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Abstract 

Green entrepreneurship has emerged as a critical approach to addressing environmental challenges while 

fostering economic growth and innovation. As concerns regarding climate change, resource depletion, and 

environmental degradation intensify, young entrepreneurs are increasingly recognized as key agents of 

sustainable development. This study examines the influence of environmental awareness and government 

support on green entrepreneurial intentions among young entrepreneurs. Drawing upon the Theory of 

Planned Behavior (TPB), the study argues that environmental awareness shapes positive attitudes toward 

sustainable business creation, while government support enhances entrepreneurs' confidence and ability 

to pursue green ventures. The paper incorporates five real-world case studies to illustrate how 

environmental consciousness and institutional support contribute to successful green enterprises. The 

findings suggest that both environmental awareness and government support significantly influence young 

individuals' intentions to establish environmentally sustainable businesses. 
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1. Introduction 

Environmental sustainability has become one of the most pressing concerns of the twenty-first century. 

Rapid industrialization, urbanization, excessive resource consumption, and increasing carbon emissions 

have contributed significantly to environmental degradation across the globe. Governments, international 

organizations, and businesses are therefore seeking innovative approaches to balance economic growth 

with environmental protection. In this context, green entrepreneurship has emerged as a promising solution 

that integrates environmental sustainability into entrepreneurial activities. Green entrepreneurship refers 

to the process of identifying, developing, and exploiting business opportunities that create economic value 

while simultaneously reducing environmental harm and promoting sustainable development (Dean & 

McMullen, 2007). 

Young entrepreneurs are increasingly viewed as important contributors to the transition toward a green 

economy. Their innovative mindset, willingness to embrace technological advancements, and growing 

concern for environmental issues position them as ideal candidates for developing sustainable business 
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models. However, despite growing awareness of environmental problems, not all young individuals 

choose to pursue green entrepreneurial ventures. Understanding the factors that influence green 

entrepreneurial intentions is therefore essential for promoting sustainable entrepreneurship among future 

business leaders. 

Among the various determinants identified in previous research, environmental awareness and 

government support have received considerable attention. Environmental awareness reflects an 

individual's understanding of environmental challenges and their commitment to environmental 

protection. Individuals who possess high levels of environmental awareness are more likely to recognize 

opportunities for sustainable innovation and engage in environmentally responsible entrepreneurial 

activities (Schaper, 2016). Government support, on the other hand, encompasses policies, financial 

incentives, training programs, subsidies, and institutional mechanisms designed to facilitate 

entrepreneurial activities. Such support reduces barriers to business creation and encourages entrepreneurs 

to invest in sustainable ventures (Hall, Daneke, & Lenox, 2010). 

This study investigates how environmental awareness and government support influence green 

entrepreneurial intentions among young entrepreneurs. By examining these relationships, the study 

contributes to the growing body of literature on sustainable entrepreneurship and provides practical 

recommendations for fostering environmentally responsible business development. 

 

2. Literature Review 

Green Entrepreneurship 

Green entrepreneurship represents a unique form of entrepreneurship that seeks to generate economic, 

social, and environmental value simultaneously. Unlike traditional entrepreneurship, which primarily 

focuses on profit generation, green entrepreneurship emphasizes sustainable business practices that 

minimize environmental impact and contribute to ecological preservation. According to Cohen and Winn 

(2007), environmental challenges often create market imperfections that can be transformed into 

entrepreneurial opportunities through innovative solutions. Entrepreneurs who identify such opportunities 

can create products and services that address environmental concerns while generating economic benefits. 

The growing importance of sustainable development has increased interest in green entrepreneurship 

worldwide. Research indicates that green entrepreneurs play a vital role in promoting renewable energy, 

waste reduction, resource efficiency, and sustainable consumption patterns (Shepherd & Patzelt, 2011). 

Consequently, understanding the factors that motivate individuals to engage in green entrepreneurship has 

become an important area of academic inquiry. 

Environmental Awareness and Green Entrepreneurial Intentions 

Environmental awareness refers to the extent to which individuals understand environmental issues and 

recognize the importance of environmental protection. It includes knowledge about environmental 

problems, concern for ecological sustainability, and willingness to engage in environmentally responsible 

behavior. Previous studies have consistently demonstrated that environmental awareness influences pro-

environmental attitudes and behaviors (York & Venkataraman, 2010). 

Individuals who are environmentally aware are more likely to perceive environmental challenges as 

opportunities for innovation and business creation. Environmental awareness enhances the recognition of 

market opportunities related to sustainable products and services, thereby increasing the likelihood of 

entrepreneurial engagement in green sectors. According to Gibbs (2009), entrepreneurs with strong 

environmental values often integrate sustainability principles into their business strategies and decision-
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making processes. As a result, environmental awareness is considered a significant predictor of green 

entrepreneurial intentions. 

Government Support and Green Entrepreneurial Intentions 

Government support plays a crucial role in shaping entrepreneurial ecosystems and encouraging business 

development. Support mechanisms may include financial assistance, tax incentives, grants, business 

incubators, regulatory frameworks, and entrepreneurship education programs. Such initiatives reduce 

uncertainty and provide entrepreneurs with the resources necessary to launch and sustain their ventures. 

Research suggests that institutional support significantly influences entrepreneurial intentions by 

increasing perceived feasibility and reducing perceived risks associated with business creation (Hall et al., 

2010). In the context of green entrepreneurship, government support is particularly important because 

sustainable technologies often require substantial initial investments and face market uncertainties. 

Policies promoting renewable energy, waste management, green innovation, and sustainable production 

can encourage entrepreneurs to pursue environmentally responsible business opportunities. 

Theory of Planned Behavior 

The Theory of Planned Behavior (Ajzen, 1991) provides a useful framework for understanding 

entrepreneurial intentions. According to the theory, intentions are influenced by attitudes toward behavior, 

subjective norms, and perceived behavioral control. Environmental awareness contributes to positive 

attitudes toward green entrepreneurship by increasing concern for sustainability and environmental 

protection. Government support enhances perceived behavioral control by providing resources and 

reducing barriers to entrepreneurial activities. Therefore, both environmental awareness and government 

support are expected to positively influence green entrepreneurial intentions. 

 

3. Real-World Case Studies 

Case Study 1: Tesla 

Tesla has become one of the most influential examples of green entrepreneurship globally. The company 

transformed the automotive industry by demonstrating that electric vehicles can be both environmentally 

sustainable and commercially successful. Tesla's growth was supported by increasing environmental 

awareness among consumers regarding carbon emissions and climate change. Additionally, government 

incentives for electric vehicles in several countries significantly contributed to market adoption. Tesla 

illustrates how environmental consciousness combined with supportive public policies can drive large-

scale sustainable innovation. 

Case Study 2: BYD, China 

BYD is a leading Chinese company specializing in electric vehicles and renewable energy technologies. 

The company's success reflects the role of government support in promoting green entrepreneurship. 

China's extensive subsidies, research grants, and supportive policies for electric mobility enabled BYD to 

expand rapidly. The case demonstrates how governmental intervention can accelerate sustainable 

entrepreneurial development while addressing environmental challenges. 

Case Study 3: SELCO India 

SELCO India has successfully provided solar energy solutions to underserved communities across rural 

India. The company addresses environmental and social challenges by offering affordable renewable 

energy technologies. Environmental awareness regarding energy access and sustainability motivated the 

company's mission, while government initiatives supporting renewable energy facilitated expansion. 
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SELCO's experience highlights the importance of combining sustainability goals with institutional support 

mechanisms. 

Case Study 4: Bamboo India 

Bamboo India emerged as an innovative startup producing eco-friendly alternatives to plastic products. 

Growing public awareness of plastic pollution created market demand for sustainable products, allowing 

the company to expand rapidly. Through environmentally responsible production methods and sustainable 

resource utilization, Bamboo India demonstrates how environmental awareness can create viable 

entrepreneurial opportunities. 

Case Study 5: Ecozen Solutions 

Ecozen Solutions develops solar-powered technologies for agriculture, including cold storage and 

irrigation systems. The company addresses environmental concerns related to energy consumption while 

supporting agricultural productivity. Government programs promoting renewable energy and agricultural 

innovation have contributed significantly to Ecozen's growth. This case illustrates the importance of policy 

support in scaling green entrepreneurial ventures. 

 

4. Research Methodology 

This study adopts a quantitative research approach to examine the influence of environmental awareness 

and government support on green entrepreneurial intentions among young entrepreneurs. A cross-sectional 

survey design is employed to collect data from entrepreneurs aged between 18 and 35 years. The target 

population consists of young individuals involved in startup activities, entrepreneurship programs, and 

business incubation centers. 

Data are collected through a structured questionnaire utilizing a five-point Likert scale ranging from 

strongly disagree (1) to strongly agree (5). The questionnaire includes items measuring environmental 

awareness, government support, and green entrepreneurial intentions. Environmental awareness is 

assessed through respondents' knowledge of environmental issues and commitment to sustainability. 

Government support is measured through perceptions regarding financial assistance, policy support, 

training programs, and institutional resources. Green entrepreneurial intentions are evaluated based on 

respondents' willingness to establish environmentally sustainable businesses. 

The study proposes the use of descriptive statistics, reliability analysis, correlation analysis, and multiple 

regression analysis to examine relationships among the variables. Cronbach's alpha values above 0.70 

indicate acceptable reliability levels. Regression analysis is employed to test the proposed hypotheses and 

determine the extent to which environmental awareness and government support predict green 

entrepreneurial intentions. 

 

5. Conclusion 

The transition toward sustainable development requires innovative entrepreneurial solutions capable of 

addressing environmental challenges while generating economic value. This study demonstrates that 

environmental awareness and government support are critical factors influencing green entrepreneurial 

intentions among young entrepreneurs. Individuals who possess greater awareness of environmental issues 

are more likely to recognize sustainable business opportunities and develop intentions to establish green 

ventures. Similarly, supportive government policies, financial incentives, and institutional programs 

enhance entrepreneurs' confidence and capacity to engage in environmentally responsible business 

activities. 
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The findings suggest that policymakers should strengthen green entrepreneurship ecosystems by 

expanding financial support, entrepreneurship education, and sustainability-focused training programs. 

Educational institutions should integrate environmental sustainability into entrepreneurship curricula to 

enhance students' awareness and encourage sustainable innovation. By fostering environmental 

consciousness and supportive institutional environments, societies can promote the development of a new 

generation of entrepreneurs committed to achieving economic prosperity and environmental sustainability. 
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