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About the Institution:

Sankara College of Science and Commerce, established in 1991 under the Coimbatore Educational and
Cultural Foundation Trust (CECFT) founded by “Kalvi Chemmal” Late Shri. T.K. Pattabiraman, is driven
by the visionary motto “In Pursuit of Knowledge.. The college is committed to providing quality
education and fostering academic excellence, especially for rural students aspiring for higher studies in
commerce, management, and computer science. College is also offering special education for hearing
and speech-impaired students is designed to provide an inclusive and supportive learning environment
tailored to their unique needs. It is an autonomous, co-educational institution affiliated with Bharathiar
University, Coimbatore, and its MBA programme is approved by AICTE, New Delhi. The college is re-
accredited by NAAC with an “A+” Grade in the second cycle in September 2022. Offering 10
undergraduate, 3 postgraduate, and 5 research programmes, With various clubs, committees, and a
dedicated Training and Placement Cell, Sankara nurtures students’ talents, enhances employability, and
prepares them for global competitiveness.

About the Department:

The Department of Commerce, established in 1991, offers undergraduate, postgraduate, and research

_______________________________________________________________________ .

programmes aimed at delivering holistic and innovative education. With a curriculum that blends:
theoretical and practical learning, the department equips students with the knowledge and skills required.
to excel in the competitive business world. It provides enriching learning experiences through seminars,
guest lectures, workshops, and industrial visits, along with add-on and certificate courses offered both!

offline and online.
About the Conference:

The rapid advancement of Artificial Intelligence (AI) has ushered in a new era of transformation
across global business, commerce, and management landscapes. Al technologies are redefining how
organizations operate, compete, and create value by automating processes, enabling data-driven
decision-making, and enhancing customer engagement. In today’s digital economy, Al serves as a
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strategic enabler — integrating with emerging technologies such as blockchain, big data, and the
Internet of Things (IoT) to drive innovation and efficiency in both corporate and entrepreneurial
sectors.

This conference aims to provide a dynamic platform for academicians, researchers, industry
professionals, and policymakers to explore the multifaceted role of Al in reshaping commerce and
management practices. It seeks to examine the latest trends, tools, and technological breakthroughs
while also addressing the ethical, social, and managerial challenges of Al adoption.

Conference Tracks
Track 1. Al in Marketing, Finance, Accounting, and Banking

o Artificial Intelligence in Digital and Social Media Marketing

e Chatbots, Voice Assistants, and Virtual Influencers in Marketing

e Enhancing Customer Experience through Al-Powered Strategies

e Role of Al in Financial Forecasting and Decision Making

e FinTech Innovations: Integrating Al with Block chain and Big Data
o Al Applications in Fraud Detection and Risk Management

o Ethical and Regulatory Challenges in Al-Driven Financial Systems

Track 2. Al in Business Management and E-Commerce
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o Al for Business Intelligence and Data-Driven Decision Making |
e Alin Operations, Supply Chain, and Logistics Management |
o Strategic Adoption of Al for Competitive Advantage |
o Artificial Intelligence in Enhancing Online Consumer Experience I
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e Al-Powered Payment Systems and Personalized E-Commerce Solutions
e Global Trade and Supply Chain Transformation through Al
e Cyber security and Trust in Al-Enabled E-Commerce

Track 3. Al in Education and Research in Commerce

e Al Applications in Teaching, Learning, and Assessment
o Intelligent Tutoring Systems and Personalized Learning Models
e Incorporating Al and Data Analytics in Commerce Curriculum
e Al Tools for Academic Research and Knowledge Management

Track 4. Emerging Al Technologies and Future Directions
o Integration of Al with IoT, Blockchain, and Cloud Computing
e Generative Al and its Role in Business Communication

o Al Startups and Innovation Ecosystems
e Future Trends in Al Adoption across Commerce and Management Sectors

Submission & Registration Guidelines

e Manuscripts must be original, unpublished work and not under consideration elsewhere.
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e Abstract with Key Words (250 words) and full paper (5000 to 8000 words including reference)
should be submitted in MS Word format.

e Papers must be in APA format, typed in Times New Roman, 12 pt., 1.5 spacing.

o Title Page: Title, authors’ names, affiliations, and corresponding author’s contact information
with mail id

e Main Body: Introduction, Methodology, Results, Discussion, Conclusion, and References.

e Acknowledgments (if any) and Appendix (if applicable).

e Submission Email: commerceconference@sankara.ac.in

e Online Registration is compulsory. Registration Link: https://tinyurl.com/ICAIRCMT3REGN

e Spotregistration is also accepted on prier intimation basis.

e All submitted articles undergo a double-blind peer-review process.
e The review criteria include originality, significance, technical soundness, and clarity of
presentation.

Publication Details

o Selected articles will be published in the Open Access Peer Reviewed Multidisciplinary
International Journal with an Additional Cost (Journal details: International Journal For
Multidisciplinary Research (IJFMR) - a widely indexed, open access, refereed / peer reviewed,
multidisciplinary, international, scholarly online journal)

e All other accepted articles will be included in the Conference Edited Book with an ISBN,
without any additional charges.

additional charge of Rs. 500/-

Important Dates to Remember

Abstract submission: 05/12/2025

Full paper submission: 20/12/2025

Notification of acceptance: 25/12/2025

Last Date to Register & Make the payment: 31.12.2025

Articles submitted after 25/12 /2025 will not be considered for publication.
Conference date: 08/01/2026

YVVVVVYY

Registration Fee Details

Category Regn. Fee Spot Registration Link:

Students % 150 per head Registration https://tinyurl.com/ICAIRCMT3REGN
Research Scholars | X300 per head % 50 per

AcademicIans X500 per head head Extra Paper Submission mail Id:
Industrialists X 600 per head commerceconference@sankara.ac.in
Foreign Authors $ 15 per head

Fill out this form after making online payment:
https://tinyurl.com/ConfPaymentdetails
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Payment QR Code Registration QR Code
SCAN QR CODE TO PAY
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Conference Committee

BANMARA RESEARCH ASSOCIATION

CHIEF PATRON
Mr. T.P. Ramachandran,
Secretary, Sankara Educational Institutions.

PATRONS
Mrs. Sandhya Ramachandran, Joint Secretary
Ms. Nithya Ramachandran, Deputy Joint Secretary

CHAIR PERSON
Dr. V. Radhika, Principal

CONFERENCE ADVISOR
Mr. S. Bernard Edward, Vice Principal

ADVISORY COMMITTEE

Dr. Benedict Valentine Arulanandam

Head of PICE

Assistant Professor, Department of Accounting and Finance
UCSI University, Kuala Lumpur., Malaysia.

Dr. P. Baba Gnanakumar
Professor, Director Consultancy,
Kristu Jayanti University, Bangalore

Dr. J. Anthony Gruze Thangaraj

Professor and Head

PG and Research Department of Commerce

Sri Bhagawn Mahaveer Jain First Grade College, Karnataka

Dr. G. Madan Mohan

Associate Professor,

Department of Management Studies,
Pondicherry University, Pondicherry.

Dr. Tessy Thomas

Asst. Professor and Dean of Commerce

Research and PG Department of Commerce

Bharata Mata College (Autonomous), Thrikkakara, Kerala.
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Mr. Baskar Chinnusamy
Vice President, Citibank
Middletown, Delaware USA

CONFERENCE DIRECTOR

Dr. P.S. Deepa

Head - Department of Commerce
Mobile: 94873 73581

CONFERENCE COORDINATORS
Dr. P. Ramachandran - Assistant Professor
Ph: 96299 64960

Ms. M. Saranya - Assistant Professor
Ph: 95979 05269

ORGANISING COMMITTEE MEMBERS
Dr. A. Vaideki - Assistant Professor
Dr.]. Indudurga - Assistant Professor
Ms. K. Kiruthika - Assistant Professor
Dr. A. Vinothini - Assistant Professor

STUDENT COORDINATORS

Mr. S. Vinoth Kumar - 87789 60497
Ms. S. Monika - 63742 01377
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About the Institution

Sankara College of Science and Commerce, established in
1991 under the Coimbatore Educational and Cultural Foundation
Trust (CECFT) founded by “Kalvi Chemmal” Late Shri. TK.
Pattabiraman, is driven by the visionary motto “In Pursuit of
Knowledge.. The college is committed to providing quality
education and fostering academic excellence, especially for rural
students aspiring for higher studies in commerce, management,
and computer science. College is also offering special education
for hearing and speech-impaired students is designed to provide
an inclusive and supportive learning environment tailored to their
unique needs. It is an autonomous, co-educational institution
affiliated with Bharathiar University, Coimbatore, and its MBA
programme is approved by AICTE, New Delhi. The college is re-
accredited by NAAC with an “A+” Grade in the second cycle in
September 2022, Offering 10 undergreduete, 3 poslgraduate,
and 5 research programmes, with various clubs, committees, and
a dedicated Training and Placement Cell, Sankara nurtures
students’ talents, enhances employability, and prepares them for
global competitiveness.

About the Department

The Department of Commerce, established in 1991, offers
undergraduate, postgraduate, and research programmes aimed
at delivering holistic and innovative education. With a curriculum
that blends theoretical and practical learning, the department
equips students with the knowledge and skills required to excel in
the competitive business world. It provides enriching learning
experiences through seminars, guest lectures, workshops, and
industrial visits, along with add-on and certificate courses offered
both offline and online.

About the Conference

The rapid advancement of Artificial Intelligence (Al) has ushered
in a new era of transformation across global business, commerce,
and management landscapes. Al technologies are redefining how
organizations operate, compete, and create value by auvtomating
processes, enabling data-driven decision-making, and enhancing
customer engagement. In today’s digital economy, Al serves as a
strategic enabler—integrating with emerging technologies such
as blockchain, big data, and the Internet of Things (loT) to drive
innovation and efficiency in both corporate and entrepreneurial
sectors.




This conference aims to provide a dynamic platform for
academicians, researchers, industry professionals, and
policymakers to explore the multifaceted role of Al in reshaping
commerce and management practices. It seeks to examine the
latest trends, tools, and technological breakthroughs while also
addressing the ethical, social, and managerial challenges of Al
adoption.

Conference Track

Track 1. Al in Marketing, Finance, Accounting, and chking

Guidelines

Manuscripts must be original, unpublished work and not under
consideration elsewhere.

Abstract with Key Words (250 words) and full paper (5000 to
8000 words including references) should be submitted in MS
Word format.

Papers must be in APA format, typed in Times New Roman, 12
pt., 1.5 spacing.
Title Page: Title,
corresponding author's contact infermation with mail ID.

auvthors’ names, affiliations, and the

Main Body: Introduction, Methodology, Results, Discussion,
Conclusion, and References.

Acknowledgements (if any) and Appendix (if applicable).
Online Registration is compulsory. Spot registration is also

« Artificial Intelligence in Digital and Social Media Marketing

« Chatbots, Voice Assistants, and Virtual Influencers in Marketing

« Enhancing Customer through  Al-Powered
Strategies

» Role of Al in Financial Forecasting and Decision Making

» FinTech Innovations: Integrating Al with Block chain and Big
Data

« Al Applications in Fraud Detection and Risk Management

» Ethical and Regulatory Challenges in Al-Driven Financial

Systems

Experience

accepted on a prior intimation basis.

All submitted articles undergo a double-blind peer-review
process. The review criteria include origincﬂity, 5igr|i{ic;c1nce,
technical soundness, and clarity of presentation.

Publication Details

Selected articles will be published in the Open Access Peer-
Reviewed Multidisciplinary International Journal
Additional Cost (Journal details: International Journal Fer

Track 2. Al in Business Management and E-Commerce with an

« Al for Business Intelligence and Data-Driven Decision Making

« Al in Operations, Supply Chain, and Logistics Management
« Strategic Adoption of Al for Competitive Advantage
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Experience o All other accepted articles will be included in the
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» Soft copy of the same will be sent to the authors; if a hard
copy is required, it will be issued against an additional charge
of Rs. 500/-

« Global Trade and Supply Chain Transformation through Al
« Cybersecurity and Trust in Al-Enabled E-Commerce

Track 3. Al in Education and Research in Commerce

Important Dates

« Al Applications in Teaching, Learning, and Assessment
. Inte||igent Tutoring Systems and Personalized Learning Models

Submission of Abstract - 05/12/2025
Submission of Full Paper - 20/12 /2025
Intimation of Selected Paper - 25/12/2025
Last Date to Register & Make the Payment

31/12/2025
Final Camera - Ready ISBN Proceedings

= Incorporating Al and Data Ancﬂy'tics in Commerce Curriculum
« Al Tools for Academic Research and Knowledge Management
Track 4. Emerging Al Techno|ogies and Future Directions

= Integration of Al with loT, Blockchain, and Cloud Computing
« Generative Al and its Role in Business Communication

Al Startups and Innovation Ecosystems
Future Trends in Al Adoption
Management Sectors

across Commerce and
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Articles submitted after 25 /12 /2025 will
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