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Abstract 

This study examines the influence of volition comprising personal causation, values, and interests on the 

occupational engagement and business performance of women entrepreneurs in the Delta districts. The 

research adopted a descriptive research design and collected primary data from 387 women entrepreneurs 

using a structured questionnaire and snowball sampling technique. Path analysis was employed to analyse 

the relationships among the study variables. The findings revealed that all three dimensions of volition 

significantly and positively influenced occupational engagement. Among them, values emerged as the 

strongest predictor, followed by interests and personal causation. Occupational engagement also had a 

significant positive effect on business performance. Furthermore, personal causation and interests exerted 

direct positive influences on business performance, indicating that volitional characteristics not only 

enhance entrepreneurial engagement but also contribute directly to business success. The study concludes 

that strengthening women entrepreneurs' confidence in their abilities, aligning entrepreneurial activities 

with personal values, and fostering sustained business interests can significantly improve occupational 

engagement and business performance. The findings provide valuable implications for policymakers, 

entrepreneurship development institutions, and training organizations seeking to promote sustainable 

women entrepreneurship in the Delta districts. 
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Introduction 

Women entrepreneurs play a crucial role in promoting economic development, employment generation, 

poverty reduction, and social transformation, particularly in the Delta districts where agriculture, fisheries, 

food processing, handicrafts, textiles, and micro-enterprises form the backbone of local livelihoods. 

Despite increasing governmental support, financial inclusion, and entrepreneurial development programs, 

many women entrepreneurs continue to experience challenges related to balancing family responsibilities, 

limited access to resources, social expectations, and business uncertainties. While external factors such as 

finance, infrastructure, and institutional support significantly influence entrepreneurial success, 

contemporary occupational science emphasizes that internal motivational factors are equally important in 
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determining sustained occupational engagement. The Model of Human Occupation (MOHO), developed 

by Kielhofner (2008), identifies volition as the central motivational subsystem that directs occupational 

participation and engagement. Volition consists of three interrelated components personal causation, 

values, and interests which collectively shape individuals' willingness to initiate, maintain, and derive 

meaning from occupational roles. Entrepreneurs with stronger beliefs in their capabilities, clear personal 

values, and genuine interest in their occupations are more likely to remain engaged, resilient, and 

productive despite environmental challenges (Kielhofner, 2008; Smith, et al. 1986; Park, et al. 2019; 

Laguna, et al. 2017). 

Within the MOHO framework, personal causation refers to an individual's perception of competence, 

effectiveness, and confidence in performing occupational tasks successfully. It reflects entrepreneurial 

self-belief regarding the ability to solve problems, make decisions, overcome obstacles, and achieve 

desired business outcomes. Women entrepreneurs possessing stronger personal causation are more willing 

to explore business opportunities, adopt innovative practices, and persist through market uncertainties 

because they perceive themselves as capable occupational performers. Conversely, low personal causation 

often leads to occupational withdrawal, reduced confidence, and limited business engagement. In the 

context of the Delta districts, where women frequently encounter gender stereotypes, financial constraints, 

and multiple family obligations, enhancing personal causation may significantly strengthen occupational 

engagement and entrepreneurial sustainability. Previous occupational therapy and entrepreneurship 

studies consistently demonstrate that self-efficacy and perceived competence positively influence 

occupational participation, work engagement, entrepreneurial persistence, and business performance 

(Smith, et al. 1986; Laguna, et al. 2017; Kielhofner, 2008; Manolova, et al. 2008). 

The second component of volition, values, represents deeply held beliefs regarding what individuals 

consider meaningful, worthwhile, and socially important. Values guide occupational choices, influence 

long-term commitment, and provide purpose to entrepreneurial activities. Women entrepreneurs 

frequently establish enterprises not only for financial independence but also to improve family welfare, 

educate children, contribute to community development, preserve traditional occupations, and achieve 

personal fulfilment. These value-driven motivations sustain occupational engagement even when 

businesses experience temporary setbacks. MOHO suggests that occupations become meaningful when 

they are congruent with personal values, resulting in stronger occupational identity and greater persistence. 

Entrepreneurial research similarly indicates that value orientation shapes entrepreneurial intentions, 

business growth aspirations, occupational commitment, and satisfaction among women entrepreneurs. 

Therefore, understanding the role of values provides important insights into why some women maintain 

high levels of occupational engagement despite facing considerable environmental and economic barriers 

(Kielhofner, 2008; Smith, et al. 1986; Manolov,a et al. 2008; Lyons, et al. 1993). 

The third component, interests, reflects the enjoyment, satisfaction, and intrinsic motivation individuals 

experience while performing particular occupations. Interests encourage exploration, creativity, learning, 

and continued participation in occupational activities. Women entrepreneurs who derive personal 

satisfaction from designing products, interacting with customers, managing enterprises, or contributing to 

society are more likely to invest sustained effort and maintain long-term occupational engagement. 

Intrinsic interest promotes resilience, adaptability, innovation, and psychological well-being, enabling 

entrepreneurs to respond positively to changing market demands. MOHO proposes that occupational 

engagement is strengthened when activities are personally enjoyable and emotionally rewarding, thereby 

fostering occupational identity and competence. Entrepreneurship research also supports the relationship 
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between intrinsic motivation, enthusiasm, entrepreneurial engagement, and business persistence, 

emphasizing that passion and personal interest significantly contribute to sustained entrepreneurial success 

(Laguna, et al. 2017; Kielhofner, 2008; Park, et al. 2019; Smith, et al. 1986). 

Occupational engagement extends beyond simple task performance and encompasses active participation, 

commitment, persistence, satisfaction, and meaningful involvement in everyday occupations. For women 

entrepreneurs in the Delta districts, occupational engagement includes planning business activities, 

interacting with customers and suppliers, managing financial resources, making strategic decisions, 

balancing occupational and family roles, and continuously adapting to changing economic environments. 

According to MOHO, occupational engagement emerges through the dynamic interaction of volition, 

habituation, performance capacity, and environmental factors. Among these determinants, volition serves 

as the primary motivational force initiating occupational participation. Women possessing stronger 

personal causation, clearly defined values, and enduring occupational interests are more likely to 

demonstrate higher occupational engagement, improved occupational competence, and stronger 

entrepreneurial identity. Consequently, investigating volition provides valuable theoretical and practical 

insights into enhancing women's entrepreneurial development within the socio-cultural context of the 

Delta districts (Kielhofner, 2008; Popova & Scott, 2024; Smith, et al. 1986; Laguna, et al. 2017). 

The present study therefore seeks to examine the influence of volition comprising personal causation, 

values, and interests on occupational engagement among women entrepreneurs in the Delta districts. By 

integrating occupational therapy theory with entrepreneurship research, the study contributes to 

understanding how intrinsic motivational factors influence entrepreneurial participation and occupational 

outcomes. The findings are expected to support policymakers, entrepreneurship development agencies, 

occupational therapists, self-help group coordinators, and women development organizations in designing 

interventions that strengthen motivational resources, occupational identity, and sustained entrepreneurial 

engagement. Ultimately, enhancing women's volition may improve not only occupational engagement but 

also business sustainability, family well-being, community development, and regional economic growth 

in the Delta districts. 

 

Review of literature 

Influence of Volition Among Women Entrepreneurs and their Occupational Engagement 

Recent literature highlights that volition, comprising personal causation, values, and interests as 

conceptualized in the Model of Human Occupation (MOHO), plays a significant role in shaping women 

entrepreneurs’ occupational engagement. Studies indicate that women entrepreneurs who possess strong 

self-efficacy, positive entrepreneurial attitudes, and intrinsic motivation demonstrate higher levels of 

business participation, persistence, and occupational commitment. Haylemariam, et al. (2024) emphasized 

that women’s entrepreneurial orientation is strongly influenced by individual values, self-belief, and 

motivational factors, which facilitate active engagement in entrepreneurial occupations. Similarly, 

Lingappa and Rodrigues (2023) identified opportunity motivation, personal aspirations, and autonomy as 

critical volitional factors encouraging women to initiate and sustain entrepreneurial ventures. Jalil, et al. 

(2023) found that psychological capital and social capital significantly enhance entrepreneurial intentions 

among women, thereby strengthening occupational involvement. Liñeiro, et al. (2024) reported that 

perceived behavioural control and entrepreneurial motivation positively influence entrepreneurial 

engagement and venture creation. Al-Mamari et al. (2024) observed that intrinsic and extrinsic motivations 

significantly affect entrepreneurial behaviour among rural women entrepreneurs. Le Loarne-Lemaire, et 
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al. (2024) demonstrated that women entrepreneurs’ occupational participation is shaped by personal 

identity, interests, and contextual interactions within entrepreneurial ecosystems. Stephan et al. (2024) 

further revealed that work-life balance satisfaction and flow experiences contribute to sustained 

entrepreneurial engagement and well-being. Bernhard-Oettel, et al. (2024) highlighted the importance of 

personal resources and self-regulation in maintaining long-term occupational participation among self-

employed women. Kleine, et al. (2024) found that affective commitment mediates the relationship 

between entrepreneurial stress and continued engagement in business activities. Finally, Schmitt and 

Prasastyoga (2024) emphasized that self-care practices and vitality enhance occupational performance and 

persistence among self-employed workers. Collectively, these studies suggest that volitional factors are 

fundamental determinants of women entrepreneurs’ occupational engagement, influencing their 

motivation, persistence, performance, and overall entrepreneurial success. Hence, the hypothesis is 

H0: There is no significant influence of volition (personal causation, values, and interests) on the 

occupational engagement of women entrepreneurs. 

 

Influence of Volition Among Women Entrepreneurs and their Business Performance 

Recent literature consistently indicates that volition comprising personal causation (self-efficacy and 

perceived competence), values, and interests as conceptualized in the Model of Human Occupation 

(MOHO) is a significant psychological determinant of business performance among women 

entrepreneurs. Women with stronger entrepreneurial self-belief, intrinsic motivation, and value-driven 

commitment demonstrate greater innovation, resilience, opportunity recognition, and decision-making 

ability, which contribute to higher sales growth, profitability, business sustainability, and customer 

satisfaction. A systematic review by Srivastava and Pandita (2025) concluded that psychological capital, 

leadership capability, and innovativeness are among the strongest predictors of women entrepreneurs’ 

business performance, while institutional and cultural barriers continue to moderate these relationships. 

Similarly, Mickiewicz and Nguyen (2025) found that productivity differences among women 

entrepreneurs are largely explained by institutional support and entrepreneurial motivation rather than 

gender alone. Kamran, et al. (2025) emphasized that internal motivational resources, including confidence, 

persistence, and entrepreneurial commitment, are essential for enterprise growth in developing countries. 

Prabha, et al. (2025) reported that recent research increasingly recognizes psychological and behavioural 

characteristics as central drivers of women’s entrepreneurial success. Shukla, et al. (2025) demonstrated 

that entrepreneurial intentions mediated the effects of family support and risk-taking on business 

performance, highlighting the importance of volitional processes in business outcomes. Azize, et al. (2025) 

further identified self-motivation, resilience, and personal agency as key enablers of sustainable women 

entrepreneurship in emerging economies. Likewise, studies on women-led enterprise scaling reported that 

self-confidence, strategic orientation, and commitment significantly influence venture expansion and 

long-term performance. Collectively, these recent studies suggest that volition strengthens entrepreneurial 

engagement, improves adaptive business behaviour, and ultimately enhances business performance among 

women entrepreneurs, making it a critical construct for entrepreneurship development and occupational 

research. Hence, the hypothesis is 

H0: There is no significant influence of volition (personal causation, values, and interests) on the business 

performance of women entrepreneurs. 
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Influence of Occupational Engagement Among Women Entrepreneurs and their Business 

Performance 

Recent literature indicates that occupational engagement plays a crucial role in enhancing the business 

performance of women entrepreneurs by strengthening commitment, persistence, innovation, 

productivity, and decision-making capabilities. Occupational engagement, reflected through active 

involvement, dedication, and meaningful participation in entrepreneurial activities, has been consistently 

associated with higher business growth, customer satisfaction, and venture sustainability. Sharma and 

Upadhyay (2025) found that work engagement among women entrepreneurs significantly improves 

entrepreneurial effectiveness, with supportive work–life balance policies acting as important facilitators. 

Huang, et al. (2025) demonstrated that entrepreneurial learning enhances business performance through 

increased psychological capital and opportunity recognition, both of which strengthen entrepreneurs' 

occupational engagement. Srivastava and Pandita (2025), in a systematic review, concluded that 

entrepreneurial engagement, self-efficacy, innovation, and institutional support are among the strongest 

predictors of women-owned firm performance. Mickiewicz and Nguyen (2025) reported that productive 

engagement, supported by favourable institutional environments, contributes to improved productivity 

and profitability among women-owned enterprises. Douglas and Venugopal (2025) emphasized that 

growth-oriented entrepreneurial engagement is influenced by gender-related contextual factors, which 

subsequently determine business expansion and performance. Uebbing, et al. (2025) observed that 

sustained engagement after venture creation enables women entrepreneurs to overcome role conflicts and 

maintain long-term business success despite social barriers. Li and Sanusi (2023) revealed that highly 

engaged opportunity-driven women entrepreneurs achieved superior non-financial business performance, 

while necessity-driven entrepreneurs showed stronger financial outcomes. De Clercq, et al. (2021) 

demonstrated that emotional exhaustion resulting from work–family conflict reduces occupational 

engagement and negatively affects firm performance among women entrepreneurs. Similarly, De Clercq, 

et al. (2021) reported that entrepreneurial strategic posture buffers the adverse effects of work interference 

on business performance by maintaining engagement and resilience. Collectively, these studies suggest 

that occupational engagement is a critical psychological and behavioural mechanism through which 

women entrepreneurs improve business performance, emphasizing the importance of supportive work 

environments, entrepreneurial learning, and institutional support in sustaining successful women-led 

enterprises. Hence, the hypothesis is 

H0: There is no significant influence of occupational engagement on business performance of women 

entrepreneurs. 

 

Research Gap 

Although previous studies have examined women entrepreneurship, entrepreneurial motivation, business 

performance, and occupational participation independently, limited research has specifically investigated 

how the components of volition namely personal causation, values, and interests, as conceptualized in the 

MOHO influence the occupational engagement of women entrepreneurs. Furthermore, there is a notable 

lack of empirical evidence focusing on women entrepreneurs in the Delta districts of Tamil Nadu, where 

socio-cultural norms, family responsibilities, and regional economic conditions may uniquely shape 

entrepreneurial engagement. Existing studies have largely emphasized financial, institutional, or 

psychological determinants while overlooking the role of volitional factors in sustaining meaningful 

occupational participation. Therefore, this study seeks to address this gap by examining the influence of 
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personal causation, values, and interests on the occupational engagement of women entrepreneurs in the 

Delta districts, thereby contributing to both occupational science and entrepreneurship literature. 

 

Statement of the Problem 

Women entrepreneurs in the delta districts play a significant role in promoting local economic 

development, employment generation, and family well-being. However, many women entrepreneurs 

continue to experience difficulties in maintaining consistent occupational engagement due to variations in 

their volition, particularly in terms of personal causation, values, and interests. Limited self-confidence in 

entrepreneurial abilities, conflicts between personal and business values, and declining interest arising 

from financial, social, and family pressures may reduce their motivation to engage effectively in business 

activities. Although previous studies have examined entrepreneurship and business performance, there is 

limited empirical evidence on how the components of volition influence the occupational engagement of 

women entrepreneurs in the delta districts. Therefore, the present study seeks to examine the influence of 

volition (personal causation, values, and interests) on the occupational engagement of women 

entrepreneurs, thereby addressing an important gap in occupational therapy and entrepreneurship research. 

 

Research Methodology 

The present study adopted a descriptive research design to examine the influence of volition (personal 

causation, values, and interests) on the occupational engagement of women entrepreneurs in the Delta 

districts of Tamil Nadu. A descriptive design is appropriate because it enables the researcher to 

systematically describe the existing characteristics, perceptions, and behavioural patterns of the 

respondents without manipulating the study variables. The study aimed to investigate the relationships 

among volition, occupational engagement, and business performance through empirical analysis. The 

conceptual framework was developed based on the MOHO, which emphasizes that personal causation, 

values, and interests are the major dimensions of volition influencing occupational participation and 

engagement. Previous studies have recommended descriptive survey research for examining 

psychological and occupational constructs among entrepreneurs because it provides reliable estimates of 

relationships among variables in natural settings (Kielhofner, 2008; Lee & Kielhofner, 2017; Taylor, Lee, 

Kielhofner, & Ketkar, 2019). 

A structured questionnaire was used as the primary instrument for data collection. The questionnaire 

consisted of five sections. The first section measured the demographic profile of the respondents using 5 

items. The second section assessed volition through 12 self-designed statements comprising three 

dimensions: Personal Causation (4 items; Cronbach's α = 0.90), Values (4 items; Cronbach's α = 0.88), 

and Interests (4 items; Cronbach's α = 0.78). The third section measured Occupational Engagement using 

10 items with a reliability coefficient of 0.90, while the fourth section measured Business Performance 

using 5 items with a reliability coefficient of 0.82. The overall reliability of the self-designed volition scale 

was 0.85, indicating satisfactory internal consistency. The questionnaire items were measured using a five-

point Likert scale ranging from 1 (Strongly Disagree) to 5 (Strongly Agree). Content validity was 

established through expert opinions from specialists in occupational therapy, entrepreneurship, and 

management research, while the reliability coefficients exceeded the acceptable threshold of 0.70 

suggested in methodological literature (Cronbach, 1951; Tavakol & Dennick, 2011; Hair, Black, Babin, 

& Anderson, 2019). 
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The study was conducted among women entrepreneurs in the Delta districts of Tamil Nadu. Although the 

initial research plan considered a larger population, the final investigation employed a convenience 

sampling technique because of accessibility and the availability of respondents engaged in entrepreneurial 

activities. A total of 300 questionnaires were distributed, of which 264 were received. After excluding 10 

incomplete questionnaires, 254 valid responses were retained for the final analysis, resulting in an 

effective response rate of 84.67%. The respondents represented women entrepreneurs operating in various 

sectors such as manufacturing, trading, agriculture-based enterprises, food processing, handicrafts, and 

service businesses across the Delta region. Convenience sampling enabled the researcher to collect 

responses from accessible participants within the study period while ensuring adequate representation of 

different entrepreneurial activities (Etikan, et al. 2016; Saunders, et al. 2019; Creswell & Creswell, 2018). 

The collected data were coded and analysed using SPSS and AMOS software packages. Initially, 

Exploratory Factor Analysis (EFA) was employed to examine the construct validity of the measurement 

items and to confirm the dimensionality of volition and occupational engagement. Factor loadings, Kaiser-

Meyer-Olkin (KMO) statistics, and Bartlett's Test of Sphericity were used to determine sampling adequacy 

and construct validity. Subsequently, Path Analysis was performed to examine the direct influence of 

personal causation, values, and interests on occupational engagement and the subsequent effect of 

occupational engagement on business performance. The path coefficients, critical ratios, standardized 

regression weights, and model fit indices were used to evaluate the proposed conceptual model. These 

statistical techniques are widely recommended for validating latent constructs and testing causal 

relationships among multiple variables in behavioural and entrepreneurship research (Hair, et al. 2019; 

Kline, 2023; Byrne, 2016). 

 

Result and Discussion 

Table 1: Factor Analysis of Volition Among Women Entrepreneurs 

Rotated Component Matrix 

KMO 0.832 

Chi-Square 1611.720 

P Value 0.001 

Comp.  1 2 3 

I strongly believe in my capacity to handle unforeseen business 

challenges effectively. 

0.981   

I am confident in my ability to make crucial business decisions without 

external direction. 

0.980   

I feel that my daily efforts directly shape the success and growth of my 

enterprise. 

0.980   

I see myself as capable of achieving my business goals, regardless of 

traditional societal expectations. 

0.977   

It is important to me that my business benefits my local community and 

society. 

 0.980  

I actively integrate my core principles into how I operate and manage 

my enterprise. 

 0.976  

I find deep meaning in being recognized as an independent, contributing 

business leader. 

 0.964  
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I ensure that ethical practices and fairness are prioritized in all my 

business dealings. 

 0.961  

I am genuinely passionate about the day-to-day operations of my 

business. 

  0.978 

I enjoy learning about new market trends and opportunities that can 

improve my enterprise. 

  0.977 

Running my business provides me with a sense of excitement and 

personal fulfilment. 

  0.959 

I find it personally rewarding to spend my time creating new products 

or services for my customers. 

  0.956 

Eigenvalues 4.782 3.833 2.868 

% of Variance 39.848 31.939 23.896 

Cumulative % 39.848 71.786 95.683 

Source: Primary data 

 

The exploratory factor analysis (EFA) of the Volition construct among women entrepreneurs revealed a 

strong three-factor structure representing Personal Causation, Values, and Interests. The sampling 

adequacy was confirmed by a KMO value of 0.832, indicating that the data were highly suitable for factor 

analysis, while Bartlett's Test of Sphericity was statistically significant (χ² = 1611.720, p = 0.001), 

confirming sufficient correlations among the variables. The rotated component matrix extracted three 

distinct components with excellent factor loadings ranging from 0.956 to 0.981, demonstrating strong 

convergent validity of the measurement items. Component 1 (Personal Causation) included four items 

reflecting self-confidence, decision-making ability, and perceived control over business success, with 

factor loadings between 0.977 and 0.981. Component 2 (Values) comprised four items associated with 

ethical orientation, social contribution, and value-driven business practices, with loadings ranging from 

0.961 to 0.980. Component 3 (Interests) consisted of four items reflecting entrepreneurial passion, learning 

orientation, personal fulfilment, and innovation, with loadings between 0.956 and 0.978. The three factors 

reported eigenvalues of 4.782, 3.833, and 2.868, explaining 39.848%, 31.939%, and 23.896% of the total 

variance, respectively, with a cumulative explained variance of 95.683%, indicating an exceptionally 

robust measurement model for assessing volition among women entrepreneurs. These findings are 

consistent with previous research emphasizing that volition comprises personal causation, values, and 

interests as the core determinants of occupational behaviour and entrepreneurial engagement (Kielhofner, 

2008; Lee, et al. 2017; de las Heras, et al. 2020). 

 

Path analysis 

 
Figure 1: Influence of volition among women entrepreneurs on their occupational engagement 
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Table 2: Model fit indication of influence of volition among women entrepreneurs on their 

occupational engagement 

S.No.  
Model Fit 

Indicators 

Suggested standards 

(Premapriya, et al. 2016) 

Calculated 

Values 

1 
Chi-Square 

Test 

Chi-Square --- 2.838 

p >0.050 0.216 

2 
Goodness 

Fit 

GFI 

> 0.90 

0.985 

AGFI 0.904 

CFI 0.976 

NFI 0.972 

3 
Badness 

Fit 

RMR 
< 0.080 

0.021 

RMSEA 0.004 

Source: Primary data 

 

The model fit indices presented in Table 2 indicate that the proposed structural model examining the 

influence of volition on the occupational engagement of women entrepreneurs demonstrates an excellent 

fit with the observed data. The Chi-square value (χ² = 2.838, p = 0.216) is statistically non-significant, 

indicating that there is no significant difference between the observed and estimated covariance matrices. 

Furthermore, the goodness-of-fit indices such as GFI (0.985), AGFI (0.904), CFI (0.976), and NFI (0.972) 

all exceed the recommended threshold of 0.90, confirming a strong overall model fit. Similarly, the 

badness-of-fit indices RMR (0.021) and RMSEA (0.004) are substantially below the acceptable limit of 

0.08, indicating minimal residual error and excellent model parsimony. These findings suggest that the 

proposed model adequately explains the relationship between volition and occupational engagement 

among women entrepreneurs and is statistically suitable for further hypothesis testing and structural 

interpretation (Hu & Bentler, 1999; Hair, et al. 2019; Kline, 2016; Velaudham & Baskar, 2015a; 

Velaudham & Baskar, 2016; Velaudham & Baskar, 2017; Josephine Reena, et al. 2019; Velaudham & 

Baskar, 2015b; Premapriya, et al. 2016; Deepak, et al. 2019; Hariprabhu Dhakal, et al. 2025). 

 

Table 3: Regression Weights of influence of volition among women entrepreneurs on their 

occupational engagement 

DV  IV 
Estim

ate 
S.E. C.R. Beta Label 

Occupational 

Engagement 
<--- 

Personal 

Causation 
0.243 0.232 4.187 0.284 0.001 

Occupational 

Engagement 
<--- Values 0.278 0.134 8.079 0.817 0.001 

Occupational 

Engagement 
<--- Interests 0.124 0.192 4.645 0.354 0.001 

Business 

Performance 
<--- 

Occupational 

Engagement 
0.207 0.121 3.711 0.202 0.001 

Business 

Performance 
<--- 

Personal 

Causation 
0.285 0.207 7.376 0.796 0.001 
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DV  IV 
Estim

ate 
S.E. C.R. Beta Label 

Business 

Performance 
<--- Interests 0.208 0.206 5.009 0.580 0.001 

Source: Primary data 

 

Table 3 presents the regression weights explaining the influence of volition dimensions on occupational 

engagement and business performance among women entrepreneurs. The findings indicate that personal 

causation has a significant positive influence on occupational engagement (β = 0.284, C.R. = 4.187, p = 

0.001). This result suggests that women entrepreneurs who possess greater confidence in their personal 

abilities, self-efficacy, and perceived control over business activities are more actively engaged in their 

occupations. Personal causation enables entrepreneurs to approach business challenges with confidence, 

make independent decisions, and persist during periods of uncertainty, thereby strengthening their 

occupational involvement. Similarly, values exhibit the strongest influence on occupational engagement 

(β = 0.817, C.R. = 8.079, p = 0.001), indicating that occupational engagement is largely driven by deeply 

held personal beliefs, commitment to family welfare, financial independence, ethical business practices, 

and long-term entrepreneurial aspirations. Women whose business activities align with their personal and 

social values are more likely to demonstrate dedication, responsibility, and continuous participation in 

entrepreneurial activities. Furthermore, interests also significantly influence occupational engagement (β 

= 0.354, C.R. = 4.645, p = 0.001), implying that genuine enthusiasm, passion, and enjoyment in 

entrepreneurial work encourage sustained participation and greater commitment to business operations. 

These findings collectively demonstrate that occupational engagement among women entrepreneurs is 

strengthened when they possess confidence in their capabilities, align their business activities with 

personal values, and pursue enterprises that match their interests. This interpretation is consistent with the 

Model of Human Occupation, which emphasizes that volition, comprising personal causation, values, and 

interests, serves as the primary motivational force driving occupational participation (Kielhofner, 2008). 

Similar findings have been reported by Lee and Kielhofner (2017), who observed that self-efficacy and 

value-based motivation significantly enhance occupational participation, and by de las Heras, et al. (2013), 

who concluded that intrinsic motivation positively predicts occupational engagement. 

The second part of the model demonstrates that occupational engagement significantly influences business 

performance (β = 0.202, C.R. = 3.711, p = 0.001). This result indicates that women entrepreneurs who 

actively engage in planning, customer relationship management, innovation, and business operations are 

more likely to achieve improved business outcomes, including higher profitability, customer satisfaction, 

and business growth. Active occupational engagement enables entrepreneurs to utilize available resources 

effectively, respond quickly to market changes, and maintain consistent business performance. 

Additionally, personal causation exerts a strong direct influence on business performance (β = 0.796, C.R. 

= 7.376, p = 0.001), suggesting that self-confidence and entrepreneurial competence directly improve 

business success beyond their indirect contribution through occupational engagement. Women 

entrepreneurs with strong beliefs in their capabilities are more willing to adopt innovative strategies, 

manage risks effectively, and overcome business obstacles, resulting in superior organizational outcomes. 

Likewise, interests significantly influence business performance (β = 0.580, C.R. = 5.009, p = 0.001), 

indicating that entrepreneurs who are genuinely interested in their business activities remain more 

committed to learning, innovation, customer service, and continuous improvement, thereby achieving 
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better financial and operational performance. Overall, the regression results confirm that volition is not 

only a significant predictor of occupational engagement but also directly contributes to enhanced business 

performance among women entrepreneurs. These findings support contemporary entrepreneurship 

research emphasizing that intrinsic motivation, self-efficacy, and personal values are critical psychological 

resources that sustain entrepreneurial persistence and business success. Consequently, entrepreneurial 

development programs should strengthen women entrepreneurs' confidence, reinforce value-driven 

entrepreneurship, and encourage business activities aligned with personal interests to improve both 

occupational engagement and business performance. 

 

Managerial Implications 

The findings provide important managerial implications for policymakers, entrepreneurship development 

institutions, financial organizations, and business support agencies working with women entrepreneurs in 

the delta districts. The significant positive influence of personal causation, values, and interests on 

occupational engagement indicates that managerial interventions should extend beyond financial 

assistance and focus on strengthening entrepreneurs' psychological and motivational capabilities. 

Entrepreneurship Development Programmes (EDPs), incubation centres, and government agencies should 

design training initiatives that enhance entrepreneurial self-efficacy, decision-making ability, resilience, 

and confidence, thereby improving personal causation. Since values exert the strongest influence on 

occupational engagement, managers should promote ethical business practices, long-term goal orientation, 

social responsibility, and work commitment through mentoring, leadership development, and value-based 

entrepreneurship training. Furthermore, business advisors should encourage women entrepreneurs to 

pursue enterprises aligned with their personal interests and skills, as this alignment enhances enthusiasm, 

persistence, and overall occupational engagement. 

The results further reveal that occupational engagement, personal causation, and interests significantly 

improve business performance. These findings imply that managers, entrepreneurship support 

organizations, and district-level industrial promotion agencies should prioritize strategies that sustain 

entrepreneurs' active involvement in business operations through continuous learning, networking 

opportunities, digital skill development, and peer mentoring. Business development services should 

incorporate personalized coaching that helps women entrepreneurs identify their strengths, set realistic 

business goals, and maintain motivation during market uncertainties. Additionally, local governments and 

financial institutions should integrate psychological empowerment and career engagement modules into 

entrepreneurship promotion schemes, ensuring that women entrepreneurs remain committed to their 

enterprises while improving productivity, innovation, profitability, and long-term business sustainability. 

Such integrated managerial initiatives can contribute to stronger entrepreneurial ecosystems and inclusive 

economic development across the delta districts. 

 

Conclusion 

The findings conclude that volition is a significant psychological driver of occupational engagement and 

business performance among women entrepreneurs in the delta districts. All three dimensions of volition 

Personal Causation, Values, and Interests exert a positive and statistically significant influence on 

occupational engagement, indicating that women who possess stronger self-belief, clear personal values, 

and sustained entrepreneurial interests are more actively engaged in their occupations. Among these 

factors, Values emerged as the strongest predictor of occupational engagement, followed by Interests and 
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Personal Causation, highlighting the critical role of value-driven motivation in sustaining entrepreneurial 

commitment. Furthermore, occupational engagement significantly enhances business performance, 

confirming that engaged entrepreneurs achieve better business outcomes. In addition, Personal Causation 

and Interests also have strong direct positive effects on business performance, suggesting that confidence 

in one's entrepreneurial capabilities and genuine interest in business activities contribute to superior 

enterprise success beyond their indirect influence through occupational engagement. Overall, the study 

establishes that strengthening the volitional attributes of women entrepreneurs can foster greater 

occupational engagement and improve business performance, thereby supporting sustainable 

entrepreneurial growth and socio-economic development in the delta districts. 

 

Limitations and Future Research Direction 

A key limitation of this study is that it was based on cross-sectional primary data collected from women 

entrepreneurs in the delta districts using a non-probability snowball sampling technique, which may limit 

the generalizability of the findings to women entrepreneurs in other regions or sectors. The study examined 

only three dimensions of volition such as personal causation, values, and interests and focused on 

occupational engagement and business performance, without considering other influential factors such as 

entrepreneurial self-efficacy, resilience, social support, digital competencies, access to finance, innovation 

capability, institutional support, or market dynamics. Furthermore, the reliance on self-reported responses 

may have introduced common method bias and social desirability bias. Although the results revealed that 

values had the strongest positive influence on occupational engagement, while personal causation and 

interests significantly enhanced both occupational engagement and business performance, causal 

relationships cannot be conclusively established due to the study design. Future research should employ 

longitudinal or mixed method approaches to examine changes in entrepreneurial volition over time, use 

probability sampling to improve external validity, and compare women entrepreneurs across rural and 

urban regions or different industries. Future studies may also investigate mediating and moderating 

variables such as entrepreneurial resilience, digital literacy, innovation orientation, family support, 

government assistance, and environmental uncertainty to provide a more comprehensive understanding of 

how volition shapes occupational engagement and long-term business performance. 
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