the goal of coming up with long-term solutions for the MSME
sector's financial and economic viability.
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e There is a direct chance to mainstream gender in the national trade agenda with the next Foreign Trade
Policy (FTP), scheduled for 2021-2026, and the accompanying Foreign Trade Policy Statement.
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