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Abstract

This conceptual study with a specific focus on companies operating in Hyderabad region widely
emphasize that green business practices are no longer peripheral activities but core strategic drivers of
long-term organizational performance. According to Elkington’s Triple Bottom Line framework,
businesses must integrate environmental and social responsibility alongside profit generation to remain
viable in a rapidly evolving global economy. This foundational principle has shaped managerial
approaches to sustainability and provided a basis for green transformation across industries.. As
businesses increasingly face pressure to address climate risks, resource scarcity, and sustainability-
related market expectations, green practices such as renewable energy adoption, waste reduction, clean
technologies, sustainable sourcing, and eco-friendly packaging have emerged as strategic imperatives.
The study aims to identify and analyse the nature, scope, and effectiveness of these practices among
Hyderabad-based companies and to explore how they contribute simultaneously to environmental
stewardship and competitive advantage. Drawing from secondary data, expert literature, and
sustainability frameworks, this study develops an integrated conceptual understanding of how green
business practices shape operational efficiency, brand differentiation, regulatory compliance, and market
positioning.

Keywords: Green Business Practices, Environmental Responsibility, Market Success, Sustainability
Strategies

Introduction

The Green Business Model is a strategic approach in which environmental sustainability is embedded
into the value proposition, operations, and revenue logic of a firm. Rather than treating sustainability as
an add-on, the model makes eco-efficiency, resource stewardship, and social responsibility central to
how the business creates and captures value. The idea draws on several well-established frameworks:
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Porter & Kramer’s Shared Value (linking social/environmental problem-solving to business
opportunity), According to Elkington’s Triple Bottom Line (people, planet, profit), and principles from
the circular economy (closing material loops and designing out waste).

Core components

A practical approach for Green Business Model has five interlocking components:

1. Green Inputs — renewable energy, organic/low-impact inputs, water-saving technologies, and
sustainable packaging.

2. Green Processes — energy- and water-efficient production, waste-to-value practices, low-emissions
logistics, and adoption of clean technologies (solar pumps, cold chain powered by renewables, 10T
monitoring).

3. Value Proposition — eco-labelled, traceable, higher-quality produce or services that meet consumer
and regulatory demand for sustainability.

4. Value Capture — revenue from premium pricing, cost savings from efficiency,
incentives/subsidies, and improved access to ESG-focused finance.

5. Stakeholder Integration — active collaboration with farmers/FPOs, government agencies, tech
providers, investors, and consumers to co-create solutions and share risks/benefits.

Model creates competitive advantage

o Cost leadership through efficiency: Reduced energy, water, and input costs lower operating
expenditure over time.

« Differentiation: Sustainability credentials (traceability, organic certification, low-carbon labels)
attract premium-seeking consumers and niche markets.

« Risk mitigation: Compliance with environmental norms, reduced exposure to resource scarcity, and
supply-chain resilience.

o Innovation and new markets: Circular practices and green technologies open opportunities for by-
product commercialization (biofertilizers, biomass energy) and services (traceability-as-a-service).

e Investor appeal: Demonstrable ESG performance improves access to lower-cost capital and grants.

Application to agri-business in Hyderabad

Map resource hotspots (water, energy, packaging waste) across farms and post-harvest units. Solar
irrigation pumps, solar cold storage, drip irrigation, and on-farm composting. Train farmers & FPOs on
soil health, integrated pest management, and post-harvest handling to reduce losses. Use biodegradable
packaging, optimize routes, and adopt shared cold-chain solutions to reduce emissions and waste.
Implement simple traceability (QR codes, basic block chain pilots) and brand local produce as
“Hyderabad-green” or “climate-resilient.” Tap state agriculture schemes, renewable energy subsidies,
and ESG-linked loans or carbon financing where available.
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Measurement & indicators

Key performance indicators should be both environmental and commercial: energy consumption per ton,
water use efficiency, % renewable energy in operations, waste diverted from landfill, price premium
achieved, yield per hectare, farmer income change, and ESG scorecards for investor reporting.

Challenges and mitigation

Mitigate with phased investment, public subsidies, and blended finance. Address via demonstration
plots, peer learning, and financial incentives for early adopters. Use consumer education and
certification to build trust in green claims. Strengthen FPOs and aggregator models to achieve scale and
consistency.

Review of Literature

1.

Elkington, J. (1997) introduced the Triple Bottom Line (TBL) — people, planet, profit — as a
foundational framework that broadened corporate performance metrics beyond financial returns to
include social and environmental outcomes. The TBL concept is frequently used as a theoretical
anchor for green business models because it legitimizes integrating ecological stewardship and social
wellbeing into core firm strategy.

Porter, M. E. & Kramer, M. R. (2011) argued that firms can generate economic value by
addressing societal needs and challenges, a mechanism they term Creating Shared Value (CSV).
CSV reframes sustainability from a cost/constraint to an opportunity for innovation and competitive
differentiation — central to the argument that green business models can yield both sustainable
growth and advantage. This work underpins the study’s presumption that environmental initiatives
(e.g., renewable energy, green packaging) can be profit-enhancing when embedded strategically.
Bocken, N. M. P., Short, S. W., Rana, P., & Evans, S. (2014) identifed and characterize archetypes
for sustainable business models (e.g., circular suppliers, product-as-service, maximizing material
efficiency). Their taxonomy provides practical patterns that firms can adopt or adapt — important
for designing agri-business green models (e.g., waste-to-compost loops, product traceability, and
service models for irrigation-as-a-service). The archetype approach is useful when developing a
context-specific model for Hyderabad’s agri-sector.

SuR, A., et al. (2021) reviewed methods to evaluate business models for sustainability and highlights
indicators and assessment tools. The paper emphasizes the need for multi-dimensional KPIs
(environmental, social, economic) when assessing green models. For the Hyderabad agri-business
study, Siifi’s evaluation frameworks inform selection of measurable outcomes (e.g., energy per
tonne, water use efficiency, farmer income improvement).

Najmaei, A. (2022) synthesized the historical development of green business models and maps
emergent research streams including circular economy, social enterprise, and technology-enabled
sustainability. The review highlights the importance of contextualization — showing that model

IJFMR NSSFIGTMA - 2025 81


https://www.ijfmr.com/

International Journal for Multidisciplinary Research

IJFMR

10.

design must reflect local resource constraints and policy incentives, directly supporting the argument
for a Hyderabad-specific agri-business model. PMC

Hong, P., et al. (2022). developed a Sustainable Agricultural Business Model (SABM) using Indian
case studies and compares it to conventional models. It supplies empirical evidence that innovations
(diversified cropping, renewable energy, aggregation through FPOs) can enhance both sustainability
and farmer livelihoods — providing direct precedents for the proposed Hyderabad agri-business
model. MDPI

Fatima, A., et al. (2023). examined production systems (integrated farming, conservation
agriculture) that increase resource recycling and reduce environmental impacts. Their findings on
integrated systems and circular resource flows support design choices such as on-farm composting
and biomass energy recovery for agri-enterprises in Hyderabad. Frontiers

Intriago Zambrano, J. C., et al. (2023) discussed how sustainable business models can be
structured for smallholder contexts, stressing scalability, access to finance, and institutional support.
The authors’ recommendations (FPO aggregation, blended finance, capacity building) are directly
relevant for implementing green business models in Hyderabad’s fragmented agri-sector.

Malik, M. Y., et al. (2024). This more recent study assesses green agricultural competitiveness
across Indian states and identifies policy, infrastructure, and innovation drivers. Findings reinforce
the role of state incentives and localized ecosystems (e.g., Telangana’s initiatives) in enabling green
agri-business — important context for positioning a Hyderabad case study.

Evans, S., Vladimirova, D., & Holgado, M. (2017). have mapped how sustainability has been
incorporated into business model literature, the common barriers (capital costs, coordination
failures), and enabling mechanisms (policy subsidies, technology diffusion). These reviews provide
the methodological scaffolding for our conceptual study using secondary data and for constructing a
locally adapted green business model.

Research Statement

It addresses the lack of a structured, region-specific framework for developing a Green Business Model
in Hyderabad’s agri-business sector. Using secondary data, it examines how green inputs, clean
technologies, and circular practices can be integrated into sustainable operational systems. The research
explores the mechanisms through which these practices enhance environmental performance, resource
efficiency, and market value. It also investigates the enabling role of policies, stakeholder engagement,
and consumer demand. Ultimately, the study aims to conceptualize a sustainability-driven business
model that provides long-term growth and competitive advantage for agri-businesses in Hyderabad.
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Hypothecated Model

GEEEN INFUTS
Eenewable energy, bio-inputs, water efficiency, green packaging

'

GREEN PROCESSES
Sustainable farming, clean tech, circular economy practices

| | |

Operational Product Market Access
SUSTAINABLE GROWTH

Environmental + economic gains

!

COMPETITIVE ADVANTAGE
Market share, premium pricing, investor attraction

Moderating Factors:
o Market demand for green products
o Access to finance & policy incentives

Feedback Loop:
Competitive Advantage — Reinvestment — Stronger Green Inputs & Processes

Objectives of the study

1. To examine how green inputs enhance sustainability in Hyderabad’s agri-business sector.

2. To analyze the impact of green processes on operational efficiency, product differentiation, and
market access.

3. To assess the mediating role of efficiency, differentiation, and market access in achieving sustainable
growth.

4. To evaluate how sustainable growth contributes to competitive advantage for agri-businesses.

5. To propose an integrated Green Business Model tailored to the agri-business ecosystem of
Hyderabad.

Research Methodology

Nature of the study: Descriptive

Data collection: secondary source has been adopted for discussing the data from journals, websites, and
text books
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Limitations of the study:

e Only secondary data has been collected

e Time is one of the limiting factors

e The information gather through secondary source may have been used for some other purpose

Discussion

Objective 1: To examine how green inputs enhance sustainability in Hyderabad’s agri-business
sector.

The hypothesized model demonstrates that green inputs such as renewable energy, biodegradable
packaging, water-efficient irrigation systems, and organic bio-inputs form the foundation of sustainable
transformation in agri-business. In the Hyderabad context, where water scarcity, energy costs, and soil
degradation pose significant challenges, these inputs directly address regional constraints. The model
suggests that the adoption of solar-powered pumps and cold storage reduces energy dependency and
post-harvest losses, while organic soil enhancers mitigate long-term soil depletion. These green inputs
not only lower the ecological footprint but also improve resilience, aligning with global sustainability
principles. The model indicates that the successful implementation of these inputs triggers downstream
improvements in green processes, reinforcing sustainability across the value chain.

Objective 2: To analyze the impact of green processes on operational efficiency, product
differentiation, and market access.

The model identifies green processes—such as sustainable farming techniques, clean technologies,
waste recycling, and circular economy practices—as central mechanisms that translate green inputs into
measurable operational and market benefits. In the Hyderabad agri-business ecosystem, where supply-
chain inefficiencies and product quality variation remain critical issues, green processes significantly
improve operational efficiency by reducing resource wastage and optimizing input utilization. The
model posits that clean technologies (e.g., 10T sensors, solar-powered storage, and digital traceability
tools) enhance product consistency and traceability, creating differentiated market offerings. These
differentiated products, especially when supported by eco-labeling or certification, expand access to
premium markets and CSR-linked procurement channels. Thus, green processes act as the
transformative engine that elevates both operational performance and market positioning.

Objective 3: To assess the mediating role of operational efficiency, product differentiation, and
market access in achieving sustainable growth.

In the hypothesized framework, the three mediators—operational efficiency, product differentiation, and
market access—serve as pathways through which green processes lead to sustainable growth. Enhanced
operational efficiency reduces production costs and minimizes losses, directly contributing to economic
sustainability. Product differentiation, enabled by superior quality and eco-labeling, increases consumer
trust and supports premium pricing strategies. Expanded market access, particularly through
environmentally conscious buyers and institutional procurement, stabilizes revenue streams and reduces
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reliance on volatile local markets. These mediators collectively strengthen the business’s environmental,
economic, and social performance, indicating that sustainable growth is not an automatic outcome of
green processes but is achieved through the strategic interplay of internal efficiencies and market
alignment.

Objective 4: To evaluate how sustainable growth contributes to competitive advantage for agri-
businesses.

The model asserts that sustainable growth—characterized by improved resource efficiency, stable yields,
reduced emissions, and enhanced farmer livelihoods—naturally feeds into competitive advantage. For
Hyderabad’s agri-business sector, competitive advantage emerges in several forms: reputation
enhancement, stronger investor confidence (particularly ESG-oriented investment), market resilience,
and cost competitiveness. Agri-businesses adopting the Green Business Model gain a distinctive market
identity as sustainability leaders, which helps in attracting partnerships and accessing financial
incentives. The feedback loop incorporated into the model shows that competitive advantage leads to
reinvestment in green technologies and inputs, creating a reinforcing cycle that strengthens the firm’s
long-term competitive position. Thus, sustainability is not treated as a cost but as a strategic resource
that differentiates agri-businesses in an increasingly green-driven marketplace.

Objective 5: To propose an integrated Green Business Model tailored to the agri-business
ecosystem of Hyderabad.

The hypothesized model integrates green inputs, green processes, mediating mechanisms, moderating
factors, and outcome variables into a cohesive sustainability framework suited for Hyderabad’s agri-
business sector. The model emphasizes the interaction between technological adoption, policy support,
stakeholder collaboration, and market demand, showing that sustainability outcomes depend on an
ecosystem-oriented approach rather than isolated interventions. By incorporating moderators such as
policy incentives and access to finance, the model recognizes the enabling environment necessary for
green transformation. The circular economy feedback loop further strengthens the model by showing
how waste valorization and reinvestment create a regenerative system. This integrated model not only
fills the identified research gaps but also provides a practical blueprint for businesses, policymakers, and
sustainability practitioners seeking to transform Hyderabad’s agricultural value chain.

Overall, the hypothesized model demonstrates that sustainable growth and competitive advantage
emerge from a systems-based transformation, where green inputs, technological advancements, and
circular practices interact with market forces and institutional support. The discussion highlights that
green business practices are not only environmentally beneficial but are strategically vital for long-term
viability in Hyderabad’s evolving agri-business landscape

Key Challenges and Strategies for Implementing a Green Business Model in Hyderabad’s Agri-
Business Sector

The transition to a green business model offers Hyderabad’s agri-business sector a pathway to greater
resilience, market differentiation, and long-term sustainability. However, translating the hypothesized
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model into practice reveals a complex set of barriers — financial, technical, institutional and social —
that must be addressed through coordinated, context-sensitive strategies. Below is a concise article-style
presentation of the principal challenges followed by practical strategies to overcome them.

High initial investment costs.

Deploying renewable energy systems, loT sensors, green packaging lines, and circular waste
infrastructure requires substantial up-front capital. For many smallholder farmers and micro/small
agri-enterprises the initial expenditure is prohibitive, slowing adoption even when lifetime returns
are positive.

Banks and other financiers frequently regard green agriculture projects as higher-risk: unfamiliar
technologies, irregular cash flows, and limited collateral raise lending costs or restrict credit entirely,
leaving many viable projects unfunded.

A large portion of the agricultural workforce lacks exposure to sustainable agronomy, digital
advisory tools, and maintenance practices for green technologies. This knowledge gap reduces the
effectiveness of any technological investment and undermines long-term viability.

Deficiencies in logistics, refrigerated transport, on-farm storage, and organized waste handling
prevent the sector from capturing value from perishable, eco-certified produce and from closing
material loops at scale.

Although demand for eco-labelled produce is growing, it remains fragmented and price premiums
are often inconsistent. Without reliable market channels and consumer recognition, farmers find little
incentive to invest in greener practices.

Navigating incentive schemes, subsidies and certifications is often hampered by complex
procedures, slow disbursements and fragmented implementation across agencies, which discourages
participation and delays uptake.

Effective greening requires coordination among farmers, FPOs, extension services, private tech
providers, retailers and government bodies. Weak institutional linkages and short-term partnerships
limit strategic planning and resource sharing.

Many rural locations lack local technicians and after-sales support. Incompatible or proprietary
systems raise operational complexity and increase the risk that installed equipment will fall into
disuse.

Established farming practices, risk aversion and the perceived threat to farm incomes generate
reluctance to adopt unfamiliar approaches — particularly when benefits are framed in long-term or
non-monetary terms.

The absence of standardized indicators, baseline data and affordable monitoring tools constrains the
ability to quantify environmental and socioeconomic benefits, making it hard to demonstrate impact
to investors, regulators and consumers.
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Strategies to address the challenges

Financial support and cost-sharing models.

To reduce upfront barriers, combine subsidized financing from institutions such as NABARD and
state green schemes with cluster procurement, shared infrastructure (e.g., community solar and cold
storage) and Public—Private-Community Partnerships that distribute investment risk.

Expand and de-risk green finance.

Introduce credit-guarantee mechanisms and ESG-linked lending facilities, cultivate impact investors
focused on rural sustainability, and empower Farmer Producer Organizations (FPOs) to access
collective financing, thereby lowering transaction costs and improving bankability.

Targeted capacity building and knowledge transfer.

Scale agri-extension services, partner with Krishi Vigyan Kendras, universities and local NGOs for
hands-on training, and deploy mobile advisory platforms and demonstration farms to accelerate
practical learning and technology adoption.

Upgrade green infrastructure and logistics.

Invest in farm-gate solar cold storage, electrified/pooled logistics, segregated waste processing and
traceability systems (e.g., QR/blockchain) to preserve value, reduce post-harvest losses and enable
circular flows of materials.

Market development and demand stimulation.

Run consumer education campaigns, simplify eco-labelling and certification pathways, develop
direct-to-consumer channels (farmers’ markets, e-commerce), and build procurement linkages with
retail chains, hotels and exporters seeking sustainable sourcing.

Policy streamlining and institutional facilitation

Digitize application and subsidy disbursement portals, create Green Agriculture Facilitation Centres
to guide beneficiaries, and realign incentives toward performance-based rewards to accelerate
adoption.

Form multi-stakeholder forums that position FPOs as coordination hubs, incentivize long-term
partnerships between agri-businesses and green tech providers, and institutionalize community
monitoring for accountability and adaptive learning.

Develop regional green-tech service hubs, require vendor maintenance guarantees, train rural youth
as technicians, and promote modular, interoperable technologies to reduce downtime and sustain
operations.

Deploy visible pilot projects and demonstration plots that quantify economic benefits, combine
financial incentives (input subsidies, yield bonuses) with social recognition, and engage trusted
community leaders to accelerate social acceptance.

Design simple, cost-effective sustainability KPIs and digital dashboards that track water, energy,
waste and carbon metrics; partner with research institutions to validate methodologies and enable
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transparent reporting to stakeholders.

Conclusion

The analysis confirms that green inputs constitute the foundational layer of sustainable
transformation. Renewable energy systems, bio-inputs, water-efficient irrigation, and green
packaging directly address Hyderabad’s pressing regional challenges such as water stress, rising
energy costs, and soil degradation. The hypothesized model demonstrates that these inputs not only
reduce environmental externalities but also initiate efficiency gains across the value chain.
Importantly, the findings suggest that green inputs function as enablers rather than endpoints; their
real value emerges when they stimulate greener processes and reinforce sustainability at multiple
operational levels.

the study establishes green processes as the critical conversion mechanism that translates green
inputs into tangible performance outcomes. Sustainable farming practices, clean technologies, and
circular economy approaches significantly enhance operational efficiency by reducing waste,
optimizing resource use, and improving process reliability. Simultaneously, these processes support
product differentiation through improved quality, traceability, and eco-certification, thereby
strengthening market access. In the Hyderabad agri-business context—where inefficiencies and
quality inconsistencies remain persistent constraints—green processes emerge as a strategic lever
that simultaneously improves internal operations and external market positioning.

The hypothesized model highlights the mediating role of operational efficiency, product
differentiation, and market access in achieving sustainable growth. The conclusion drawn here is that
sustainable growth is not an automatic consequence of adopting green practices; rather, it is realized
through these mediating mechanisms. Operational efficiency lowers costs and stabilizes production,
product differentiation enhances value perception and pricing power, and expanded market access
reduces dependency on volatile local demand. Together, these mediators integrate environmental
responsibility with economic viability, demonstrating that sustainability and profitability are
mutually reinforcing when strategically aligned.

The study concludes that sustainable growth acts as a direct precursor to competitive advantage in
agri-business. The model shows that environmental and economic gains translate into enhanced
reputation, stronger brand equity, improved investor confidence—particularly among ESG-focused
financiers—and greater market resilience. For agri-businesses in Hyderabad, competitive advantage
is reinforced through a feedback loop wherein improved market performance enables reinvestment in
advanced green inputs and processes. This cyclical reinforcement confirms that sustainability should
be viewed not as a cost center, but as a strategic asset that strengthens long-term competitiveness.
The proposed Green Business Model emerges as an integrated, ecosystem-oriented framework suited
to the specific realities of Hyderabad’s agri-business sector. By incorporating moderating factors
such as market demand, policy incentives, and access to finance, the model acknowledges that
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sustainability outcomes depend on a supportive institutional and market environment. The inclusion
of a circular economy feedback loop further emphasizes regeneration and continuous improvement,
ensuring that green transformation remains dynamic rather than static. As a conceptual contribution,
the model fills existing research gaps by linking green inputs, processes, mediators, and outcomes
within a single coherent structure. Practically, it offers a roadmap for policymakers, agri-business
managers, and sustainability practitioners seeking to embed sustainability into the core of
agricultural value chains.

Over all, the hypothesized Green Business Model demonstrates that sustainable growth and
competitive advantage in Hyderabad’s agri-business sector are achieved through a systematic
interaction of green inputs, transformative processes, strategic mediators, and enabling conditions.
The model reinforces the idea that sustainability, when embedded into business strategy and
supported by appropriate policy and market mechanisms, can serve as a powerful driver of
resilience, innovation, and long-term value creation. Implementing a green business model in
Hyderabad’s agri-business landscape is feasible but requires an integrated approach that addresses
finance, technology, markets, institutions and human capacity simultaneously. By pairing targeted
investments with facilitative policy, stakeholder coordination and measurable performance systems,
the region can convert short-term barriers into long-term opportunities for sustainable growth.

References:

1. EIlkington, J. (1997). Cannibals with forks: The triple bottom line of 21st century business.
Capstone.

2. Porter, M. E., & Kramer, M. R. (2011). Creating shared value. Harvard Business Review, 89(1-2),
62-77.

3. Bocken, N. M. P., Short, S. W., Rana, P., & Evans, S. (2014). A literature and practice review to
develop sustainable business model archetypes. Journal of Cleaner Production, 65, 42-56.
https://doi.org/10.1016/j.jclepro.2013.11.039

4. SUB, A., Dienes, C., & Ortiz, M. A. (2021). Sustainability-oriented business model evaluation: A
review of tools and methods. Sustainability, 13(11), 6123. https://doi.org/10.3390/su13116123

5. Najmaei, A. (2022). Green and sustainable business models: Historical roots and future directions.
Sustainability, 14(3), Article 1598. https://doi.org/10.3390/su14031598

6. Hong, P., Kumar, A., & Arunachalam, S. (2022). Sustainable agricultural business models: Case
studies of innovative Indian  farmers.  Sustainability,  14(18), Article  11202.
https://doi.org/10.3390/su141811202

7. Fatima, A., Yan, X., & Liu, J. (2023). Food production potential and environmental sustainability

of agricultural production systems. Frontiers in Sustainable Food Systems, 7, Article 1056783.
https://doi.org/10.3389/fsufs.2023.1056783

IJFMR NSSFIGTMA - 2025 89


https://www.ijfmr.com/
https://doi.org/10.1016/j.jclepro.2013.11.039

N International Journal for Multidisciplinary Research

I National Seminar on Sustainability in Focus: Innovations for Greener Tomorrow: A
IJFMR Multidisciplinary Approach (NSSFIGTMA — 2025) — Dated 23'¥ December 2025
Organized by Department of Chemistry, Babu Jagjivan Ram Government College
(Autonomous) Accredited by NAAC with B++ Grade, Hyderabad-29, Telangana, India
Sponsored by Telangana Council of Higher Education (TGCHE), Hyderabad
E-ISSN: 2582-2160 e Website: www.iifmr.com e Email: editor@ijfmr.com

8. Intriago Zambrano, J. C., Boza, S., & Mufoz, L. A. (2023). Sustainable business models for
smallholder farmers: A multi-case analysis. Business Strategy and the Environment, 32(2), 760-774.
https://doi.org/10.1002/bse.3230

9. Malik, M. Y., Singh, R., & Bera, S. (2024). Competitiveness of agricultural green development:
Evidence from sub-national economies of India. Journal of Sustainable Transitions, 5, 100112.
https://doi.org/10.1016/j.jstr.2023.100112

10. Evans, S., Vladimirova, D., & Holgado, M. (2017). Business model innovation for sustainability:
Towards a unified perspective. Research-Technology Management, 60(3), 44-56.
https://doi.org/10.1080/08956308.2017.1301001

IJFMR NSSFIGTMA - 2025 90


https://www.ijfmr.com/
https://doi.org/10.1002/bse.3230
https://doi.org/10.1080/08956308.2017.1301001

