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Abstract 

As rapid advancements in Artificial Intelligence (AI) technologies, digital revolution, and data-driven 

decision making rapidly transform our ways of working, the global hospitality industry is also 

experiencing an unprecedented change. Intelligent AI-powered systems (e.g., virtual assistants, 

intelligent reservation systems, recommendation engines, robotic service delivery, data-driven dynamic 

pricing and revenue management, smart room controls, personalized CRM etc.) continue to restructure 

the processes of value creation in hospitality organizations. Even as technological innovations improve 

hospitality operations and customers’ experience and satisfaction, a multitude of critical and perplexing 

issues-such as ethics, human interaction, sustainable practices, cultural preservation and authenticity, 

and responsible innovation, - continue to confront hospitality managers. This context has reignited 

interest among academicians in the integration of innovation with indigenous knowledge systems-

primarily grounded on values of ethics, human relationships, and sustainable development. Indian 

Knowledge Systems (IKS), born from millennia of philosophical practices and socio-cultural traditions- 

with core concepts like Atithi Devo Bhava (Guest is Divine); Vasudhaiva Kutumbakam (The world is 

One Family); Dharma (ethical principles, duty, law); Seva (selfless service); and Ayurveda principles – 

can significantly provide an enriched and holistic framework of hospitality services in the digital age 

that aligns well with ethical, humanitarian, and human-centric organizational principles. The study 

propose an integration of AI and IKS towards understanding the dual impact of these systems in driving 

digital transformation in the hospitality industry. 

 

Keywords: Artificial Intelligence, Digital Transformation, Hospitality Management, Indian Knowledge 

Systems, Atithi Devo Bhava, Sustainable Tourism, Innovation Capability, Customer Experience 

 

1. Introduction 

The hospitality industry has always been about giving people a lot of service. This is different from 

companies that make things because hotels and restaurants compete by being good at serving people 

making them happy and building relationships. Now we have technologies like Artificial Intelligence, 

Internet of Things and big data that have changed how hospitality businesses work. { Kotler, P., Bowen, 

J. T., Baloglu, S., & Makens, J. C. (2022). } Hotels, resorts and restaurants are using Artificial 

Intelligence to do things and make customers happier. We have computer programs that can talk to 

customers all day programs that suggest trips just for them robots that help with services and ways to 

predict how many people will come so we can set prices and use our resources wisely. { Russell, S., & 
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Norvig, P. (2021)} The COVID-19 pandemic made the hospitality industry change faster. Now we have 

systems that let people check in without touching anything, equipment to recognize faces, menus on the 

customer’s mobile phones, digital ways of payment and robots that bring food to the rooms. The 

hospitality industry is using Artificial Intelligence to support customers. { Buhalis, D., & Law, R. 

(2008). }. All these changes are not about using new technology but, about being able to compete in a 

world that is changing very fast.{ Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2015).}, 

The hospitality industry is still about people even with all the new technology { Davis, F. D. (1989}. 

What makes customers happy is not just the options available because of  technology but how they feel 

when they are treated with courtesy, empathy and respect. If much automation is used the chance to 

really connect with guests is compromised and that can make the relationship between them and the 

service provider weaker{ Verhoef, P. C., et al. (2021)}. This is why some people who study and work in 

hospitality are going back to ways of thinking that can help us use technology in a way that is fair and 

good for people{ Barney, J. (1991)}.  India has a lot of ideas about how to be a good host. India has 

been welcoming guests for a long time. Old books like the Vedas, Upanishads, Mahabharata, Ramayana, 

Arthashastra and Manusmriti and lots of customs teach us that taking care of guests is a very important 

thing to do not just something we do to make money. In India people still believe in the idea that "The 

Guest's Divine" which means we should treat our guests like they are special. This idea is still important 

in how India welcomes tourists and takes care of guests{ Ministry of Tourism, Government of India. 

(2024)}. Another old Indian idea is "The entire world is one family" which means we should be kind to 

everyone no matter where they come from and respect each other. These values are similar to what we 

mean by tourism and responsible service management today. Hospitality in India is, about being a good 

host and taking care of guests and that is what Indian Knowledge Systems teach us.The principle of 

Dharma emphasizes ethical conduct, accountability, fairness, and responsible decision-making, offering 

valuable guidance for AI governance in hospitality. Likewise, the philosophy of Seva promotes selfless 

service, empathy, and customer care, reinforcing the emotional dimensions of hospitality that cannot be 

fully replicated by machines. 

The combination of Artificial Intelligence and Indian Knowledge Systems is a way to make digital 

transformation happen in a way that is both technologically excellent and responsible. Within hotels and 

other places that welcome guests, Artificial Intelligence can do tasks that're repetitive and need a lot of 

analysis very efficiently. At the time Indian Knowledge Systems provide the moral and cultural 

foundation that is necessary to keep human experiences authentic. Artificial Intelligence should not 

replace workers but rather help them do their jobs better so that people who work in hospitality can 

focus more on making guests feel special telling stories about the culture providing wellness experiences 

and following practices that are good for the environment and sustainable tourism. This combination of 

Artificial Intelligence and Indian Knowledge Systems is especially important for the hospitality industry 

in India, which is growing quickly. In India there are new initiatives related to digital tourism, smart 

destinations, wellness tourism, tourism based on Ayurveda healthcare, eco-tourism and heritage tourism. 

Kerala, which is often called "Gods Own Country" is a place to see this combination in action because it 

has a strong digital infrastructure, a tourism sector that is recognized internationally a long tradition of 

Ayurveda and it is adopting Artificial Intelligence technologies in hospitality more and more. Even 

though there have been studies on digital transformation the adoption of Artificial Intelligence, smart 

tourism and innovation management, not many studies have looked at how Indian Knowledge Systems 

can make Artificial Intelligence-driven hospitality management stronger. Most of the research that exists 

http://www.ijfmr.com/


 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com       ●   Email: editor@ijfmr.com 

 

IJFMR260483936 Volume 8, Issue 4, July-August 2026 3 

 

focuses on what technology can do. It does not pay as much attention to values management 

philosophies that are unique to India and service practices that are deeply rooted, in the culture of Indian 

Knowledge Systems and Artificial Intelligence {Prahalad, C. K., & Hamel, G. (1990)}. 

The current research is trying to fill a gap by coming up with a model that shows how Artificial 

Intelligence and Indian Knowledge Systems work together to affect transformation, customer 

experience, innovation how well a company runs and how well a company does in the long run. This 

study is trying to add to the literature on hospitality management in three ways. First it looks at 

transformation in a bigger way by including traditional Indian knowledge. Second it creates a framework 

that combines ideas from management, information technology, tourism and Indian philosophy. Third it 

gives hospitality managers ideas on how to use Artificial Intelligence while still being true to their 

culture being ethical and giving service to people. As Artificial Intelligence becomes a part of hospitality 

around the world companies will need to do more than just use the latest technology to stay ahead. They 

will need to combine technology with values that're important to people. Indian Knowledge Systems can 

help with this. They can help companies be innovative without losing sight of what is important like 

being kind doing the right thing and being responsible to society. So this paper is going to look at how 

Artificial Intelligence and Indian Knowledge Systems can work to change hospitality management by 

creating companies that use technology well are ethical and can compete globally. The study of 

Artificial Intelligence and Indian Knowledge Systems is important because it can help companies do 

better in the run. Artificial Intelligence and Indian Knowledge Systems can help hospitality companies 

do things in a way and this can lead to better customer experiences and more innovation. 

 

2. Literature Review 

2.1 Artificial Intelligence in Hospitality Management 

Vial, G. (2019). Artificial Intelligence (AI) has emerged as one of the most disruptive technologies in 

hospitality management with the Fourth Industrial Revolution. AI refers to computers that can think like 

humans. AI has become a critical tool for the hospitality industry to meet the customer’s need for 

service, efficiency, and convenience. Currently, hotels and tourism companies are deploying chatbots 

and robots in customer interactions, using machine learning for customer prediction, applying predictive 

analytics for revenue prediction, and using recommendation engines for recommending places. Similar 

to a traditional information system, artificial intellegence learns from customer behavior and operational 

data. This flexibility enables hospitality companies to forecast changes in customer preferences and 

reduce expenses.AI applications in hospitality include: 

 Reservations intelligent 

 Automated check-in and check- 

 Dynamic pricing algorithms 

 Smart room management 

 "Face Recognition Security 

 AI-powered CRM. 

 Predictive maintenance 

 Voice-controlled hotel 

 Virtual travel assistants 

 Recommendation systems 
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Research shows that AI improves efficiency, customer satisfaction, employee productivity, and business 

profitability. But too much automation will rob you of human contact, emotion, and culture. 

So, it can be inferred that AI should be seen as a service that helps us think intelligently, not as a 

replacement for human hospitality. 

2.2 Digital Transformation in Hospitality 

Technology adoption is just one part of digital transformation․ With regard to business in the hospitality 

sector‚ the entire travel‚ booking‚ accommodation‚ dining‚ leisure‚ health and post-visit journey of a 

customer is changing {Davenport, T. H., & Ronanki, R. (2018)}․ 

Key components: 

Cloud-based property management systems 

Mobile apps 

The IoT 

Big Data 

AI Blockchain 

Contactless payment systems 

Smart tourism ecosystems 

Digital Sales 

Social media 

"Digital transformation enables hotels to be more flexible‚ have better customer service‚ use fewer 

resources‚ and maintain competitiveness․" {Neuhofer, B., Buhalis, D., & Ladkin, A. (2014)}. Firms with 

higher digital competency in the hotel sector have been found to more readily adapt to changing market 

conditions‚ more easily recover from shocks and disasters‚ and be more sustainable { Nambisan, S., 

Wright, M., & Feldman, M. (2019). }․ Potential threats of digital transformation include cybersecurity 

threats‚ privacy and ethical issues‚ technology acceptance‚ and resistance from employees {Teece, D. J. 

(2007)}․ These reasons illustrate why a successful digital transformation often depends on both new 

technology and the right governance․ 

2.3 Artificial Intelligence and Customer Experience 

Customer experience is the main driver of competitive advantage in hospitality management. 

 Artificial Intelligence greatly improves customer experience through: 

 Personalised recommendations 

 Faster service delivery 

 Customer support in real-time 

 Predictive customer support 

 Complaints handling that is smart 

 Trip planning customized 

 Automatic language translation. 

 Personalization of smart room 

Machine-learning algorithms analyse customer behaviour, booking history, spending patterns and online 

reviews to create highly customised hospitality experiences. 

AI systems can suggest categories of room bookings, wellness packages, leisure packages, hotel/airport 

transfers/other tourism activities based on the past booking behavior of the customer. 
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2.4 Indian Knowledge Systems (IKS) 

Ministry of Education, Government of India. (2023). One of the oldest and most complete systems of 

knowledge in the world is Indian Knowledge Systems that include philosophy, politics, medicine, 

education, ethics, ecology, economy, psychology, mathematics, astronomy, architecture, and 

management. 

Unlike other management systems that give priority to economic efficiency, Indian Knowledge Systems 

stress the harmony of the individual, society, nature, and organization.Several principles are directly 

relevant to hospitality management {National Education Policy (2020)} 

Atithi Devo Bhava 

The phrase “Atithi Devo Bhava” can be translated to mean “Guest is Divine.” Derived from the 

Taittiriya Upanishad, this principle stresses the importance of unconditional hospitality, respect, dignity, 

compassion, and guest personalization. It emphasizes the need for creating lasting relationships based on 

trust and affection rather than transactional business. This concept works wonders when integrated with 

customer-focused AI applications because it ensures that technology always stays human-oriented 

{Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1988)]. 

Vasudhaiva Kutumbakam 

The saying, “Atithi Devo Bhava,” means, “Guest is Divine.” Taken from the Taittiriya Upanishad, this 

philosophy places great emphasis on the values of hospitability, respect, dignity, compassion, and guest 

personalization. It also highlights the significance of developing long-lasting bonds of trust and affection 

instead of making any business transaction. This idea performs miracles when combined with AI 

technologies as it ensures that the technology remains human-centric {Sharma, S. (2023)}. 

Dharma 

Dharma signifies ethics, responsibilities, justice, accountability, and moral behavior. 

In view of the involvement of AI in organizational decision-making processes, Dharma will serve as a 

basis for an ethical perspective in terms of: 

 responsible AI, 

 algorithmic transparency, 

 consumer privacy, 

 fairness, 

 unbiased recommendation, and 

 ethical data management 

Companies operating in the hospitality industry that follow Dharma will make sure that they have 

socially responsible technological decisions. 

Seva 

"Selfless service" is another important concept of Seva. Hospitality organizations influenced by Seva 

take the welfare of their guests into consideration before the monetary goals. 

AI technology may aid in Seva by taking away the load from the staff so that they can concentrate on 

guests. 

Ayurveda 

Today, Ayurveda Tourism in Kerala has gained immense popularity in the whole world. 

The use of AI can make Ayurveda wellness tourism more effective because of its capacity to provide: 

 tailored wellness advice, 

 digital diagnosis, 
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 organization of personalized treatment, 

 monitoring of health status, and 

 assessment of the wellness status 

 

Table No. 2.1  AI and Indian Knowledge Systems: A Synergistic Perspective 

Artificial Intelligence Indian Knowledge Systems 

Automation Human Values 

Predictive Analytics Ethical Judgement 

Machine Learning Wisdom 

Efficiency Compassion 

Personalization Empathy 

Smart Decisions Dharma 

Data Intelligence Cultural Intelligence 

Digital Innovation Sustainable Living 

 

3. Research Gap 

1. From the literature that had been reviewed, it was understood that most of the researches undertaken 

in this subject have been on the technological aspects. Not much attention has been paid to the ethics 

and culture. 

2. The concept of Indian Knowledge System is scarcely mentioned in the literature available that is 

connected with hospitality management although it’s very essence is service excellence. 

3. At present there is no holistic approach where the concepts of artificial intelligence, digital 

transformation, Indian knowledge systems, innovation capability, and sustainable performance can 

be integrated. 

 

4. Objectives of the Study 

1. To investigate the impact of artificial intelligence in the process and use of digital systems in 

hospitality companies. 

2. To highlight the importance of Indian knowledge systems in enhancing customer experience and 

sustainability in the management of hospitality units. 

3. To connect between the adoption of artificial intelligence and innovation capabilities in hospitality 

organizations. 

4. To determine the impact of artificial intelligence and Indian knowledge systems in hospitality 

organizations performance. 

 

5. Research Hypotheses 

Based on the literature review and theoretical foundations, the following hypotheses are proposed : 

H01: There is no significant positive influence of the adoption of artificial intelligence on digital 

transformation in hospitality organisations. 

H02: There is no significant positive influence of artificial intelligence adoption on customer experience. 

H3: There is no significant positive influence of Indian knowledge systems on customer experience. 
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H4: There is no significant positive influence of Indian knowledge systems on sustainable hospitality 

practices. 

H5: There is no significant positive influence of Digital Transformation on Innovation Capability. 

H6: There is no significant positive influence of innovation capability on organizational performance. 

H7: There is no significant positive influence of customer experience on organizational performance. 

H8: There is no significant positive influence of sustainable hospitality practices on organizational 

performance. 

H9: There is no significant positive influence of artificial intelligence and Indian knowledge systems on 

digital transformation and sustainable organizational performance. 

 

6. Conceptual Framework 

The recommended framework takes into account the combination of Artificial Intelligence, Digital 

Transformation, and Indian Knowledge Systems into a single framework of hospitality management. 

Artificial Intelligence Adoption 

│ 

Digital Transformation 

│ 

Innovation Capability 

│ 

Customer Experience 

│ 

Organizational Performance 

│ 

Indian Knowledge Systems 

(Atithi Devo Bhava, 

Dharma, 

Seva, 

Vasudhaiva Kutumbakam, 

Ayurveda) 

│ 

├─────────> Customer Experience 

├─────────> Sustainable Hospitality 

└─────────> Ethical AI Governance 

As such, the framework means that Artificial Intelligence is the technology that drives innovation, while 

the Indian Knowledge Systems make sure that technology does not rob the very essence of hospitality 

from people. 

 

7. Research Methodology 

7.1 Research Design 

The research has been done using a combination of quantitative and descriptive methodology. The 

methodology used in this particular research is that of carrying out a cross-sectional survey to gather 

primary data from hospitality companies in Kerala. The aspects taken into consideration for the research 

are technology, culture, and ethics. 
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7.2 Population 

The population consists of registered hospitality enterprises operating in Kerala, including: 

 Hotels 

 Resorts 

 Homestays 

 Boutique Hotels 

 Travel Agencies 

 Tourism Startups 

 Wellness Resorts 

 Ayurveda Tourism Centres 

7.3 Sample Size 

Pilot study using subjects was conducted with 30 respondents to determine the reliability and validity of 

the questionnaire. 

Cronbach’s Alpha = 0.903 

High consistency was attained by the questionnaire. 

In the main study, 150 subjects were randomly selected using Simple Random Sampling method. 

 

Table No. 7.1 Sample Distribution 

Hospitality Category Frequency Percentage 

Hotels 42 28 

Resorts 30 20 

Homestays 28 18.7 

Travel Agencies 22 14.7 

Ayurveda Wellness Centres 18 12 

Tourism Startups 10 6.6 

Total 150 100 

7.4 Data Collection 

The primary data were gathered by means of a survey through which the following five point scale 

Likert scale was used: 

1=Strongly disagree 

5=Strongly agree 

The secondary data were gathered from the following sources: 

- Journals 

- Books 

- Ministry of Tourism Reports 

7.5 Variables 

Independent Variables 

 Artificial Intelligence Adoption 

 Indian Knowledge Systems 

Mediating Variables 

 Digital Transformation 

 Innovation Capability 

 Customer Experience 
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 Sustainable Hospitality Practices 

Dependent Variable 

 Organizational Performance 

 

8. Statistical Tools Used 

The study employs the following statistical techniques using SPSS: 

 Descriptive Statistics 

 Reliability Analysis (Cronbach's Alpha) 

 Pearson Correlation 

 Independent Samples t-test 

 One-Way ANOVA 

 Multiple Regression Analysis 

 

9. Results and Discussion 

Table No. 9.1 Descriptive Statistics 

Variable Mean Standard Deviation 

Artificial Intelligence Adoption 4.21 0.62 

Digital Transformation 4.17 0.65 

Indian Knowledge Systems 4.29 0.59 

Innovation Capability 4.08 0.67 

Customer Experience 4.31 0.56 

Sustainable Hospitality 4.24 0.61 

Organizational Performance 4.26 0.58 

Interpretation 

The mean score for Customer Experience is 4.31 which is the highest 

 

Table No. 9.2 Pearson Correlation Analysis 

Variables Correlation (r) Significance 

AI → Digital Transformation 0.78 p < .001 

AI → Customer Experience 0.72 p < .001 

IKS → Customer Experience 0.76 p < .001 

IKS → Sustainable Hospitality 0.81 p < .001 

Digital Transformation → Innovation Capability 0.74 p < .001 

Innovation Capability → Organizational Performance 0.79 p < .001 

Interpretation 

All the correlations are positive and statistically significant, which shows that more use of Indian 

Knowledge Systems results in better digital transformation, innovation capabilities, customer 

experience, and organizational performance. 
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Table No. 9.3 Independent Samples t-test Organizational Performance Based on High and Low AI 

Adoption 

Group N Mean SD 

High AI Adoption 75 4.45 0.5 

Low AI Adoption 75 3.82 0.7 

t = 5.83 

df = 148 

p < .001 

Interpretation 

Organizations with higher levels of AI adoption exhibit significantly better organizational performance 

than those with lower AI adoption. This supports the first hypothesis. 

 

Table No. 9.4 One-Way ANOVA 

Organizational Performance Across Hospitality Categories 

Source SS df MS F p 

Between Groups 22.61 5 4.5 6.8 0 

Within Groups 95.14 144 0.7 
  

Total 117.8 149 
   

Interpretation 

Organizational performance shows vast differences between various sectors in the hospitality industry. 

There has been high performance in Ayurveda wellness resort hotels and luxury hotels. It shows a 

pressing need to incorporate artificial intelligence into the Indian Knowledge System methodology. 

 

Table No. 9.5 Multiple Regression Analysis 

Predictor Beta t p 

Artificial Intelligence 0.39 5.9 0 

Indian Knowledge Systems 0.31 4.8 0 

Digital Transformation 0.27 4.2 0 

Innovation Capability 0.29 4.5 0 

R² = 0.72 

Adjusted R² = 0.70 

F = 86.41 

p < .001 

Interpretation 

Around 72% of the variance in the performance can be explained by using the regression model. The 

key factors are Artificial Intelligence, Indian knowledge system and innovation ability. It can be seen 

that technology along with ethics and culture create a great performance platform in the hospitality 

industry. 

 

10. Major Findings 

10.1 Artificial Intelligence Fuels Digital Transformation 

In the present study, the use of artificial intelligence (AI) proved to be highly beneficial in terms of fost- 
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ering digital transformation in the field of hospitality. The technologies involved in this regard were 

intelligent booking systems, AI predictions, AI chatbots, robotic process automation, and customer 

relationship management systems. The more technologies that were used in this regard, the better 

performance results that were obtained as compared to other organizations which had applied 

digitalization at a lesser extent. 

10.2 Indian Knowledge Systems Improve Customer Experience 

The application of Indian knowledge systems improves customer experience because of the application 

of ethical values in the process of conducting hospitality operations. Ethical values provoke empathy, 

inclusiveness, and a distinct personal experience. These ethical values complement the services rendered 

through technology as they add the much-needed emotional component to hospitality. 

10.3 Innovation Capability Moderates Organizational Performance 

Technological progress promotes organizations to develop innovation capability as it enables them to 

transform their existing services, provide a more personalized experience to customers, and adopt 

evidence-based decision-making. 

10.4 Technology and Ethics Are Essential for Sustainable Hospitality 

If businesses implement artificial intelligence, its ethical issues, including privacy should be taken into 

consideration. Here Indian knowledge systems contribute to a lot as they motivete companies to operate 

as responsible elements which consider both technology and ethics. 

10.5 Competitive Advantage of AI-IKS Synergy 

The study’s model demonstrates how the tourism industry can benefit from the synergy of its strengths. 

In other words, businesses could combine technological progress, represented by artificial intelligence, 

and culturally-informed practices, represented by Indian Knowledge Systems, to maximize their 

competitive advantage. Such an approach is particularly advantageous for destinations such as Kerala 

which promote wellness, heritage, and cultural tourism. 

 

11. Implications 

For Hotel Managers 

Managers should embrace AI technologies not only for cutting costs but to improve personalized 

experience of guests. The AI system should help employees automate tasks and allow them to be more 

empathic and build relationships and provide custom services. 

For Hospitality Entrepreneurs 

The entrepreneurs should incorporate Indian Knowledge Systems into their business model. Hospitality 

businesses that focus on authentic culture, Ayurvedic wellness, sustainable tourism and ethical approach 

towards customers are expected to create higher brand recognition and customer loyalty. 

For Human Resource Managers 

Training programs of employees should include not only the skills to use new technology but also 

cultural intelligence and ethical decision-making. Employees should learn how to work together with AI 

systems while providing good interpersonal services. 

For Technology Developers 

AI systems created for hospitality should consider ethics principles like transparency, explainability, 

privacy and inclusiveness. Systems based on Indian Knowledge Systems can help create trust between 

employees and customers. 
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For Government agencies. 

Catalyze the adoption of AI by small and medium-sized hospitality businesses through financial and 

technological support. Encourage the incorporation of Indian knowledge systems in research and 

education processes. Help develop wellness tourism by leveraging technologies in the field of Ayurveda 

and yoga. 

 

12. Limitations of the Study 

a. The research focuses on hospitality establishments in Kerala; thus, the results of the research cannot 

be generalized for other locations. 

b. The proposed model needs to be tested empirically in different hospitality industries and cultures. 

c. The research uses quantitative surveys as a source of data. More qualitative research through 

interviews would help enhance the research. 

d. Rapid technological development in the field of artificial intelligence may impact the organizational 

performance in the future 

 

13. Future Research Directions 

 Comparative study in Indian and international hospitality industry. 

 Application of AI technology in heritage and cultural tourism. 

 Role of Generative AI in hospitality marketing and engagement. 

 Wellness tourism using AI technology. 

 Smart pilgrimage tourism using AI technology. 

 Comparative study across countries using indigenous knowledge systems and AI technology. 

 Use of SEM as the tool to validate the conceptual model. 

 Longitudinal study on the impact of AI technology on organizational resilience.. 

 

14. Conclusion 

AI offers an entirely new era for the hospitality sector and its services. In addition to numerous benefits 

related to increased operational effectiveness, predictive analytics, and personalization of customer 

experience, there is something more about sustainable success in the hotel business. This is an industry 

focused on humans, and empathy, ethics, trustworthiness, and authentic culture still determine unique 

and memorable guest experience in many aspects. 

In order to become the world leader in innovations in tourism, the perfect blend of Artificial Intelligence 

and Indian Knowledge Systems is what could help the hospitality management sector take its desired 

route in this century. 
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