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Abstract:

Tourism has increasingly emerged as a potential driver of economic diversification, employment
generation, infrastructure investment and regional development. In Telangana, the sector offers
opportunities to expand economic activity beyond Hyderabad by integrating heritage, religious,
ecological, cultural, medical, business and rural tourism into a diversified development strategy. This
study examines the potential contribution of tourism to Telangana's economic development through an
analysis of historical tourist-arrival trends, government tourism statistics, policy objectives and the
economic linkages connecting tourism with employment, investment and local enterprise development.
The study adopts a descriptive and analytical research design based on secondary data from government
publications, tourism statistics and policy documents. Official state-level statistics indicate that domestic
tourist arrivals increased from approximately 7.2 crore in 2014 to 8.3 crore in 2019, while foreign tourist
arrivals increased from approximately 75,171 to 3.23 lakh during the same period. The COVID-19
pandemic subsequently disrupted tourism activity. Separately, Ministry of Tourism statistics recorded
58.448 million domestic tourist visits and approximately 161,000 foreign tourist visits in Telangana in
2023. Differences in statistical series and reporting coverage require caution when interpreting these
figures as a continuous time series. Telangana's Tourism Policy 2025-30 subsequently established
targets of Rs.15,000 crore in new investment, three lakh additional employment opportunities and a
tourism contribution of 10 per cent or more of state GDP. These are policy targets rather than
demonstrated outcomes. The study argues that the developmental contribution of tourism depends not
merely on visitor numbers but also on expenditure per visitor, length of stay, local procurement,
employment quality and the geographical distribution of tourism-related investment. It proposes an
integrated policy framework involving tourism circuits, local supply-chain development, improved
connectivity, skills formation, responsible private investment and district-level monitoring. The study
concludes that tourism can become an important growth engine for Telangana if policy implementation
is evaluated through measurable economic, social and environmental outcomes.

Keywords: Tourism Economics, Telangana, Economic Growth, Employment Generation, Tourism
Investment, Regional Development, Economic Multipliers, Sustainable Tourism.
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1. Introduction:

Tourism has evolved from an activity primarily associated with leisure and recreation into an important
component of the modern service economy. It generates demand for accommodation, transportation,
food services, retail trade, entertainment, cultural activities and numerous other services. Through these
linkages, tourism can contribute to employment creation, household income, entrepreneurship,
infrastructure development and investment.

From the perspective of development economics, tourism is particularly relevant because its economic
benefits can extend beyond established urban centres. Unlike some forms of industrial investment,
which tend to concentrate in locations with existing infrastructure and large markets, tourism can create
economic opportunities around heritage sites, religious destinations, forests, waterfalls, reservoirs and
rural cultural assets.

However, the existence of tourism resources does not automatically generate sustained economic
development. The economic contribution of tourism depends on whether visitors spend locally, whether
local enterprises participate in tourism supply chains, whether workers receive stable incomes and
whether infrastructure investment improves access to less-developed regions.

Telangana provides a relevant case for examining these issues. The state combines the historical and
cultural attractions of Hyderabad with religious centres, archaeological sites, natural landscapes and
emerging opportunities in ecological, medical, business and rural tourism.

Since the formation of Telangana in 2014, the tourism sector has experienced changes in visitor arrivals,
destination development and institutional policy. The Telangana State Tourism Development
Corporation has supported tourism infrastructure and services, while the state's Tourism Policy 202530
provides a new framework for investment, destination diversification and employment generation.

The new policy establishes ambitious objectives for investment and employment. Achieving these
objectives, however, requires a systematic understanding of the relationship between tourism demand,
infrastructure, local economic linkages and regional development.

This study therefore approaches tourism not simply as an industry that attracts visitors but as a potential
mechanism for generating wider economic benefits throughout Telangana.

2. Statement of the Research Problem:

Telangana possesses substantial tourism potential, but its conversion into sustained economic benefits

presents several challenges.

e First, tourist arrivals do not necessarily translate into proportionate increases in local income.
Visitors may undertake short trips, spend relatively little at destinations or purchase goods and
services supplied by enterprises located outside the local economy.

e Second, tourism infrastructure and private investment may remain concentrated in Hyderabad and a
limited number of established destinations. Such concentration can restrict the distribution of
tourism-related employment and entrepreneurial opportunities across districts.

e Third, the expansion of tourism requires investment in transport, accommodation, sanitation, digital
connectivity, visitor services and workforce development. These investments must be economically
viable and environmentally sustainable.

e Fourth, the contribution of tourism to employment and state income cannot be established solely
from visitor-arrival statistics. Reliable assessment requires information on tourist expenditure,
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tourism-related employment, local procurement, investment implementation and regional economic
outcomes.
The central research problem is therefore:
To what extent can tourism contribute to economic growth, employment generation, local enterprise
development and balanced regional development in Telangana, and what policy measures are required to
strengthen these contributions?

3. Review of Literature and Theoretical Framework

3.1 Tourism and Economic Growth:

Tourism can contribute to economic growth by generating demand for services, encouraging investment
and supporting the expansion of interconnected economic activities.

The relationship operates through direct, indirect and induced effects. Direct effects arise from visitor
expenditure on accommodation, transport, food and recreation. Indirect effects arise when tourism
enterprises purchase goods and services from suppliers. Induced effects occur when workers and
business owners spend tourism-generated income.

Fletcher's (1989) application of input-output analysis to tourism impact studies demonstrates the
importance of examining intersectoral economic relationships rather than treating tourism as an isolated
activity.

Nevertheless, the size of tourism's economic multiplier depends on the structure of the destination
economy, the availability of local suppliers and the extent to which expenditure leaks outside the region.
3.2 Tourism and Employment Generation:

Tourism can create employment in hotels, restaurants, transport, guiding, retail trade, entertainment and
destination management.

It may also provide opportunities for self-employment and small businesses. Women, young people,
artisans and rural entrepreneurs can participate in tourism through accommodation, food services,
handicrafts, cultural activities and visitor services.

However, employment generation must be assessed in terms of job quality, wages, working conditions,
seasonality and social protection. An increase in employment opportunities does not automatically
establish an equivalent improvement in household welfare.

3.3 Tourism and Regional Development:

Tourism can support regional development by creating markets for local products and attracting
investment to destinations outside major urban centres.

However, tourism may also reinforce spatial inequalities when infrastructure, capital and visitor
expenditure remain concentrated in established destinations.

Mitchell and Ashley (2010) emphasise the importance of understanding the pathways through which
tourism expenditure reaches local communities and contributes to poverty reduction.

For Telangana, the relevant issue is not simply whether tourism expands but whether its benefits reach
districts, small enterprises and communities that have relatively limited access to other economic
opportunities.

3.4 Tourism Measurement and Economic Linkages:

Tourism's economic contribution requires measurement systems capable of distinguishing visitor
numbers from expenditure, employment and value added.
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The United Nations' International Recommendations for Tourism Statistics 2008 provide an
internationally recognised framework for tourism statistics. Tourism Satellite Accounts provide a
complementary framework for measuring tourism's contribution to economic activity.

These approaches are relevant to Telangana because tourist-arrival statistics alone cannot establish
tourism's contribution to state GDP or employment.

3.5 Research Gap:

Existing theoretical literature establishes the potential relationships between tourism, employment,
investment and economic growth. However, state-level planning requires an assessment of how these
relationships operate within a particular geographical and institutional context.

For Telangana, an important research requirement is to connect historical tourism trends with local
economic linkages, destination diversification, investment policy and regional development.

This study addresses that requirement through an integrated examination of official tourist-arrival
statistics, the state's tourism policy objectives and the economic mechanisms through which tourism may
support development.

Its principal contribution is a Telangana-specific framework for evaluating tourism-led development
while distinguishing documented statistical trends from policy ambitions and hypotheses requiring
further empirical testing.

4. Research Objectives

The study has three principal objectives:

1. To examine changes in domestic and foreign tourist arrivals in Telangana using available official
statistics.

2. To analyse the potential relationships between tourism, employment generation, investment, local
enterprise development and regional economic activity.

3. To propose evidence-based policy measures for strengthening tourism-led economic growth and
geographically balanced development in Telangana.

5. Research Questions:

The study addresses the following questions:

1. What changes in tourism demand can be identified from the available official statistics for
Telangana?

2. Through what mechanisms can tourism generate employment, stimulate investment and support
local economic activity?

3. How can tourism development be extended beyond Hyderabad to promote more geographically
balanced economic opportunities?

4. What institutional, infrastructural and environmental measures are required to improve the
developmental contribution of tourism?

6. Research Hypotheses:

The study proposes the following hypotheses for future empirical testing.

H1: Higher tourism expenditure is positively associated with tourism-related employment generation.

[

H2: Greater participation of local enterprises in tourism supply chains is positively associated with the
retention of tourism-generated income within the local economy.
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H3: Improved tourism infrastructure and connectivity are positively associated with tourism activity
across districts.

H4: Greater diversification of tourism destinations is associated with a more geographically distributed
pattern of tourism-related economic activity.

These hypotheses are theoretically motivated propositions, not findings established by the descriptive
analysis presented here. Testing them requires additional data on expenditure, employment,
infrastructure, enterprise participation and district-level tourism activity.

7. Research Methodology

7.1 Research Design

The study adopts a descriptive and analytical research design based on secondary data.

The descriptive component examines historical changes in tourist arrivals and the policy context of

tourism development. The analytical component interprets these trends through the theoretical

relationships between tourism demand, employment, investment, local economic linkages and regional

development.

The research is primarily a state-level policy analysis. It does not claim to estimate the causal effect of

tourism on Telangana's GDP or employment.

7.2 Sources of Data

The study draws upon the following categories of secondary data:

e Government of Telangana, Telangana Socio Economic Outlook 2021, for historical tourist-arrival
statistics.

e Ministry of Tourism, Government of India, state-wise tourist-visit statistics and India Tourism Data
Compendium 2024.

e Government of Telangana, Telangana Tourism Policy 2025-30, for investment, employment and
tourism-development targets.

e Telangana government publications concerning economic development, infrastructure and tourism.

e Academic literature on tourism multipliers, employment generation, tourism measurement and
regional development.

e International methodological publications on tourism statistics and Tourism Satellite Accounts.

7.3 Temporal and Geographical Scope:

The principal historical comparison examines 2014 and 2019, representing the pre-pandemic

development period. The year 2020 is considered separately because the COVID-19 pandemic caused a

substantial disruption to tourism.

Official statistics for 2023 are used to provide a more recent state-level reference point. The policy

analysis considers Telangana's Tourism Policy 2025-30.

These observations are not automatically treated as a fully comparable annual series. Differences in

reporting coverage and statistical definitions must be resolved before estimating long-term growth rates

across different publications.

Geographically, the study covers Telangana, with particular attention to Hyderabad and selected

heritage, religious, ecological and nature-based destinations.

7.4 Analytical Methods:

Four methods guide the analysis.
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A. Descriptive Statistical Analysis

The study compares reported tourist-arrival figures across selected years to identify changes in the scale
and composition of tourism demand.

B. Growth-Rate Analysis

Percentage change is calculated using the following formula:

Percentage Change = [(V2— Vi) / V1] x 100

Where Vi is the initial value and V- is the final value.

The calculation is applied only where the relevant observations use comparable definitions and reporting
coverage.

C. Economic-Linkage Analysis:

The study examines the mechanisms connecting tourist expenditure with hotels, restaurants, transport,
agriculture, handicrafts, retail trade and other activities.

This analysis is conceptual and policy-oriented. It does not assign a numerical multiplier to Telangana
because suitable state-level input-output or social accounting data have not been established in the
present dataset.

D. Policy Analysis:

The state's tourism policy is examined in relation to investment, employment, destination diversification,
infrastructure, private-sector participation and sustainability.

Policy targets are treated as intended outcomes rather than evidence of completed investment or realised
employment.

7.5 Limitations of the Methodology:

The analysis relies on published secondary data and therefore depends on the definitions, coverage and
quality of the original sources.

The available observations do not provide a consistent, verified annual series for tourism expenditure,
tourism-related employment, district-level investment and local procurement.

Consequently, the study cannot independently estimate the causal effect of tourism on state GDP,
establish a numerical tourism multiplier or statistically test the proposed hypotheses.

A full empirical investigation would require harmonised annual data, district-level observations and,
where necessary, primary surveys of tourists, tourism enterprises and local communities.

8. Empirical Analysis of Tourism Trends in Telangana:
8.1 Historical Growth Before the Pandemic
The Government of Telangana's Socio-Economic Outlook 2021 reports the following tourist-arrival
figures.
Table 1. Selected Tourist-Arrival Statistics for Telangana

Year Domestic Tourist Arrivals Foreign Tourist Arrivals
2014 Approximately 7.2 crore 75,171

2015 9.5 crore Approximately 1.3 lakh

2016 9.5 crore Approximately 1.7 lakh

2017 8.2 crore Approximately 2.5 lakh

2018 9.3 crore Approximately 3.1 lakh

2019 8.3 crore Approximately 3.2 lakh

2020 3.5 crore, reported up to October Approximately 0.5 lakh,
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| | | reported up to October |
Source: Government of Telangana, Telangana Socio-Economic Outlook 2021, tourism section. The
2020 figures cover the period reported in the publication and should not be interpreted as full-year totals.
The data indicate that domestic tourism expanded between 2014 and 2019, although the annual pattern
was not consistently upward. Domestic arrivals rose from approximately 7.2 crore to 8.3 crore over the
period.
Using these reported endpoints, the approximate increase was:
Percentage Increase = [(8.3 —7.2) / 7.2] x 100
Percentage Increase =~ 15.3%
This calculation indicates an increase of approximately 15.3 per cent in the reported domestic-arrival
measure between 2014 and 2019.
Foreign tourist arrivals increased from approximately 75,171 to around 3.2 lakh over the same period.
This represents a substantial increase in the reported number of foreign arrivals.
However, the foreign-arrival figures began from a relatively small base. The growth therefore should not
be interpreted as evidence that Telangana had already become a major international tourism destination.
The more important implication is that Telangana demonstrated the capacity to attract both domestic and
foreign visitors before the pandemic, creating a foundation for further tourism development.
8.2 The COVID-19 Disruption:
The historical data indicate a sharp decline in tourism activity during 2020.
The pandemic affected mobility, accommodation, transport, recreation and other tourism-related
activities. The figures reported for 2020 reflect the disruption, although they cover only the period
specified in the state publication.
The experience demonstrates the vulnerability of tourism to external shocks.
It also highlights the importance of developing a diversified tourism economy, improving domestic
tourism markets, strengthening business resilience and avoiding excessive dependence on a narrow
range of visitor segments.
8.3 Tourism Statistics for 2023:
The Ministry of Tourism's state-wise data report the following figures for Telangana in 2023.

Table 2. Tourism Visits in Telangana, 2023

Indicator Reported figure
Domestic tourist visits 58.448 million

Domestic tourist visits in crore 5.8448 crore

Foreign tourist visits Approximately 160,912
Foreign tourist visits in lakh Approximately 1.61 lakh

Source: Ministry of Tourism, Government of India, state-wise tourist visits for 2023, reproduced in the
relevant Press Information Bureau release.

These figures show that the domestic market was substantially larger than the international market in
Telangana.

This has important implications for policy. While international tourism can generate higher expenditure
in particular market segments, domestic tourism offers a substantial base for destination development,
regional travel, pilgrimage, heritage tourism and weekend tourism.
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The 2023 figures should not be compared mechanically with the 2019 figures as though both

publications necessarily use identical coverage and definitions. A harmonised statistical series is

required before drawing conclusions about the exact magnitude of the post-pandemic recovery.

Nevertheless, the available statistics reinforce the importance of domestic tourism in Telangana's

tourism-development strategy.

8.4 Interpretation of the Evidence:

Three observations emerge from the reported data.

e First, Telangana had a substantial domestic tourism market before the pandemic.

e Second, the state experienced a major disruption during 2020, demonstrating the vulnerability of
tourism to external shocks.

e Third, official statistics for 2023 confirm the continuing importance of domestic tourism, while the
reported number of foreign tourist visits remained much smaller than the domestic market.

These findings suggest that tourism policy should pursue two complementary objectives: strengthening

the domestic tourism market and selectively expanding international tourism through improved

connectivity, destination marketing and specialised tourism products.

However, tourist-arrival statistics alone cannot establish the sector's contribution to GDP, employment

or household income. These outcomes require separate measurement.

9. Tourism Investment and Policy Targets:

The Telangana Tourism Policy 2025-30 provides a new framework for tourism infrastructure, private
investment, destination diversification and employment generation.

The policy identifies the following principal targets for the five-year period.

Table 3. Major Targets of Telangana Tourism Policy 2025-30

Policy indicator Stated target

New tourism investment 15,000 crore

Additional employment opportunities 3 lakh

Tourism contribution to state GDP 10% or higher

Domestic and international tourist arrivals | Aim to place Telangana among the top five states
Special Tourism Areas 27 identified areas

Source: Government of Telangana, Telangana Tourism Policy 2025-30.

These targets demonstrate the scale of the state's tourism ambitions. However, they must be interpreted
correctly.

The 15,000 crore figure represents a targeted level of new investment, not verified investment already
realised.

Similarly, the target of three lakh additional employment opportunities represents a policy objective. It
does not establish that three lakh jobs have already been created.

The target of a 10 per cent or higher contribution to state GDP also requires a clearly defined
measurement framework and an appropriate baseline.

A rigorous evaluation should distinguish between announced investment, approved projects, committed
capital, actual expenditure and completed operational facilities.
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Employment monitoring should similarly distinguish between projected jobs, jobs announced by
investors, positions filled and sustained employment generated after projects become operational.

The policy targets can become useful instruments of accountability if they are supported by regular
public reporting and independently verifiable indicators.

10. Tourism as a Mechanism of Economic Growth

10.1 Direct Economic Effects

Direct economic effects arise when visitors spend money on accommodation, food, transport, entrance
fees, entertainment and other tourism services.

In Hyderabad, such expenditure can support hotels, restaurants, transport operators, museums, guides,
retail businesses and recreational establishments.

Outside Hyderabad, direct tourism expenditure may support accommodation providers, local restaurants,
transport services, guides and small retail businesses.

The scale of direct effects depends on tourist numbers, average expenditure, length of stay and the types
of services purchased.

10.2 Indirect Economic Effects

Indirect effects occur when tourism businesses purchase goods and services from other sectors.

Hotels and restaurants require vegetables, milk, grains, textiles, furniture, cleaning supplies,
maintenance, laundry and transportation.

This demand can create opportunities for farmers, local manufacturers, artisans, transport operators and
small suppliers.

For Telangana, stronger links between tourism businesses and local producers could increase the amount
of tourism expenditure retained within district economies.

However, the strength of these linkages depends on whether local suppliers can provide goods and
services at the required quality, scale and price.

10.3 Induced Economic Effects:

Induced effects arise when workers and business owners spend the income generated through tourism.
Tourism-related earnings may support household consumption, education, housing, retail purchases and
other local economic activities.

These effects depend on the stability of employment, wage levels and the extent to which income is
spent within the destination economy.

10.4 Economic Leakage and Local Value Retention:

Not all tourism expenditure remains in the local economy.

Leakages occur when businesses purchase supplies from outside the region, transfer profits elsewhere or
depend heavily on externally provided services.

Consequently, a strategy based only on increasing tourist arrivals may produce smaller local benefits
than expected.

Tourism policy should therefore encourage local procurement, small-enterprise participation, skill
formation and community-based business development.

The objective is not merely to increase the total expenditure of visitors but also to strengthen the local
economic linkages through which that expenditure generates additional income.

10.5 The Tourism Multiplier

The tourism multiplier describes the wider economic activity generated by initial visitor expenditure.
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Conceptually:

Tourism Output Multiplier = Total Economic Output Generated / Initial Tourism Expenditure

A reliable numerical estimate requires an appropriate input-output model, social accounting matrix or
equivalent economic dataset.

The present study does not calculate a Telangana-specific multiplier because the required verified state-
level data have not been established.

Estimating such a multiplier should be a priority for future empirical research because it would provide a
stronger quantitative basis for comparing tourism investments with alternative development strategies.

11. Tourism and Employment Generation

Tourism can support employment in hospitality, transport, catering, guiding, cultural activities,
recreation, retail trade and destination management.

It may also create opportunities for entrepreneurship and self-employment.

Women can participate in food services, homestays, handicrafts, cultural enterprises and local tourism
businesses. Young people can develop careers in hospitality, digital marketing, tour operations, visitor
management and language services.

Rural communities may benefit from providing accommodation, food, transport, cultural experiences
and locally produced goods.

However, the employment impact of tourism should be evaluated through measurable indicators rather
than broad projections.

These indicators should include:

e The number of jobs actually created.

e Full-time and part-time employment.

e Average wages and employment duration.

e Women's participation and youth employment.

e The number of local enterprises operating in tourism supply chains.

e Training and skill-development outcomes.

e Working conditions and access to social protection.

The policy target of three lakh additional employment opportunities is ambitious. To evaluate progress
towards it, the government should publish a baseline, define what qualifies as an additional job and
establish a consistent reporting system.

Without such a framework, announced employment opportunities cannot be treated as evidence of
realised employment.

12. Tourism and Regional Development in Telangana

12.1 Hyderabad as the Principal Tourism Gateway

Hyderabad combines historical, cultural, medical, business and urban tourism.

Charminar, Golconda Fort, Salar Jung Museum, Chowmahalla Palace and Hussain Sagar provide a
foundation for heritage and urban tourism. Business activity and medical services generate additional
demand for accommodation, transport, restaurants and retail services.

The city can serve as the principal gateway connecting visitors with other destinations in Telangana.

The strategic objective should be to encourage longer stays and extend visitor itineraries beyond
Hyderabad.
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This could distribute expenditure across additional districts and strengthen local tourism enterprises.

12.2 Heritage Tourism:

The Ramappa Temple, a UNESCO World Heritage Site, offers opportunities to connect cultural
conservation with local employment and tourism services.

Heritage tourism requires reliable transport, trained guides, visitor information, accommodation and
conservation-sensitive infrastructure.

Its economic benefits are likely to be stronger when local businesses and communities participate in the
tourism value chain.

12.3 Spiritual Tourism

Yadadri and other religious destinations provide opportunities for pilgrimage-related economic activity.
Visitors generate demand for transport, accommodation, food, retail trade and local services.

However, spiritual tourism requires careful planning to manage congestion, sanitation, traffic, waste
disposal and the pressure on local infrastructure.

12.4 Eco-Tourism and Nature-Based Tourism:

Ananthagiri Hills, Laknavaram, Bogatha Waterfall, Kawal Tiger Reserve and Pocharam Wildlife
Sanctuary offer opportunities for nature-based tourism.

These destinations may support guided experiences, locally managed accommodation, food services and
community-based tourism enterprises.

Nevertheless, the development of ecologically sensitive destinations must be guided by conservation
requirements, carrying-capacity assessments and appropriate visitor-management systems.
Environmental degradation would undermine both the natural assets and the long-term economic value
of these destinations.

12.5 Rural and Community-Based Tourism

Rural tourism can connect visitors with local food, handlooms, handicrafts, agricultural traditions,
festivals and cultural practices.

Community-based tourism can improve local income retention when residents participate meaningfully
in ownership, service provision and decision-making.

Such initiatives require access to finance, vocational training, digital marketing, quality standards and
links with established tourism operators.

12.6 Integrated Tourism Circuits

Integrated tourism circuits can connect Hyderabad with selected heritage, spiritual and nature-based
destinations through coordinated transport, accommodation, marketing and visitor information.

Circuit planning should consider travel times, visitor preferences, infrastructure readiness,
environmental sensitivity and local business capacity.

Its success should be measured through indicators such as visitor duration, expenditure, local
employment and the distribution of tourism activity across districts.

13. Testing the Research Hypotheses: Evidence and Limitations
The proposed hypotheses provide a framework for further empirical analysis. However, the available
data do not permit all four hypotheses to be statistically tested.
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Table 4: Hypotheses and Evidence Requirements
Hypothesis | Required data Status in the present study
Tourism expenditure is | Comparable expenditure .
. P . . P P Not statistically
H1 positively  associated  with | and employment data over tested
tourism employment time or across districts
Local enterprise participation | Enterprise-level local .
. P P _p P . Not statistically
H2 increases local income | procurement,  expenditure
. . tested
retention and income data
Improved  connectivit IS . .
P . L y . connectivity measures and | Not statistically
H3 associated with higher tourism . .
. tourism observations tested
activity
Destination diversification is | Comparable  district-level .
. . i o Not statistically
H4 associated with a wider | destination, employment tested
distribution of tourism activity | and visitor data

The historical visitor statistics provide descriptive evidence of changes in tourism activity. The state
policy identifies investment and employment ambitions. The economic literature explains the
mechanisms through which tourism may influence development.

However, these three forms of evidence must not be conflated.

A positive relationship between tourism expenditure and employment is theoretically plausible, but it
requires statistical testing to establish its magnitude in Telangana.

Similarly, local procurement may improve income retention, but the effect cannot be quantified without
enterprise-level information.

Future research should combine annual tourism statistics with district-level economic indicators and
primary surveys to test these relationships rigorously.

14. Evidence-Based Policy Recommendations

14.1 Establish a Comprehensive Tourism Data System

The state should establish a consistent tourism database covering tourist visits, expenditure, length of
stay, employment, investment and district-level activity.

The system should distinguish clearly between domestic tourist visits, foreign tourist visits, unique
visitors and international arrivals.

Regular publication of comparable statistics would improve policy evaluation and research quality.

14.2 Monitor Investment Implementation

The 15,000 crore investment target should be accompanied by a public monitoring framework
distinguishing:

Investment announced.

Projects approved.

Capital formally committed.

Investment actually spent.

Projects completed and operational.

Employment and local economic benefits realised.

o AW E
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This would improve transparency and help policymakers identify delays and implementation constraints.
14.3 Measure Employment Outcomes

The target of three lakh additional employment opportunities should be supported by an employment
baseline and a clear definition of additional employment.

The monitoring framework should report actual jobs, wages, employment duration, local recruitment,
women's participation and youth employment.

This would allow policymakers to distinguish employment projections from demonstrated outcomes.
14.4 Strengthen Local Supply Chains

Tourism enterprises should be encouraged to purchase suitable goods and services from local suppliers.
Agricultural producers, food processors, artisans, handloom workers and small businesses should receive
support through skills development, quality certification, access to finance and market linkages.

Local procurement indicators should be incorporated into tourism-development assessments.

14.5 Develop Integrated Tourism Circuits

Hyderabad should be connected more effectively with heritage, spiritual, ecological and rural
destinations.

Tourism circuit planning should prioritise reliable transport, visitor facilities, accommodation,
information services and coordinated marketing.

Investment should be guided by visitor demand, accessibility, local economic benefits and
environmental sustainability.

14.6 Encourage Responsible Private Investment

Private investment can expand accommodation, recreation, transport and visitor services.

However, investment incentives should be linked to transparent project implementation, environmental
compliance, local employment and service quality.

The state should evaluate whether investment generates operational capacity and measurable local
benefits rather than relying solely on announced project values.

14.7 Support Women, Youth and Rural Entrepreneurs

Tourism programmes should include hospitality training, digital marketing, guiding, food services,
entrepreneurship and financial literacy.

Local communities should be supported in developing viable tourism enterprises and accessing
established markets.

Special attention should be given to the economic participation of women, young people and
communities located near tourism destinations.

14.8 Protect Environmental and Cultural Assets

Tourism development in forests, waterfalls, reservoirs and heritage sites should incorporate carrying-
capacity assessments, waste management, water conservation and conservation safeguards.

Local communities should participate in destination planning and benefit-sharing arrangements.
Sustainable management is essential to protect the assets on which future tourism activity depends.

14.9 Introduce District-Level Performance Indicators:

Tourism performance should be monitored through a consistent set of indicators covering visitor
activity, employment, investment, enterprise participation, infrastructure and environmental conditions.
District-level monitoring would help determine whether tourism is contributing to balanced regional
development or reinforcing existing concentrations of economic activity.
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14.10 Develop a Tourism Impact Assessment Framework

The government should periodically evaluate selected tourism projects using cost-benefit analysis and
appropriate economic-impact methods.

Where suitable data are available, input-output analysis or a social accounting matrix could be used to
estimate intersectoral effects.

Comparisons between project costs, employment, visitor expenditure and local economic benefits would
improve investment decisions and policy accountability.

15. Discussion:

The available evidence suggests that Telangana possesses a substantial domestic tourism market and a
diverse resource base for tourism development.

Historical statistics show growth in reported domestic and foreign tourist arrivals before the pandemic.
The pandemic subsequently disrupted tourism activity. The 2023 state-level statistics indicate the
continuing importance of domestic tourism, although comparisons across publications require
harmonisation of statistical definitions and coverage.

The state's Tourism Policy 2025-30 establishes ambitious targets for investment, employment and the
contribution of tourism to state GDP. These targets provide a policy framework, but their developmental
significance will depend on implementation and measurable outcomes.

The economic case for tourism rests on its capacity to generate demand across several sectors and
distribute economic opportunities across locations.

However, the strength of these effects depends on local procurement, employment quality,
infrastructure, private investment, community participation and environmental management.

Tourism growth should therefore be evaluated through more than visitor numbers. An effective
assessment requires information on expenditure, income retention, enterprise development, employment
and the geographical distribution of economic benefits.

The most important policy challenge is to convert tourism potential into productive and sustainable local
economic activity.

16. Conclusion:

Tourism has the potential to become an important driver of economic diversification and regional
development in Telangana. The state combines established urban attractions with heritage sites, religious
destinations, ecological resources and rural cultural assets.

Available official statistics indicate that tourism had a substantial domestic market before the pandemic
and that domestic visits continued to represent a major component of tourism activity in 2023.

The Telangana Tourism Policy 2025-30 provides an ambitious framework for investment, employment
and destination development. Nevertheless, its targets should be evaluated through verified investment,
employment and economic-outcome data rather than treated as completed achievements.

The central argument of this study is that tourism-led development depends on the quality of economic
linkages generated by visitor expenditure.

Tourism can produce wider benefits when local enterprises supply goods and services, workers gain
sustainable employment, infrastructure improves access to less-developed regions and investment is
accompanied by environmental safeguards.
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Hyderabad can function as a principal tourism gateway, while integrated tourism circuits can connect
visitors with destinations across Telangana.

The study also identifies an important limitation in the existing evidence: tourist-arrival statistics alone
cannot establish the magnitude of tourism's contribution to state GDP, employment or local household
income.

Future research should develop a harmonised annual tourism database, estimate tourism multipliers
using suitable economic models, examine district-level employment and investment, and investigate the
role of local enterprises in retaining tourism-generated income.

The long-term success of Telangana's tourism strategy will depend not simply on attracting more
visitors, but on converting tourism expenditure into measurable employment, productive investment,
stronger local businesses and geographically balanced economic development.
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